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Sparks 


State of the nation’s economy: 


Up 

PLant ExpansioN—The $5,700,000,- 
000 scheduled for plant and equip- 
ment in the first quarter of this 
year is about 18 percent more than 
like period a year ago. 

MINERAL Ovuteut—Oil, natural 
gas, coal, metals and non-metals 
other than fuel oil production in 
1951 was about 10 percent higher 
than in 1950, states the Bureau of 
Mines. Crude oil was up 14 per- 
cent to 2,250,000,000 barrels. 
Factory Sates — Manufacturers’ 
sales in November gained 10 per- 








cent over same 1950 month to ap-| 


proximately $22,700,000,000. 

Lake SHIPMENTS — Great Lakes 
freighters last year carried 189,- 
750,171 tons of limestone, iron ore, 
coal and grain, compared with 185,- 
612,490 in the previous year. 

* - * 


Down 
FLUCTUATION IN Busitness—For the 
week ended Dec. 29, the New York 
Times weekly barometer stood at 
165.1 compared with 173.9 a week 
previous. Figure was 169.1 in cor- 
responding period in 1950. 





Top Cars 

New-car registrations for 10 
months, plus 43 states for Nov- 
vember: 
1951 Pos. 
1—995,154 
2—801,828 
3—513,895 
4—365,350 
5—312,555 
6—280,054 
7—254,970 
8—216,566 
9—191,631 
10—140,687 
11—130,113 
12—104,192 
13— 90,937 
14— 90,171 
15— 62,092 
16— 49,265 
17— 48,620 
18— 24,672 
19— 24,258 
20— 5,036 
21— 3,447 
22— 3,232 
23— 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 


1950 Pos. 
1,304,337— 1 
1,077,720— 2 

430,792— 3 
479,175— 4 
400,047— 5 
265,197— 8 
334,210— 6 
289,761— 7 
247,329— 9 
132,400—11 
161,974—10 
99,797—13 
123,910—12 
93,805—14 
65,225—16 
79,762—15 
9,538—20 
31,472—17 
30,810—18 
6,358—21 
5,131—22 
Ang.-Pref. 1,672—23 
Frazer 11,602—19 
Total All Makes 
4,724,174 5,742,095 
For further details see page 
40, today’s issue. 


Packard 
Kaiser 
Henry J 
Willys 
Lincoln 
Crosley 
Austin 











Dealer Stocks Hit 
6.1 Average for 
Postwar Low 


New Cars in Transit 
Slashed by Holidays, 
Model Changeovers 


As A RESULT of holiday-inter- 
|+% rupted production schedules and 
|year-end model changes, field 
| stocks of new cars were at a post- 
war low of 6.1 units per dealer on 
| Jan. 1, according to an AUTOMOTIVE 
| News survey. 

| Actually, dealers had slightly 
| more cars on hand on Jan. 
than they did a month earlier, 
| but the number of cars in transit 
| to them from factories was down 
sharply. The same story was true, 
dealers said, about the number of 
prospects for new-car sales. 

The Jan. 1 figure of 6.1 cars in 





7.3 a month earlier and 9.2 on Jan. 
hit a postwar high of 12.3 cars per 


last November, 
cline in every succeeding month 
since then. 


AUTOMOTIVE News’ 


franchised dealerships—plus those 
being warehoused by dealers and 
factories; demonstrators and still 
in transit—totaled 273,157, as com- 
pared with 327,945 on Dec. 1, 1951, 
and 404,788 on Jan. 1, 1951. 
* * * 

Tas drop of some 54,000 units in 

new-car field stocks during 
(Continued on Page 45, Col. 1 3 








the field per dealer, compared with | 
1, 1951. On Apr. 1, 1951, field stocks | 


dealer, but with the exception of | 
have shown a de-| 


latest survey | 
of field stocks showed that on Jan. | 
1 the number of new cars at all! 


A 


930,000 OK'd but Copper Is Bottleneck . . . 





Output Future Clouded 


By Bernie Thomas 
Associate Editor 


ig ye gave auto makers a second- 


quarter production riddle last/roll at a snail’s pace last week. | 


week, allowing them to build 930,- 
000 cars during the period but 
allocating enough steel for only 


900,000 and sufficient copper and |trucks—a total of 86,264 vehicles, | 


aluminum for only 800,000. 


levels in April, May and June. 


Meanwhile, the auto industry's 
1952 production effort continued to 


During the first full work period 
of the year, U.S. plants were able 
to build only 62,850 cars and 23,414 


according to Automotive News esti- 


First reaction in the industry | mates. 


was that the inadequacy of the 
copper allotment would prove an 
insurmountable obstacle to at- 
taining allowable car production 


| Output in U.S. plants the week 
|before, curtailed by New Year’s 
|Day closings and model change- 
overs, was made up of 33,792 cars 








Ford Motor's ‘Car of Tomorrow'— 
A pilot model being studied for possible development as o practical four-passenger | second-quarter copper for 850,000 


and 12,860 trucks for a total of 
46,652 units. 

* 
| @EVERAL auto sources attacked 
the new NPA program for the 
| second quarter. 

Henry Ford MII, president of 
Ford Motor Co., told a press con- 
ference Thursday that the allot- 
ment of only enough aluminum and 
copper for 800,000 cars in the 
second quarter “means that it will 
be virtually impossible to go be- 
yond the original ceiling of 800,000 
cars.” 

He said that if the makers 
drew on inventories, as suggested 

by NPA, they would be in a 
dangerous position on third and 
fourth quarter production. 
George W. Mason, president of 
Nash and also head of the Auto- 
mobile Manufacturers Assn., said: 

“If they tied only one hand be- 
hind our backs, we might have 
been able to work out of it. But 
when they tie aluminum and cop- 
per together, they are tying both 
our hands behind our back and we 
can’t move.” 

In a wire to OPA Boss Fleisch- 
mann, Walter Reuther, head of the 
UAW -CIO, urged NPA to allot 


* * 





|sedan, this car is the Continental 195X. It will serve as a laboratory for the creation | cars, aluminum for 900,000 and steel 
lof new features that could find their place on production cars, such as a Lincoln | for 1,000,000. 


| Continental 


which may be produced again 
shows how the curved windshield blends into the clear-dome top. For fair-weather | 
| driving, the non-glare, low-heat transmitting top over the front seat retracts mechanic- | 
ally into the leather-covered canopy. Overall height is 56.7 inches, overall length 220 | 


soon. This three-quarter front view 


inches. Performance of new engine is still a secret. (See page 50 for rear view photo.) 


# * * 


* * 


Ford Unveils Futuristic Car, 
Gives Details on ’52s 


EARBORN. 
1952 models were unveiled by 
'Ford Motor Co. Thursday for more 
|than 300 newsmen attending the 
first engineering open house in 
|company history. 

The press visitors inspected 
Thursday and test-drove Friday 
the new 101-horsepower Ford six, 
110-horsepower Ford V-8, 125- 
horsepower Mercury and _  160- 
horsepower Lincoln. Both the 
Ford six and the Lincoln will 
possess the first overhead-valve 
engines ever produced by Ford 
in the U. 
| All but powerplant details of the 
new Ford offerings were kept 
secret pending nationwide dealer 
showings later this month and in 
February. But President Henry 


-. 


“as the finest in the 48 years of 
| Ford history.” 
7 * 
NNOUNCED and displayed for 
the first time was a copper- 
(Continued on Page 50, Col. 2) 
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Car Leasing a Dilemma 


By Jack Weed 
| (AR leasing has become a major 
problem to many dealers across 
|the country, and many others are 
| being tempted to enter the field. 
| Their interest has been accelerat- 
jed recently by the advantages 
|which our present tax laws give 
| both the fleet operators and the 
|dealer who has the qualifications 
to go into the leasing business. 
Yet, perhaps, less is known gen- 
| erally among dealers about the 
advantages and the serious dis- 
| advantages of leasing cars on a 
yearly basis, even to gilt-edge 


fleet operators, than about any 

other phase of the retail distri- 

bution of automobiles. 

Car leasing should not be con- 
fused with car rental 
leasing. Car rental keeps the ve- 
|hicle under the control of the deal- 
jer at all times, and the dealer has 
|the right to sell the vehicle on the 
j}used-car market whenever the 
| market is favorable to him. 
| x + 


Base for Operation 
RUCK leasing is a strictly mile- 


age and maintenance deal in 
(Continued on Page 48, Col. 1) 


~— Higher - powered | 
try in the futuristic car parade, | 





HE Continental 195X, Ford’s en- | 


was revealed for the first time) 
Thursday at the engineering show | 
for newsmen in Dearborn. 

The Continental joins Nash’s| 
NXI, General Motors’ Le Sabre and 
Chrysler’s K-310 as experimental | 
“cars of tomorrow.” 

Ford withheld details on the en- | 


| gine for the new model, beyond | 


| 


| 
| 


| 
| 


|Ford II did describe the new cars| 


dyne” high-compression combus- 
1) 


saying it will use a “Turbo- | 


(See FUTURISTIC, Page 50, Col. 


| 
* 


RUCK manufacturers, it was 
learned last week, are to be 
given enough metals across the 
| board in the second-quarter of this 
year for 240,000 units. The truck 
total, however, will include 20,000- 
(Continued on Page 52, Col, 1) 


* * 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


132,883 


86,264 


46,652 


Last Prev. 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 52. 














2 Makers Delay Price Hikes 


Most Capehart Boosts 


Ford Co. Allowed 3.45 to 5.19% 


By Mac Gordon 

Associate Editor 
ORD AND HUDSON both were 
waiting for 1952 model intro- 
ductions last week before acting on 
OPS permission to boost ceiling 

prices. 

Chrysler was revealed Thursday | 


jas the eighth applicant for price 
relief. The company asked for in- 


creases of 4.1 percent on Plymouth, | 


to Be Applied Later; 





applications still were pending at 
press time Thursday. 

After receipt of a revised petition 
from Dearborn, OPS gave Ford the 
green light to advance Ford car 
prices 4.97 percent, Mercury 3.45 
percent and Lincoln 5.19 percent. 
The Ford increases corresponded 
to revised totals submitted by the 
company. A Hudson price increase 


| 4.3 on Dodge, 5.1 on DeSoto and 3.7 | Of 4.89 percent had been sanctioned 


or truck | 


} 


on Chrysler. 

Reflecting an industry trend, 
Ford and Hudson withheld appli- 
cation of Capehart-formula price 
rises to outgoing 1951 car series. 
This policy was being pursued by 
all other makers whose price 


In This 


Registrations, Prices 
Used-Car Auctions : 
Production by Makes 





Issue 
be eeackeanee & Ei 
..Page 42 | 
..Page 52 | 
i 











earlier. 
* ” 7 

As OF press time, OPS in Wash- 
+4 ington had still not heard from 
Crosley or Packard with respect to 
possible action under the Capehart- 
formula provisions of Ceiling Price 
Regulation 1. Packard officials in 
November disavowed any intention 
to use the Capehart amendment in 
the near future. 

OPS spokesmen estimated that 

(Continued on Page 46, Col. 3) 
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Despite ‘Elephant’ Assignments .. . 





Auto Makers Meeting 
Defense Schedules 


By Bob Gordon 
Associate Editor 

HILE there has been consider- 
able criticism lately of the na- 
tion’s slowness on defense produc- 
tion, a check of automotive com- 
panies indicates they are “on sched- 
ule” for the most part in their mili- 

tary commitments. 

There are some delays, of 
course, but in most instances 
these interruptions are caused 
by factors beyond the control of 
the auto makers, such as the 
shortage of machine tools. 

Most ct the complaints abcut the | 
lagging buiiduy for defense have | 
cent~red around jet aircraft en- 


Cadillac Opens 
50th Year With 





jheld by Ford Motor Co., Chrysler 
|Corp., Buick, Packard and Stude- 
| baker. 


| Fisher Body. 


“elephant” variety. | a 
Such “elephant” contracts require | ; 


gines and tanks, two items in| 
which the auto industry has a large | 
stake 
* * * 

— are five jet aircraft en- 

gine contracts in the industry, 
while there are four tank assign- 
ments. Jet engine contracts are 


Tank awards have been 
given Chrysler, Ford, Cadillac and 


These assignments are of the 


months of make-ready and most of 
them also require construction of 
new plants or thorough renovation 
of World War II facilities. 
Although it is virtually impossi- 
ble to obtain any concrete informa- | 
tion on schedules, since they are| 





|subject to frequent change, as well | 


|as strict security regulations, most | 


Dealer Parleys 


DETROIT.—Don E. Ahrens, gen- | 
eral manager of Cadillac, and J.| 
M. Roche, general sales manager, 
last week opened the division’s | 
golden anniversary year with a 








J. M. Roche 


D. E. Ahrens 


series of meetings attended by the 
national retail organization. 

“In this anniversary year,” Roche 
told the dealers, “Cadillac has the 
largest and most progressive retail 
organization in its history. Many of | 
our distributors and dealers have | 
been with Cadillac since its earliest 
days, with the average length of 
service among our distributors bor- 
dering on the quarter-century 
mark.” | 

The sales meetings held here} 
last week are the first in a series, | 
the company said, and others will | 
be held in Chicago, Cleveland, Bos- | 
ton, New York, Philadelphia, At- | 
lanta, Houston, Kansas City, Los | 
Angeles, San Francisco and Port- | 
land during January and February. | 

At the business meetings held | 
here last week, the progress of the 
company over the _ half-century 
period was emphasized. 


Canada Finally OR’s 
18-Month Car Loans 


OTTAWA. — Bowing to heavy 
pressure from the new-car in- 
dustry, the Canadian govern- 
ment Thursday eased credit 
restrictions to grant buyers 18 
months on loan payoffs instead 
of 12 months. The downpayment 
requirement was retained at 50 
percent. 














companies maintain they have been 

able to keep abreast of the time| 

limits set for them by the military. 
* * * 


HE fact that relatively few 

tanks and no jet engines have 
been produced by auto makers hold- 
ing contracts to make such items, 
does not indicate that the industry 
is behind schedule. 

In fact, one competent industry 
spokesman declared that, in his 
opinion, there is not a contract in 
the industry which is behind sched- 
ule and most of them are ahead 
of the target dates. 

Packard provides a case in 
point of the problems the auto in- 
dustry faces in preparing to turn 
out major defense items. When 
Packard was awarded a huge 
contract to produce J-47 jet en- 
gines, the company announced 
the assignment would require 14 
months for tooling, plus an addi- 
tional 10 months after that be- 
fore volume production could be 
achieved. } 

The J-47 order was issued in 

(Continued on Page 49, Col. 1) 


UAW Parley Set | 
To Prod Congress | 
In Layoff Crisis | 


By Mac Gordon 
Associate Editor 

ONGRESSMEN will be outnum- | 

4 bered eight to five this pre: | 











by UAW-CIO leaders hunting re- 
lief from the automotive employ- 
ment-production crisis. 

In a move to dramatize auto| 
workers’ joblessness right on Con- 
gress’ doorstep, 800 UAW local 
presidents will converge on Wash- 
ington this week at the summons 
of President Walter P. Reuther. 

Reuther told a television audi- 
ence in Detroit he was inviting 
all auto manufacturers to help 
carry the anti-cutback fight to 
Pai Congressman in Washing- 
on.” 

Seconding auto company charges 
of discrimination on metals allo- 
cations, Reuther warned that “real 

(Continued on Page 8, Col, 4) 








Winston-Salem Group Celebrates Fourth Anniversary— 


The annual dinner of the Winston-Salem 


(N.C.) Automobile and Truck Dealers Assn. 





was highlighted by the election and installation of officers. From left to right, the 
following officers, directors and representatives of dealerships are Matt Howell (Dodge- 
Plymouth), director; O. F. Fowler (Chevrolet), president; Jerre Dodge (Buick), vice- 
president; Bob Ownen (DeSoto-Plymouth), J. R. West (Packard), Jack Miller (Mercury), 
E. B. Rannels jr. (Ford), secretary-treasurer; R. E. L. Morefield jr. (Chevrolet), retiring 
president; A. G. Thomas (GMC Trucks), G. R. West (Packard), Frank Poindexter (Chrys- 
ler-Plymouth), W. E. Shore (Chrysler-Plymouth), F. J. DeTamble (Ford), director and area 
chairman for NADA, and William H. Stevens (Studebaker), director and secretary of 





North Carolina Automobile Dealers Assn. 


4 
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| Shows Progress on $50,000,000 Ford Research Center— 





The lower half of this photo is a model which shows the fol owing buildings, now under construction, which will be a part 
of the new engineering and research center for Ford in Cearborn: A dynamometer building, a dual-purpose engineering build- 


ing capable of defense work without conversion, a vehicle 


te:t building and a maintenance building. Also in the picture and 


yet to be started are an administration and engineering building and an industrial relations building. The background (upper 
half) is an aerial photograph which shows the overall Ford engineering area, including the test track. Five hundred acres in 


the upper right corner will be the site of the new center. Story and other pictures are on pages 1 and 50. 





Big Four Call FTC Order Unfair, Plan Court Test... 





Tire Firms Fight Discount Lid 


sion has decided that this is un-|constitutionality of the act that 
fair, and that it tends to promote grants FTC such power. 


By Joseph E. Kuebler 
Staff Correspondent 


AKRON.—A long legal battle 


|was in sight last week as major | 


tire companies indicated they would 
fight an unprecedented Federal 


|monopoly in this industry. 


| promulgate such a regulation by 
|Congress some 15 years ago. In 


| 
| 


Trade Commission order fixing a|1947 the commission disclosed that | 


discount limit in their industry. 

For the first time in any busi- 
ness, FTC has told the tire and 
tube makers that beginning Apr. 
7 a 20,000-pound carload is the 
largest quantity on which they 
can grant a discount. 

In other words, the buyer of five 
carloads of tires cannot be given 
a better price than the buyer of 
one carload. This would put an end 


{to an industry practice of many 


| years. 
| ETC holds that the price discount 


given the larger purchasers tends 
to discriminate against small buy- 
ers 


The order is aimed primarily at 
big distributors of tires, such as the 
mail order houses, oil companies 
and chain stores, who can buy 
tires and tubes at much lower 
prices than small, independent 


dealers because of their vast pur- | 


chasing power. : 
Prodded by dealers, the commis- 





Fowler Succeeds 


Fleischmann as 


Head of NPA 


WASHINGTON.—Henry H. Fow-| 
\ler 
| NPA. He took office last week, suc- 


is the new administrator of 


ceeding Manly 
Fleischmann, who 
resigned to de- 
vote his full at- 
tention to the De- 
fense Production 
Administration. 
While Fleisch- 
mann headed 
both DPA and 
NPA, Fowler 
served as deputy 
administrator of 
the latter agency. 


Fowler’s appointment, announced 
by Secretary of Commerce Sawyer, 





Henry H. Fowler 


was forecast when he appeared be- | 


fore the recent NPA-auto industry 
advisory committee 


duction agency. 
The new arrangement will avoid 


lifting NPA out of the Department | 
of Commerce, a move which has | 


been called for on Capitol Hill a 
number of times. 


meeting as| 
spokesman for the government pro- | 


it had drafted a discount rule for 
|the tire and tube industry and that 
it was going ahead with hearings 
on the question. 

| Chief opposition came from rub- 
ber industry’s Big Four—Goodyear, 
| Firestone, Goodrich and U. S. Rub- 
ber. They vigorously contested the 


| 


B. F. Goodrich Co., in announc- 


FTC was given the authority to) jing it will vigorously fight the FTC 


discount rule in the courts, said: 
“This revolutionary order is the 
first of its kind which the U. S. 
government has ever attempted 
to impose upon an industry and 
could only result in chaotic condi- 
tions in the manufacture, sale and 
distribution of replacement tires.” 
(The rule would have no effect on 
the contracts the tire companies 

(Continued on Page 51, Col, 4) 





proposed rule and challenged the! 





ETROIT. — Substitute materials, 
power steering and Chrysler’s 
K-310 experimental model will fea- 
ture technical discussions this week 


at the annual meeting of the So-| 


ciety of Automotive Engineers 


here. 


More than 5,000 automotive engi- | 


neers are expected to attend the 
| week-long convention at the Shera- 
| ton-Cadillac hotel. Dr. Kenneth Mc- 
| Farland, General Motors consultant, 
| will address the annual SAE dinner 


| Wednesday night at the Masonic | 


| Temple. 
Succeeding Dale Roeder as 
president of SAE for 1952 will be 
| Dr. Daniel P. Barnard IV, re- 
search coordinator of Standard 
Oil Co. (Indiana). Roeder, 1951 
president, is a Ford engineer. 
The 1950 Horning memorial 
| award will be presented to D. 
Pastell of du Pont. Pastell will be 
honored for his technical paper, 
“Precombustion Reactions in a Mo- 
tored Engine.” 
| * 
IMPHE convention will kick off at 
10 a. m. today (Jan. 14) with a 
significant panel discussion on “Ef- 


* * 





11 Allstates Registered 
In Houston, Dallas 


HOUSTON. — First reports of 
actual sales of Sears’ new entry 
in the automotive field, the All- 
state, reveal that in December 
seven of the cars were registered 
here and four in Dallas, 

Sales of Henry J automobiles 
by Kaiser-Frazer dealers in 
Houston in December amounted 
to 17 units, while Dallas K-F 
dealers sold 15 Henry Js last 

| month, 











L. | 





_ SAE Eyes Substitute Metals 


fect of Substitute versus Critical 
Materials in Body Design and Car 
Appearance.” Participating will be 
representatives of each Big Three 
maker—R. O. Ross of Fisher Body, 
B. B. Davis of Ford and D. M. 


| Bigge of Chrysler. 


“International Styling and the 
K-310” will be discussed at 8 p. m. 
tonight (Jan. 14) by V. M. Exner, 
of Chrysler Corp. Chairman of this 
session will be J. C. Zeder, Chrys- 
ler vice-president. 

Representatives of 11 companies 

(Continued on Page 10, Col, 1) 
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Nash Is 50 Years Old— 


Celebrating its 50th anniversary this 
year, Nash has added an anniversary fiag 
to the flagstaff at its Kenosha (Wis.) picnt. 
A committee of Kenosha citizens is pre- 
paring many events in conjunction with 
the anniversary. 
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_ MANY dealers it was not sur- | 
prising that NADA’s’ Roper 
Survey was so discouraging. There 
has been a lot of talk by automo- 
bile users and owners about the 
treatment they got from automo- 
bile dealers immediately after the 
war. Most of this talk was not 
based on fact. But rumors have a 
way of spreading, and one bad deed 
often counteracts a thousand good 
ones. 

Perhaps the Roper report will 
prove a blessing in disguise. It will, 
if it shocks the trade into action. 
During the entire history of auto- 
mobile retailing, dealers unlike 
merchants in other lines of trade 
have largely hid behind the lime- 
light of the cars they sell. They 
haven’t told their own story about 
the importance of their contribu- 
tion in delivering what the public 
really buys—satisfactory miles of 
personal transportation. 

The emphasis has all been on 
the new car. Even when there 
was a shortage of cars, more 
than one hundred million dollars 
a year has been spent to popu- 
larize the new car. Dealers have 
been billed a large share of this 
expenditure and therefore ne- 
glected, if not entirely overlooked, 
the necessity for building public 
acceptance for their own institu- 
tions. 

NADA during the last few years 
has been promoting campaigns 
aimed directly and elevating the 
public’s conception of the impor- 
tance of the automobile. This is all 
to the good, but automobile dealers 
are individuals. A good automobile 
dealer can’t very well afford to 
wave the flag for a bad one. Such 
an act would be neither good busi- 
ness nor profitable because it would 
not be convincing. 

* * 


Dealer Minimized 

ACH individual dealer has a re- 

sponsibility to arouse and vital- 
ize in the public mind what his 
investment means to automobile 
buyers and owners in terms of their 
own benefits, and what his ideals 
and policies mean to the residents 
of his community. 

All these years we have empha- 
sized the car and minimized the 
dealer, with the result that deal- 
ers have been thrown into vicious 
competition. People have become 
sold on a certain make of car 
through product advertising and 
have gone to a dealer of the line 
and said they had decided to 
purchase their make and even 
selected the body style and the 
color and then said they were 
going to shop around to see 
where they could get the great- 
est car allowance. That is a real 
hurt. That is a real problem that 
in normal times makes this busi- 
ness unstable. 

To overcome this situation, a 
dealer’s function can no longer be 
accepted as commonplace. His im- 
portance in the scheme of things 


* 
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must be appreciated. His contribu- 
tion to the life and progress of this 
country must be explained. 
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‘Dealer Support Urged in Legislature . . . 





N.Y. Girds to Fight Adverse Bills 


ALBANY, N. Y.—-Following adop- 


which it plans to use against ad- 


tion of a reform program in De-| verse legislation. 


cember aimed at improving fac- 
| tory-dealer relations, the New York 
| State Automobile Dealers has gird- 


jed itself with an action agenda 





To make a direct suggestion how | ae 


dealers can do something about this | 


situation, I present below the text 
of a booklet that any dealer can 
benefically distribute. It can be 
used as envelope stuffers, or on 
prospects waiting at the salesroom, 
or on prospects that are shopping 
around with a promise to come 
back. 


* 


Must Sell Self 

DEALER must sell more than 

the car to make a profitable 
deal. He has to sell himself, and it 
seems to me that the text that fol- 
lows is one way of accomplishing 
that job. If you like this text, drop 
me a card or write me a letter, 
in care of Automotive News, and I 
will try to arrange with some 


x * 


printer to produce it in bulk lots|r 


in order that it could be offered to 
the individual dealer at an advan- 
tageous price. 

As far as I am concerned, I 
think the case would be even 
stronger if all the good dealers in 
the community put out this type 
of literature, When many dealers 
are saying the same things, it 
makes the case stronger and 
more impressive to any prospect 
who reads it. Surely as such 
thoughts register on the public’s 
mind, the importance of the 
user-car allowance is minimized. 
Here is the text I suggest, which 
is paraphrased from my sales book, 
“A Guide to Automobile Selling:” 

Why It Makes a Difference 

Where You Buy Your Car 

No matter how much you paid 
for it, or what car you buy, you 
wouldn’t expect any automobile 
to run without gasoline in the 
tank and oil in the crankcase. 
That proves, does it not, that an 
automobile is a machine that op- 
erates only when supplied with 
certain things which the manu- 
facturer did not and could not 
build into it? 

“Of course,” you say. “The 
manufacturer expects somebody 
to put fuel and oil into the car. 
The dealer always does it.” 

All right. Now, let’s go one 
step farther. No matter how 
much you pay for it, or what 
car you buy, you cannot expect 
the car to render the perform- 
ance and value built into it un- 
less it is properly conditioned 
by the local dealer before he 
delivers it to you. 

Did you know that the manu- 
facturer depends upon the local 
dealer for that service? How 
thoroughly and well he inspects, 
adjusts, conditions and grooms 
the new car is just as important 
to its good operation as the gas 
and oil put into it. More so, be- 
cause neglect of such condition- 
ing often is revealed later in 
troublesome and costly service 
necessities. Both manufacturer 
and owner must depend upon the 
dealer to deliver the car so that 
it will perform up to the stand- 
ards which its engineering has 
made possible. 

All this you take for granted. 
Let’s go a little farther now. 
You have your new car and you 
like it. As time—and miles—slip 
by, the car needs more or less 
attention and service. 

“Lots of service’ shops. 
problem there,” you say. 

Yes, there are lots of service 
shops. One on every corner, al- 
most, But ask yourself this: 

“Who among all these service 
men really has an interest in 
me and my car? Who stands to 
gain or lose most by my satis- 
faction in motor car owner- 
ship?” 

Think long enough, and you'll 
get right back where you started 
—in the establishment where you 

bought the car. The dealer who 
sold it to you succeeds only be- 
cause you and others driving the 
same make like your cars. Every 
car he sells is a boost or a knock 

(See JOHN MUNN, Page 46, Col. 3) 
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At Helm of New Orleans 


Officers and Directors of New Orleans Automobile Dealers Assn. 





director. 


In a special bulletin, the asso- 
ciation called on dealers to take 
a serious interest in opposing 


several measures which are up 


| for consideration in the legisla- 
ture, 

Heading the list of proposed laws 
affecting the dealers and which 
the association asked to voice op- 
position to is a bill to repeal the 
| present Sunday closing law. 

The dealers oppose a bill which 
| would require dealers to report to 


~~ |the motor vehicle bureau every ve- 
= |hicle they repaired which showed 





Group— 


for 1952 are 
(standing, left to right): Wiley L. Mossy, Jack Lester, A. A. Claverie jr., Heinke Trapp 
and George Bohn. Seated (left to right): Sidney J. Gonzales jr., vice-president; Joseph 
| A. Paretti, president; V. J. Luke, secretary. Absent from the picture is W. J. Willkomm, 





LANSING. — A 10-point program 
aimed at NADA and seeking im- 
proved factory-dealer relations has 
been adopted by the Michigan 
Automobile Dealers Assn. 

The platform was passed unan- 
imously by the board of directors 
of the Michigan group at its 
December meeting. 

Primarily, the dealers ask: 

1, Immediate action to study the 
situation by NADA. 

2. NADA should immediately pre- 
pair and mail a questionnaire to 
all car dealers to secure their opin- 
ion as to price increases. 

3. Establish facts as to what fac- 
tories ship dealers cars without 
bonifide orders, and request such 
factories to discontinue such prac- 
tices and to produce models and 


Coast Old Timers 
In Peak Turnout 
To Hear Hoffman 


SAN FRANCISCO. — The largest 
crowd ever to attend an Automo- 
bile Old Timers meeting on the 





motive 
for its part 
helping to bring 
about 
fruitful 51 years 


ever known.” 





Paul Hoffman 


ly competitive 
economy is primarily responsible 
for the fact that America is pro- 
ducing almost one-third of all the 
world’s goods and one-half of the 
globe’s manufactured goods, Hoff- 
man said. 

Hoffman reiterated his belief that 
freedom of thought must not be 
lost in this country by any form 
of “thought control.” 

Hoffman paid a tribute to Wil- 
liam L. Hughson, president of the 
northern California council of Old 
Timers and renowned as 
world’s first Ford dealer. “Saying 
that Billy is the oldest Ford dealer 
is not enough, for it is the belief 
of many of us that there is no 
dealer in the nation with a better 
reputation as a dealer and as a 
man than that which Billy enjoys.” 

Earle C. Dahlem, partner - man- 
ager of William L. Hughson Co., 
was chairman for the day. He an- 
nounced that the northern Cali- 
fornia group was now the second 
largest Old Timer group in 
America. 

Four new directors elected for a 
one-year term at the meeting were: 
Joe Davis, Berkeley; J. E. Rodman, 
Fresno; Royal Miller, Sacramento, 





and Henry Williams, Santa Rosa. 


West Coast heard | 
Paul G. Hoffman, | 
director of the} 
Ford Foundation, | 
salute the auto-| 
industry | 
in | 


the world has| 


the | 





“the most | 


America’s high- | 





| 
| 
| 


| 


| 
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Michigan’s 10 Points 
NADA Pressed to Act on Price Increases, 
Factory Shipments, Ad Charges 


body types on basis of demand. 

4. Reaction of dealers as to 
result of further price increases. 
5. Make a study of price in- 

creases on prewar and postwar cars 
and on increases in wages. 

6. Advertising charges now being 
paid by the dealer should be in- 
cluded in the list price of the car 
with the approval by OPS so that 
this cost can be put in the ceiling 
price. 

7. Approval by OPS to include 
total transportation costs in the 
ceiling price of the car. 

8. Manufacturers should allow 
dealers an increase in new-car 
conditioning charges in keeping 

with increased costs. 

9. Dealers should receive rebates 
from the manufacturer on year-end 
models. 

10. Reaction of dealers on 18- 
month financing. Many dealers 
claim increased new-car _ prices 
make it extremely difficult to sell 
new and used post war cars on 
18-month financing plan. This 
should be increased to 24 months, 
according to MADA. 





Dealers Must Use 


New OPS Form 


WASHINGTON. — OPS an- 
nounced last week that auto 
dealers applying for increases in 
service rates must make appli- 
cation on a new form, PUB 43, 
revised. 

An OPS spokesman explained 
that the form previously used 
(42), did not make provision for 
all the financial data required 
for granting price hikes under 
the Capehart amendment. He 
said Form 42 would be consid- 
ered obsolete as of Jan. 14, 1952. 





|signs of striking some object. The 
measure, aimed at helping catch 
hit-run drivers, was defeated by 
the association last year. 

Re-introduction to state legisla- 
ture of the proposed installment 
sales bill, also which the group 
helped defeat last time, also in- 
cited the dealers into action. The 
proposal would eliminate reserves 
and leave dealers vulnerable to law 
suits, it was pointed out by the 
association. 


The 1952 “action program” also 
goes on record against any at- 
tempt to revise the present un- 
employment insurance law, a bill 
the association aided in sponsor- 
ing. Thumbs were turned down 
on a pending measure requiring 
installation of speed governors 
on all automobiles. 


Among the 12 desired improve- 
ments in factory-dealer relations 
the association adopted in Decem- 
ber as a reform program is that 
advertising charges now borne by 
dealers be included in the list price 
of the car and that no more fran- 
chised dealers be appointed while 
the defense program is on. The 
latter, the dealers claimed, forces 
cutbacks in car production. 

Further, the dealers want a more 
liberal parts-return plan, ‘full dis- 
counts on functional parts, im- 
proved contracts factory responsi- 
| bility for transporting cars and an 
|increase in new-car conditioning 
allowance. 


Other “New Year’s resolutions” 
the group has stamped into writ- 
ing and which it hopes to fulfill 
are an increase in new-car war- 
ranty, no more shipments of fac- 
tory promotional material which 
dealers do not order and more 
equitable distribution of automo- 
biles. 

They have also asked rebates on 
year-end models, a factory repre- 
sentative to handle their problems 
and complaints and adoption of a 
junking program. The junking plan 
would be operated cooperatively by 
the dealers and manufacturers and 
have a twofold purpose: to help 
speed the flow of scrap metal to 
defense industries, and rid high- 
ways of unsafe vehicles. 

In this year’s intensive public 
relations program, the state asso- 
ciation will seek passage of a state 
law to provide periodic inspections 
of vehicles and a motor vehicle title 
law, along with expansion of a 
scholarship program for youth in- 
terested in automotive mechanics 
and related fields. 
| It was also decided to set up a 
|dual blood donor service whereby 
|dealers will encourage their em- 
|ployes to give blood and provide 
| transportation for this purpose. 





| 





On the House . 





1952 line . 


curbs are 





Wemboff 
California—not Washington, D. C. 


Civil Service 
ment employes. Tsk, tsk, Slim . 


press preview Jan. 21... More 





Cadillac’s Golden Anniversary models, due for public showing next 
week, will feature jet-type exhaust openings at each end of rear 
bumper—which will stir up as much comment as the division’s rear 
fender fins several years ago. That was the con- 
sensus of newsmen at last week’s preview of the 
Jim Roche, Cadillac’s sales chief, 
claims 88,000 firm orders on hand, which may 
exceed Cadillac’s production in 1952. 

Roche said Regulation W terms are no problem 
with Cadillac buyers, but noted that the credit 
playing hob 
lower-priced lines along with Cadillac . 
eral Manager Don Ahrens declared that, with 
Cadillac’s growing defense work, his division will 
do okay financially 
auto output cutback. 


. . Oldsmobile will take the wraps off 
its 1952 models, as well as its bazooka rockets and tank cannon, at a 


Motors breakfast Saturday, Feb. 16, and a Ford lunch the same day. 


with dealers handling 


. . Gen- 


in 1952 despite the severe 


Commission has discovered that 
now has the most federal govern- 


Chicago Show activities: General 


—Petre WeMuorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 

Ld ™ the dealers on every used vehicle accepted in partial payment for a new 
4 A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
ry governments applied to the building and maintenance of highways. § 4. The 
t . elimination of government and bureaucratic controls over this industry. 
R 5. A return to the precepts of independence and the rewards of applied 
R energy and ability, which made America and gave more of her citizens 


NEWS more of the better things of life than anywhere else in the world. 





Not Just Defense-Supporting; 
It's America-Supporting 


— the apple of the public’s eye has its sour side as 
well as sweet. 


We know that the automobile has made the country what 
it is. Millions desire new cars, and the industry has merited 
that faith. 


The auto companies in postwar were begging steel 
companies to expand, chiding them for their lack of 
faith in the country and even lending them money to 
build new facilities. 


This was in the pre-Korean period, when other interests 
were plagued with fear. Many steel men were talking of a 
depression. They cited declining orders from buyers other 
than auto companies. 


Among these disinterested buyers were railroads. They 
were reducing orders for freight and passenger cars and 
locomotives when steel was available. 


Then, after letting their equipment go to pot, the rails 
come screaming for priorities when materials get tight. 
Orders shoot up many times those of normal years. 


And when the auto makers talk about discrimination, 
NPA officials say they are simply following the dictates 
of Congress in giving bigger allotments to defense-sup- 
porting industries than to strictly civilian industries. 


But Congress did not specify what are defense-supporting 
industries. The Defense Production Authority did that. 

The auto industry is not only defense-supporting—it is 
America-supporting. It is the industry that keeps America 
going in fair weather or foul—while others lag or crawl into 
a storm cellar. 


Yet government officials say that, if there is any discrim- 
ination, it has been for the auto industry instead of 
against it. 

We think they actually believe that. The reason is that 
the auto is so close to the public eye that the focus is 
bad. Most people know how many cars and trucks are 
built and sold, because the industry is statistically- 
minded, and the public is interested in the industry. 


Yet few pay attention to figures on other products. Nobody 
keeps track of the gimcracks—but wholesalers were saying 
a few months ago that their warehouses were bulging to 
such an extent that if the “shortage” kept up they would 
have to build new warehouses. 
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Auto 
Forum 


“The trouble with the labor 


people is that they are al- 
ways reading Maugham in- 
stead of Kipling.”—WINsTON 
CHURCHILL. 

* + * 


Expert's Opinion 

“Further reduction in allow- 
able automobile production 
will not result in the produc- 
tion of one more gun, tank or 
airplane in the second quarter 
of 1952 than will otherwise be 
produced.”—C. E. Wilson, GM 
president. 


* * * 


Scared of Life? 

“Too many people are think- 
ing of security, instead of op- 
portunity. They seem more 
afraid of life than of death.”— 
Gov. James F. Byrnes of South 
Carolina. 

* * + 

“God gives every bird his 
food. But He does not throw it 
into the nest.”—J. G. Ho.ianp. 

* + * 


A Mouthful 


In denouncing payment of 
$120,000 to Hungary for the 
release of four captured Amer- 
ican fliers, Sen. Richard Rus- 
sell, Georgia Democrat, said 
the action “put us in a bad 
light before the world” to 
“yield to a blackjack in the 
hands of a cheap little satel- 
lite crook.” 

* 


* * 


Political Indigestion 

Joseph T. Ferguson, Ohio 
state auditor, told a congres- 
sional committee he lost the 
1950 election for U. S. Senator 
in Ohio because: 

“The Democrats and _ the 
working people didn’t get out 
and vote. Their bellies were 
full under Roosevelt.” 

* * * 


Abandoned Child 


“Now it is an old political cus- 
tom, of course, for candidates to 
try to escape the embarrassing 
consequences of their self-in- 
dulgence by leaving the baby on 
somebody’ else’s doorstep.”— 
Benjamin Fairless, president of 
U. S. Steel. 

™ 


* * 


Room for One More 


“For every single person 
corrupt, there are 1,399 em- 
ployes who are all right. If 
that keeps up, heaven is going 
to be crowded. I only hope the 
ratio of 1,400 to 1 for honesty 
in government is true in busi- 
ness.”—Frank E. McKinney, 
Democratic national chairman. 

* * + 

“Statistic: In 50 years, a mil- 
lion Americans have _ been 
killed in traffic. Whereas only 
15,000 have been struck down 
by old-fashioned, slow light- 
ning.”"—H. V. Wane, Detroit 


News columnist. 
+. a * 


Step Right Up 

It is always certain that 
those who look to govern- 
ments for benefits will vote. 
If the rest of us do not exer- 
cise our franchise, we can 
hardly expect politicians who 
want to continue in politics to 
resist the demand for more 
and more handouts.”—Trends. 

* * 


One Size Only 


“You can’t be a little bit ille- 
gal—any more than you can be a 
little bit dead.”—Mayor Dorothy 
M. Lee of Portland, Ore., in an 
article in the Ladies Home 
Journal. 
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— Letterbox 


used, if you so request. 





‘Plea for Golden-Rule . . / 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 








Some Shock 

After spending over 22 years as 
a small operator in a small town, 
I can well appreciate the so-called 
“Shocking Attitude” of the public 
towards the automobile dealer. 


It must have been quite a shock 
to some automobile buyers when, 
during the recent postwar years, 
due to the great backlog of demand 
for cars, they found it necessary 
to allow the dealer to make his full 
profit instead of being able to 
chisel him out of most of it in the 
form of overallowance. 


It has always been my contention 
that all the greedy people were not 
in the automobile business, but 
rather some of them were the buy- 
ers. I can recall many instances 
when my share of the profits were 
in the minority. 

While I never condoned sharp 
practices in business, such as was 
revealed by a few dealers’ activi- 
ties, I nevertheless cannot help 
thinking that some of the illwill 
so prevalent in the “survey” is due 
to the tendency toward human 
greed and covetousness which, by 
the way, is not entirely peculiar to 
an automobile dealer. 

If there could be had a little 














10 Years Ag aie a 





The Big Story 


OPM has announced that the production of 204,848 new cars will 
be allowed during January, and that February quotas may be allowed 
to clean up fabricated stocks ... Price Administrator Leon Henderson 
announced that “the government will not ask automobile dealers to 
incur losses that result from the freezing order,” and it is thought 
that some remedial action may be taken in the dealers behalf... 
Dealers report that competition for service business is waxing warm 


throughout the U. S. 


—From the files of Automotive News. 











more practice of the teachings of 
Jesus when He was on this earth 
by all of us, there would be no 
need for a survey to ascertain 
reasons for lost goodwill. After 
1951 years it would seem that more 
people would have absorbed some 
of the ideas as taught by the Mas- 
ter and would be practicing them 
seven days of the week instead of 
just one. 

Until that day comes, I am afraid 
that we shall have to be content 
with surveys showing what awful 
folks we automobile dealers are, 
unless of course cars again are 
overproduced and we find ourselves 
once more at the mercy of those 
guiltless people who never squawk 
as long as it’s the other bird who 
is losing the feathers.—C. M. Pratt, 
Pratt Pontiac, Liverpool, N. Y. 


* * * 


Mat Service 


I have been reading with a great 
deal of interest John Munn’s arti- 
cles concerning used-car advertis- 
ing. We have long been of the 
opinions which you have so wel! 
expressed. For a_ considerable 
length of time we have endeavored 
to write up our own used-car ad- 
vertising to conform more with the 
type of advertising that the factory 
sends out on new cars. 

We feel that in a small dealer- 
ship and small town, such as we 
are in, that a used car mat service 
would add immensely to our adver- 
tising. For instance if we are at- 
tempting to sell a 1947 Oldsmobile 
if we had a picture of this car and 
could make an illustrated ad, we 
feel the response would be muc 
greater. Our local newspaper hes 
endeavored to secure such a ma 
service and indicates to thei: 
knowledge there are none availab! 
Perhaps you know of such a ser‘ 
ice.—A. NorMAN Kruecer, Robert 
son Motor Co. (Dodge-Plymouth’ 
Keene, N. H. 
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EXECUTIVE OFFICES 


UNIVERSAL C.LT. CREDIT CORPORATION 


ONE PARK AVENUE 
New YoRK 16, N. Y. 





Dusty Motors, Inc. 
Anytown,U.S.A. 


Dear Dusty: 


We are happy to report to you our progress in 195] 
and to thank you and all of the 10,000 other dealers 
who helped to make this record possible:— 


RETAIL FINANCING used by the public on more than 
750,000 cars and trucks amounted to approximatelv 


$ 800,000,000 





WHOLESALE FINANCING used by dealers on more than 
1,000,000 cars and trucks amounted to approximately 


$ 1,750,000,000 





INSURABLE DAMAGE CLAIM payments by Service Insurance 
Companies resulting in repair work for dealers were over 


$ 30,000,000 
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CAPITAL AND SURPLUS of the C.I.T. organization at the 
year end was more than 


$ 200,000,000 





As we enter a new year, our 4,450 employees — in 
337 branches (including 21 new offices in 1951), 32 
divisional offices, and at One Park Avenue — pledge 
to work unswervingly to render maximum service 
to you, our dealer associates, and to your customers. 


me 


Sincerely yours, 


L. W. Lundell, President 

















Mellum of Nash Receives Giff— 


Col. 


Horace J. Mellum (second from right), recently retired secretary of Nash, was 


presented with a combination television-radio-record player by his friends and associ- 
ates at Kenosha, Wis. Left to right: Ross Phelps, assistant chief engineer; E. R. Moore, 


public relations representative; Mrs. 


Mellum; Claus 
Melium, and A. J. Bruen, assistant treasurer of the corporation. 


Anderson, personnel director; 





ZEDER’S FORMULA: 


FirePower V-8, 
Plus 6 Changes, 
Equals K-310 


DETROIT.—Only six changes 
were needed to convert the stand- 
ard 180-horsepower FirePower V-8 
engine into 
Chrysler’s experi- 
mental K-310 en- 
gine, which de- 
velops 310 horse- 
power on prem- 
ium grade gaso- 
line without sup- 
ercharging, James 
C. Zeder, vice- 
president of engi- 
neering and re- 
search of Chrys- 
ler Corp., said. 

He said changes included: 

1, Valves and ports were enlarged. 

2. A two-runner intake manifold 
replaced the production: manifold. 

3. Four single carburetors re- 
placed the dual carburetor. 

4. Valve timing was modified to 
keep intake and exhaust valves 
open longer. 

5. A streamlined exhaust mani- 
fold replaced the production mani- 
fold. 

6. Pistons were projected slightly 
into the combustion chamber. 

“The theory behind the changes,” 
Zeder said, “is the more fuel-and- 
air mixture which can be drawn 
into the cylinder and squeezed into 
its hemispherical combustion 
chamber, the greater will be the 
power on the down stroke of the 
piston when the mixture is ignited 
by a spark.” 

“The secret with which the 180- 
horsepower evolved into the 310- 
horsepower is the hemispherical 
combustion chamber, which is the 
heart of both engines.” 


20,000 Expected 
At Preview of 


Chicago Show 


~CHICAGO.—Dealers, members of 
their organizations, their families, 
factory officials and other invited 
guests will turn out on the evening 
of Feb, 15 for a preview of the 44th 
annual Chicago Automobile show, 
which will open its nine-day run 
the following day at the Interna- 
tional Amphitheater under sponsor- 
ship of the Chicago Automobile 
Trade Assn. 

Frank, H. Yarnall, chairman of 
the executive show committee, said 
that more than 20,000 are expected 
to. view the stage spectacle in the 
central arena and inspect the 152,- 
000 square feet of car, truck, acces- 
sory, equipment and educational 
exhibits throughout the amphithea- 
ter. . 








James ©. Zeder 








Auctiolr Assi. to Meet 
Jan, 26 in Washington 


INDIANAPOLIS. — The annual 
meeting of the National Auto Auc- 
tion Protective Assn. will be held 
Jan. 26 in Washington, it was an- 
nounced at the organization’s head- 
quarters here. é 

Denzil VY. Webster is president of 
the N ‘A; H-C.Maney and Tim 
Anspach are first and second vice- 
presidents, respectively, and Elea- 
nor M. Schaefer is secretary-treas- 
urer. 


|Ryan, Fort Worth, Tex.; 
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Vehicles on Road Hit 46,580,421... 





Epitor’s Note: Table of total 
registrations by states and makes 
is on page 50. 

DETROIT.—California and Chev- 
rolet both retained their No. 1 rank- 
ings in a compilation of total car 


and truck registrations released 
last week by R. L. Polk & Co. 
Polk’s latest survey showed 


that as of July 1, 1951, California 
led all states in the number of 
cars and trucks in operation with 
totals of 3,731,905 cars and 585,- 
382 trucks. 

Chevrolet paced all makers with 
8,852,571 cars and 2,543,236 trucks 
registered. In the preceding year, 
Chevrolet’s car total was 8,329,028 
and its truck total, 2,341,539. 


The Polk count showed that the 











| total number of vehicles registered 





Used-Car Bulletin from Detroit .. . 





Jan. 9 


(Had a large attendance of dealers 
but not enough clean cars. Market 
showed renewed signs of life. Sold 
70 units out of 109 offerings.) 


BUICK—’50 Special 4-dr., $1,280, $1,- 
255*, $1,225. °49 RM 2-dr., $1,450*; 
4-dr., $1,160; Super 4-dr., $1,200*. 

CADILLAC—’47 (60) Special 4-dr., $1,- 


085*; (62) club coupe, $1,000*. 

CHEVROLET — '51 SL Deluxe 2-dr., 
$1,510; Bel-Air, $1,755*. ‘50 Bel-Air, 
$1,460; FL Special 4-dr., $1,045. °49 
FL Deluxe 2-dr., $925. 

CHRYSLER — '48 Windsor 4-dr., $870. 
’47 NY club coupe, $675. °42 Royal 
club coupe, $175. 

DeSOTO—’'50 Custom 4-dr., $1,350. °47 
Deluxe 4-dr., $725. °46 Custom 4-dr., 


$625. 
DODGE — '50 Wayfarer 2-dr., $1,015; 


Coronet 4-dr., $1,280. "49 Coronet 
4-dr., $1,140*. ‘48 %-ton pickup, _ 
$510. ‘47 Deluxe 4-dr., $650, $635, 
$680. 


FORD—'51 Custom (8) 2-dr., $1,445; 
Deluxe (8) 2-dr., $1,435*. ‘50 Deluxe 


(8) 2-dr., $1,085; Custom (6) 2-dr., 
$1,015, ‘49 Deluxe (8) 2-dr., $895, 
HUDSON—’50 Pacemaker 2-dr., $985, 
$945; Super (6) club coupe, $1,070. 


"48 Super (6) 4-dr., $705. 
KAISER—’51 Henry J (4) 2-dr., $825. 

"48 Special 4-dr., $500. 
LINCOLN—’49 4-dr., $1,085. 
NASH-—’51 Ambassador 4-dr., 

*50 Statesman 4-dr. 85 


885. 
OLDSMOBILE—’49 (76) 2-dr., $1,055*. 


$1,705*. 


‘48 (68) club coupe, $740*. 

PACKARD—'48 4-dr., $600. ‘46 4-dr., 
$500. 

PLYMOUTH—’51 Cranbrook club coupe, 
$1,460; Cambridge 4-dr., $1,385, ‘'50 
business coupe, $800. ‘47 SD 4-dr., 
$575. °'42 club coupe, $210. 

PONTIAC—’50 (8) Catalina, $1,750. '49 


Chieftain (8) 2-dr., $1,125. 
STUDEBAKER — ’'48 Champion 4-dr., 
$740*. °47 Champion 4-dr., $655. 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday. ) 


Dec. 12 


(Best sale of the year. Prices were 
steady and buyers plentiful. Sold 62 
units out of 108 offerings.) 

BUICK—’50 Special 2-dr., $1,215, $1,- 
115; Deluxe 2-dr., $1,340*; Super 
4-dr., $1,580. °'49 RM 2-dr., $1,190*; 
Super 2-dr., $1,050. °48 Super 4-dr., 
$830*; RM 4-dr., $825. 

CADILLAC—’48 (60) Special 4-dr., $1,- 
400* 


CHEVROLET — ’51 SL Deluxe club 
coupe, $1,590*. °50 SL Deluxe 4-dr., 
$1,240, $1,215; 2-dr., $1,270*. °49 SL 
Deluxe 2-dr., $1,025, $1,005; 
$910. °47 FL aerosedan, $7 
2-dr., $705; SM 2-dr., $625. 
2-dr., $430. 

CHRYSLER—'46 NY 4-dr., 

DeSOTO—’49 conv., $1,300* 

DODGE—’47 Custom 4-dr., $740; De- 
luxe 4-dr., $600, °46 Custom 4-dr., 


$720*. 


$645. 

FORD — '51 Custom (8) club coupe, 
$1,685; Victoria, $1,800*; Custom (6) 
2-dr., $1,410. ‘50 Deluxe (6) 2-dr., 
$935; Custom (8) conv., $1,150. °'48 
SD (8) club coupe, $760; 4-dr., $710. 

HUDSON — '46 Commodore (8) 4-dr., 
$510; Super (6) 4-dr., $375. 

KAISER—’51 4-dr., $1,360*; 
(6) 2-dr., $790. 

MERCURY—’50 4-dr., $1,325. °49 club 
coupe, $1,050. 

NASH—'50 (600) 2-dr., $960. '46 busi- 
ness coupe, $350. 

OLDSMOBILE — '50 (76) club coupe, 


Henry J 


$1,230* 48 (98) club sedan, $1,- 
000*; 4-dr., $1,080*%; (66) 4-dr., 
$780*. '47 (66) conv., $475. °46 (6) 


club coupe, $505. 
PACKARD—’51 (200) club sedan, $1,- 
810*. °48 4-dr., $755, $740*. 
PLYMOUTH—’51 Cranbrook 4-dr., $1,- 
555; Suburban, $1,395. °49 SD 4-dr., 
$960, $955. °46 Deluxe 4-dr., $455. 
PONTIAC—'48 SL (8) 4-dr., $885*. 
STUDEBAKER — '50 Champion 4-dr., 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 42, 43 


$1,015. 








28 Dealer Council Men 
Meet at Dodge Jan. 22 


DETROIT.—Chairmen elected in 
the 21 national regions to represent 
the 4,300 dealers during 1952 in the 
Dodge Dealers Advisory Conference 


| have been announced by L. J. Ouel- 
|lette, director of the conference. 


At the same time, E. C. Dock, 
general sales manager of Dodge, 
appointed seven additional dealers 
provided for under the charter to 
complete the 28 members of the 
national committee. 


The committee will meet Jan. 22- 
23 in Detroit to elect national offi- 
cers and to conduct normal busi- 
ness of the conference. 


The elected and appointed mem- 
bers succeed the original national 
committee of 47 members, which 
was appointed last year to form the 
conference and “to promote the 
best possible dealer-factory rela- 
tions.” 

Regional 
clude: 


Atlanta region, I. C. Pendarvis, 
Tampa, Fla.; Boston, Albert Hill, 
Lawrence, Mass.; Chicago, Howard 
Koehn, Danville, Ill.; Cincinnati, 
Frederick M. Sutter, Columbus, 
Ind.; Cleveland, H. E. Johnson, 
Youngstown, O.; Dallas, W. T. 
Detroit, 
James A. Mason, Ferndale, Mich.; 


chairmen elected in- 


Greensboro, S. T. Atkinson, Char- |, 


lotte, N. C.; Kansas City, H. D. 
Wetzel, Springfield, Mo.; Los 
Angeles, Eddie Nelson, Huntington 
Park, Calif. 

Memphis region, William H. Sad- 
ler, Little Rock, Ark.; Minneapolis, 


New York, Fred J. Dose, Brooklyn; 
Oklahoma City, L. F. Dockum, 
Oklahoma City; Omaha, J. W. Hills, 
Carroll, Ia.; Pittsburgh, E. B. Hop- 
kins, Wheeling, W. Va.; St. Louis, 
Oliver C. Joseph, Belleville, IIl.; 
Syracuse, C. S. Forsythe, Syracuse; 
Philadelphia, Edward Fisher jr., 


| Collingswood, N. J.; Portland, Ralph 


L. Fry, Pocatello, Ida., and San 
Francisco, J. W. Hutchins, San 
Jose, Calif. 

Members appointed to the nation- 
al committee include: Tag Galyean, 
Charleston, W. Va.; A. Blair An- 
trim, Roanoke, Va.; C. K. Davis, 
Sherman, Tex.; R. F. Bollinger, 
Lakeview, Mich.; Ben S. Handler, 
Cedar Rapids, Ia.; Charles A. Pin- 
ney jr., El Centro, Calif., and C. M. 
Bishop, New York. 





Crawford Demoted, 
Reassigned to Turkey 


WASHINGTON. — Brig.-Gen. 
David J. Crawford, former com- 
mander of the Detroit Tank 
Arsenal, has been reduced to the 
permanent rank of colonel and 
assigned to a post in Turkey, 
the Army said last week. 

Crawford was removed as 
commander of the Detroit ar- 
senal when it was disclosed that 
he had accepted favors from 
firms doing business with the 
arse 





D. G. Kelly, Grand Forks, N. D.; | 


in the country as of July 1, 1951, 
was 46,580,421, made up of 38,515,- 
|538 cars and 8,064,883 trucks. 


The mid-1951 vehicle census re-| 


flected a gain of more than 3,000,- 
|000 units over the preceding year. 
The total on July 1, 1950, was 43,- 
488,591, made up of 35,921,941 cars 
and 7,566,650 trucks. 

Increases in the 12 months end- 
ed July 1, 1951, over the preceding 
year amounted to 2,593,597 cars 
and 498,233 trucks for a com- 

| bined total of 3,091,830 vehicles. 
| The gain in car registrations for 
{the 12 months ended July 1, 1951, 


ing 12 months, 
chalking up an increase of 2,593,- 
597 cars while the gain for the year 
ended July 1, 1950, was 3,191,123. 

These figures indicate a greater 
scrappage rate in the 12 months 
ended July 1, 1951, since sales in 
|that period totaled 6,305,087 new 
| cars, against sales in the preceding 
'12 months of 5,506,663. 


| An apparent increase in truck 
|scrappage rates is also indicated 
by the fact that total truck regis- 
trations increased 498,233 units in 
the year ended July 1, 1951, against 
an increase in the previous 12 
months of 479,017. 

Sales of new trucks in the 12 
months ended July 1, 1951, 
amounted to 1,147,854 units, com- 
pared with sales in the preceding 
year of 1,006,988 units. 

On a year-to-year comparison, 
new-truck sales showed an increase 
| of 140,866 units, but total trucks in 
operation showed an increase of 
only 19,226 units, indicating a great- 
er movement of trucks to junk- 
yards. 

An even more pronounced in- 
crease in car scrappage rates is in- 
dicated. New-car sales in the 12 
months ended July 1, 1951, topped 
those of the preceding 12 months 
by 798,424 units, yet the number of 
cars added to the total in opera- 
tion was lower by 597,526 units 
than it was in the year ended July 
1, 1950. 

Among the states, the order of 
the top 10 in car registrations was 
unchanged from the preceding year. 
Following California at the top 
were: New York, Pennsylvania, 
Illinois, Ohio, Michigan, Texas, New 
Jersey, Massachusetts and Indiana. 

Michigan and Texas moved into 
the “two-million-car” class, join- 
ing Ohio, Illinois and Pennsyl- 
vania in that bracket. New York 
moved over the 3,000,000 mark to 
join California in that exclusive 
category. 

In trucks, Texas moved much 
| closer to California. The Lone Star 
|State’s truck total advanced to 
| 567,970 units, against California’s 
| 585,382. 

Following California and Texas 
|were: New York, Pennsylvania, 
| Illinois, Ohio, Michigan, Missouri, 
Indiana and North Carolina. Just 
outside the top 10 but over the 
200,000 mark was New Jersey with 
208,125 trucks in operation. 

Ford was second to Chevrolet 
in both car and truck registra- 
tions. Ford’s truck total was 2,- 
149,590 to Chevrolet’s 2,543,236, 
while Ford’s car figures was 
7,237,737 to Chevrolet’s 8,852,571. 

Following Chevrolet and Ford in 
the top 10 in car registrations 
were: Plymouth, 4,407,810; Buick, 
2,835,212; Pontiac, 2,464,982; Dodge, 
2,322,864; Oldsmobile, 2,079,288 ; 








was not as great as for the preced- | 
the latest period | 





Calif., Chevrolet Hold Leads 


Studebaker, 1,235,852; Mercury, | 
125,548, and Chrysler, 1,046,424. 
The first 10 in truck registratior 





were: Chevrolet, 2,543,236; For 
2,149,590; Dodge, 922,532; Intern: 
tional, 891,435; GMC, 526,367; Studs 
baker, 244,431; Willys, 212,941 
White, 90,356; Mack, 82,648, an 
Diamond T, 65,361. 
New Octane Cut 
Seen Possible 
After March 1 
DETROIT.—Both the quantity 


and quality of gasoline for civilian 
| use should hold at recent levels at 
|least the first two months of this 
|year, a study of the lead supply 
| situation indicates. 

| After March 1, however, the out- 
|/look is definitely clouded. Unless 
there is an increase in the supply 
lof lead by that time, the two ma- 
|jor tetraethyl lead manufacturers, 
| Ethyl and du Pont, will find them- 
| selves faced with two alternatives. 
| Either NPA will have to dip into 
the security stockpile of lead again, 
or octane ratings are going to have 
to be cut further. 

The only other possible relief 
would be for foreign lead prices 
to decline to the U. S. ceiling price 
of 19 cents a pound and for scrap 
| dealers to let loose of the material 
they have on hand. 

Foreign lead prices have weak- 
ened sufficiently recently to pro- 
vide some hope that relief may be 
forthcoming from that quarter and 
there has also been a pickup in the 
supply of scrap lead. 








Dealers Staging 
Driving School 


In New Orleans 


NEW ORLEANS.—A free driv- 
ers’ school is being conducted here 
this month by the New Orleans 
Automobile Dealers Assn. 

The project is part of a plan 
being carried on by the metropoli- 
tan safety council and the depart- 
ment of public safety, in which a 
civic club is asked to sponsor a 
traffic safety program each month. 

At the end of the year, the safety 
council and safety department will 
|award a trophy to the organization 
|that does the most outstanding job 
|during 1952. 


NADA Expense-Free Trip 
Goes to N. C. Dealer, Wife 

WASHINGTON. — Mr. and Mrs. 
Clyde C. Cole, of Yanceyville, N.C., 
will be cashing in on a first na- 
tional prize they won last January. 

Mrs. Cole, wife of the owner of 
Cole Chevrolet Co. in Yanceyville, 
won free trips for herself and her 
husband at a drawing during the 
National Automobile Dealers Assn.’s 
1951 convention in Miami Beach. 
The Coles will travel expense-free 
to the association’s 1952 convention 
in New York Jan. 26-30, and stay 
in a complimentary suite in the 
Waldorf-Astoria. Cole has been an 
area chairman of NADA since 1948. 








It’s Cold Inside, Too— 


plant in Flint. 


ad ’, 











Muffled in heavy clothing, Verner P. Mathews (right), Buick's chief engineer, o 
Harry Doane, assistant chief engineer, check the performance of Buick’s new for 
barrel Airpower carburetor in subzero temperatures in the cold room at the Bui-k 
The Airpower carburetor will 


be introduced on the 1952 Bu 
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A C.. on9 Fah waite! 


Let it snow... or sleet . . . Let winter winds blow . . . The finish of your car is safe 
when you've weatherproofed it with a Blue Coral treatment. Unlike ordinary, 
temporary waxes or polishes just one Blue Coral treatment will last throughout the 
entire winter season. A Blue Coral treatment not only dissolves accumulated 
grease and traffic grime, but burnishes the finish to a hard mirror-like 
surface, then seals it against future weather marks and erosion. ; aN “SPOT PROOF 
For today’s sales, tomorrow's reputation, and future goodwill, your T ee 
customers should know these exclusive Blue Coral features. Follow the — ) eS 


example of wide-awake automobile dealers all over America and 


ae he Finishing Such 


recommend Blue Coral, a product unequalled for over a quarter ; DA te ‘ fre CLT, (ine 


of a century. 


H. DBD. T. COMPANY FACTORS INC. - CREATORS OF THE BLUE CORAL TREATMENT 
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Court Clerk Hits 
Ohio’s Levy on 


‘Casual’ Sales 
CLEVELAND.—Ohio's 


sales tax 


on person-to-person sales of used | 


cars has been assailed by Clerk of 
Courts Leonard Fuerst, responsible 
for collection of the tax in Greater 
Cleveland. 

Fuerst said that the anticipated 
$10,000,000-a-year tax has produced 
little more than $4,000,000. He said 
it is not enforceable, impossible to 


check on, and suggested the state) 


find other means of taxing used- 
car sales. 

New-car sales in Ohio are sub- 
ject to a 3 percent sales tax, and 
the used-car tax, put into effect 
last May, left it up to the parties 
involved to report the sale and pay 
the tax. 

According to Fuerst, many pri- 
vate sellers claim they gave the car 
as a gift, and that the transaction 
was tax-exempt. This ratio, accord- 
ing to Fuerst, is one-in-ten. Others, 


he said, say they sold their cars oy 


such ridiculously low figures that | 
tax collection is a farce. 
Fuerst said — it _costs the county | 


Wise 
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| Indiana Presents Scholarships to Officers— 

Lieut. C. Albert Patterson and Lieut. Herschel W. Mow of the Indiana state police 
were presented with scholarships to the Traffic Institute at Northwestern university. 
Left to right: Herman Schaefer, executive secretary of the Automobile Dealers Assn. 
of } lactam; Mow, , Pemereon — Arthur M. Taurean, sedinbdenietnbaae of the state police. 


|2 Hurt in $75,000 Fire 


more to try and collect the tax 
than the county receives in bene- 7 
fits. |At Texas Dealership 
According to Fuerst, the tax was CANADIAN, Tex.—Fire, fed by a 
enacted with the support of “used-|series of oil drum explosions at 
car dealers who believed large in- | Trueblood Motor Co. (Dodge-Plym- 
roads were being made on their/outh) in Canadian, Tex., caused a 
businesses by gasoline station and | $75,000 loss. Noble Trueblood, owner 
| garage operators selling vehicles | of the company, and four men suf- 
tax- free.” fered minor burns. 








counsel gets young 


Phil Rotchford off 


‘fon the right foot”’ 


Jerry Boothby 
San Francisco Branch 








| 








Join In, Reuther Asks Riek ow 





UAW to Prod Congres: 
In Layoff Crisis 


(Continued from Page 2) 


lay ahead unless “aggres- 
is forthcoming. 
* * * 


HE UAW’s determination to but- 
tonhole Congressmen was un- 


broken by NPA’s decision last week 
to cancel part of the car and truck 


trouble” 
sive action” 


|cutbacks planned for the second 


quarter. 

Union officials, citing official 
estimates of 170,000 idle workers in 
Michigan alone, joined U. S. Sen. 
Blair Moody in commenting that 
the production restoration was “not 
enough.” 

Reuther said he would agitate 
in the capital for another Willow 
Run airplane contract. The UAW 
chief said that K-F could build 
many more planes than its con- 
tract calls for. 

U. S. Judge Thomas P. Thorn- 
ton, meantime, took under advise- 


ment last week a motion by Ford 


John J. Singer 
Philadelphia Branch 





> 


to dismiss the UAW Local 600 su 
seeking to stop the company fro 
|“decentralizing” the Rouge plan 

The suit is closely related to th 
unemployment crisis, since For 
has reported a payroll deduction i: 
the last 18 months of 25,730 work 
ers in the Detroit area. 

* * + 
f ip days of hearings befor: 

Judge Thornton were highlight- 
ed by a debate between compan) 
and union attorneys over the legal 
basis of the Local 600 suit. 

Malcolm Denise, Ford associat« 
counsel, argued that it was a mat- 
ter for the NLRB, rather than the 
federal judiciary. He denied the 
local’s claim that the five-year con- 
tract between Ford and the UAW 
provides a work guarantee. 

“The union doesn’t contract to 
deliver labor, and we don’t con- 
tract to provide work,” Denise 
said. 

“We,” said Ernest Goodman, Lo- 
|cal 600 counsel, “do not claim that 
|Ford has no right to move its 
plants. Our only claim is that, at 
lit time of contract negotiations, 
it was implied that operations 
| would continue at the Rouge plant 
at the previous level.” 
| Goodman conceded that the con- 
tract as agreed upon contained no 
specific guarantee of Rouge plant 
maintenance for the life of the 
contract. Denise insisted that if 
the court rules it has jurisdiction, 
the UAW International should be 
made co-plaintiff since it negoti- 
|}ated the nationwide Ford contract 
which covers Rouge Local 600. 

* * om 








HREAT of an immediate steel 

strike was eliminated when the 
CIO United Steelworkers acceded 
|to a request from President Tru- 
|man and postponed its walkout 
|deadline for a period of 45 days 
from the outset of Wage Stabili- 
|zation Board hearings on wage is- 
sues. 

In Windsor, Ont., Ford of Can- 
ada announced that a new wage of- 
fer had been made to members of 
UAW Local 200. Wage demands 
j}have been at the root of intermit- 
tent friction in the Ford Windsor 
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O. H. Smith 


Pte aco plant for the past year. 


Willys to Start 
ey oll ‘Aero’ Prices 


New Orleans Branch | At $1 007.90 


‘\ 

i TOLEDO.—Retail list prices for 
the long-awaited passenger sedan 
of Willys-Overland Motors are ex- 
pected to start at $1,587.50, F.O.B 
Toledo, Ward M. Canaday, presi- 
dent, said last week. 

The company is planning nation- 
wide public introduction of the new 
car through dealers this month. 





Terry Gibbs 
Baltimore Branch 
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Cliff Cady 
Buffalo Branch 


Lt. C. Hornbeck 
Pittsburgh Branch 


with his own fine set of... 


Snap-on Toole 


@ When a young man sets out to learn the automobile 
business, he’s fortunate to have a man of experience and 
judgment to steer him straight. Mr. George Bissert, 
Service Manager of Condon-Ford in Brooklyn, advised 
Phil Rotchford in selecting his new kit of Snap-on Tools. 
Phil’s father, Mr. Edward Rotchford, owns this successful 
Ford agency ... and Snap-on Tools are long-time favorites 
there. Phil is finding—as tens-of-thousands of America’s 
top mechanics have learned—that Snap-on Tools are un- 
equaled for speed on tough jobs! And that Snap-on 
direct-to-user service is “The time-saving way to buy 
time-saving tools.” Write today for free catalog describing 
the complete Snap-on line! 





The new car’s name, “Aero 
Willys,” was inspired by the air- 
craft industry which has_ con- 


tributed many of the ideas for its 
performance and operating econ- 
omy, Canaday said. | 


Les Boxter 
Jacksonville Branch 





He described the Aero Willys as 
“tomorrow’s car today,” designed 
with a “wealth of ideas and adapta- 
tions from advanced aeronautical 
engineering to answer many of the 
very real motoring problems which 
result from mounting operating 
costs and increasing traffic 
density.” ? 

Canaday claimed that “gasolin« 
jeconomy is unsurpassed.” Tests of 
various models of the Aero Willys 
have delivered, with overdrive at 
30 miles an hour, gasoline economs 
up to 35 miles per gallon, he said. 

The company’s mileage tests, h« 
said, have been made with regula: 
gasoline. High operating efficienc) 
on regular gas is another timel) 
feature of the Aero Willys, h« 
added, in view of threatened short 
ages of lead for high octane gas. 

The traffic problem has been at 
tacked by “revolutionary design t« 
obtain a compact automobile whic 
at the same time contains big ir 
terior passenger space and ridir 
qualities heretofore associated on! 
with expensive, long  wheelba: 
automobiles,” Canaday said. 





Davie Baca 


Warren Aschinger los Angeles Branch 


Cincinnati Branch 





Fred Ingles 
Detroit Branch 






A. L. Labahn 
Kansas City Branch 


Horold Hudson 
Charlotte Branch 





Joe Swarzman 
Syracuse Branch 


SNAP-ON TOOLS 
CORPORATION 


8082-A 28th Avenue 
Kenosha, Wisconsin 


\ Snap-on! an-ow looks 


THE CHOICE OF BETTER WECRANIG 


Nos 








Robert E. Adams 
Toledo Branch 





*Snap-on is the trademark 
ef Snap-on Tools Corporation, 





More than 100,000 persons read AUT 
MOTIVE NEWS every week! 





Floyd Howell 
New York Branch 
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5,000 Convene in Detroit This Week: Barnard 


°52 President .. . 
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SAE Eyes Substitute Metals 


(Continued from Page 2) 

will take part in a forum Tuesday 
morning on “Power Steering in 
1952.” The formal presentation 
will be given by W. K. Creson, 
Ross Gear and Tool Co., who will 
be joined by the following: 

S. L MacDuff, Bendix Products; 
S. Johnson jr., Bendix-Westing- 
house Automotive Air Brake; Peter 
Hay, Vickers, Inc.; C. F. Hammond 
jr., Gemmer Mfg.; C. W. Lincoln, 
Saginaw Steering Gear division; 
R. A. Garrison, Garrison Mfg.; E. 
S. Witchger, Eaton Mfg.; H. L. 
Rittenhouse, Euclid Road Machin- 
ery Co.; J. P. Carroll, 
Tractor, and W. A. Hunter, Chrys- 
ler. 

Two papers on ball joint front 
suspensions in cars will be present- 
ed Friday afternoon. Authors of 
the papers are E. S. MacPherson 
of Ford and J. H. Booth of Thomp- 
son Products. MacPherson will deal 
with application of the ball joint 
front suspension to Lincoln cars. 

# * 


NNOUNCEMENT of the Horn- | 


ing memorial award winner will 
be accompanied Thursday afternoon 


bustion chamber deposits. 
Motors 
| Ethyl Corp. and Phillips Petroleum 
will tell of their work in this field. 


| medical college, 
cident Survival 
senger Car” 
packaging symposium Wednesday 
| afternoon. 


Caterpillar | 


by delivery of three reports on com- 
General 


Research Laboratories, 


Hugh DeHaven, of the Cornell 
will report on “Ac- 
Airplane and Pas- 


before a passenger- 


Trucking will be the subject of 
two presentations today (Jan. 14.) 
The first this morning will deal 
with “The Intelligent Selection 
of Vehicles for Fleets” and will 
be given by H. O. Mathews, Ar- 
mour and Co. A symposium at 2 
p. m. today on commercial en- 
gine maintenance will include 
H. G. Braendel, Wilkening Mfg.; 
W. E. Thill, Federal-Mogul, and 
J. A. Newton and N. L. Hoertz, 
Thompson Products. 


Program of the SAE meeting 


calls for the presentation of nearly 
|60 technical papers at 14 morning, 
afternoon and evening sessions. 


As has been customary in recent 


years, the meeting will present rep- 


resentatives of the American armed 


forces, among them Maj. Gen. F. 
H. Griswold, of the Munitions 
3oard; Col. H. H. D. Heiberg, of | 


the Armored Field Forces, and Lt. | 
Col. E. A. Guilbert, of Military | 
Air Transport Service. 

Other technical papers will in- 
|clude reports on studies of volu-| 
|metric efficiency of engines from} 
'the Sloan laboratories at MIT, de-| 
| velopment of new bearings and 
bearing materials and service test- | 
ing of military motor vehicles. 

i * * * 


WELVE 1952 _ vice-presidents, 








| this week, their elections, like that = ae 
| of the president, resulting from a/ materials 


|mail vote of the membership. They Molybdenum Co. 


V. A. Crosby, Climax | bus, 





Dealer Smith's Silver Anniversary— 
Charles A. Smith (Dodge), Hackettstown, N. J., receiving the Dodge silver anniver 
each heading an SAE profes-|sary plaque from E. R. Taylor (at left), New York regional manager, and W. C. Kieran 
| sional activity, also will be installed Newark district manager. 


FEF. W. 
| Motors. 


Kateley, ACF-Bril! 


i Also, fuels and lubricants, J. G.| B. B. Bachman, of Autocar Co., 
Air transport activity, A. W. Dal- | Moxey jr., Sun Oil; passenger car,| has been reelected treasurer. Six 
las, Air Transport Assn. of Ameri-|H. E. Churchill, Studebaker; | members of SAE council were in- 


ca; Aircraft, D. Roy Shoults, Gen- | duction, 
j}eral Electric; 
F. C. Mock, Bendix Aviation; body,|ery, C. A. Hubert, 
V. M. Exner, Chrysler Corp.; die-|;Harvester; 


sel engine, W. G. Ainsley, Sinclair! maintenance, Linn Edsall, 


Research Laboratories; ; engineering | | delphia Electric Co., » and truck and 
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You Bought 
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You keep telling them 
“I sell a 100% Pure Pennsylvania Oil” 


The Pennsylvania Grade Crude Oil Association wants you to get the 
maximum benefit from its consistent national advertising program. 


And so each month while we urge car owners to “Keep the Power You 
Bought” you tell your customers that you handle a 100% Pure Pennsyl- 
vania Oil. Remind them that it’s made from the finest grade crude in 
Pure Pennsylvania Oil offers greater 
. . increased performance and real economy. That 
kind of teamwork will result in more oil sales and bigger profits for you. 


the world. Point out that 100% 


engine protection . 


For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
the registered badge of source, quality and membership in our Association. 


TIME ees 
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KtEP the power you bought 


You expect “new-car” performance from a new car... 
N naturally, But too many cars are ready for the Old Crate’s 
& Home after only 50,000 miles! High pressures found in 
2 modern auto engines can put gray hairs on even a young 
s motor. So play safe and depend on 100% Pure Pennsyl- 
= vania Motor Oil to protect your engine's hard-working 
ie parts from friction damage. Fewer repair bills, less oil 


waste and more motoring mileage... that’s a worthwhile 


reward for insisting on 100% Pure Pennsylvania, isn't it? 


BUY 100% PURE 


PENNSYLVANIA 


MOTOR OIL = 








E. F. Gibian, Thompson 
aircraft powerplant, | Products; tractor and farm machin- 
International 
transportation and 



























stalled, as follows: 

For 1952 term, E. F. Armstrong, 
General Motors of Canada; W. E. 
Beall, Boeing Airplane Co., and R. 
F. Lybeck, Esso Standard Oil Co. 

For 1952-53 terms, Robert Cass, 
White Motor Co.; R. W. Goodale, 
| Standard Oil Co. of California, and 
| Herb Rawdon, Beech Aircraft Corp. 

* * * 


EWLY-NAMED President Bar- 

nard has dedicated years to the 
matching of fuels and engines, 
| winning the SAE Horning memo- 
| rial award in 1949 for distinguished 
| active service in this field. 

Dr. Barnard studied chemical en- 
gineering at University of Delaware 
| and was graduated in 1919 with the 
| degree, bachelor of science. He then 
entered Massachusetts Institute of 
| Technology, achieving the degrees 
lof master and doctor of science, 
|and continuing research in the MIT 
|laboratory of applied chemistry, 
becoming laboratory director. 

The 1950 Horning memorial 
| award is to be presented to du 
| Pont’s Pastell by Chairman G. C. 
| Wilson, of the SAE Horning me- 
| morial award board. 

Pastell’s prize-winning paper pre- 
sented new information on_ the 
|eauses of knocking in engines. 

| Pastell, who supervises engine re- 
search on combustion at the du 
Pont petroleum laboratory, became 
|a member of the staff there in 1947. 
| He was educated at the University 
| of Washington, receiving the de- 
|gree bachelor of science and mas- 
|ter of science in chemical engineer- 
|ing and master of science in elec- 
| trical engineering. 





Opposition Rises 
‘To N. Y. Forced 


Inspection Plan 


ALBANY, N. Y.— Gov. Dewey’s 
proposal for twice-a-year compul- 
sory state inspection of automo- 
| biles appears to be headed for some 
stubborn opposition in the legisla- 
| ture. 
| “Quite a few members don’t like 
|the idea,” said one influential law- 
| maker. “Most highway accidents 
are not caused by cars with me- 
| chanical defects. They are caused 
by speeding and reckless driving, 
| and by people not qualified to drive 
|a@ car. 
| “We should have more strict en- 
| forcement of traffic regulations and 
| heavier penalties for those who vio- 
late them. Bigger fines and some 
| jail sentences—that’s one sure way 
lto increase highway safety.” 

The lawmaker, who declined to 
be quoted by name, said most mo- 
torists had good cars in satisfac- 
|tory working order. 

“They will resent the inconven- 
ience of having to report twice a 
|year to have their car checked 
|over, even though many of them 
do that anyway,” he added. “The 
75-cent-fee the governor suggested 
will not bother the car owners as 
much.” 

Some automobile and garage in- 
terests are opposed to the idea of 
having the state operate the in- 
spection stations. They believe the 
compulsory inspections should be 
made by private agencies. 


Sevnick Razed by Fire 
PORTLAND, Ore.— Fire early 
Thursday totally destroyed Sevnick 
Chevrolet Co. here, with partially- 
insured damages estimated at up- 
wards of $100,000. 
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Keeping a finger on 14,000,000 pulsebeats 


In fiction and in Hollywood, city editors are typed as hardboiled 
obscenities. In actuality, the men who command a metropolitan news- 
paper’s city desk are more likely te be modest gentlemen who think 
fast, act fast, speak low, and never get excited. 

Indeed, no matter how hot the news rages, you’d find the block- 
long city room of The New York Times just about the quietest place 
in town, and the city desk the calmest. How else could it effectively 
keep a knowing, probing finger on the pulsebeats of the 14,000,000 
citizens whose lives and welfare are its primary news concern? 

The city desk of The New York Times covers the news of the 
most populous metropolitan area in the world. It reaches into New 
York State, New Jersey and Connecticut. It covers tiny hamlets. It 
covers the huge city itself. It is manned around the clock by the city 
editor and several assistants. They direct the activities of some 200 
local and suburban reporters and 150 suburban correspondents. 

Out of the city room daily, Times reporters travel hundreds of 


miles in search of the important, the new, the interesting. Out of the 
city room daily go thousands of telephone calls seeking news. Over 
the city desk daily pass hundreds of thousands of words, volumes of 
information gathered each day to be judged, written, and edited into 
the space available. 


This is the biggest city staff of any newspaper. It helps produce 
the biggest news report any newspaper publishes. It includes report- 
ers whose bylines are known and respected the country over, men 
and women of varied and versatile talents who pool their efforts 
each day to produce a newspaper famous for being complete, reliable, 
interesting, unusual. 

*Readers like The New York Times because they know that 
they get more out of it. That’s why advertisers like it, too. And that’s 
why, for 33 years, advertisers have made The Times their biggest 
medium in everybody’s biggest market. There’s a lot to The Times 
today you ought to know. May we tell you? 


The New Pork Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT’ 
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Offset Resistance, Dealer Sales Chief Says .. . 





Modern Car’s Advantages Cited 


JACKSONVILLE, IIl.—The 
bright light in today’s auto picture 
is that “we've got plenty to sell 
comfort, convenience, _ reliability, 
ease of control, long life.” 

That’s the way Pat Longstaff, 
sales manager for E. W. Brown, 
30 - year - old Chrysler - Plymouth 


dealership, feels about today’s 
car and market. 

Selling the things on current 
models that are better than on 


previous models is an advantage 
often overlooked by younger sales- 
men who have not been through 
the mill, according to Longstaff. 
“Sure there’s resistance to 
terms,” Longstaff said, “and there’s | 
resistance to downpayment size and | 
there’s resistance to acceptance of 
the tradein appraisal figure. But to} 
offset this we’ve got the best auto- 
mobile that’s been made up to now | 
and the knowledge that there'll be | 
a better one in the next new} 
models.” 
Longstaff has been selling auto-| 


mobiles for a good many years, and|many desirable 


once sold Pierce Arrows. 

“All we had to sell a customer 
who owned a Pierce Arrow was 
wear,” Longstaff said. “If the cus- 
tomer asked questions we had to 
admit that the new car was just 
like the one built in 1912 except 
that it was new. This was prac- 
tically an invitation to the owner 
to try to make a long-life record. 
“There was ‘some advantage 

offering him a good trade in ap- 


| praisal since we could sell the used- | 


car customer on the idea that he’d 
have just the same as the new one, 


only used—but when you add it all} 


up, we just didn’t have much to 
sell but wear and tear and that’s a 
pretty prosaic piece of merchandise 
compared to offering a car with an 
automatic transmission.” 

Even under high prices and short 
term credit there is plenty for the 
automobile salesman to sell, Long- 
staff thinks, because an owner of 
a car only two-years-old will find 





Robey’s Garage. 


“Our National 
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ONE NATIONAL SALES REGISTER handles all transactions at the modern 


Sales Register 





in 


improvements on 
the new models. 

“Given enough desire, today’s 
customer will usually find some 
way to get the new car if he’s been 
sold. properly,” Longstaff said. 
“True, a lowering of price and 
terms will bring in new potential 
|customers, but one of the things 
hard to realize is that if you get 
out and sell you'll turn 
prisingly good deals.” 

Because today’s customer is not 

so easily tabulated in some par- 
ticular income bracket, Longstaff 
advises using considered judg- 
ment on every prospect and cau- 
tions against making snap deci- 
sions which might lose a worth- 
while sale. 

A case he cites as an example is 
that of a prospect who drove up in 
}a 1938 Plymouth in about the con- 
| dition you’d expect. 

He didn’t create any impression 
of prosperity and visible assets 
were zero. He was given the 
courteous treatment that would 





up sur-| 


| 
| 
| 
| 
| 


i 





} 
| pletion this spring. 


|have been given a prospect for a 
$4,000 job. He quickly made up his 
mind, selected a new car from the 
|sales floor, inquired about deliver- 








CUSTOMERS LIKE THE PROMPT, ACCURATE SERVICE which a National System 


provides. 


cuts expenses *2,/00 yearly... 
saves time on daily statements!” 


sands 


W. T. 





MR. W. T. ROBEY, JR., 
owner and manager of 
Robey’s Garage, 
Buena Vista, Va. 


Daily 


Robey’s Garage is just one of thou- 


of busy garages using the 


National System. Here’s what Mr. 


Robey, Jr. thinks of the per- 


formance of their National Sales 
Register: 

“Our National is certainly a great 
time-saver in preparing our Ford 


Operating statement. All 


transactions are checked through 
our one machine, and we have a 


complete breakdown through totals by departments. This 
saves us a great deal of time and work each morning in 
transposing the figures to our daily statement from which 
we obtain our costs and profits for the previous day’s busi- 
ness. We estimate that this efficient performance saves us 
over $2,700 yearly in bookkeeping expenses. 

“There is another very important benefit that the Na- 
tional System gives to our type of operation. From the 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 


customer’s standpoint it enables us to complete transactions 
with promptness and accuracy since each sales ticket is 


checked for addition when 


processed through our sales 


register. This mechanical verification gives the customer 


a feeling of confidence . . 


. the impression of doing business 


with a good firm using the most modern methods.”’ 


You, too, can profit from 


a National System. Duplica- 


tion of record keeping is eliminated. Figures on sales are 


always available. In short, you can get Protection that 
Saves money, and Information that Makes money. Let 
the National representative show how a modern National 
System can increase your profits. 


atten eactiniie 
ACCOUNTING MACHINES 


| Packard Opens Parts Depot— 


Packard Motor Car Co. has officially opened its new, 415,000 square foot parts ware 
| house adjacent to the Packard Proving Grounds north of Utica, Mich. Following the 
program, Kenneth R. Parker (right), general plant engineer of construction, turned 
keys over to David S. McNally, manager of the new warehouse. The structure is de 
signed primarily to replace space at Packard's Detroit facilities in its defense produc 
| tion. Behind this building is Packard's new jet assembly plant scheduled for com 








ies, service, but instead of broach- 
ing the subject of terms, counted 
out the cash. 


Another customer came in with a 
car only a few months older than 
the latest model on display and 
asked how they'd trade. Longstaff 
|said fortunately no one took the 
question as a joke, but made him 
a proposition and closed the deal 
|in 30 minutes. Here was a trade in 
cars where an expert would be hard 
put to detect much actual differ- 
ence, 

If it had not been for the yearly 
model change and improvements, 
Longstaff points out to prospects, 
there wouldn’t be wide comfort- 
able seats, there wouldn’t be 
automatic transmissions, tip toe 
braking, defrosters, ventilation, 
wide tires and a score of other 
improvements because they 
couldn’t have come along that 
fast by any other means. 
“Essentially the auto is a simple 
thing with a simple engine, four 
wheels and‘a steering mechanism,” 
Longstaff tells prospects. “That's 
the way it was in the beginning, 
but today’s modern car has com- 
fort, speed, reliability and inherent 
safety which can’t be gotten out of 

jan old model.” 


Fruehauf Sees 
Hike in Truck 
Usage for 1952 


DE TROIT.—Increased defense 
activity will generate more freight 
traffic for the trucking industry in 
1952, according to 
Roy Fruehauf, 
president of Frue- 
hauf Trailer. 

“It is my opin- 
ion that the 
transportation in- 
dustry will oper- 
}ate at high levels 
ithroughout the 
year,” Fruehauf 
| said. “This is par- 
lticularly true of 
the motor trans- 
port industry, which, because of the 
flexibility and speed of its service, 
performs a significant and ever- 
increasing role in the nation’s 
economy and in the defense effort.” 

Although government orders for 
|Fruehauf trailers are increasing, 
requiring the company to devote a 
greater portion of its facilities to 
defense work, Fruehauf said he 
believed the company will be able 
to meet the demands of its civilian 
| customers. 

Reporting that Fruehauf’s 1951 
lsales set a new record high, he 
stated: 

“With demand for truck-trailers 
at peak levels, we expect no decline 
from current capacity operations 
schedules in the foreseeable future.” 





Roy Fruehauf 


U. S. Aids Zine Firm 

WASHINGTON. The govern- 
ment last week assured a further 
increase in the domestic production 
of zinc by advancing $45,000 to 
MacArthur Mining Co. for expan- 
sion of the firm’s mining facilities 
near Baxter Springs, in Cherokee 
county, Kans. Jess Larson, admin- 
istrator of the Defense Materials 
Procurement Agency, said the com- 
pany will use the money to double 
present production of 325 short tons 
of ore per day. 
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Pros Outweigh Cons 
~ On New Engine Jobs 


pero are justifiable diffe 





rences of opinion about the 


significance of the priorities recently granted to several 
auto manufacturers to enable them to complete their tooling 
on new high-compression engines. 


While the new priorities do 
the machines already being® 
built, they do insure that 


these machines will be given 
consideration in planning the sched- 
ules of the machine tool builders. 
Previously, some of the machine 
tool builders with heavy backlogs 
were legally unable to give consid- 
eration to auto engine tooling in 
planning their production. 

As some sources see the situa- 
tion, the new priorities constitute 
little more than a “hunting li- 
cense” for the auto manufacturer. 
It is pointed out, for example, 
that many steel buyers were 
given priorities but that subse- 
quently they were unable to find 
a home for their steel “tickets.” 
As long as Washington is con- 
trolling the order boards of the 
machine tool builders, it is argued, 
auto firms are likely to be far down 
on the priority lists of the machine 
tool firms. 

Skeptics see an even more fore- 
boding future ahead for automo- 
tive tooling. There have been ru- 
mors in the trade for months of | 
new super priorities to move de- 
fense jobs farther ahead on the 
production lists. If super priorities 
are ordered—or priorities are grad- 
ed as they were during World War 
IIl—auto engine tooling is likely to 
be pushed farther down the list, 
say these observes. 

* * * 
Pros of Engine Tooling 
N THE other hand, the case for 
automobile engine tooling in- 
volves a number of factors that 
are likely to get increased consid- 
eration from Washington: 

1. Several of the engine tooling 
programs are believed to be at least 
80 percent completed. 

2. These particular programs 
are not interfering directly with 
defense since they do not call for 
the same type machines that are 
badly needed to speed up vital 
defense production. 

3. The investment of both auto 
producers and machine tool build- 
ers already aggregate many mil- 
lions. 

4. Large groups of completed 
tools are standing around at the 
Ford Rouge plant, for example. 
These are highly specialized ma- 
chines that could not be readily 
adapted to defense work. 

5. Unemployment in the auto 
industry has already become a 
political problem Washington 
cannot afford to ignore. 

6. Machine tool builders are 
starting to bring out new machines 
that should eventually take jet en- 
gine programs off a toolroom status 
and get these badly needed parts 
on a production tooling basis. Sev- 
eral machines of this type have 
been developed and are now going 
into production. 

The most difficult problem, say 
Detroit tooling experts who have 
gone to Washington, is to get the 
military to agree on models, quan- 
tities and time schedules. Con- 
tinued confusion about schedules 
has added tremendously to the 
problems of both the Washington 
administrators and auto industry 


executives. 
* 


Meehanite Lists Winners 


Of Castings Contest 


NEW ROCHELLE, N. Y.—Mee- 
hanite Metal Corp. has announced 
the winners of its contest aimed 
toward uncovering facts about new 
uses and applications of its castings 
and problems solved by their speci- 
fications. 

The winning engineers, their pa- 
per titles and prizes: 

H. D. Samuel jr., McCulloch Mo- 
tors Corp., Culver City, Calif., “Air- 
borne Compressor Castings,” $500; 
William H. Thomas, Roots-Conners- 
ville Blower Corp., Connersville, 
Ine., “Compressor Castings,” $300; 
Al Gorski, George Gorton Machine 
Co., Racine, Wis., “Special Panto- 
graph Machine,” $150; Henry Hub- 
bell, Fafnir Bearing Co., New Brit- 


+ 


not guarantee completion of 


ain, Conn., “Railway Journal Hous- 
ing,” $100; Robert E. Greenawalt, 
Salem Engineering Co.,.Salem, O., 
“Heat Treating Furnace Parts,” 


$75, and Max M. Beasley, Cobble | 


Bros. Machinery Co., Chattanooga, 
Tenn., “Rug Sewing Machine,” $50. 
* * * 


Two Acid-Resisting Metals 
Introduced by Knapp 


NEW YORK.—At the close of the 
23rd Chemical Industries Exposition 


at Grand Central Palace two new | 


acid-resisting metals were intro- 


duced by Knapp Mills, Inc., which | 
|metals, particularly lead’s acid re- 


believes they will be widely adopted 





| ferrolum, which is made by bond-| 


he Bre Ss 


Buick Rigs Up for Aircraft Production— 
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duction and increase the life of 
taps, drills and cutting tools up to 
12 times. 

The new compound, called “Lubri- 
Cut,” is said to be free from all 
abrasives and acids, and equally ef- 
ficient when used on hard and soft 
ferrous and non-ferrous metals, 
plastics or glass. The company said 
it is available in both paste and 
semi-paste form. 

* 


Alcoa Offers Utilitube 
For Gas, Brake Lines 


PITTSBURGH. — Aluminum Co. 
of America has announced a new 


oo 


* 


Aircraft machine tools, put into mothballs by the Air Force at the end of World| aluminum coiled tube, called Utili- 


War Il, are being reconditioned on an assembly line basis at the Buick plant in| type 


preparation for production of Wright J65 


Sapphire jet engines. The company said 


all worn parts are being replaced before the machines begin operations. 


| said to have high resistance 
|to corrosion and vibration. 
Utilitube, made from 


a new 


as standards for the industrial use |sistance and copper’s high electric ;aluminum alloy, B50S-O, may be 


of sulphuric acid. 
The first of the new metals is 


ing lead and steel in such a way 
that the finished product combines 
lead’s unique immunity to sulphuric | 
acid with steel’s strength. 

The second is cupralum which is 
made by bonding lead and copper, 
retaining the best features of both | 





WEAVER 
EQUIPMENT will help you get more 


business into your shop... and 


conductivity and heat transfer 
value. 

oo * Be 
‘Special Tool Coolant 


Offered by Tap & Drill 
INGLEWOOD, Calif. Tap and 


| Drill E-Z Corp., 11033 Hawthorne 


Blvd., here, has announced develop- 
ment of a special cooling and lubri- 


|cating agent, claimed to triple pro- 


* 





more profits out of it! 


Records show that over 50% of all vehicles in 


operation need safety service. 


Now is the time to act. . 


. You can attract car 


and truck owners to your shop, and you can make 


big profits on safety service sales, by installing and 


featuring a Weaver “Safety Lane’’. It fits into all 


safety programs, including those where qualified 


dealers are officially appointed to check brakes, 


alignment and lights. 


WEAVER MANUFACTURING COMPANY 





|/used in fuel oil, gasoline and lubri- 
cating lines for internal combus- 
|tion engines, and in air, vacuum 
and hydraulic brakes and instru- 
jments, the company said. They 
|added that Utilitube costs substan- 
‘tially less per foot than copper, 
and less than other strong alumi- 
num alloys. Alco’s address is 801 
Gulf Bldg., Pittsburgh 19. 







“Safety Lanes” are 
made only by the 
Weaver Mfg. Co. 


A “Safety Lane” includes a Weaver Headlight 


Tester, a Weaver Automatic Brake Tester and 


Weaver Wheel Alignment Tester . . .All this essen- 


tial equipment can be installed 


in a drive-in aisle 


or any other accessible space 914’ x 24’. 


You'll find that a “Safety Lane” increases shop 


production and profits... 


For details, ask 


your Weaver jobber or write us for Bulletin 


AN-670SL. 


SPRINGFIELD, ILLINOIS, U.S.A. 


SERVICE SHOP EQUIPMENT 


Complete Weaver line includes—Twin Post Lifts... Unit Lifts.. Wheel Alignment Equipment..Head- 


light Testers.. Brake Testers.. Wheel Balancing Equipment. . Jocks ..Dollys..and Air Compressors. 
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For LETTING 
YOU THESE PAST 





30th Anniversary of Dexheimer-Beaty— 


Dexheimer-Beaty Motors (Ford-Mercury), Somerset, 


memorate the 30th anniversary of the firm. Door prizes were given away, and a large 


crowd attended. Here, 


the two partners, Charles R. Beaty (left), and Paul Dexheimer, 


are shown before the window decoration posted during the celebration. 


Insurance Tax Rate Cut 
Seen Unlikely in Calif. 


SACRAMENTO, Calif. — Califor- 
nia’s unemployment insurance tax 
rate probably will not be reduced 
next year, according to James G. 
Bryant, state director of employ- 
ment. 

Two separate tax schedules are 
set up under the California unem- 


COMFORT 


helped sell cars in 1912 
when the electric self- 
starter first became 









WORLD'S LARGEST MANUFACTURERS OF REFRIGERATION 


ployment insurance law. The lower 
charge is effective when the unem- 
ployment fund balance at the end 
of one year equals 7% percent of 
the total wages paid for a year to 


|persons eligible for the insurance. 


Bryant explained that under this 
formula, the unemployment insur- 


jance fund falls about $10,000,000 | 


short of the amount necessary to 


|put the tax reduction into effect. 





pes 


PPT irs ‘ 


helps sell cars today! 


Ky., held a celebration to com- | 





How Racers Stay Safe 
Teague Urges Motorists to Use Safety Belts, 
Keep Tight Grip on Wheel 


By Sam Sampson 
Staff Correspondent 


ss can be done when you 
find yourself in the middle of 
a blossoming auto accident? In 


those last few  split-seconds be- 
tween the actual crash and the 
sure knowledge that you’re going 
to crash, is there anything you 
can do? 

During a holiday trip to De- 
troit, Marshall Teague, NASCAR 
stock car racing driver, told 
Automotive News a few things 
that race drivers have learned 
| Over the years—the hard way. 


year-old Hudson Hornet driver, 
“there is no substitute for safety 
belts. Most serious injuries re- 
sult either from being thrown 
out of the car, or from being 
tossed around inside of it. The 
best place to be during a crash 
is anchored right to the seat 
cushions — and that’s where the 
seat belt keeps you.” 

Second among racing safety fac- 
tors, Teague said, is the crash 
helmets all drivers wear. They pro- 
tect the head, not only from scrap- 
ing and cuts, but from the severe 
blows that often occur in pile-ups, 


“I’ve been in a good many racing he explained. 


accidents, some of them that sent 
my car to the junkyard, but as yet, 


Teague, who won five NASCAR 


racing events last year, said that) 


I’ve never been seriously injured.| many motorists throw themselves 
I think I owe that record to a few |down in the seat when a crash is 
‘tricks’ I’ve learned and make sure |inevitable, or at least let loose of 


|to apply whenever it’s most 


portant to do 80.’ 
* 


im- the wheel. 
“Grip that wheel with everything | 


you've got,” Teague advised. “In a} 


T THE outeet, Teague believes |crash, drivers are often thrown 
that safety belts should be in- | violently against the wheel 
stalled in every car. 
“In my opinion,” 


said the 30- 


~*~ 
caf 


etrrita dt? Vue neg 


2 


and 
| suffer chest 


ut nots 
— 


Prove it to yourself —tell your next dozen prospects how the 


Ranco Fresh Air Heater Control gives shirt-sleeve 


driving comfort automatically. You'll discover that this comfort 


““extra”’ 


is a talking point that helps make sales! 


THE FINEST CARS ARE COMFORT-CONTROLLED BY RANCO 


Ranco Duc. 


COLUMBUS 1, 


OHIO 


AND AUTOMOBILE HEATER CONTROLS 


injuries and broken | 
|arms. By taking a firm grip: on the | 


wheel, the arms will check th 
forward motion of the body som: 
what, and it doesn’t hit the whe: 
quite as hard. That difference 
important, sometimes. 

“I've sprained a thumb ofte 
enough from doing this, but I’, 
never had a crushed chest or 
broken arm.” 

* * + 

| URING races, most drivers kee} 

the windows up, he said, point 
ing out that the windows add con 
siderable strength to the top of th: 
ear if it should roll over. Adequat« 
ventilation is possible, he said, by 
opening the side window fins. 

“During the Second Mexican 
Road Race,” he continued, “I 
adopted another practice. I kept 
watching ahead for a place to go 
off the road in case I had to 
avoid a collision. 

“While this practice may seem 
hard to form, it soon becomes 
automatic. And then, whenever 
|something happens ahead, you'll 
find that some of the decision of 
|what you’re going to do has al- 
| ready been formed.” 

Teague came in _ sixth 
|Mexican Race, driving his 
/Hudson Hornet. 

He had this final note of caution 
for all drivers! 

“Just remember that  you’re 
|guiding a tremendous force, and 
keep alert to that fact. We on the 
|track know what speed means 
j}and what too much of it at the 
wrong time will do. I think that 
the growing accident and death 
rate indicates that the general pub- 
lic does not eit tanta _— fact.” 


in the 
1951 


MEWA Slates 
Regional Parley 
‘At Pacific Show 


CHICAGO.—Motor and Equip- 
ment Wholesalers Assn., following 
|procedure in previous years, will 
| hold a regional meeting at the Bilt- 
| more hotel, Los Angeles, on Feb. 
|27, day before opening of the Pa- 
| cific Automotive Show. 
| Announcement of the regional 
|meeting was made by S. B. Sturte- 
|vant, Van Nuys, and C. H. Nudel- 
man, Seattle, representative south- 
ern and northern Pacific area 
MEWA directors. 

The session will begin at 9:30 
| a. m. and conclude with a luncheon 
jin the Biltmore Bowl. Harold E. 
| Pirson, MEWA president; B. W. 
| Ruark, general manager, and How- 
|ard Reed, association’s manage- 
|ment and legislative counsel and 
|special Washington representative, 
| will participate, as also will Daniel 
| J. Hartnett, MEWA’s western rep- 
resentative. 

The program, it was stated, will 
emphasize the need for effective 
| action by wholesalers and manu- 
|facturers who have a sincere inter- 
jest in the welfare of wholesalers 
/and their own long-range welfare 
}to restore and preserve free and 
| Open markets in the automotive 
| industry.” 
| A special invitation is being is- 
| sued by MEWA to all Pacific Auto- 
| motive Show sponsoring jobbers, to 
|all participating manufacturers and 
their representatives and to Boost- 
ers in the 11 western states em- 
braced in the Pacific Show area. 

A committee of MEWA members 
| from the 11 western states to assist 
jin the meeting arrangements is 
now being named. 





Police Planning 


Storage Plan Revealed 


For Patrol Cars 


UTICA, N. Y.—State police stor- 
age of more than 100 new cars in 
|the armory here was explained by 
|Capt. Eugene F. Hoyt, executive 
officer of the state police, as part 
of the “long-range planning for the 
future.” 
| When asked if this was a move 
|to counteract possible curtailment 
lor halting of passenger car produc- 
tion, Hoyt said that the organiza- 
|tion has been “ahead of that 
| situation for a long time. It’s only 
business for us to plan ahead as 
|far as ’52 or ’53.” 
| It was reported recently that at 
|least 100 new Fords, many of them 
| bearing state police lettering, were 
‘in storage at the armory, and that 
|more were arriving every day. 

Hoyt explained that this stock 
‘of cars has been recently enlarged 
because the organization had lost 
its Yonkers storage, and that cars 
from there were being brought into 
'Utica for storage. 





| 














AUTOMOTIVE NEWS, JANUARY 14, 1952 15 





Government Gives 
Synthetic Fuel 


Plant 2nd Run 

















Dealer Conventions Pe oly ee 
Jan. 27-30— NADA convention, Waldorf Sept 10-12 — N P A W ASHINGTON.—-Successful com- 
March 10-1 v any nvention At anti ty, N pletion of a second trial run of 
sna Automobile Dealers Asst Hote Oct. 20-24—Nationa! Safety f 40+ the government’s new gas-synthesis 
Jung, New Orlean , national exposition HFSS Pure : plant at Louisiana, Mo., has been 
ae fats A Muehie Siey. 1e:ig—A P reported by Secretary of the In- 
hotel, Kansas City 32nd annual meeting nr terior Oscar L. Chapman. 
May 22-24—Annual convention of Wast hotel and Palmer House, Ct The run lasted 25 days. Chapman 
naton State Auto Deale Assr Ch * j A 7 ' 
se hotel: |W orton Enoineerin said it marked a milestone in a 
Oct. 19-21 -—- Florida Automobile Dealers Jen. 14-18 —§ g! ee ia e. program of research to improve 
n., Sans Souci hotel, Miami Beach "neers. Guaeal Iectian, Gharaionediia upon a German technique for pro- 
a a 4 3 - 4 - * : iv : 
, * hotel, Detroit ducing gasoline and other liquid 
March 4-6—Society of Automot Eng alae . 
Dealer Auto Shows Mears. MEbihn, Cheratonccediine ante fuels from coal. 
Feb. 16-24— 44th annual Chicago Auto Detroit Chapman said enough raw gaso- 
Show, International Amphitheater, Chi- April 21-24—Society of Aut motive Eng line and diesel fuel was produced 
fas.” tb—~Sreene Autemebiic. Beale Se re ne ee ee to permit later refining of them to 
Assn., County War Memorial, Syracuse June |-6—Society of Aut Engineer meet specifications. 
N. Y. umr meeting, Ambassador and Ritz No attempt was made to get 
lashinaton utomo- ariton Hantie Cit A ~ * 
oe Soa ee eS ym bien ig ee cay oe Feces ve Ena : a z maximum production, according to 
ory, Washington, D. C. ‘ neers, national West Coast meeting, ‘Wonder Team’ of Scotch Dealership— John J. Forbes, Bureau of Mines 
-8—4H+ utomobile ho j- Fairmont hote San Francisco. | one . . : og 
— yong én coma he Dower S  Sitetaciohe ak Masamemen The young lads above make up what Scotch Motor Co., Chrysler-Plymouth dealer- director. He said the primary rea 
ne nabite Dealers “Aan whe i — Ha acter nak ng Hote ship in Carbondale, Pa., calls the “wonder team" of little league baseball. In its son for the run was to show that 
March 7-16—Los Angeles Motor Car Deal- Schroder, Milwaukee, Wis. first season, the team tallied up 18 straight wins in league play and went through the all phases of the process and equip- 
ers Assn., Pan Pacific auditorium, Los Oct. 22-24—Society of Automotive Eng | pia . ment were operable. 
Angeles. neers. national transportation meeting semifinals and finals undefeated. The gas-synthesis process, Forbes 
March 8-15— Kansas City Auto Show Hotel William Penn. Pittsburah. Pa. oar as r a a —¥ . va <n 7 ’ = 
sponsored by Motor Car Dealers Assn. Nov. 3-4—Society of Automotive Eng . : r : " _ | said, is one of three ‘methods for 
of Greater Kansas City, Municipal audi- neers, Chase hotel, St. Louis, Mo. Detrex Sales Spurt 1947 figure, according . the com- | »roducing synthetic oil which the 
Macht P Aitecsbile. Desi gpg cg om hayes ve Eng DETROIT.—Sales of solvent de-|Pany. Further increases in solvent Bureau of Mines is working on. The 
“tm, tun len, Ga we Nov. 30- Dec. S—Society of Automotive | greasing equipment by Detrex Corp. production capacities are sched-|others are coal hydrogenation and 
Pittsburgh, Pa. Engineers, Statler hotel, New York City in 1951 jumped fourfold over the uled by the firm for 1952. the processing of oil shale. 








March 14-23—Motor Show, Pacific Interna — suihennmannatia 
tional Livestock Exposition, Portland 
Sponsored by the Automobile Dealers 
Assn. of Portland. 

March 29-Apr. 6— Seattle Auto Show 
sponsored by Seattle Automobile Deal 
ers Assn. Field Artillery Armory 
Seattle, 

% * * 


Aftermarket Shows 


Feb. 28-March 2— Pacific Automotive 
show, Pan Pacific auditorium Los 
Angeles. 

March 20-23—/0th annual Southwest Auto 
motive show, Sam Houston Coliseum, 
Houston, Texas. 

* * 

General 

Jan. 15-18—3lst annual meeting, Highway 
Research Board, National Academy of 
Sciences, Washington, D. C. 

Jan. 22-24—Annual meeting, National Car 
Rental System, Inc., Delano hotel, Miami 
Beach. 

Jan. 25— Actomotive Trade Assn. Man- 
agers meeting, Waldorf-Astoria, New 
York City. 

Jan. 27-30—Ilith annual convention, Truck 
Trailer Mfg. Assn., Hotel Shamrock, 


. 


Houston, 

Feb. 3-8— American Society for Testing 
Materia meeting Shoreham __hote 
Washington, D. C. 

Feb. 7-8—I!3th annual meeting, Nationa 

) Council of Private Motor Truck Owners 


Hotel Statler, Washington, D. C. 

Feb. I1-12—American Management Assn. 
meeting, Hotel Statler, New York City. 

Feb. 18-19—American Petroleum Institute 
meeting, Sheraton-Cadillac hotel, De 
troit. 

March 3-7—American Society for Testing 
Materials, spring meeting, Hotel Statler 
Cleveland, Ohio. 

March 22- Apr. 6—Chicago International | 
Trade Fair, Navy Pier, Chicago. 

Apr. 7-9—Annual meeting, National Truck 
Leasing System, onrad Hilton hotel, 
Chicago. 

May 5-7 — Automotive Engine Rebuilders 
Assn., San Antonio, Texas. 

May 16-17 — Southeast Automotive Show 
conference, Asheville, N. C. 

May 18-19—American Petroleum Institute 
Copley Plaza, Boston, Mass. 

Jufie 23-27 — 50th anniversary meeting 


F di 
armers Fading 
Need for Machinery 
Seen Looming 
INDIANAPOLIS. — Fewer people —" one 
will be engaged in farming - ed The U. S. Army Ordnance Corps’ “Eager Beaver”’ is a truck 
United States by 1960, which will 


that has weathered the worst—deep water, mud, heat, 
greatly increase the need for mech- 





anization in agricluture, accord- cold, dust, steep grades, rocky roads. 

ing to J. A. Hoban, general man- 

ager of tire merchandising for B. Built by Reo to specifications that are really tough, every 
Psa lg ll indians Mei part of these trucks was selected to withstand the most 
ment Dealers’ Assn., the rubber j severe kind of beating. That’s why BCA Bearings ‘or equal” 
company executive said that the 

anticipated increase of 22 million were specified by the Spicer Division of Dana Corp., 
in the nation’s population during : ates 

the next 10 years will demand suppliers of the transmissions and clutches. 

greatly stepped-up agricultural pro- 


duction. 

“This can be accomplished only 
by more extensive use of farm 
machinery and implements in view 
of the present trend of migration 
from the farm to the city,” Hoban 
declared. : a : 

“Today one-fourth of all motor with el abileel| specifications. 
vehicles in this country are on the 
nation’s farms, and agriculture is 
the world’s largest industry. Food : i : 
producers will assume the largest differential, wheels, generators —specify the best... 
assignment in history if we are to : 
maintain our present standards of BCA Bea rings. 
living.” 


aE Ce eae BEARINGS COMPANY OF AMERICA 


For the second consecutive year, LANCASTER, PA. 
North Grand Ford, Inc., Chicago, : 
has won the Ford Motor Co.’s four- Makers of a complete line of Ball Bearings for 
letter award for dealers. J. P. Mc- 
- Clowry, Ford field manager, pre- 
sented the award to Milt Ratner, 
president of North Grand Ford. 


BCA Bearings are performance proved. They have an 
enviable record for dependability, economy and long-life 
... they are original equipment on many trucks, buses, cars 
and tractors... they are the first choice of design engineers 


Whatever your bearing requirements — transmission, clutch, 


all makes of cars, trucks, buses and tractors. 


i 
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“We had good traffic on our showroom floor all through our “We plan another one soon,” reports Sales Manager E. L. 





< 





7 


LIFE promotion,” says James E. Waters, president of J. E. Kirkpatrick of Hastings Chevrolet, Santa Monica, Calif. 
Waters Co., Dodge-Plymouth dealer in Los Angeles. Service Dan Hastings, well-known director for Southern California, 
Manager Bill Waters adds: “Our customers ask for familiar of the N.A.D.A., is also well known for his alert sales pro- 
parts; parts and accessories they’ve seen in LIFE.” motion methods. To him, a LIFE promotion was a‘“‘natural.” 


ADVERTISED IN 


promotion 








ar Ue 





: ae 
* ll ta a 
gh: PORES ee ee oy 


ape sete 3 


“It’s a natural for us,“ says President W. A. Grawmeyer of “One of our most successful activities,” says E. W. Boyer, 


Thurston Cooke Motors, reporting on a LIFE promotion by of the LIFE promotion in which 12 Twin City Ford dealers 
14 Nash dealers from the Cincinnati area. He adds: “Every- participated. Mr. Boyer, left, president of Minneapolis Ford 
body reads LIFE, and connects us with Nash advertising Dealers Ass’n, discusses the promotion with A. Jacobsen, 
they have seen in LIFE.” his manager at Boyer-Gilfillan. 


@ Brought many new prospects into our show- 
room—greatly stimulated store traffic during a 


First in circulation 


period when the automobile business in this city Fi H ° 
ir 

was quiet,” reports T. B. Ballard, president of st in readership 

Ballard-Roe Oldsmobile Co., Hollywood, Calif. ° ° 
First with new-car buyers 





9 Rockefeller Plaza New York 20, N.Y. 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By George Deery 
Associate Editor 

A plan to take money from Mon- 
tana’s gasoline tax fund to spend 
for ads to keep up the state’s 
$75,000,000-a-year tourist business 
has been approved by the state 
highway commission. 

Gov. Bonner said he “heartily” 
approved the plan, under which 
the ad money would come from 
the 8 percent of the state gas tax 
fund that the state legislature 
approved for administration and 
engineering expenses. Montana’s 
gasoline tax rate is six cents a 
gallon. 
The commission noted that the) 

tourist business is Montana’s fourth 
largest industry, supporting an es- | 
timated capital investment of $108,- | 
289,369. 

It added that tourists spent $53,- | 
861,971 in Montana in 1946, with | 
their spending increasing each year | 
since to its estimated 1951 level of | 
$75,000,000. 

While the question of whether 
the commission can legally spend | 


| 
} 
| 


money for tourist 
been decided by 

Montana courts, State Travel 

Director Albert Erickson said 
that other states spend gas tax 
money for tourist advertising. 

As examples, he said that Ore- 
gon spends about $250,000 a year 
from gas tax funds, New Mexico 
about $290,000 and South Dakota 
$100,000. 


tax 
not 


gasoline 
ads has 


* * * 


| Oil’s Stories for Radio 


Adventure, romance and drama 
—the story behind the story in 
the growth and development of 
the petroleum industry—are the 
principal ingredients in “Ro- 
mance of Oil—the Story of an 
Industry,” a new series of 13 


transcribed radio programs pro- | 


duced by the Oil Industry Infor- 
mation Committee, 50 W. 50th St., 
New York 20. 


The programs are now being 


made available to oil companies, 


refiners, dealers, jobbers and 


Blackburn Display for Christm 


Blackburn Motor Co. (Lincoln-Mercury), East St. 


aqas— 


display for the 1951 Christmas season. The night photo brings out the effectivenes- 


of the lighting. 


| other distributors for local spon- 
sorship on local radio stations. 


* * * 


Star Starts Survey 

The Washington Star has begun 
its second annual consumer analy- | 
|sis survey. Six-page questionnaires 
jare being sent to  households'| 
ithroughout the Washington area. 
|The survey will determine buying 


s 
a 


habits and brand preferences for 
wide range of products. More than 


5,000 families representing a cross- 


| section of the Washington area will 


be polled during the coming month. 


The confidential questionnaire 


jasks about items in the following 


fields: foods, beverages, homes, ap- 
pliances, drugs and toiletries, vaca- 





High-test Blue Sunoco 


Winter Enriched 


(BUTANE- 
PRIMED) 


... gives quicker quick-starts All Winter Long! 


| a WITH BUTANE means that Blue 
Sunoco gasoline NOW at your Sunoco 
Dealer’s is specifically designed to give faster 
vaporization in cold weather. That means High- 
test Blue Sunoco fires instantly... needs less 
choking ...warms up faster to full power! 
That, in turn, means you get greater gaso- 


AVERAGE TEMPERATURES 





line economy...top engine performance all 


Winter long! 


Discover what Butane-Primed cold weather 
starting is really like, fill with Blue Sunoco 
... the high-test gasoline that sells at regular 


gas price! 


Now at your Sunoco Dealer’s! 








CHART 
that, as 


temperatures drop, 
volatile Butane is 


added to 


Blue Sunoco to step 
up its cold weather 
volatility. Asaresult, 
Butane-Primed Blue 
Sunoco fires instant- 
ly in coldest weather 
++» gives you quicker 
quick-starts all Win- 


EVEL OF BLUE SUNOCO § 
BUTANE PRIMING 


ter long. 


SHOWS 


seasonal 


High-test 


MORE 











a 


Discover Instant Starting... 


use Butane-Pri 


% 3 x es & : 





Compared to Premium-Priced 
Gasolines, High-test 
Blue Sunoco also gives you 


2¢ SAVING 


PER GALLON 


MILES 


PER DOLLAR 


> 


ae Blue Eis 


Lovis, Ill., prepared this window | 


products, automobiles and access. r 
ies and general buying habits. 


* * 


Buick Adds to Radio 

Further expanding its purcha: » 
| of radio time over ABC, Buic« 
has purchased an additional hal. 
hour on ABC’s radio network fi + 
presentation of the 1952 line. This 
purchase is in addition to its r 
cently announced sponsorship ©; 
two half-hour programs over th- 
ABC radio network Jan. 14 an} 
Jan. 17. 

The new half-hour purchas: 
involves sponsorship of “The To; 
Guy,” Jan. 16, from 8:30 to 9 
p. m., est, when the 30-minut- 
mystery drama brings listeners 
the crime-busting activities of « 
police commissioner of a large 
metropolitan police department. 

* * * 


* 


|Fraser Promoted 


| Appointment of Ross Fraser as an 
|assistant ad manager of Chevrolet 
has been announced by W. E. Fish, 
| general sales manager. He had pre- 
| viously been New York City man- 
|ager in charge of the boroughs of 
|Kings and Queens. A native of 
Flint, Fraser is experienced in 
many phases of Chevrolet whole- 
sale operations. 


# & 


RR Promotes Bowles, Watts 
Albert E. Bowles, for the last five 

years in charge of dealer service, 

has been promoted to an account 


aN 

A. E. Bowles C. R. Watts 
executive of Ross Roy, Inc., ad 
agency, according to T. G. McCor- 
mick, executive vice - president. 
Bowles will be in charge of the 
Chrysler Motor Parts Corp. (Mo- 
Par) account. He has been with 

Ross Roy since September, 1943. 

Clayton R. Watts will succeed 
Bowles as head of the agency’s 
dealer services department. Watts, 
who has been assistant head of the 
department, joined the agency in 
June, 1947. James F. Steinke, with 
the agency since 1949, has been 
named assistant head of the de- 

partment. 
* 


* * 


Brown, Gregory Rise 
| Appointment of Leggett Brown 
jas assistant to the director of pub- 
|lic relations and promotion of Ken- 
jneth Gregory to manager of the 
Ford news bureau were announced 
last week by Charles E. Carll, di- 
rector of public relations of Ford 
Motor. Brown was formerly man- 
ager of the news bureau with Greg- 
ory serving as assistant manager. 
Brown joined Ford in 1946 in the 


{news bureau and was named man- 


ager in January, 1950. He served 
four years with the Army Air 
Force and formerly was a radio 
writer for Kenyon & Eckhardt, ad 
agency. Gregory joined the com- 
pany in April, 1949, following 17 
years with the Associated Press, 


|the last four of which he served as 


news editor for Michigan. 
* x ~ 


New BAB Group 


Establishment of separate and 
expanded advisory committees on 
promotion and research for the 
Broadcast Advertising Bureau 
has been announced by BAB 
President William B. Ryan. Coun- 
sel has been received heretofore 
from a six-man combined re- 
search-promotion committee. 

* * * 


U. S. Rubber Show Bows 

A TV program has been inaugu 
rated by United States Rubber tir: 
division, on Sunday nights from 
to 7:30. U. S. Royal Showcase pre- 
sents a comedy variety show, star 
ring outstanding names each wee! 
It opened with Bert Lahr. Georg 
Abbott, Broadway producer, is th 
emcee. The orchestra is under th 
girection of Gordon Jenkins. 
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We were there 


Spicer-equipped automobiles as early as 1905 were among the first 

to blaze transcontinental highways across America. No garages... 

no service stations...and only the most primitive and punishing of trails 
for most of the distance. It was in these grueling tests that the 
then-revolutionary Spicer Universal Joint was proved superior to all 
other methods of power propulsion in automobiles. We were there... 
with design and manufacturing genius that helped make the 
automotive vehicle a commercial reality, and aided the automotive 
industry in becoming one of the world's largest enterprises. 










Proved 


by nearly a half-century 
of progress 


In 1952... backed by nearly 50 years of continuous service 
and development...Spicer-designed Universal Joints are 
being used in a majority of the automotive vehicles made 
throughout the world. The unique and original design 
ot Spicer Universal Joints embodying features of high 


efhiciency has made this unit the Standard of the Reteithisat 


48 YEARS OF 


picer 


SERVICE 


SPICER MANUFACTURING 


Division of Dana Corporation + TOLEDO 1, OHIO 


TRANSMISSIONS + UNIVERSAL JOINTS - BROWN-LIPE AND AUBURN CLUTCHES - FORGINGS - PASSENGER CAR AXLES + STAMPINGS - SPICER ‘BROWN -LIPE 
GEAR BOXES + PARISH FRAMES - TORQUE CONVERTERS - POWER TAKE-OFFS - POWER TAKE OFF JOINTS - RAIL CAR DRIVES + RAILWAY GENERATOR DRIVES 
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AUTOMOTIVE WASHINGTON 


man, reported last week that | 
civilian employment in the execu- | 





Election Year Brings 
| Drive to Peg Taxes 


By William Ullman 
Washington Correspondent 
| fry individual and corporate income taxes now at rec- 
ord peacetime levels, an intensified drive is reported to 
be shaping up for 1952—a Presidential election year—to set |2g914 in October, 
a limit on the federal tax take. 
Said to be behind the drive are a number of individuals 


and organizations, with the 
American Taxpayers Assn. 
reportedly spearheading the 
movement. 

In opposition is the full force of 
the Treasury, a number of highly 
vocal members of Congress and, for 
the most part, organized labor. 
Opponents describe the proposal as 
the “millionaires’ amendment.” 

The goal of those backing the 
proposal is said to be an amend- 
ment to the Constitution placing 
a ceiling on peacetime rates ap- 
plicable to individual and cor- 
porate incomes, estate and gift 
taxes. 

The set figure used by the spon- 
sors is a 25 percent limitation, but 
some backers of the movement 
acknowledge, privately at least, 
that they would be satisfied to 
compromise for something like a 
35 percent or even a 40 percent 
figure. 


For a matter so controversial, the | 


13-year campaign and the present 
drive in particular have received 
surprisingly little attention from 
the public. 

One reason for this, backers say, 
is that the campaign has been 





Insurance Hike 
Sought in Mass. 


BOSTON. — Casualty insurance 
companies have filed a proposal 
with the Massachusetts insurance 
department asking for a 30 percent 
rise in property damage liability 
rates for private passenger cars in 
Massachusetts in 1952. They cited 
“staggering losses” resulting from 
the combined increase in accident 
frequency and in the cost of satis- 
fying claims due to spiraling in- 
flation. 

While property damage coverage 
is not compulsory under Massachu- 
setts law, more than 90 percent of 
car owners carry the protection. 

“Staggering underwriting losses 


suffered by automobile liability in- | 


surers for the last half of 1950 and 
the first six months of 1951 have 
clearly demonstrated that the pre- 
viously existing rate levels were 
inadequate,” said the National Bu- 
reau of Casualty Underwriters and 
the Mutual Insurance Rating Bu- 
reau in a joint statement. 





Agents’ Group to Form 


Local Units in Key Cities 

ALHAMBRA, Calif.—Local chap- 
ters of the Manufacturers’ Agents 
National Assn. will be launched in 
principal cities with simultaneous 
meetings to be held on Jan. 17, 
according to A. B. Smedley, MANA 
president. 

Each chapter will operate as an 
individual unit, in cooperation with 
the national, to serve the interests 
of local groups, and will conduct 
meetings to discuss matters of com- 
mon interest to 
agents and their principals, Smed- 
ley said. 
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“Guess!” 


manufacturers’ | 


| Point Comfort, Tex. 


tive branch of the federal govern- 
ment increased 4,951 during No-| 
vember. The total was 2,503,070, as 
compared with 2,498,119 in October. | 

The number of white collar 
workers in the military establish- 
ment decreased during Novem- 

ber. Total was 521,823. White 
collar employment by the civilian 

agencies was 1,201,132. 

Number of industrial emploves 
by civilian agencies in November 
{totaled 27,751, as compared with 
a decrease of 
463. Number of industrial employes 
lin the military establishment to- 
O |taled 752,355 in November, as com- 
|waged for the most part at the|pared with 747,448 in October, an 
state level—as it will be this year. | increase of 4,907. 

The sponsors are undertaking to * * & 

have state legislatures adopt reso- 
lutions petitioning Congress to au- 
thorize a constitutional convention 
|for drafting the desired amend- 
|ment. 





| 





oe Department of Justice ap-| 
pears to be much concerned by 
|the concentration of defense con- 
. ee me |tracts. In the third report required 
Quick Session Sought | by the Defense Production Act, the 
EN. McFARLAND, majority | attorney-general said: 
leader of the upper chamber of| “During a period of partial mo- 
Congress, believes that the interna- |bilization, small-scale enterprises 
tional situation | sre least equipped to adjust them- 
six months hence | ‘ - 
likely will deter- |Selves to the curtailment of vital 
mine whether the materials and to the accompanying 
present congres- | allocations, priorities, and price and 
sional session will | wage controls. 
be a short one. | “As more and more basic ma- 
With the Presi-| terials are diverted from the 
dential race com-/ civilian market to military uses, 
ing up, there will| the small enterprises whose oper- 
be strong senti-| ations are not diversified and 
im pe ong 8 oo band ~ a gen neal 
racts will shut down an sap- 
William Uliman through before m 
the Republican convention meets in cant poss oom intelligent yew 
|Chicago July 7. ning are exercised.” 
| An indication that the smaller; The President was reported to be 
| states may offer some resistance to |“considerably concerned” over the 
President Truman’s Internal Reve- plight of manufacturers who have 














Aid for Small Plants || 
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T. B. McGahey‘s Remodeled Home in Miami— 

Giant lettering on a modernistic front is one of the features incorporated in remod- 
eling of T. B. McGahey Co., Inc. (Chrysler), Miami, Fla. The new building, the fourth 
owned by the firm, has 37,000-square-feet under one roof. 





their backs to the wall because of 
cutbacks in steel, aluminum, and 
copper. 

Administrator Telford Taylor said 
his Small Defense Plants Authority 
hopes to solve the long-term prob- 
lem by getting more defense con- 
tracts for small plants and by 
inducing big concerns to farm out 
more subcontracts. 

* * * 


Procurement Board 


HARLES WILSON, defense mo- 
bilizer, last week announced the 
establishment of a procurement 
policy board and named A. E. 
Howse chairman. Howse has been 
Wilson’s assistant since last Jan- 
uary. 
The new organizational setup is | 





designed to improve the coordi- 
nation and effectiveness of fed- 
eral policies and programs with 
respect to defense procurement 
and related matters. 

The new agency will provide a 
central point where the policies 
followed by various government 
agencies in such matters affecting 
defense procurement as_ contract 
terms, financing, tax amortization 


jand renegotiation provisions may 


be reviewed and actions recom- 
mended to correct problem situa- 
tions. 

The board replaces the DPA pro- 
curement policy committee, which 
is abolished, and transfers the 
committee’s functions, on an ex- 
panded scale, to the Office of De- 
fense Mobilization. 








nue bureau reorganization plan 
came from the Democratic floor 
leader. 

He emphasized he was not an- 
nouncing his opposition to the 
President’s plan, but wants to study 
it before committing himself. 

McFarland said he favors expe-| 
diting the Japanese treaty as soon 
as it reaches the Senate, but in 
the meantime debate probably will 
be on district home rule, the state- 
hood bills for Hawaii and Alaska 
and the McClellen plan for a joint 
congressional committee to study 
and hold down the budget. 


- cal * 
U. S. Employment Up 
HE Joint Committee on Reduc- | 
tion of Non-Essential Federal | 


Expenditures, of which Sen. Harry | 
Byrd, Virginia Democrat, is chair- | 


co 





Contempo Luggsge- 
each Contempo = 
What other acce: 

your salesmen? Order sam 





The WESTLEIGH .. - 
Extra-roomy “He-Man 
with improved 





Aluminum Supply — pa ang etnies 


Seen Increased 


By Alcoa Pact 


| PITTSBURGH.—Users of basic | 
aluminum pig and ingot should be | 
assured of a plentiful supply of | 
|the light metal for years to come 
under terms of precedent-setting 
contracts between Aluminum Co. of 
America and the General Services 
Administration, Alcoa officials an- 
nounced here. 

| A contract signed here provides 
| that the government will have first | 
|call for five years on the aluminum 
|output of the new smelting plant 
being built by Alcoa at Rockdale, 
|Tex. When month-to-month govern- 
ment requirements take less than 
|two-thirds of the metal produced 






A PROFITABLE come pened ficent styling, quality and 


I to your cus 
“ aoe ont a handsome extra profit f 


ple sets today .-- 


wide reinforced 

ted on overlap 
ounmnee . Brass 
tags included. 




















ywalig LUGGAGE 


rs everywhere call 
om workmanship in 
the convenience. 
or you...and 
You'll be pleasantly surprised. 


. That's what Auto 


tomers. So will 


Matched Luggage for Men... - 
. fet of finest Top Grain — 
bottom band. Each bag solidly 
frame for extra strength. Dust 


oper Smart masculine linings. 


hardware. 











INTERIORS . . . Designed for 
quick, easy packing. Special 
laundry pocket. 2 hangers in 
2-suiter; 4 hangers in 4-sviter. 





899...21”. Weekender 
@ Size: 21 x 14 x 7” 







































ithere, however, the remaining 
aluminum up to the two-thirds to- | FOR THE BIG MAN 299. . . 24" 2-Suiter 
|tal will be made available to other | 499 . . . 26” 4-Suiter @ Size: 24 x 18 x 71" » 
users of aluminum in the form of @ Size: 26 x 19 x 9% moan Sects Sreten a 
‘pig or ingot during the five-year | See ee eee ee ee ee tac 
‘period. ' | ' CONTEMPO Luggage Co. 170 Fifth Ave.,N.Y.C.10, | 
| At the conclusion of the five-year | MEN’S | Pl hie the tient b : 
jterm, such pig and ingot custom- | 1 lease ship the following num ors. 
|ers will continue to have first call | FITTED , CD [enclosing check) C1 (Ship C. O. D.) i 
}On 25 percent of Alcoa’s Rockdale | CLUB | C) (Ship Open Account. Bank references attached) ' 
|production for an additional 15} | A | 
|years. The remaining aluminum | BAG i Dealers List Price 4 
produced by the new expanded fa- | j No. Item Color Quantity, Cost Incl. Fed. Tox | 
cilities will be made available to | 499 | 26” 4-Suit 6.50 $89.00 |! 
the market in the form of semi-| 37-50 2 a ec * | 
fabricated and fabricated products. ee 99.50 | 75.00 _, 
et mae ee | Dealers’ Cost, 899 | 21” Weekender 32.50 60.00 | 
|ly reached by Alcoa an con- | - ' 
cerning the aluminum output of | 711 | 20” Club Bag 37.50 0.00 
the company’s new smelting facili- | ' ! 
| ties now being built at Wenatchee, | Finest Aniline Top-Grain Cowhide. Zipper section fitted = bios aia ue ! 
| Wash., and of two additional smelt- | with 8 grooming essentials, in gleaming chrome. Strong — | FIRM NAME... nn nneconwsnreerneennen eens ! 
|ing lines currently being built to| double handles, buckles and straps. Top-Zipper closing, A CE em .. City... vasvee State. ! 
| augment Alcoa’s existing works at brass lock, suede lining. ! 
Colors: Smooth Suntan or Ginger Top-Grain Cowhide. | Signature.......-..........sssssssssssessseessseseeee soos ee ate 1 
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Lawsuits Affecting Dealers .. . 





By Leo T. Parker 

| Attorney at Law 

| PECENTLY a reader wrote, as 
follows: “Can county and mu- 

nicipal officials be compelled to 

purchase tires and tubes and other 

accessories for motor vehicles from 

lowest bidders the same as other 

municipal materials and supplies 

are purchased ?” 

According to a recent higher 
court, tires, tubes and automo- 
bile accessories are “materials 
and supplies” and must be pur- 
chased by state, county and city 
purchasing agents from the low- 
est bidders. 

For example, in Schwartz & Nagle 
Tires, Inc., v. Middlesex county, 69 
Atl. (2d) 885, a usual state law was 
litigated which provides that ‘“ma- 
terials and supplies” must be pur- 
chased by municipalities from the 






lene 
THE — 
| E KID UF THE WEEK 


Btrrres « 


White Chevrolet Sends Girl to New York— 


J. W. Norwine, manager of White Chevrolet Co., Zanesville, O., presents an orchid 
to Delores Roberts, local school girl, who was named “kid of the week" for traffic 
heroism. The company donated the use of the Chevrolet to take her to Pittsburgh, 
where she boarded a plane for New York. She appeared on the Red Goose TV 
show there. | 


|auger bits, with the exceptions of 
| pilfer-proof display case, penthouse 
|display case, chrome alloy wood 
bits and sets and spring twist ma- 
sonry drills and sets. 


Century Drill Cuts Prices 
5 Percent on Some Items 


CHICAGO. — Century Drill and 
Tool Works has announced a roll- 
back in prices which were in effect 
prior to Sept. 6, 1951, in compliance 
with Ceiling Price Regulation 30. 

The company said the price re- 
duction amounts to approximately 
5 percent and covers all items in 
the Century line of drill-bits and |and general manager. 


Parks Upped at Berry Seek aden 
Elmer Parks has been appointed | a 
|service manager of Berl Berry, Inc.| The testimony showed that the 
(Ford), San Francisco, according | Purchasing agent of a county ad- 
to W. W. Anderson, vice-president | vertised for tires and tubes. The 
specifications were for “Eight 











HARPER CLIFFORD 


LINCOLN - MERCURY CO. 
SAFE BUY SPECIAL 
49 NASH UM 514 


WAGNER STEEL PANEL 
ASSEMBLIES AND WAGNER 
LETTERS 


(Pat. 2224069. Other patents pending) 





WAGNER PORCELAIN ENAMEL 
STEEL PANEL ASSEMBLY 
Porcelain guaranteed for ten years against 
cracking, crazing, chipping or discoloration 

by reason of the elements. 


WAGNER BAKED ENAMEL 
STEEL PANEL ASSEMBLY 
Will last for years and can always be re- 
painted. 


They shout for attention. They spotlight your 
specials. Effective day and night. 


Wagner plastic or aluminum letters are quickly 
mounted directly on the background so that 
the sales message of today can be quickly 
changed to a new and freshly interesting 
message for tomorrow. 


Available in any length, in multiples of five 
feet, and in any height in multiples of seven 
inches, starting at twenty inches. 


Rear Illuminated Changeable Copy Displays 
(Any Size or Shape) and WAGNER TRANSLUCENT COLORED PLASTIC 
LETTERS compel attention—increase volume on New Cars, Service, Parts. 


v 


WAGNER SIGN SERVICE, INC. 


Please send details and prices on Wagner 


| 
| 
| 421 S. Hoyne Avenue 
| 
| Changeable Copy Display Panels and Letters. 


| FIRM 





Sold everywhere through dependable dealers who plan each job and supervise the installation. 


| Court Decisions 


| 
|May 10 by NASCAR 





Chicago 12, Illinois 


1100 x 20—12 ply, mud grip with 


tubes to match.” 
* * * 
High Bidder Wins 
LTHOUGH a dealer in Fisk 
tires and tubes was the lowest 
responsible bidder, the contract was 
given to the Hardy Tire Supply 
Co., a dealer in Goodyear tires, | 
whose bid was slightly higher. 
The Fisk dealer filed suit and aa 
asked the court to compel the coun- | . 2 e 
ty’s purchasing agent to accept the African Visitor— 
| lowest bid submitted for Fisk tires 
| and tubes. 


Joe Borden (right), regional representa- 
tive for Hudson in South Africa, was a 


It is interesting to observe that recent visitor at the Hudson plant in De- 
the higher court held the con- | troit. Here, he talks with Wally Thoreson, 
tract void by which the purchas- | Hudson director of overseas operations. 
ing agent purchased Goodyear | 

| tires and tubes at a price higher 


wm Pome bid submitted by the Michigan Lists 
is ealer. The court said: | 
tires|| Nearly 100 More 


“Prima facie, automobile 
Dealers in Year 


and tubes are supplies that must be 
bought from the lowest responsible 
LANSING.—Figures released by 
| Louis M. Nims, state revenue com- 


bidder . . . Automobile tires can- 
not well be called apparatus.” 
* x * 

Another Example |missioner, showed that nearly 100 
prok comparison, see Franklin v.| more automobile and truck retail 

Horton, 116 A. 176; 119 A. 29/ businesses in Michigan had taken 
|This higher court held that fire | out sales tax licenses in 1951 than 
apparatus and automobile trucks | in 1950. 
and chassis are not “materials or| This was in spite of the fact that 
supplies” specified in a state law.|there were approximately 500 li- 
Hence trucks and chassis need not|cense droppings in what the rev- 
|be bought from the lowest bidder.| enue department calls the automo- 

Also, see Town of Hammonton | tive field. 
v. Elvins, 127 A. 241. This court The revenue department has the 
explained that where different | automotive field broken down into 
manufacturers make equipment, | cight different divisions. They are: 
merchandise and apparatus under | om bil 4e k both 
patents, different from that of | ~ pron —. oie ee , 
other manufacturers, it is imprac- |"€W 2nd used; accessories, tires 

|}and batteries; aircraft and acces- 


tical for states, counties and | ies: filli Pcs 
municipalities to purchase pat- | Sories; filling stations and gas and 
oil dealers; garage and repair 








ented apparatus, devices and | h E , . 
equipment from the lowest bid- |Shops; motorcycles, bicycles and 
der, | supplies; motorboats, yachts and 


In other words, this court held | Miscellaneous. ’ : 
ithat state laws requiring “mate-| The license mortality rate pri- 
| rials and supplies” to be purchased |™arily included accessory stores, 
from lowest bidders do not apply filling stations and garage and re- 
| where the nature of the item being | Pair shops, Nims said. These ac- 
| purchased is such that competitive |counted for more than 400 of the 
| bidding is impractical. 500 license droppings. The total for 
* * * new and used-car and truck dealers 
" °.s |was up to 3,476 in 1951, compared 
| Drunken Dri ing Held to 3,391 in 1950. 

Possible in Stalled Car For all retail business during the 
| WINNIPEG, Manitoba. Mani-| past year the revenue department 
|toba’s court of appeals has ruled | figures show only 119,508 licensees, 
|that one of its citizens was intoxi-| compared to 123,042 a year ago. 
|cated while in control of an auto-| - 
mobile, even though the automobile 
was stalled on a street because its 
gas tank was empty. 

The accused had appealed that 
| because the car was out of gas, it 
was not a motor car under the 
criminal code. The court denied the 
appeal, although a witness testified 


Private Truckers 


Date Mack Chief 


WASHINGTON. — E. D. Bran- 
some, president of Mack Trucks, 
Inc., will address members of the 
that the accused man slept behind bemeeng 4 ———_ of oye — 
the wheel of the car while he, the} ruck Uwners Bere a & luncheon 
' P : |Feb. 8 in the Statler hotel in con- 

witness, went for gasoline. - - =e le 
é A : | nection with the organization’s 13th 


= ’ : : |annual convention, Feb. 7-8. 
Gasoline Price Sign Law 


Bransome’s subject will be “High- 
\Upheld in Rhode Island 


| ways—At the Crossroads.” On Feb. 
iyi |7 the council membership will hear 
PROVIDENCE. — Validity of| U.S. Sen. Edwin C. Johnson, chair- 
Rhode Island’s gasoline sign law| man of the Interstate and Foreign 
has been upheld by Superior Judge | Commerce committee, whose sub- 
John E. Mullen. | ject will be “Federal Legislative In- 
The ruling was handed down | terest in Private Carriage.” A coun- 
following charges against a filling | cj] spokesman announced that Sen. 
station owner who reportedly failed| Johnson is expected to discuss 
to display a price sign on his pumP) forthcoming transportation legisla- 
listing separately the government | tion as it pertains to private motor 
tax from the base price on gasoline. | tryck operations. 
Judge Mullen said the law re- : 
quires such posting “so the custom- | 











|er can see both the tax and price 
which is being charged.” 


CAR 
DIAPERS 


protect your 
expensive rugs and 
show room floors 


Tie tightly under chassis. Catches oil 
and grease drip. Does not show. Made 
from heavy 8-oz. treated duck. Size 


144-in. long x 36-in. wide $7.95 


F.O.B. St. Louis. Each 


ORDER DIRECT FROM 


COMFORT 


Specialty Company 
200 So. 7th St. Louis 2, Mo. 


New Type Race Set 


DAYTONA BEACH, Fla.— The 
first competitive appearance of the 
new-type speedway cars will be 
May 10 at the International Race- 
way, Darlington, S. C., it was an-| 
nounced here last week by| 
|| NASCAR. 
| ‘The cars, which will make their | 
| first official appearance here during | 
Speed Week, Feb. 3-10, will have 
I\the Indianapolis speedway - type 
|| bodies with stock American pas- 
|| Senger car motors. Certain modifi- 
jeations will be allowed for the| 
| | motors. 





| Tommie Vaughn 

1| Tommie Vaughn has changed the 
jname of R & H Motors, Lincoln- 
Mercury dealership in Glendale, 














| Calif., to Tommie Vaughn. 


—_— 





E zht States Report Uptrend .. . . Mile “ he Doodit Again 


Invention of Auto 


TakeFromiulTtas ————>. == 7 Ciuimed by feeds 


VIENNA. The Russians hz 


% > ’ b . . just made another claim. They say 
con mues Oo tim Te ; they invented the automobile 
o , ms A car capable of doing 24 miles 
EW YORK.—Mctor fuel tax did not include the yield from ’ an hour was seen in Leningrad in 
ipts are continuing their gen-| the state’s new l-cent gasoline ’ ‘ . Ss 1752, according to a report in the 
uptrend, according to an anal-| tax for farm-to-market roads, » 
of revenue reports from eight| which totaled an additional $135,- : . .. 
capitals throughout the coun-| 318.53. : = { a Although the invention of the 
Oklahoma collections during No- . it: 3 < gasoline combustion engine itself 
ennessee gasoline tax receipts|vember totaled $3,796,798, an in- es ‘ a has not been credited to any indi- 
ng November totaled $3,821,262,|crease of $532,805 over the same a vidual or country, the first “road 
increase of $258,011 over the|month last year. ‘Turn Over Your Car’ to Gibson— wagon” with an engine was made 
me month last year. For the first | North Carolina highway fund re- ib my Sal indie O0 th), Uti ° h d oe ee by a Frenchman in 1770, according 
months of the state’s current |ceipts for the first five months of Caen ar. Sees eee ere viele "i ay cs | He vee (te the Encyclopedia Britannica. 
scal year, Tennessee gasoline rev-|the current fiscal year reached a| that attracted many persons, the owner, Virgil A. Gibson, said. On the overturned 7 
; were up 42 percent, or|total of $31,007,588, an increase of | car, the sign read, ‘‘Turn Over Your Car to Us, and Take Home a New Model."’ Owner Charles E. Duryea, a _ bicycle 


,631. $2,175,271, or 7.54 percent over the | Gibson stands by the cor, a : maker, has been credited with in- 
Receipts in Iowa for the first corresponding 1950 period. The funa | The back pages of every issue of AUTOMOT NEWS contain the WANT AD venting the first American gasoline 
11 months of the current calen- | comes mainly from gasoline taxes.| Section. Others are profiting from AUTOMOTIV ] car in 1892. 
dar year totaled $35,207,720, com- ~ Sis —< tes 7 ; i 
pared with $34,314,306 for the cor- 
responding period last year, and 
$37,414,777 for all of 1950. If De- 
cember receipts equal the amount 
usually collected in that month, ee ° ve > a 
1951 will be the seventh consecu- > 5 } ij 9) f ax f 4 p » 
2961 will be the seventh conssou- first with the finest for 45 years 
tax collections reached a new an- 


nual record. November collections | a” ¢ Y(NITe ‘ tas 
amounted to $3,616,092, compared | 

with $3,377,628 for the same | 

month last year. | = 4 

North Dakota collected $4,571,775 A % ee PB 4 J y 


in third quarter taxes on gasoline 
and other motor fuels, an increase | 
of some $800,000 over the same} 


J 
period a year ago. Refunds for} | if > t g re bl 
agricultural users for the period | comp e e sea Uns as SETI Ad a EO hE 
this year amounted to $308,365. | 
Vermont collected $501,633 during | 
October on 10,032,676 gallons of | 
gasoline, an increase of 1,320,784 ' 
gallons over the same month last 
year. 
Net receipts from Idaho's motor | 
fuels tax during the first four| 
months of the current fiscal year | 
totaled $4,630,713, compared with 
$4,466,415 in the corresponding pe- | 
riod a year ago. | 
Wyoming received $539,402.59 
from its 4-cent gasoline tax dur- 
ing October, compared with $483,- 
613.55 in the same month last 
year, or an increase of $55,789.14. 
Officials explained that the 
Wyoming gasoline tax receipts 


Soviet newspaper Sovietski Sport. 
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Shell Executive | 
Heads API Unit; | 
Markham Honored | 


NEW YORK.—Cyrus S. Gentry, 
vice-president and general counsel 
of Shell Oil Co., has been elected | 
chairman of the American Petro- | 
leum Industries committee of the 
American Petroleum Institute. 

Gentry succeeds Oscar John Dor- 
win, vice-president and_ general | 
counsel of Texas Co., who will now ‘ 
continue as a committee member. ‘ the 

Joseph P. Walsh, general counsel 
of Sinclair Oil Corp., .was elected 
secretary to replace Gentry. 

Members of APIC honored ee 
H. Markham, retiring director of | 
the committee, at a ener here. | at Lower Cost 
Dorwin lauded Markham’s achieve- | s ; : 3 
ments as director of the organiza- | Car manufacturers’ experienced trim engineers know they can’t 
tion. beat coil springs for greatest riding comfort. Now, with ‘‘Acousta- 

He said the petroleum industry 
“has been singularly fortunate to} 
enjoy the services of one of the coil spring seat and back constructions are combined with frames in 
most capable organizers in the ‘ 
U.S., a man of vision and excep- e . jan ‘ 
tional integrity, a man we can al- and install on the assembly line at least possible cost. Amazingly simplified design that saves 
ways be proud to say was one greatly on critical materials. 
of us.” You, too, can save two ways: ... (1) You pay less for these 


Being installed as original equipment 
scat 4 in cars of leading make. 

coil’’ they can’t beat coils for low cost! Here, for the first time, the 

Hailed by car manufacturers as the 


last word in luxury at minimum cost. 
one complete assembly, ready for car manufacturers to upholster 


Combines strong tubular frames with 
“a complete L. A. Young manufactured assemblies than the total cost dependable sae all in one assembly 
Trade Act Faces Test of frames and spring units from separate sources .. . (2) Due to Setroduess now tyne of doundetion 


support for the coils, and new assem- 
SALT LAKE CITY.—Validity | at less cost. bly method. 
T ins g + ~ | ° 
of Utah’s unfair trade practices If you want superior comfort at actually less total cost, then Provides far more toe room under 


act, which requires all retailers : : : 
to mark prices up at least 6 specify L. A. Young ‘Acoustacoil” without delay! backs for rear seat passengers. 


percent above cost will be chal- ae f ; 
lenged in the state supreme Easier to upholster and install in cars 


court. in production. Lighter weight, yet 
Counsel for James L. Bush of | . A. YOUNG SPRING & WIRE CORPORATION stronger. 


Ogden, proprietor of Bush Super : yee 
Market, filed notice of appeal GENERAL OFFICES: 9200 Russell, Detroit 11, Michigan New over-all flock finish soundproofs, 


from a Second District Court | IN CANADA: L. A. YOUNG INDUSTRIES, LTD., Windsor, Ontario stabilizes, and prevents rust. 
ruling in favor of the state trade 
commission, which had charged 13 PLANTS: 3 in Detroit, Mich. Chicago and Joliet, Ill. Trenton, N. J. o Memphis, Tenn 
P 
him with violation of the law in 
giving trading stamps, on small- Leeds, Ala. » Los Angeles and San Leandro, Calif. o Windsor, Toronto and Montreal, Canada 
profit items. 


. ’ + } . 
In Utah’s High Court advanced design features, you can also upholster and install them 
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Business Seen Steady 


Department of Commerce Report Holds Hope 


For Improvement 


WASHINGTON.— Business activ- 


ity in October and November was | 


little changed from the third quar- 
ter rate, but most economic indi- 
cators pointed to some further im- 
provement, the Department of 
Commerce reported in the Decem- 
ber issue of the Survey of Current 
Business. 

Industrial prices have been rela- | 
tively stable in the past two | 
months, the survey said, following | 
the extended decline in the middle 
quarters of the year. It added that 
during the six months preceding 
September, the wholesale price level 
declined gradually but steadily. 

In the two months since Sep- 
tember, it was pointed out, non- 
farm commodities leveled off, and 
farm prices tended upward. For 
farmers, much of the rise is at- 
tributable to bad weather reducing 
crop yields of grains and cotton, 
and to the usual seasonal price 
rise for truck crops. 

The survey added that livestock 
and meat prices declined, as slaugh- 
tering increased more than the sea- 
sonal average. 

While production has increased 
in most of the arms industries and 
plants contributing to defense, the 
survey showed that these advances 
were countered by curtailment in 
output of most consumer goods, 
particularly household durables. 

In the production of steel, non- 
ferrous metals, industrial chemi- 
cals, crude petroleum and coal, the 
survey said producers have main- 
tained operations at the high Oc- 
tober rate, reflecting the continued 
strong demand for such products. 
In November, steel mills produced 
102.9 percent of rated capacity, and 
for the week ending Dec. 15, the 


SDPA Sets Up 
Regional Offices 
In Key Areas 


WASHINGTON.—The Small De- 
fense Plants Administration an- 
nounced last week that action had 
been taken to decentralize the 
agency’s assistance program “so 
that small-business men won’t have 
to run to Washington for the an- 
swer to their problems.” 

An Office of Field Operations has 
been established by Administrator | 
Telford Taylor with Harry E. Pon- | 
tius, a veteran of government pro- | 
duction and_business-assistance | 
programs, as acting director. 

“Within the narrow limits of our | 
appropriations, we will set up small | 
field offices in each of the budget- | 
prescribed regional areas and in| 
large procurement centers,” Laat 
said. 

“In each major center there are a 
number of agencies concerned with 
small business, and it seems use- | 
ful to have one office in touch with | 
all the others and thus able to offer | 
‘one-stop’ service,” he added. | 

SDPA regional offices are plan- | 
ned for the following areas: (The 
appointment of regional directors | 
and office locations within the vari- | 
ous cities will be announced at a} 
later date.) Region 1—Boston—Cov- | 
ering Maine, Vermont, New Hamp- | 
shire, Massachusetts, Rhode Island | 
and Connecticut; Region 2—New | 
York—Covering New York and 
New Jersey; Region 3—Philadelphia 
—Covering Pennsylvania and Dela- 
ware; Region 4—Richmond—Cover- 
ing Maryland, Virginia, West Vir- 
ginia, the District of Columbia and 
North Carolina, and Region 5—At- 
lanta—Covering Tennessee, Missis- 
sippi, Georgia, South Carolina, Ala- 
bama and Florida. 

Region 6-— Cleveland — Covering 
Ohio, Kentucky and Michigan; Re- 
gion 7—Chicago—Covering Wiscon- 
sin, Illinois and Indiana; Region 8 
~—-Covering Minnesota, North Da- 
kota, South Dakota and Montana; 
Region 9—Kansas City—Covering 
Missouri, Nebraska, Iowa and Kan- 
sas; Region 10—Dallas—Covering 
Texas, Oklahoma, Arkansas and 
Louisiana; Region 11—Denver— 
Covering Wyoming, Utah, Colorado 
and New Mexico; Region 12—San 
Francisco — Covering California, 
Arizona and Nevada, and Region 
13—Seattle—Covering Washington, 
Oregon and Idaho. 











in Future Activity 


scheduled rate was 104.1 percent of 
capacity. 
Deliveries of machine tools rose 

16 percent from September to 
October, and some further rise is 
indicated for November, it was 
stated. At the current rate of out- 
put, however, unfilled orders rep- 
resent nearly two years work, 
the report added. 

In an analysis of construction 
trends, the commerce department | 
said that activity has declined more 
than seasonably since mid-year, and | 
is now slightly lower than in the 
corresponding period of 1950. 


For the year 1951, the value of | 
new construction is estimated to be 
nearly one-tenth higher than in 
1950, but the survey said that the 
rise was wholly due to price in- 
creases. 

Increases in defense construction 
and in the related industry and 
utility programs have been offset 
by decreases in residential, com- 
mercial and non-defense public 
construction, the survey added. 


These * 
| Calit., 
Koster is — at the left. 


‘piratettes" 





Reliance Electric Opens 


New Plant in Euclid, O. 
EUCLID, O.—Reliance Electric & 
Engineering Co., operator of two 
plants in Cleveland, has moved its 
facilities into a new $1,800,000 plant 
here. The Cleveland plants, how- 
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|Dealer Koster Exhibits at Santa Ana Fair— 


were recruited by Barney Koster, Studebaker dealer in Santa Ana, 
to add feminine decor to his automobile exhibit at the Orange county fair. 





Co pper Bonded 
To Steel in New 
a= Bi-Metal Process 


CLEVELAND A new proce 

—m—m_ |Whereby copper is inseparab 

bonded to steel was shown to tl! 
public for the first time here 
the metallurgical laboratory of Ja 
|}H. Herron Co. 
| The process, it is believed, ma 
|be the answer to the civilia 
| world’s need for copper, which ha 
been curtailed from everyday us 
by NPA to produce bullets an 
Shells for the armed forces. 

Called the “Ulmer process,” 

was developed by W. L. Ulmer, of 
Automatic Gasflux Co. and Superior 
|Flux & Mfg. Co., after 10 years oi 
| research. 
ae ee eas It is claimed that as many of th: 


' ’ same products can be made from 
ever, will be retained, the company |the bi-metal as from solid coppe: 


said. |or brass “without impairing their 
The new single story structure, | @fficiency.” 
which includes certain production | Pe Phere a _—— a 
ts with 80 
equipment and related service facil- | *"“ a Soe 
ities, is 442 feet long and 352 feet cae a oe — a 4 


per, combining the corrosion re- 
wide and has a floor area of 133,-| sistance of copper and the strength 
000 square feet. 


‘of steel. 
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In actual tests 
FRAM Cartridges 


Actual Laboratory Tests Prove: 
Fram Traps More Dirt than all other popular brands tested! 





out-perform all 
other popular 
brands tested 


Yes, in identical tests under strictest 
laboratory conditions, Fram Car- 
tridges removed more dirt, and 
removed it faster, than all other 
popular brands tested. The chart at 
right shows the results at a glance. 
So here is proof positive that FRAM 
FILTERS BEST! Remember it . . . 
it’s important to your customers’ 
cars ... it’s vital to your sales. 




















Yes, conclusive proof that Fram Filters Best! 








And FRAM Cartridges 
are custom-engineered 
for every filtering job 


Today’s modern engines have specialized lubricat- 
ing systems that require specialized filtration. No 
single cartridge can fit every requirement and do the 
job right. Some engines have by-pass filters. Others 
use full-flow filters. And because the basic principles 
of these two methods are different, cartridges for 
these filters must be of different design for top 
Fram specially designs 
cartridges for every job. And this Fram custom- 
engineering is another reason why Fram Filters Best! 


efficiency. That’s why 








—_———— 
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. call it character ... but I'm damn| 
sure it wasn’t money. 

Perhaps I’m a funny guy, but I 
never could judge people by con- 
ventional standards. I’ve known 
so many persons whom money 
didn’t improve a two cents worth. 
Truth is, it didn’t make them dif- 


ficult . . . it made them impossi- 
ble ... if you know what I mean. 
You'll be surprised when I tell 


you who the first one is . . . come- 
dian , . . who taught me the basic 
philosophy which has guided my| 
life ever since. It was Richard | 
|Carle, the old star of “The Tender- | nn 

foot,” when he appeared in Cleve- | : — 
land in'“'The Spring Chicken.” (Re-| N@sh Cites Dallas Dealer 

member the song, “I picked a lemon 
in the garden of love, 
N THAT catechism of the mil- thought only peaches grew?”) 

















The Nash 10-point select dealer award has been received by Dallas (Tex.) Nash. 
where I) Shown at the presentation are (left to right) R. M. Hendrixson, Dallas zone manager; 
| J. H. Stowe, president of the dealership, and W. |. Pierson, district manager. _ 





lions who yearn sr Cunure dh Ml a . burst of genuine laughter. “Great 
low cost, with minimum mental ef-|‘How Do We Begin? |idea boy ... magnificent . . . How 
fort, Reader’s Digest publishes a| HILE I was doing the theaters |do we begin?” 


popular feature about the “most | for the Cleveland Press, I got) “Mr. Carle,” I began, “I want to 
unforgettable characters” the writ-|the clerk at the Hollenden hotel to|pe an actor . . . the serious kind. 
send a note to Mr. Carle’s room . . .| How do I begin?” 
ers have known. \It read: “There's a deaf and dumb| « h h rs 
Suppose I pick the 10 most un-| reporter at the desk who would like | Carle eirou're i a_” 
forgettable people I’ve ever known, |to be able to talk to you. May I) cot your first laugh.” 3 
not the “best dressed 10,” the most |Send him up? | “But,” I said, “I want to do 


oe Dick Carle, dressed in an ill-fit-| 
erudite or the best publicized, but | ting usninn areped over his tall |Shakespeare shouldn't I be 


those who had something that most |frame, garters hanging over his|™ore serious?” 


roared 
. yuh 





maybe you'd 'slippers, opened the door with a| said the come- 





dian.” Shakespeare is as full of 
laughs as life itself ... always bal- 
anced with the tears . . . trouble is, 


no actor has yet learned how to 
handle the old boy’s comedy. My 
God, if you and I could only have 
heard David Garrick. That boy was 
a natural.” 
And so it went... on and on. 
* * a 


A ‘Ham Actor’ 


ELL .. . that interview with 
Carle made three columns on 





people don’t have... | “Hell no-o-oh,” 








Now you can pass on to your customers 
this absolute proof that your line of FRAM 





Cartridges is the best in the world! 
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Intensive national advertising and 
more than 200 giant billboards all 
over the country are telling motor- 
ists to phone Western Union Opera- 
tor 25 for the name of their Fram 
Dealer. Get your share of these 
calls. Make your share of Fram 
sales and profits. Cash in on the 
hottest money-making proposition 
in the industry. Sign up now as a 
Fram Dealer! 


This great story of proven quality 
can help you build your FRAM 
Filter and Cartridge business to 
heights you never dreamed of! 
Make sure you tell every cus- 
tomer who comes in about this con- 
clusive, scientific proof ... and 
watch your cartridge profits Grow! 


Ask your Distributor 
Salesman to show you 
“FILTER FACTS” 


This revealing book explains in full 
detail the different methods of 
filtration . . . explodes false claims 
. offers additional proof that 
FRAM FILTERS BEST! 


FRAM CORPORATION 
Providence 16, R.I. 
In Canada: J. C. Adams Co., Ltd., 
Toronto, Ontario 


OIL « AIR * FUEL + WATER 


| | viewed, 


25 


— 
|the first page made me a 
\“ham” and I’ve never changed my 


e “act” since. 


Then I tried to get an interview 


i | with the great Maude Adams, ap- 


pearing in “What Every Woman 
|Knows.” She couldn’t be inter- 
explained her manager. 
|S-o-h, I wrote a column about 
|\“What One Woman Knows” and 
|that was how to acquire the eternal 
ladmiration and respect of a dra- 
|matic critic by keeping the “poor 
ink-stained wretch” at the wrong 
jend of a long pole. 

She finally wrote me a _ note 
acknowledging my intelligence. 
So at least I had her autograph, 
but no “bush-wah” about her pri- 
vate affairs. After that I saw her 
only once, off the stage ... com- 
ing down in an elevator, deep in 
a heavy veil...Then... for life, 
just that unforgotten vision of 
Maude Adams in Peter Pan. 

I walked into the office of Henry 
M. Leland . , . the man who taught 
precision to an infant industry. 
“Mr. Leland,” I asked, “what is the 

secret of Cadillac prestige?” 

“Young man,” he said, “every 
young fellow reaches a point in his 
career when he must choose one of 
two courses. If he decides to be 
honest and accurate, he cannot fail 
to succeed. If he chooses to be foxy 
and clever, he will meet with a lot 
of competition.” 

What boy could ever forget Le- 
land’s great axiom? 

* * * 
Scientific Executive 
LFRED P. SLOAN JR., the man 
who knew how to pick men 
and manage them, has become the 
most scientific executive in the 
world for that very reason. He 
knows the meaning of true cooper- 
ation . &@ truism never to be 
forgotten. 

Walter Chrysler was the man 
who “knew what he wanted”... 
and got it. A skilled mechanic 
who visualized the whole world 
on wheels, he combined his pro- 
ductive ideals with the stability 
of the Dodge Brothers product 
and left a monument to himself 
which should long endure. 

Henry Ford I was “the man who 
knew what the millions wanted,” 
and he was headed for the lowest 
cost individual transportation of 
which men had ever dreamed, until 
his basic idea was at least tem- 
porarily sidetracked by the style 
element ... and a “bigger pack- 
age” which eventually cost twice 
as much. 

I won’t venture to predict what 
the individual transportation of the 
future will be... but ...I know 
it won’t be fashionable to be hunt- 
ing for space to park. Stick around, 
boys, this business isn’t over by 
a long shot. 

ca * ok 

Unforgotten Genuises 

ENRY B. JOY, the man who 

knew what distinction means 
to people of good taste and dis- 
crimination, built the Packard for 
people who love to be envied if 
not imitated. He won’t be forgotten. 

The Dodge Brothers, Horace 
and John were “the men who 
were born dependable.” They 
never knew how to build any- 
thing that wouldn’t “stand up” 
through all the trials of service 
which confront every automobile. 
Their contribution to a great in- 
dustry will be fully realized when 
the final measure of value is com- 
puted when the last “used” Dodge 
car comes to the second hand 
market. Dodge manufacturing 
ideals can never be forgotten. 

Now ... who is the tenth un- 
forgettable character? 

It’s Henry Theodore Ewald ... 
the man who for more than 40 
years has been teaching that infant 
.. . hardly out of diapers yet... 
whose Christian name is advertis- 
ing ... how to toddle . . . how to 
walk and finally . . . how to talk. 

He has functioned as the cen- 
tral mind of an organization in a 
highly competitive business 
through the whole vibrant history 
of the automobile industry, and 
has commanded the respect of 
every man with whom he ever 
did business. 

Why do I say that he is the man 
“nobody quite knows.” Because no- 
body will know until someday, 

sometime, somebody digs through 
the files of his private benefactions 
and discovers that Henry Ewald 
has never been an enigma which 
any ordinary person could explain. 

The guy is just intensively 
human ... which is rare. . 
you ask me. 
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Dealer 


Doings 








Zurglars recently secured $5,000 
in cash, $4,600 in checks and $70,- 
000 in notes and mortgages from 
the safe of Miles Motor Co., An- 
drews, Tex 

* * x 
McElwvein Elected 


H. McElvein, Buffalo 


Thomas 


auto dealer and past president of |the 
|Co., 
has been elected preS-|seyen automobiles, 
new Kaiser and 
ards. No estimate of loss was mae | 
by Owner T. Lloyd McLain. 


the New York State Automobile 
Dealers, Inc., 
ident of the Brookfield country club | 
of Buffalo. 


White Lauds Contributions 
Of Motor Transport 


“Our American way of life de- 
pends upon motor transport,” re- 
cently declared Les White, Los 
Angeles Dodge-Plymouth dealer 
and recognized authority on high- 
way transportation. “The motor 
vehicle is a partner in every busi- 
ness and industry in the country, 
and a capable and consistent 
servant on every farm. 

“The men and women of the 
nation have come to realize that 
everything we eat, wear or use, 


THANKS TO 





| 








horwe, BEST CLEAN-UP 
MON THE TEAM, SHOWS THE BA 
VISITING FIREMEN A FEW 
TIMESAVING TRICKS +++ 


LUSTRECLEAN 


Zs NOW YOU SEE = 
GENTLEMEN, 
LUSTRECLEAN 2 

WASHES AND WAXES 
IN ONE SIMPLE OPERATION* 
SAVING ME HOURS EACH 


TELEVISION, LOAFING 





travels to them at least part of 
the way by motorcar or truck. 
American people, as a whole, have 
a great stake in motor trans- 
port.” 

* * * 


Fire Hits Cherokee 

following an explosion in 
of Cherokee Motor 
Tenn., destroyed 
including one 
Pack- 


Fire, 
building 
Cleveland, 


four new 


+ 


Marines Post for Horgan 

Ralph T. Horgan, president of 
Ralph Horgan, Inc. (Ford), New 
York, has been elected president of 


|the New York Marine Corps Re- 
| Serve 


Officers Assn., it has been 
announced ™ the organization. 


%: 


Sales Leaders Listed 


For Hudson at S. F. 
Early leaders in the Minute-Man 
sales campaign being conducted by 








Allen Olds-Cadillac in Cedar Rapids, la.— 
in the recently completed building of Allen 
r Rapids, la. The firm sold its first Olds in 
R. H. Allen states. 


This is a night view of the showroom 
Olds-Cadillac, 1025 Ist Ave., S. E., Ceda 


1903 and has handled Cadillac since 1931, 





Hudson dealers in the San Fran- 
cisco zone have been announced by 
Frank Hart, assistant zone man- 
ager. 

The pace setters are: Floyd John- 
son, of Harry King Co., San Jose; 


Ww illiam Fritz, of Ellis Brooks, San 


AND TO THINK 


IVE BEEN WEARING MY 
ZA. MOPS DOWN TO THE HANDLE+* 
</ WHEN I COULD HAVE BEEN 
USING 
THAT REQUIRES NO RINSING. 
AND LISTEN TO THIS ITS 


LUSTRECLEAN 


GOOD FOR WOODWORK, 
TOO + 








NOT TELLING US ABOUT 


Francisco, and A. J. Monahan, of 
Walter W. Anderson Co., Oakland. 


* a * 
Louisville Dealer Robbed 
St. Christopher Motors, Louis- 


|ville, \ was robbed of $300 cash and 


LETS BLACKBALL 
MOPWELL OUT OF THE 
BOWLING LEAGUE FOR 


LUSTRECLEAN~ 
THAT IS, UNLESS HE 








— Ss MS BUYS THE BEERS NOW 
YD) \ “DS THAT HE'S ALMOST 
~ ZF, - THROUGH *** 
mr 
WEEK FOR BOWLING, IN ts Xe A —. 
Q CWA AN =i] Ye 2 LK —_ 
AND OTHER PLEASANT aN —S_ . 
ACTIVITIES sss O40 “ 2 ie 
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7 a “ty A SURFACE 
“aa F @/ CLEAN AS 
» = A FROZEN 
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THE MORAL TO OUR STORY? Make the job easier for your 


maintenance personnel... 


and you automatically 


lower your maintenance costs. Let ’em wax as they 
clean—with a specially formulated material that 
performs 3 operations in one! 


LUSTRECLEAN (pine-scented or plain) cleans... 


deodorizes ... 


and deposits a light film of wax. 


Effective on any type of surface! No heavy scrub- 


bing. No rinsing. Mop dry... 


buff the film lightly 


if a soft satiny finish is desired! Save time and 
labor cleaning floors, walls, woodwork—wherever 

. excessive wear and heavy traffic has made daily 
maintenance a back-breaking job. 


ee ee ee " 


LUSTRECLEAN really cleans! Its 


loosens the most persistent dirt, grime... 


to-remove rubber burns. No 
soaps or injurious chemicals. 


emulsifying action 
hard- 
need to use harsh 
Proof? Ask for a 


sample and test it on the spots and blemishes your 


present cleaner won’t remove! 


Pine Lustreclean is only one of many WEST products formulated 


for the promotion of sanitation. Others 


waxes ... washroom service . . . disinfec 


insecticides . . . cleaners . . 


- soaps... 


include floor sealers and 
tants .. . deodorants... 


protective creams. West 


is the exclusive distributor of Kotex Sanitary Napkins sold through 


vending machines. 


' 
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DISINFECTING 
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42-16 West Street 


Long Isla 


nd City 1, N. Y. 


(64 BRANCHES IN U.S. AND CANADA) 


SAVE $ $$... WAX as you WASH 





I'd like to try a sample of Lustreclean 

Pine-Scented [|] Plain [] 

2 ae ee 
ee — igi Sees es 
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Dept. 40 


|about $275 worth of radios, heat« 
and other accessories when thu 
broke into the shop and used t 
acetylene torch there to break i: 
an office vault. E. H. Eggleton 
| President of the firm. 


| Albertini Marks 30th Year 
|With Chevrolet in Mt. Carm:«/ 


Oliver Albertini, president of A 
bertini Motor Co., Inc., Mount Ca 
|mel, Pa., has been a Chevrol 
|dealer for 30 years, and has co 





ducted business at the same loc 
|tion since 1921. 
| In its earlier days, Albertini s 


| company was known as the Eurek 

| Motor Exchange. It built two EME 
|trucks in Mount Carmel and on 
served as distributor for Liberty 
Mitchell and Marmon cars. Tw: 
sons and two daughters of th: 
Mount Carmel dealer assist him in 
the business. Elmer O. and Wil- 
liam F. Albertini, and Mary Ma- 
larkey are vice-president, treasure: 
and secretary, respectively, while 
Florence Albertini serves as offic: 
manager of the outlet in Shamokin 

* * * 





|Enerson Named President 
Of Canada Dealer Group 


Peter O. Enerson, managing di- 
rector of Enerson Motors, Ltd. 
(Pontiac-Buick - Vauxhall-GMC), 
Lethbridge, Alberta, has been 

| elected president of the Leth- 
bridge Automobile Dealers’ Assn., 
succeeding Frank Calder. 

The annual meeting of the or- 
ganization also elected H. E. 
Smith vice-president and Oliver 
Elliott treasurer. William Harvie 
was retained as secretary. 

* * * 


— Named to Head 


Florida Dealer Group 


Jack Meyer, of Leesburg Motor 
Co., was named president of the 
| Leesburg (Fla.) Automobile Dealers 
|Assn. at the December meeting of 
|the dealer group. 

Lee S. Herlong, of Leesburg Lin- 
|coln-Mercury Co., was elected vice- 
|president and Ed Koskinson, Lake 
Region Motors, was named secre- 
tary-treasurer. 

Jarrard Named President 
Of Tri-City (Wash.) Group 
The Tri-City (Pasco, Kenne- 
wick and Richland, Wash.) Auto- 
mobile Dealers Assn. has elected 
| Ernie Jarrard, Pasco, president; 
| George Gales, vice-president, and 

Roger Sorenson, secretary. 

The organization was formed 
to promote better relations be- 


tween dealers and car owners. 
4 ‘ * 


Edwards Honored 
Rhex A. Edwards, Coeburn, Va., 
auto dealer, is the new president 
of the Coeburn Kiwanis club, 
* * cd 


Iowa Dealership Run 


_By Mother and Son 


Operation of Hart Brothers Mo- 
tor Co. (Studebaker), Clinton, Ia., 
is being continued by Mrs. Paul 
Hart and son, Dan, following the 
|separation of Ralph Bramow from 
|the firm. Dan Hart will be general 
jseanager of the dealership. The 


business is now in its 56th year. 
* * * 


B and S Motor Robbed 


Thugs broke into B and S Motor 
Co., Tappahannock, Va., and made 
|off with a new car and the com- 
|pany safe, containing, according to 
| police estimates, about $1,000. Both 
lthe car and the safe were found 
abandoned in a nearby field the 
next morning. 


Vadnais Named to Head 
Mass. Dealer Group 


Valmore P. Vadnais, owner of 
the Mohawk Garage, North Ad- 
ams, Mass., was elected president 
of the Northern Berkshire Auto- 
mobile Dealers Assn. at its annual 


meeting. 
Other officers elected were 
James Pieri, vice - president: 


Frank Casuscelli, secretary, and 
Elmer Noble. treasurer. 
on ca . 


Merit Chevrolet 
Cris Rinkel, St. Paul, has changed 
his firm’s name from Wolff Chev- 
|rolet to Merit. Chevrolet. 
ak * x 


Burglars Visit Woody; 
Get More Than $800 


Cash and checks totaling .nore 
| than $800 were stolen from the 
I (Continued on Page 27, Col. 1) 
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Dealer Doings 


sale sales. The new firm is called 
McKelvey Chevrolet Co. 
r ° 


Prepares Race Car 





Dr. J. Reyes, owner of a 1951 


(Continued from Page 26) Chrysler New Yorker entry in the 


safe of W & B Chevrolet Co., 
Martinsville, Va., after robbers 
pried off the combination, it was 
reported to police. 

It was the second time in 15 
vears that burglars broke into 
the firm, according to its owner, 
Cc. J. Woody. He said safecrack- 
ers got about $900 in the previous 
breakin. 


* 


Babcock Gets Civic Post 


John R. Babcock jr., of Babcock 
Motors, Spokane, Wash., has been 
chosen as a trustee of the Spokane 
chamber of commerce. 

+ * 


Shreveport Dealers Elect 


Ucllwain President 


The following have been elect- 
ed to head the Shreveport (La.) 
Automobile Dealers Assn., com- 
posed of all new-car and truck 
dealers of Shreveport and Bos- 
sier City: 

A. M. MceIlwain, Andress Motor 
Co., president, succeeding W, T. 
Hanna, Andress-Hanna Motor Co. 
M. I. Davis, M. I. Davis Co., vice- 
president, and George Wray jr., 
Wray-Dickinson Co., secretary- 
treasurer. 


* * 


Beaupre Loses Election 


Robert Beaupre, proprietor of 
Beaupre Motor Sales, Rochester, 
N. H., was defeated as city council 
candidate from Ward 5 in the 
municipal election. 

* * * 


Knoxville Assn. Names 


Word as President 


New officers of the Knoxville 
Automotive Assn. have been se- 
lected. 

Frank Word, a vice-president of 
Reeder Chevrolet Co., was elected 
president. Other new officers are 
Sam Beaty jr., first vice-presi- 
dent; Dewey Graybeal, second 
vice-president; H. T. Poore, sec- 
retary -treasurer, and J. W. 
Baker, assistant secretary-treas- 
urer. New directors are Hugh 
McCallie, R. E. Wallace and 
William Cooper. 

* * 


+ 


Horn Marks 30th Birthday 
As Pa. Chevrolet Dealer 


George F. Horn, proprietor of 
the Columbia (Pa.) Auto Co., has 
observed his 30th anniversary as a 
Chevrolet dealer. 

Horn remembers that he sold 34 
of Chevrolet’s 1921 models, but it 
was necessary, he said, to teach 28 
of his first customers how to drive 
their newly purchased cars. 

” - - 


Vonrovia (Calif.) Deal 


Gets Woman’s Touch 


Ila Riggs is parts manager of 
the Monrovia (Calif.) Packard 
dealership operated by Clifford T. 
Nutt. 

Nutt says Mrs. Riggs knows 
every one of the hundreds of 
parts, handles the records of the 
department with expertness, and 
keeps the department in spick 
and span cleanliness. 


Gets Jeep Franchise 
Smoky Hill Motors, 744 N. 9th 
Salina, Kans., has announced that 
it has secured a franchise for 
Willys-Overland. 


* 


Luther Jones Forms 


Luther Jones Buick, Inc., Iola 
Kans., has been incorporated with 
an. authorized capitalization 0% 
$25,000 


Miller Takes Civic Post 

Harry H. Miller, head of Miller 
Motor Car Corp., Binghamton 
N. Y., has been appointed to a 
Binghamton chamber of commerce 
industrial fund steering committee 
set up to attract new industries to 
the area. 


N. H. Dealer Helps Town 
Win Defense Bond Award 


Under the guidance of Mario J. 
Vagge, automobile dealer in Nash- 
ua, N. H., the city has gained 
the distinction of being the first 
New Hampshire community to 
win the defense bond “minute- 
man’ flag for exceeding its quota 


in the business and _ industrial Mexican road ped, brought the ea 
seaeie i wae from Mexico City to William L. 
firms’ payroll savings plan. Greer, Ine. (Chrysler-Plymouth), 

When Vagge began bringing Los Angeles, to prepare the car for 
the banner to Nashua, only 41 the race. 


firms with a total of 9,360 em- : 
ployes had the payroll savings Liberty Motors 
plan. Within two months, the Liberty Motors, Inc. (Kaiser- 


auto dealer had boosted the num- 


; Frazer), Columbus, O., has been 
ber of bond-buying concerns 


reorganized with the following 


to 90. i: ae officers: Nick Francisco, presi- 
dent; Jack Francisco, vice-presi- 

McKelvey Chevrolet Co. dent; Pete D. Austin, general 
John McKelvey, former general — oS a ee 


sales manager of Downtown Chev- 4 
rolet, Oklahoma City, has bought 

out Rohler Chevrolet, Bristow, | East Akron Nash 

Okla., and started operating there| Richard Cober, Akron, former 
Dec. 1. McKelvey spent 22 years|account executive of General Out- 
with Chevrolet division in whole-'door Advertising Co., has been 


* 


THE INDUSTRY'S FINEST 
POWER BRAKING SYSTEMS 


on Te anune! 


Regardless of the size of vehicle or whether the preference 
is for vacuum or air, the trucking industry has come to look 
to Bendix Products as the one source uniquely qualified to 
meet every power braking need. 

Hydrovac, the world’s most widely used power brake, is 
the undisputed leader in the vacuum-hydraulic field. And 
Air-Pak is recognized as foremost in the field of air-hydraulic 
power braking units. 

Products of twenty-five years of practical braking expe- 
rience, these outstanding power braking systems offer 
faster, more positive and better controlled braking. And 
in both the vacuum and the air actuated units, brakes can 
be applied instantly by foot power alone—a constant 
safety factor of tremendous importance. 

That’s why on highways everywhere the preference is 
for Bendix* Hydrovac* or Bendix Air-Pak, the Industry's 
Finest Power Braking Systems. REG. v. 5. PAT. OFF. 





BENDIX ° bivision * SOUTH BEND 


Export Sales: Bendix international Division, 72 Fifth 
Ave., New York 11, N.Y. ¢ Canadian Sales: Bendix- 
Eclipse of Canada, Windsor, Ontario, Canada 


AVIATION GConPeRAaTION 








Neil Graf Hudson, Logan, 0O.— 
This newly constructed building houses the sales and service operation of Neil Graf 


Hudson, Logan, O. The new building is 40 by 80 feet. A new body shop, 40 by 90 
feet, has also: been built. Graf has been in business since Octo%er, 1949. 


named general sales manager of |Diego, Calif., is headed by D. R. 
East Akron Nash, Inc., C. E. Mc-|Tyson, former Pontiac dealer in 


Dowell, president, has announced. National City, Calif. Don M. House, 
* * & |Los Angeles zone manager, also 

» announced the appointment of Earl 
Pontiac Names 2 Dealers _ | Severin as a Pontiac dealer in Na- 


A new Pontiac dealership in San | tional City. 
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\ V. at Nash believe that a fine car should respect 


its owner’s pocketbook. 


We are determined that Nash automobiles shall deliver better, 

more modern transportation at less cost per mile— 

less cost per year. We are determined that the wide margin by which 
Nash cars lead the industry in gasoline economy shall be maintained. 
The saving of fuel is good sense for the individual owner— 

and today more than ever before, it is vitally important for the 
conservation of our national resources. 


We are determined to build cars that will stay new years longer— 
that will cost their owners less to maintain. That is why we 
developed a new and better way of building an automobile— 
using Airflyte Construction, everlastingly solid and rattleproof. 
That is why our cars are completely Bonderized and 

painted with Permalux enamel—to far outlive ordinary finishes 
and protect sheet metal longer. 


We pioneered 7-bearing crankshafts, integral intake manifolds for 
positive fuel temperature control and scores of other features to 
insure longer life—thousands more repair-free miles. 


And America’s car-buyers are recognizing in ever-increasing 
numbers the extra value of Nash, with survey after survey 
showing Nash owners’ great satisfaction with their cars; 
showing the respect other owners hold for Nash. 





on the Pocketbook ! 





THE AMBASSADOR - THE STATESMAN + THE RAMBLER 


Great Cars Since 1902 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 
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Sal in Advertisi 
J 
Tested Ideas for Small Business 
By James D. Woolf money if, like the generals, each,eral objective is that of upping 
Special Correspondent dollar is spent in support of a defi- your dollar volume 20 percent in 
| AVE you worked out an adver- nite plan of strategy 1952. Your specific objectives per- 
tising plan for 1952, a detailed ; tain to the ways and means you 
“blueprint” of your objectives and will employ to attain the hoped- 


how you propose to achieve them? 

If you have, you belong to a 

select group of advertisers. It is 
astonishing how many business- 
men, especially local and retail 
advertisers, handle their adver- 
tising haphazardly and planlessly, 
not knowing from one day to the 
next what is the wise and logical 
thing to do. 

No general would dream of going 
into battle without a clear idea of 
what he proposed to ee ae 
with the means at his disposal. e| 


Developing a Plan 

| ET us take a brief look at some 
4 of the questions that you should 

consider when you sit down 

work out a plan of advertising| 


| strategy. 


The first thing to do is to set 


|down on paper the dollar volume 
| you hope to get in 1952. If you are 
lambitious and optimistic, this fig- | 
ure will represent an increase over | 


1951. 

The next thing is to decide how 
much money your budget will per- 
mit you to spend for advertising. 


to} 





would fix on his objectives andl | This figure, depending on how am- 
assign specific tasks to his aircraft, 
tanks, artillery, ground troops and 
every offensive and _ defensive 
weapon in his arsenal. 


be based on your 1951 volume or 
on the bigger volume of sales you 
hope to enjoy in 1952. 

Whether your advertising expen- | Your next step—and a most im- 
diture is $1,000 or $10,000, or $100,- | portant one—is to decide on spe- 
000, you will get more for your cific objectives. Let's say your gen- 














How Desens Janesville Motors 
Sells Fords, Used Cars, and Service 


When Mr. C. A. Desens, President of Desens Janesville 
Motors, started local sponsorship of the Fulton Lewis, Jr. 
program on Radio Station WCLO (in Janesville, Wiscon- 
sin), he had tried “all different types of radio programs 
and all different times.” That was a vear ago last Sep- 
te has just renewed for another year. The 
reason, as he puts it: “Hardly a day goes by that we don’t 
have a comment from three or four of our customers 
about the Fulton Lewis news and our slogan ‘Dicker with 


999 


Desens’. 





But favorable comment isn’t all that Desens Janesville 
Motors gets out of the program. With its large audience, 
the program has clearly established its sales power for eve- 
ry department—from service, body shop, parts, new and 
used cars and trucks. For example, Mr. Desens points out 
that after one commercial devoted to the new Ford station 
wagon, within the hour a listener bought one (at $2,500) 
and three prospects were developed. A 1947 Hudson. ad- 
vertised on the same program, was also sold. 


Recently the middle commercial was used to advertise 
porcelainizing, a new Desens service; listeners were asked 
to phone the sponsor to make an appointment to have their 
cars porcelainized. Result: facilities were booked solid 
for the next four weeks. 


The Fulton Lewis program is a Mutual Co-op Program 
available for sale to local advertisers in individual cities at 
low, pro-rated talentcost. Among 
the 623 sponsors of the program 
(on 370 Mutual stations) . there 
are 122 automotive sales and 
service organizations. Since 
there are more than 500 MBS 
stations, there may be an open- 
ing in your locality. For a proved 
and tested means of reaching 
customers and prospects, check 
your Mutual outlet—or the Co- 
operative Program Department, 
Mutual Broadcasting System, 
1440 Broadway, NYC 18 (or 
Tribune Tower, Chicago 11). 





bitious and aggressive you are, may | 


for-increase. 

One of these specific objec- 
tives, for example, might be that 
of winning more customers from 
a wider trading area. This area 
might include suburbs around 
your city where you are weak 
| now, or it might include neigh- 
boring towns. This objective on 
your blueprint would necessarily 
have a great bearing on your 
media selection — neighborhood 
newspapers, direct-mail work, 
handbills, advertising on neigh- 
borhood movie house screens and 
the like. 

Or your objective, among others, | 
might be that of getting more trade | 
from farm families. Maybe you 


probably have a media problem. If 
your city’s newspapers don’t circu- | 
late among farmers you might want 
to include in your plan a direct- 
|mail campaign to farm homes. 
| Or, possibly, your objective might | 
be that of invading certain eco- 
nomic levels or class levels not now | 
patronizing your business. Perhaps, 
for example, there are two or > i 
big manufacturing expansions 
your city, and you are losing out) 
on the factory trade. } 
Here would arise problems of (1) | 
the best copy appeals to use, and | 
(2) the best media to use to get at | 
them. If there are several news- | 
papers in your city, which is the| 
most popular among factory peo- | 
ple? Possibly a local radio show, | 
featuring a type of entertainment | 
of special interest to these ees 
might be indicated. 


* * 


Poor Advertising? 


R, CONCEIVABLY, you might | 

be losing out with the so-called 
“better class” — the white-collar | 
trade. It might be because your | 
store is situated on a street that | 
is no longer considered to be “styl- 
ish,” or it might be because of a 
lot of other things. 

Maybe your advertising could be 
the reason. It could be that it has 
gone too far in ballyhooing cut 
prices, and its cheap bargain base- 
ment look has repelled people of 
taste and discrimination. If so, here 
is an objective that belongs in your 
plan. 

Or—lI've seen it happen many 
times—your establishment is no 





longer the “thing to do”’—no 
longer “smart’—no longer the 
vogue, especially among the 


younger set. (And, whatever you 
do, don’t underestimate the vital 
importance of your city’s young 
people to the continuous growth 
of your business.) Your thought- 
ful consideration of this question 
may suggest an objective to set 
down your blueprint—a new 1952 
decor for your place of business 
as well as for your advertising. 
Or it might be that your adver- 
tising lacks continuity and impact. 
That’s a common fault. If you are 
jan in-and-outer (and most planless 
jadvertisers are in-and-outers) I| 
| suggest that a firm policy of never- 
say-die continuity should be the 
jgrand strategy of your blueprint. | 


| Most likely, if you are an in-and- 
jouter, you are also a splurger, a} 
|big, loud splash today, and not an- 
lother inch of space for another 
three weeks. Not in every situation, | 
\of course, but in most cases I'll bet 
|my money on 96 one-eighth pages, 
Or 192 one-sixteenth pages, over a 
year, than 12 full pages. Week-in- 
and week-out, or day-in-and-day- 





out continuity is one of the big 
reasons for the effectiveness of 
radio. 


* 


It’s Sissi 
Ov of your objectives might be 
that of consolidating your forces 
e., your dollars—for greater im- 
eae Too many advertisers, for the 
very reason that they have no blue- 
print—weaken the impact of their 
advertising by dissipating it in too 
many forms of media—newspapers, 


radio, programs, handbills, lead 
pencils, calendars, parade floats, 
| and an endless variety of trivial | 


and generally 
and gadgets. 
Select the two or three 


and stay with them. 

All of the foregoing looks like 
a lot of work, and it is. But con- 
sider its importance. You may 
think of yourself as a manufac- 
turer or a merchant, a_ whole- 
saler or a restaurant keeper, and 
so you are. 

But, all, 


above you are 


man. Your success depends on your | the 
to buy 
your goods or your service. Adver- | 
| tising is salesmanship, and as such | jot by 


ability to persuade people 


lit deserves the best thinking you 
can give it. 


Gillett Memorial 


| PHILADELPHIA.—-The American 
| Society for Testing Materials has 
| announced the establishment of an 
j}annual H. W. Gillett memorial lec- 
| ture. The purpose of the lecture, 

which is being sponsored in coop- 
| eration with Battelle memorial in- 


forms of 
media dictated by your blueprint— 





worthless novelties) Army Gives 75% 
‘Of War Contract 


To Small Firms 


WASHINGTON.—Small 


bus $s 


firms in the U. S. received 75 

cent of all contracts, and 30 per «nt 
of the total dollar value of 1- 
tracts awarded by the Army di g 


a sales-|the fiscal year ending June 30, l 


Department of the Army n- 
nounces. 


Of a total of 1,358,869 contracts 


the Army, small busin. ss 
firms received 1,029,805 with a 
value of more than $4.3 billion 
These contracts are exclusive of 
thousands of subcontracts let to 
small business firms by prime con- 
tractors. 
A recent study revealed that of 


Army prime contracts involving ap- 
proximately $900,000,000, 42 percent 
of that amount went to small busi- 
ness concerns through subcontracts. 


have been weak here. Again you’d|an active worker for many years 


| stitute, is to commemorate the late 

Horace W. Gillett, one of America’s 
leading technologists, the first di- 
rector of Battelle in Columbus and DALLAS. 
in ASTM. Dr. Gillett died in March, 
1950. 


Atlas Outlet in Dallas 


- Lawson-Abbott Co., 


2117 Cedar Springs, has been ap- 
pointed representative for the Atlas 
Auto Seat Cover Co. 


Whenever you lift the hood... 


SELL 


KRYLON-2 


“ 


SEALS, PROTECTS, WATERPROOFS 


ignition systems in 3 minutes’ spraying time... pre- 
vents battery-current leakage and spark plug gapping 


Every time you lift the hood .. 
plugs, battery, or any ignition parts... 
dollars by selling ‘‘Krylon-izing.” 

Just spray Krylon 


. every time you sell spark 
you can make extra 


right from the can—on wiring, battery 


terminals and cables, spark plugs and spark plug wells, 


distributor head, ignition coil, 


starter and generator 


connections. That’s all! Cost of Krylon is less than 
40c per application —and 









ACRYLIC > 


For automolir — 


rem = ” yew 


SysTEMS ” we 






Se 


you can charge $2.95 to 
$4.95 for the job! 


A few dollars puts you in 
the ““Krylon-izing” business. 
And ‘“Krylon-izing”’ 
bring you many profit dol- 
lars. For complete details of 
the Krylon plan, see your 
jobber or write us. 


KRYLON, Inc. 


Dept. 701, 2601 North Broad St. 


Philadelphia 32, Pa. 
Manufacturers of famous WINDSHIELD SEALZIT 


can 





FREE SALES HELPS! 


COLORFUL WALL “KRYLON-ize” TAGS 


BANNER to tie to distributor cap 
to help you sell the . they insure repeats 
first job. regularly twice a year! 


NATIONAL 
ADVERTISING 


to help create sales 
for you! 


‘ 
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Used-Car Notes 





Kener Moves Business 
From N. Y. to California 

1.OS ANGELES.—Ira Kaner, for- 
mer operator of Life Time Motors, 
In in Baldwin, N. Y., and past 
president of the New York Used 
Car Dealers Assn., has moved his 
op. rations here. 

His new firm is known as Holi- 
day Motors, Inc., located at 912 S. 
La Brea Ave. Kaner said he will 


continue the same sales and service 
policy he set up in the New York 


establishment 


Viami Dealers Exceed 


Chest Quota by 65% 

MIAMI. — Used-car dealers here 
went over their quota on the state 
community chest appeal by 65 per- 
cent, L. P. Evans, president of the 
Florida Used Car Dealers Assn., has 
announced. 

Evans, in an address to an organ- 
ization meeting in Tampa recently, 
expressed hope that new and used- 
car dealers would merge into a sin- 
gle organization in the future, 


Moffatt Heads 


Arizona Assn. 


COOLIDGE, Ariz.—At the annual 
meeting here of the Used Car Deal- 
ers Assn. of Arizona, Inc., the fol-| 
lowing officers were elected for| 
1952: President, J. H. Moffatt, 
Tucson; vice-president, Paul Jones, 
Phoenix, and secretary - treasurer, 
Roy Jones, Phoenix. 

Directors are: Nelson Brooke, 
Phoenix; John E. Gregory, Tucson; 
Paul West, Phoenix; Dan Cutbirth, 
Phoenix; Frank Giles, Tucson; 
N. J. Roberts, Tucson; _ Rollie} 
Gerdes, Mesa; Don DePugh, Tuc- 
son; Fred Wyman, Tucson, and 
Phoenix Brown, Phoenix. 

a - - 


Friedson Elected President 


Of Capitol Group 
WASHINGTON. — The National 
Capitol Used Car Dealers Assn. has 
elected Edward Friedson, of Green- 
way Motor Sales, its new president. 
Other officers are: Robert Brill, 
first vice-president; Michael Wolfe, 


second vice-president, and Jules 
Lafferman, secretary-treasurer. 
Marion M. Norton, Grover T. 


Smith and Joseph Silverstone were 
elected directors. 


* * * 


Thomas Used Car Sales 


COLUMBUS, O.—Thomas_ Used 
Car Sales, Inc., Cleveland, has been 
incorporated here by David Prugh, 
W. J. Vesely and Arthur F. Zalud. 

id x * 


Raische Opens Unit 
MANCHESTER, N. H.—(UTPS) 
A used-car establishment has 

been opened by Raische Motor 
Sales at 569 Elm St. 


St. Petersburg ( Fla. ) Dealers 


Stage 2nd Annual Party 


ST. PETERSBURG, Fla.—The St. 
Petersburg Used Car Dealers Assn. 
held its second annual party at 
Sunset Golf and Country club in 
December. 

With their wives were Al Flem- 
ing, dean of the dealers from point 
of service; Jack Zumbahlen, chair- 
man of the board of governors and 
Sam Hicks jr., president. 

* * 


Doc Greiner Sells 


Toledo Auto Wash 


TOLEDO.—Earl Greiner, opera- 
tor of a used-car auction here, has 
announced the sale of his Doc’s 
Minit Auto Wash to Francis Pepon 
and John Kuzma, both of Marble- 
head, O. 

The sale price was reported as 
$60,000, including the building, 
equipment and supplies. Greiner 
will continue in the used-car auc- 
tion field. 


OPS Orders Gratziani 


To Refund $2,759 


NEWARK, N. J.—Ernest Grat- 
ziani, operator of Halsey Auto| 
Sales, Irvington, N. J., has refund- | 
ed $2,759 in alleged overcharges | 
through action of the district bu- | 
reau of the OPS to 24 purchasers 
of used cars here, it has been an- 
nounced. | 

After paying the refunds, no 
further action was taken against 


Gratziani because OPS said the 
overcharges “were not willful.” An- 
drew F. Zazzali, district OPS direc- 
tor, said that checks on _ over- 
charges are being conducted in 
eight northern New Jersey coun- 
ties, where there are 1,700 used-car 
dealers. 


Rochester Dealers Reelect 


Tarrant as President 


ROCHESTER, N. Y.— Clifton 
Tarrant has been reelected presi- 





enflex 


PRODUCT OF THE 


GENERA 


TIRE & RUBBER CO. 






t~ 






Genflex printed vinyl 
trim is made by The 
General Tire & Rubber 
Company, world famous 
manufacturer of top- 
quality products. General 
now joins with the famous 
Susquehanna Mills to 
bring you a sensational 
seat cover combination 
of Genflex printed vinyl 
trim and Suskana Quilt*. 


dent of the Rochester Used Car | 
Dealers Assn. 

Other officers elected are: Sol 
Yates, vice-president; Jack Mess-| 
ler, secretary; Dominic Napolitano, 
treasurer, and Donald LaDuca, 
Joseph Pagano and Elmer Smith, 
directors. 


Seid Opens Lot 
LOS ANGELES. —Jack Seid, 
former new-car dealer, has his own 
used-car lot at the corner of Laurel 
Canyon Blvd. and Van Owen. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
Are you? 


MOTIVE NEWS WANT ADS! 


*MADE WITH GENFLEX 





Training Car for Cleveland School— 


Cathedral Latin high school received a driver training car from William L. Thomas, 
Inc. (Ford), Cleveland. Thomas presents keys to Father Seebold, president of the school, 


as Brother Hamm, driver instructor, sits at the wheel. 






Suskana woven materials, made 
by the famous Susquehanna 
Mills, have all the fast-selling 
features a car-owner looks for 
in seat covers. With Genflex 
printed vinyl trim and Suskana 
Quilt*, Susquehanna offers a 
truly great profit-making oppor- 
tunity in the seat cover field. 








Combined to Offer You the Smartest, Most ~ 
Salable Seat Cover Fabrics on the Market 2 















FOR MORE 


All Popular Colors 


Genflex and Suskana Quilt* 
are made in plain and 
multi-color patterns. A wide 
selection for smart color 
combinations that blend 
with any interiors. 


Smart Designs 


Distinctive designs that en- 
hance the beauty of any 
car. Genflex and Suskana 
Quilt* are easy to work 
with. Tailor perfectly to con- 
tours of any seat and back. 


INFORMATION 


AND SAMPLES OF THESE QUALITY 


FA 


BRICS 





Temperature Stability 


Summer heat or winter cold won't chip or 
peel Genflex and Suskana Quilt*. They are 
pre-tested for all temperature conditions. 


Super Stitch-Strength 


Unlike many vinyl materials Genflex and 
Suskana Quilt* are made for super stitch- 
strength. Hold fast under stress and strain. 









Longer Wear 






Washable and more durable. Tough, 
smooth surfaces keep seat covers looking 







newer longer, wearing longer under 






roughest treatment. 





M 
Susquehanna Mills. 


Ave... New York 


104 Fourth 16. 
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Auto Personnel 








Sundberg-Ferar, Detroit indus- 
trial designers, announces’ that 
Mary Ellen Green has joined the 
firm as the only feminine member 
of its staff of designers. Miss Green, 
a Californian, is a graduate of Pratt 


institute, Brooklyn, N. Y., where 
she studied -industrial designing. 
Formerly, she was with General 
Motors styling section. 


+ * 


Saxman Joins Sun Oil 
A. B. Saxman has joined Sun Oil 


Co., Philadelphia, in the merchan- | 


dising department as an automotive 

technical representative. He form- 

erly was technical editor of the 

McGraw-Hill international publica- 

tion, The American Automobile. 
* % 


McNamara Joins Ethyl 


As Liaison Man 

Ethyl Corp. announces the ap- 
pointment of John L. McNamara to 
the commercial engine and fleet 
section of the technical service di- 
vision of the research laboratories 
in Detroit. 


McNamara will be responsible for | war contracts department of Chrys- 





contact work between Ethyl re- 
search and field personnel and 
manufacturers of truck and bus 
engines, and will assist in liaison 
activities in connection with road 
test programs for commercial fleet 
operators. 
¢ + 


Thompson Moves Up 


In Chrysler Export 


Appointment of Kenneth 
Thompson as _ regional executive 
manager for the 
American region 
|of the Export di- 
vision, Chrysler 
Corp., has been 
lannounced by 
|Philip K. Hills, 
sales manager. 
| Thompson 
joined Chrysler 
Corp.’s legal staff 
in 1942 following 
his graduation 
from the Univer- 
| sity of Michigan K. E. Thompson 
i school. During 1944-45 he held 
|the position of legal adviser to the 


Central-South 


In Chicago, 
it takes 2 to put your proposition over 


*See your copy of the independent 
Publication Research Service 
study, “Chicago Daily News- 
paper Coverage and Duplication, 
1951,” or write us for details. 


E. | 





|ler. He joined the Export division 
late in 1945. 
* * * 


| 
| Brophy Named Acting Head 
Of GM Diesel in Canada 


C. E. Wilson, president of Gen- 
eral Motors, has announced ap- 
pointment of John W. Brophy as 
acting general manager of Gen- 
eral Motors Diesel, Ltd., London, 

| Ont, 

Brophy’s appointment followed 
announcement of the Canadian 
government that E. V. Rippingille 
jr., president and general man- 
ager of the company, has been 
made director of aircraft for the 
Canadian department of defense 
production. Rippingille will con- 
tinue as president of General 
Motors Diesel, Ltd. 


a * * 


Seiberling Realigns Duties 
Of Four Sales Officials 


Four organizational changes at 
Seiberling Rubber Co. have been 
announced by L. M. Seiberling, 
sales vice-president. 

E. F. Gates, who has been assis- 
tant to O. K. Feikert in accessories 


promoted to department manager. 








He will also supervise treading and 


BECAUSE .. . Chicago has outgrown the power of any 
single daily newspaper to reach even half of your city and 


suburban prospects.* 


Today it takes two daily newspapers to reach a majority 
of the market—and for MosT net unduplicated coverage, 
one of your two MuST be The Chicago SUN-TIMEs! 





ANdover 3-4800 
Chicago 6 


CONCENTRATED WHERE MOST 
OF THE BUYING IS DONE! 


and repair materials sales, has been | 
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|Broadcast From New Pontiac 





Showroom— 


A 5 p. m. daily news broadcast, sponsored by Ray E. Weaver Pontiac, Etna, Pa., we 
| conducted right from the new showroom when the firm celebrated the double occasio 
of opening its new quarters, and the showing of the 1952 models. From left to rigt 
lare John Malone, Pittsburgh Pontiac zone manager; Carles Coates, Colonial Trus 


Co. official; John Davis, news commentator, 


repair at the company’s Akron 


sales and service center. 

Feikert, who has been in charge 
of the service department as well 
|as accessories and repair materials 
sales, will continue as manager of 
Seiberling’s service department. 

Carl Figenscher has transferred 
from manufacturers and govern- 
ment sales to the special products 
department. He will act as sales 
representative and assist in devel- 
|opment of new special products. 
Fremont Wolcott is now in the 





CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, 


250 Park Avenue, 
Plaza 3-1103 
New York 17 


TOTAL CIRCULATION, 586,970 AVERAGE NET PAID DAILY (ABC PUBLISHER’S STATEMENT FOR 6 MONTHS ENDING SEPTEMBER 30, 1951) 





and Ray E. Weaver, owner of the new firn 


mileage sales department afte: 
transferring from manufacturers 
and government sales. 


Meadowcroft Takes Over 


Packard Pittsburgh Zone 


B. E. Meadowcroft has been 
promoted to the position of as- 
sistant zone manager of the 
Pittsburgh office of Packard, it 
has been announced by Clare E. 
Briggs, general sales manager. 

Formerly, Meadowcroft was 
Pittsburgh city manager. During 
his 16 years with Packard, he has 
held several retail and wholesale 
sales positions. 

= 


Gentry Named Chairman 
Of API Committee 


Cyrus S. Gentry, vice-president 
and general counsel of Shell Oil 
Co., has been elected chairman of 
the American Petroleum Industries 
committee of the American Petro- 
leum Institute. 

Gentry succeeds Oscar John Dor- 
win, vice-president and _ general 
counsel of Texas Co., who served as 
chairman during the past three 
years and will now continue as a 
committee member. 

+ 


* * 
Firestone Ups Applequist 


In Detroit Sales Post 


Appointment of G. C. Applequist 
|as manufacturers’ sales representa- 
|tive has been announced by D. J. 
Hutchins, sales 
| ge manager of Fire- 
stone Tire & Rub- 
ber Co. in De- 
troit. 

Applequist join- 
ed Firestone in 
1936, and served 
as store manager, 
store supervisor, 
manager of truck 
tire sales in the 
midwest division, 
assistant division 
district manager. 
* * 








G. C. Applequist 
|manager and 
| * 
Drury at United Platers 


Burton E. Drury jr. has been 
;named sales manager of United 
Platers, Inc., according to Glenn H. 
Friedt, president. Drury formerly 
|was with Wilson Foundry & Ma- 
chine Co. 


Comptrollers Shifted 


| Executive comptroller changes in 
|Fisher Body’s finance and account- 
jing division, Detroit, have been 

made by C. V. Booth, comptroller. 
| A. R. Wehling has been transferred 

to Janesville, Wis., plant from Nor- 
| wood, O., succeeding H. D. Paus- 
tian, who has been transferred to 
Wilmington, Del, and E. W. 
Martyn from Detroit to the Nor- 
wood plant. 

* 


MacLean Promoted to Head 


Of Crescent Auto Sales - 
Milton C. Sapinsley, president of 
Crescent Co., Inc., Pawtucket, R.I., 
ere announces the ap- 
pointment of K. 
R. MacLean as 
sales manager of 


the Automotive 
division of the 
company. 


MacLean joined 
Crescent in Jan- 
uary, 1951. In 
March of this 
year, he was made 
field sales man- 
| ager of the Auto- 
motive division which handles sales 
|of wire and cable. Prior to joining 
|Crescent, MacLean had been with 
|A-C Spark Plug division. 

* * * 





K. R, MacLean 


MacDuff New Commissioner 
Of Vehicles in N. Y. 


| James R. MacDuff, of Schenevus, 
i (Continued on Page 33, Col. 1) 
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for his contribution to the company 
and the industrial parts industry. 

Lloyd A. Johnson, president of 
NMB; Andrew Shaw, manufactur- 
er’s representative of Los Angeles; 
Earl Vick, replacement sales de- 
| partment, and L. C. Cole, director 
of sales, were the speakers at the 
event. Wray, who resigned his 
vice-presidency, continues as direc- 
tor and sales and merchandising 
consultant. 





Auto Personnel 


(Continued from Page 32) 








N Y., has been named New York locomotives and other industrial 
stite commissioner of motor ve- uses. 
hi les. He succeeded Clifford J. 
Fletcher, who resigned Jan. 1 after 
serving in the post since 1943. 

t was announced that Fletcher Paul E. Hallman has been named 
would remain in the state service Western salesmanager for Ameri- . \ ae 
as a $3,000 a year consultant to the |can Mat Corp., according to Dz. W. Dawes Elected Sec retary 
State Thruway Authority, assisting Moor jr., president. Prior to his new ; : Of Pure Oil Co. 
the agency in traffic and licensing |4Ppointment, Hallman was mid- $#, Louis Ford Dealers Attend Seminar— | Curtis Dawes, vice-president of 
studies. The state motor vehicle Western territorial manager for the ; : ' | p oe ak barber 

“ae > facture f bhe Ford dealers in the St. Lovis area recently attended a sales seminar conducted by| Pure Oil Co., with which he has 

commissionership pays $13,500 a/|company, manufacturer of rubber|) 9. ; : | been associated si 1927, has 
: -of- | floor mattin roducts. an Beck, sales trainer. Shown from left to right are Beck, Ray Crocker, Edward | n sociate since » has 
year, plus a $1,000 annual cost-of & Pp been elected secretary of the 


Hallman Promoted 
* +. * 





Ruesing, Jack Linn, Harry Wheeler, George Sutton, Charles Wilson, Lester Morton, | 





iving bonus. oe Ede Wes it i y lei 
ideas . * 7 A ld Ap inted Virgil Grabb, Henry Stanton and Nate Beals. ‘atnen, chaieeen os ae Gao 
rno pointe a A RE eee , an e board. 
ilco Appoints Shea i | | The move also involves Clarence 
Phil PP a “nn” com = ‘Drains | Went Coast has been announced by former Chapman-Price steel mill | H. Jay, secretary-treasurer, who 
To Head Car Radio Sales Co Calves O i. porn western |=: 4: Bedford, K-F manufacturing division at Indianapolis. will continue as treasurer only. 
Martin F, Shea has been named ms oe tuatece vice-president. t * ¢ ¢ e 
vice-president of Philco’s Auto- |Fennsylvania, West Virginia and| 
Radio division in charge of car |Qhi0 has been announced by J. L.| In his new position, Ordway will| 80 Colleagues Honor Wray General Tire Counsel 
radio manufacturing sales and |®@™sey, sales manager. |be in charge of operations of the Of National Beari Frank W. Knowlton, assistant 
- : & 3 : ; ae nal Bearing ; ly 
head of Philco’s Detroit opera- . |Oakland (Calif.) aircraft division | ; , | Secretary of General Tire & Rub- 
tion, according to = —~ \K-F Names Ordway Chief \and the Richmond (Calif.) machin- F ogee be ¢ eo Me ye tow ed Co., a since 1940, has 
resident of the Television and | . : fists |dent of sales for Nationa otor| been named the company’s chief 
Pp |Of Coast Air Output jing division. |Bearing Co., Inc., Redwood City,| legal counsel. Knowlton takes over 


Radio division of Philco. : ; ’ 
Appointment of E. R. Ordway as| With K-F since 1946, Ordway has |Calif., was honored at a dinner at|the duties of Hayes R. Jenkins, 


“ t ; | mie F 
The appointment of Shea a general manager of Kaiser-Frazer|served as administrative manager|the Villa Chartier in San Mateo,| who has been granted an extended 


is ti riate be- ‘ ; 
poet | Bagg oy qitesinn the |Corp. aircraft production on the and as manager of the company’s | Calif., by 80 men in the organization leave of absence. 


largest auto radio year in its his- 

tory,” Hardy said. Shea joined 

Philco in 1930 when the company 

first went into the Transitone 

business. 
* * * 





Brake Shoe Promotes 


Anderson, Crocombe 


| 
Edward R. Anderson has been | 
appointed president of American | 
Forge division and William E. Cro- | 
combe has been 
made _ assistant 
chairman of 
American Brake 
Shoe Co, New 
York. 

Anderson was a 
vice - president of 
Brake Shoe’s 
Castings and Kel- 
logg divisions, 
joining the com- 
pany as an ap- 
prentice in 1930. 
He held several positions in the) 
engineering and sales departments | 
and has been located in San Fran- | 
cisco since 1941. 

Crocombe, president of American | 
Forge for 28 years, will continue | 
in special assignments. He joined | 
the company in 1915 and was presi- | 
dent of the company’s American | 
Manganese Steel division from 1933 | 
to 1940. | 





E. R. Anderson 


Super-Fine “‘B” Fiber has splendid 
thermal- and sound-insulating qual- 
ities. Temperature range: subzero 
F to plus 450°F. Standard widths, 
18”, 24”, 36°, 72”. 





* * «* Insulates motor cars against heat, cold, noise for greatest passenger 
Sommerville Made Head comfort. Lightweight; low moisture absorption; won’t deteriorate 


under normal conditions, easily installed. 

Of Battery Makers Group 

Robert L. Sommerville, assistant | 
general sales manager of Electric 
Storage Battery Co., —— - 
was elected president of the Assn. Pp | t h | { L b 
of American Battery Manufactur- roven 4 ass ee ho O O I e * wense- or 
ers at its annual convention in Chi- | 
cago. 


Sommerville, active in the asso- | ‘s We 
ciation since 1935, joined Electric | 
Storage in 1919 as a salesman with | rin ~ ou bd e e ! 
the automotive replacement divi- | 
sion in the New York City branch | - 

office and has held various sales | 


executive positions in Philadelphia | P é ° : . 
since 1932. | Automotive industry welcomes familiar Libbey-Owens-Ford, including an outstanding, 


i= 2 | name of L-O-F on quality sound and new production unit at Parkersburg, W. Va. 


Air Reduction Changes or : ing 
Joseph H. Humberstone has been | thermal insulation for motor cars Let L:O-F demonstrate the superior qualities 
elected a vice-president of Air Re-| of Fiber-Glass for insulation in tops, in the dash, 


auton Sie. ne. re ae Serene on fire walls, under the hood and on package 
asiinees Wenmtedtatted avalon | IBBEY ‘OWENS*FORD_has been known for years trays. Or, if you are now using fibrous glass, in- 
and has been succeeded in that | as a supplier of fine automotive glass, a vestigate L-O-F as a new source ready to give 
capacity by — iene | source familiar with the industry’s rigid produc- you a top-quality product and on-schedule 
Van Nest Heads Purchasing tion and scheduling requirements. Now, L-O-F delivery. 
ce Ginkeias PoaBiiais | offers an excellent product for automobile insula- F or technical data, or consultation on uses of 
Appointment of Joseph G. Van_ tion, L:O-F Fiber’Glass. Fiber-Glass in the automotive field, call L-O-F’s 
ee oe ene Sees Ideal for insulation against sound, heat and cold, Detroit office, 610 Fisher Building, Trinity 
lator Products, | L-O-F Super-Fine Fiber-Glass is backed by all 5-0080, or write, wire, phone Libbey-Owens: Ford, 
Inc., Rahway, N. | of the proven glass technology and facilities of Dept. F-G 512, Nicholas Building, Toledo 3, Ohio. 


J., manufacturers | 
of oil filters, is | 
announced by)! 
Ralph R. Layte, | 
president. | 


Van Nest, in his | : 
new position, will 
supervise the pur- | 
chase of all ma-/| F 


same 
bd & terials required | 


a . by Purolator in 
3.G. Van Nest the manufacture | 
of nearly 1,000 different types of | FIBER-GLASS * 
oil filters which the company is 
now producing for automobiles, | 


farm tractors, aircraft, ships, diesel 










LIBBEY-OWENS-FORD GLASS COMPANY 
FIBER*GLASS DIVISION 
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6th Training Car by Ofgant Chevrolet— 


For the last three years, Ofgant Chevrolet Co., Cambridge, Mass., has prezented 


two driver training cars to the Cambridge 


carried on there. Fourth from the right is Richard H. Snyder, vice-president of the | 


dealership. 


Eye Machine 
Used in Florida 


Driver Tests 


A machine to test the eyes for 
driver licenses has been set up in 
four areas in Florida, according to 
Lt. C. W. Keith, head of the state 
highway patrol’s examination de- 
partment. 

Keith said that the machine can 
conduct seven different optical 
tests, and gives an immediate pic- 
ture of the condition of the appli- 
cant’s eyes. The machine carries 
the approval of the American 
Medical Assn. and the Navy’s bu- 
reau of medicine and surgery. 


The machine was originally man- 
aufactured by a national optical 


ceconcern, Keith said, and was de- | 


signed to give two tests only. Since 
that time, the test chart has been 
amended to include tests on signs 
and traffic signals, and is available 
in that form now. 

Keith stated that the machine 
conducts a “screen test” only, and 
applicants with defective vision 


high school for the training program being 


are advised to consult a physician 
or optometrist. 


The testing machine has been put | 


into operation in Jacksonville, 
| Pensacola, Tallahassee and Tampa, 
Keith said, and plans have been 
made to install it in at least six 
more cities in the state. 


mon method of testing eyes with 
distance tests, Keith said that the 
use of the machine cuts examina- 
tion time by about 50 percent. 


N. J. Creates Bureau 
For Traffic Safety 

New Jersey’s traffic control and 
safety activities have been consoli- 
dated in a bureau of traffic safety, 
under the department of law and 
| public safety, it has been announced 
| by Gov. Driscoll. 
The new bureau will be under 
|the direction of Arnold H. Vey, 
|who has been serving as traffic 
engineer in the motor vehicle divi- 
sion. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. O:hers are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








Got 


CARLIFE GUARANTY °72” 
LICKS DEALERS HEADACHES 


CARLIFE GUARANTY “72” relieves the headaches caused by 
idle service shops, because it brings back 72% of your new car 


customers regularly for service. 


CARLIFE GUARANTY “72” 


relieves headaches caused by dissatisfied customers, because you 


pay their policy claims without 


cost after the expiration of their 


new car warranties. This retains them as friends and future cus- 
tomers. CARLIFE GUARANTY “72” relieves headaches caused by 
insufficient cash reserves, because it starts accumulating cash for 
you almost immediately. CARLIFE GUARANTY “72” relieves 
headaches caused by the loss of valued customers, because under 


this tested approved plan they 


must return for inspection and 


lubrication each month, or every 1,000 miles. CARLIFE GUAR- 
ANTY “72” is not a cureall, but it will aid you, as it has thousands 
of others, to make your business more secure, more profitable, and 


more pleasant. 


it costs you nothing to get the inside story of this ORIGINAL, 
UNIQUE PLAN that protects the future of your dealership by pro- 
viding a continuous flow of service business month after month, and 
builds cash reserves. There's nothing like it. 


As compared with the more com- | 


Highways & Safety... 





By Sam Sampson 
Staff Writer 
i) gpreresemnee of the Pittsburgh 
: Automobile Dealers Assn. have 
by headquarters to 
prepare to fight 
proposed legisla- 


been warned 


Pittsburgh Park- 
ing Authority to 
go into the auto 
service and. re- 
pair business in 
| the two parking 
|garages under construction there. 





i Pittsburgh Dealers Hit 
-Public Garage Bill 


tion allowing the | 


Hindes, president, said, “to find a 
fitting person every week. There 
just doesn’t seem to be enough of 
them to keep the program going, 
so we've got to quit.” 

The program was started on Oct 
1, but met with trouble the first 
week when the “spotters” had trou- 
ble in finding a suitable example 
of driving courtesy. The council 
said that the program had been 
hard to carry on right from the 
start. 

Replacing the courteous driver 
campaign, the council said, will be 
a program with a different ap- 
proach. The council will paint a 
white cross on the spot where every 
fatality has resulted from a traffic 
accident. 


auto insurance for drivers with 
good safety records. 

Among other recommendations 
for the coming year, Dewey asked | 
that more communities adopt) 
driver training programs for both} 
young persons and adults. 

* * * 


Scavenger List? 


‘Courteous Driver’ Hunt 
Ends in Despair 
The Worcester county 


Campbell Cited Again 
For the third straight year Curt 


|Campbell, Ford dealership in Al- 
(Mass.) |bany, Calif., has received the Ford 


The association said that the 1947 / Safety council has thrown up its| Four-Letter outstanding dealership 


Parking Authority Act expressly 
forbids parking garages created by 
the authority to provide auto wash- 
ing, lubricating and repair serv- 
ices, or gasoline, parts and acces- 


However, the PADA said, an 
amendment has been proposed to 
the act which would allow such 
operations to be carried on under 
a sub-lease agreement. The meas- 
ure, known as Senate Bill 911, 
was introduced by Sen. A. E. 
Kephart of Philadelphia. 

The association announced that a 
suit has been entered against the 
| parking authority by Midtown Mo- 
tors, Inc., PADA, Pittsburgh Park- 
ing Garages, Inc., and the Assoc:- 
ated Retail Gasoline Dealers, Inc., 
to stop the authority's intentions of 
going into sales and service side- 
lines in the Pittsburgh parking 
garages. — 
| * 


| Defines Position 
'“wT SHOULD be _ understood,” 
PADA told members in a bulle- 


tin, “that no objection 





sory sales facilities. | 


is being | 


|'made to the operation of off-street | 


| parking facilities by the authority 
as intended by the legislature. 

“What is objectionable to all 
dealers is the announced intention 
'of the authority to handle, by sub- 
| lease agreement, such services.” 

The PADA said that although 

the action has been taken on a 
local basis, the condition may be 
of statewide importance since 
plans are on paper in other state 
municipalities to operate under 
similar authorities. 

The association said that it felt | 
that the prohibition of such sales 
and service sidelines should not be | 
circumvented by merely leasing or | 
subleasing to private concerns. 

“In the event that subsequent ac- 
tion is taken on this unfavorable | 
amendment and you are requested 
to wire or write in protest,” the 
PADA told its members, “please 


|cooperate promptly.” 


* * * 


Dewey Requests 
Auto Inspection 


| 


Gov. Dewey has asked New| 
York’s 1952 legislature to enact an} 
jintensified program toward greater | 
| safety on the highways this year, 
|including a semi-annual inspection 
|of all automobiles by public officials 
| and increased pay scales for state 
| troopers. 
| In his annual message to the 
legislature, Dewey proposed that 
;every motor vehicle be required to 


Bill in New York | 


| 


| pass an inspection of brakes, lights, | 


| steering equipment and other safety 
factors before a license is issued 
| for it. 

| Dewey told the lawmakers that 
|highway accident and death rates 
are about 40 percent lower in states 
requiring compulsory inspection of 


MAIL THIS COUPON TODAY FOR FREE INFORMATION vehicles, and that studies indicate | 





doing. 


Name of Deoalership............... 


The Carlife Guaranty Co. 
8827 Strathmoor, Detroit 28, Michigan | 


RUSH us more information concerning CARLIFE GUARANTY “72” 
without cost or obligation. Show us what other dealers are 


Phone VErmont 8-5077 
| 


|that the program can be self-sup- 


|porting if car owners are charged 


|75 cents for the inspection. 
The governor also urged 
legislators to raise the starting pay 


| | of state troopers to at least $2,000 
||a year, plus lodgings, meals and| 


juniforms. Dewey said he felt also 
|that the police complement must be 
brought up to the allowed 900 men. 
The force now employs about 700, 
he said, 

Included in the program is a 
recommendation that the lawmak- 
ers review a state insurance de- 
partment study, and act on the 
possibility of issuing rebates on 





the | 





hands in the effort to find a courte-| award. Campbell received the 
ous driver every week. award from Clem J. Powell, Ford 
“It’s too tough,” Howard W. Motor district sales manager. 


LARGEST CITY ZONE 
CIRCULATION 









NEW YORK STATE'S 
2nd Largest Market Is the Buffalo Market 









...in New York State 
outside of Greater New York 


@ Big enough to be NECESSARY to your business. 
@ Compact enough to be EASILY WORKABLE by your 
sales force. 


@ EFFECTIVELY REACHED by advertising in the 
Buffalo Evening News. 


1,086,606 people live in the Buffalo mass Market of Erie and Niagara 
Counties (U. S. Census, 1950). Heart and distribution center of this mar- 
ket is Buffalo, where the Buffalo Evening News has the largest city zone 
circulation in New York State outside of Greater New York... 173,956 
daily (A.B. C.) in a city zone population of 635,883. 


SELL THE NEWS READERS 
AND YOU SELL 
THE WHOLE BUFFALO MARKET 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER KELLY-SMITH CO. 
Editor and Publisher I R 


Noti eeatl: 





WESTERN NEW YORK'S GREAT NEWSPAPER 











e IN DEMAND 
@ IN SALES 
© IN PROFITS 


an / 


A 
eee: Les > 


MODEL PP 


MANUFACTURING CO. 


CAMBRIDGE CITY, 


INDIANA 














ene i le 


a — am 








eeersmmnee— Demme 








Ww 
ol 


AUTOMOTIVE NEWS, JANUARY 14, 1952 





. x M e r Cc h a n di ! S I n £ “A dealership that gives cheerful, 


Memos to Dealers an te 


inevitably become known to the 
outside public, with public relations 
becoming damaged thereby. 


efficient service will get more busi- 
ness, the customers will see to that. 
other hand, if even one of 
the members of our firm is insolent, 
sarcastic, sour-pussed, or slovenly, 
‘ we lose business. In order to con- 
By Bob Finlay tinue working here and getting 
paid we must be of service to the 

















VPS¥ dealers have a_ favorite 
advertising medium, even 
though they use several. H. B. 
Leary jr., president of H. B. Leary 
& Bros. (Chrysler-Plymouth), 
Washington, D. C., likes the tele- 
phone directory. 

He says: “Since out-of-town 
people are very likely to make use 
of the classified telephone directory 
in looking for car service or for a 
particular car to buy, that medium 
is outstandingly successful 

“Our ads in the ‘yellow pages 
direct many strangers here. We 
also use bold face type in the 
alphabetical directory, which 
makes it easy to find our name 
if the customer already knows it.” 

The Leary name appears in bold- 
face type under 15 separate listings 
in the classified directory, main- 
taining quarter-page display ads in 
the three sections considered most 
important—“Auto Agencies & Deal- 
ers—New Cars,” “Auto Repairing 
& Service,” and- “Auto Supplies & 
Parts—Retail.” 

Other headings used _ include 
“Tires,” “Auto Agencies & Dealers | 

Used Cars,” “Carburetors,” “Auto | 
Electrical Service,” “Batteries,” 
“Auto Upholsterers,” “Auto Bodies 
& Body Repairing,” “Auto Radia- 
tors and Radiator Repairing,” 
“Brake Service,” “Garages,” and 
“Auto Motors Rebuilt.” 

“Of course,” Leary says, “no 
sales promotion method will build 
a car agency’s following the way 
favorable word-of-mouth recom- 
mendations can do. That’s par- 


’ 


public. It is as simple at that.” 


Nash Dealer for 32 Years— 


rector,’ Horgan says, “but all of 
his public missionary work on be- Chrysler Honors Stokes Robert Shreve, owner of Shreve's Garage (Nash), Clarksburg, W. Va., was honored 
half of our dealership can be nulli- Stokes Garage, Hopkinsville, Ky., by Nash in recognition of his 32 years as a dealer. Shown at the presentation of a 
fied by a small, thoughtless group, has been chosen to receive a medal | clock trophy in honor of the occasion are (left to right): J. C. Fuhrer, business manage- 
or even by one individual. Quarrel- of merit from Chrysler Corp. The | ment manager of the Pittsburgh zone; W. B. Scott, district manager; R. T. Lingle, 
ing, jealousy, tension, cliques and | garage is co-owned by Otis Stokes | assistant zone manager; E. S. Carpenter, zone manager; Shreve, and J. R. Meister, 
bitterness within an organization’! and A. R. Lyon. zone service manager. 


Let’s rearrange 
furniture! 








—and maybe 
some market 





ticularly true for our shop; good 
quality work is what attracts and 
holds service customers. 

“A car sale doesn’t happen every | 
day, whereas service requirements | 
occur on a steady basis, and today | 
it's more important than ever to| 
emphasize this end of the business. | 
Extensive advertising, most of all) 
in the telephone directory, is our | 
way of recognizing this fact.” 

co cd * 


Both Help 
ERE’S another favorite slogan 
from collector Slim Barnard, | 
auto editor of the Los Angeles 
Examiner: 

“Pray as though no work would 
help, and work as though no prayer 
would help.” 

Slim got that one from Harry 
Mann, Chevrolet dealer in Los 
Angeles. 


* * * 


Puzzled for °52 
NE of the most _ interesting 
greeting cards came from Ar- 
thur Waterman (L-M) Portland, 
Maine. 

It was a picture of Art with a 
quizzical expression. His hand is on 
his chin and elbow on a table on 
which is arranged a layout of Lin- 
coln and Mercury miniatures. 

The’ greeting: “I’m just as puz- 
zled as you—for ’52.” 

* * x 


On Public Relations 

Ralph T. Horgan (Ford), New 
York, does a good job on public 
relations. 

He says two basic factors con- 
cerning public relations cannot be 
overstressed. First, the matter of 
public relations is of concern to 
every member of the organization 
from porter to president. Second, 
publicity is only one phase of pub- 
lic relations. 

By obvious definition, public 
relations means relations with 
the public. Good public relations 
means public good will, esteem, 
respect and friendliness toward 
the dealership. It is the obliga- 
tion of everyone to make aill 
friends possible by doing the 
right things and avoiding wrong 
speech or actions. Customers and 
others often judge an organiza- 
tion by one member, and even 
minor things he may do or fail 
to do can win or lose public 
good will for the whole organi- 
zation. 


“We have a public relations di- 


rages Ce Seff MG ideas, too! 





The above rooms are one of a series SF editors know their readers’ interests, 
which appeared in the November issue of | and how to serve them. 
one of the leading home service magazines Advertising gets warm response and 
SUCCESSFUL FARMING! quick action in SUCCEssFUL FARMING which 
A revolution in farm living is under reaches almost a million of the country’s 
way. The modernized farm home follows best farmers in the fifteen Heart states... 
the modernized and mechanized farm. farms with the highest investment in 
On prosperous Midwest farms, houses _ land, livestock, building and machinery 
are being remodeled or extended. Second ... operated with the best brains, best 
houses are being built for retired oldsters methodsand best equipment... .producing 
or children’s families. thelargest cash crops and highestincomes. 
Electric wired farm homes have doubled The average gross income of the SF Heart 
since 1945, Electricity has brought water state farmer is a good 50% above the US 
systems, central heating, new bathrooms farm average. 
and kitchens. The Midwest farm family Television doesn’t touch this market 
is the world’s best market today for high yet, and general media merely fringe it 
quality furniture and furnishings. Nothing reaches as much of the best of it 
These farmers have had an even dozen as SUCCESSFUL FARMING— the one medium 
years of unprecedented prosperity, have needed to balance national automotive 
billions in savings, and living standards advertising effort. Full facts, any SF office. 
no longer satisfied by borax lines. Meredith Publishing Co., Des Moines 
Home furnishing is a major subject in ... New York, Chicago, Cleveland, Detroit, 
SUCCESSFUL FARMING these days...because Atlanta, San Francisco, Los Angeles. 
Te Mee 
¥ 
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What Auto Stocks Did 
In 1951 
Closing Closing 
Price Price 
1951 1950 
Autocar 9 10°%4 
Chrysler 70 68% 
Crosley 2% 3% 
Diamond T 14% 16% 
Diveco 12% 14 
Federal 5% 1% 
Four-Wheel-Drive 1% 8% 
General Motors 52 46% 
Hudson 13% 16 
International 35 32% 
Kaiser-Frazer 6 % 
Mack 15% 18 
Nash 18% 17% 
Packard 4% 4% 
Reo ........ 18 19% 
Studebaker 33% 27% || 
White ........... 29% 27% || 
Willys-Overland 9% 11% || 











Williams Joins Jones 


Price Williams, an executive in 
Indianapolis auto circles since 1937, 
has been named to the executive 
staff of Jones Auto Co. (DeSoto- 
Plymouth), in that city by O. M. 
Jones and V. L. Jones, co- owners | 
of the dealership. 


|igan 


| Willys-Overland 
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On the Financial Front . . 





Stocks of 6 Auto Firms 


Show Rise 


By George Deery 
Associate Editor 
i JHILE the stocks of five truck 
makers and one passenger car 
maker suffered an average loss of 
3.16 percent in the month ended 
Dec. 31, the shares of six car mak- 
ers and three commercial vehicle 
manufacturers gained in value 3.33 


| percent, according to First of Mich- 


Corp., Detroit investment 


banking firm. 


The compilation, based on clos- 
ing quotations as of Dec. 31, com- 
pared with Nov. 30, shows that 
registered the 

sharpest ascent—6.9 percent—fol- 
lowed by Packard’s climb of 5.4 
percent and a hike of 4.3 percent 
by Kaiser-Frazer. 

Diamond T, according to First of 
Michigan, was the greatest gainer 
among the truck firms, with a rise 
of 3.6 percent, slightly better than 





Either way...his work is easier 
re p43 





THE NEW “LOWBOY” TRANS-LIFT JR. 


In the limited working area when cars are 
mounted on axle stands, Trans-Lift Jr., makes 
removal and replacement a simple, one man 
job. Features include: rotary adjustment, four 
ball bearing caster wheels, easy action hydraulic 
pump with handle that swivels in all directions. 


Both TRANS-LIFTS have... 


EXCLUSIVE R¢ 


USABLE ON ALL AUTOMATIC TRANSMISSIONS... 
Merco-matic, Hydra-matic, Ultramatic, Dynaflow, Powerglide, and Studebaker. 


LONGITUDINAL POSITIONING, 


TARY ADJUSTMENT.. 


the center line or bolt circle, aligning it quickly in ome operation. 


for removal and Sa 


STURDY 


LIFTING MECHANISM... 


up and down stroke. 


SAFETY CHAIN FOR USE 


WITH ADAPTERS... 


| among the issues which faltered 


/only other 


- Saves time by rotating the transmission around 


Adapters available for Fordomatic, 


- Complete control by hand crank adjustment 


Fast-acting pump lifts heaviest loads on both 


Chain with tension screw adjustment 
holds transmission securely during removal and replacement. 


in Month 


the hike of 3.3 percent by Inter- 
national Harvester. 
[EXT best boost was an appre- 


ciation of 3.2 percent by Gen- 
eral Motors. Studebaker was up 2.3 | 
percent; Mack, 0.8 percent, and 
Chrysler, 0.2 for the final price of 
1951 compared with the last quota- 
tion in November. 


Reo took the 





New Canadian Showroom by Universal— 

Universal Auto, Ltd. (Chrysler-Plymouth), Quebec City, marked its 25th year of bus 
ness by opening this new showroom in the heart of the downtown area. The mezz 
| nine occupies 35,000 square feet of parts and service space alone. 


biggest slide 











White dipped 4.2 percent. Four- place it as the only car maker to sales in the fiscal year ended Oct 
Wheel-Drive depreciated 3.2 per- (wind up with a lower price. It (31, J. O. Ostergren, president, has 
Autocar and Federal were the = = [tons of castings were shipped dur- 
stocks of the rthe| LL k Hit P k 
are us Fea ; 
general year-end rise among listed A under $17,000,000, he said. 
stocks. The former gave ground Tonnage shipments in October 
Federal fell behind by 2.3 percent./ Lakey Foundry and Machine|higher than the level which pre- 
A small drop of 0.7 percent in| established new high levels for ton-| vailed last summer, and current re- 
mane: Ss | ume also will be satisfactory, he 
| stated, 
} 
Dips to $222,208 
Charles G. Munn, president of 
net profit for the fiscal year ended 
Sept. 30 amount- 
ter tax provision 
of $295,000, equal 
share. Net profit 
for the preceding 
$716,365, after tax 
provision of $421,- 
per share. 
Net sales for 


in the month—5.9 percent—and 
cent. closed the year at 18%. lannounced. Approximately 70,000 
builders which did not join the | ing the year and net sales were just 
to the extent of 2.7 percent, while n Shipments |and November were substantially 
Nash was a slight enough nudge to nage of castings shipped and net | leases indicate that December vol- 
* * * 
Reynolds Profit 
Reynolds Spring, has reported that 
ed to $222,208, af- 
to 78 cents per 
fiscal year was 
000, equal to $2.45 
the 1951 fiscal 





Charles G. Munn 
year totaled $12,432,733 as compared 


with $14,759,568 in the preceding 
year. Munn said that sales and 
earnings reflected declining auto 
production, higher taxes and ma- 
terial shortages, but that, “despite 
such factors, the company ended 
the year in a healthier and greatly 
improved financial condition.” 


Rules Prepared 
‘On Excess Profits 


In Arms Contracts 


WASHINGTON. — Renegotiation 
of defense contracts to recapture 
|excessive profits under the 1951 
| Renegotiation act will be conducted 
in a manner designed to impose as 
small a burden as possible on con- 
tractors and subcontractors, con- 
sistent with the law, John T. Koeh- 
ler, chairman of the Renegotiation 
Board, has announced. 

Koehler said that as a major 
step in carrying out this policy, 
the board will frame its regula- 
tions so as to advise contractors as 
clearly as possible how to deter- 
mine what income from defense 
contracts is subject to renegotia- 
tion. 

Regulations are now being pre- 
pared, but temporarily the board 
has issued an interim regulation 
to guide contractors in preparing 
for renegotiation. The regulation 
cites major provisions of the law, 
lists the government departments 
|whose contracts come under thé 
|new act with effective dates, and 
|tells how to segregate incom« 
which will be subject to renegotia- 
tion from that which is not. 

The new act applies to income 
derived from many types of de 
fense contracts, and related sub- 





THE “HIGHBOY” TRANS-LIFT 


Permits one man operation in single post, 
twin post, or pit-type installations. Sturdy, 
wide spread tripod with ball bearing caster 
wheels. Raises to over 6 feet. Two-speed foot 
control for lowering. Rotary adjustment sim- 
plifies aligning bolts, splines and drive shafts. 





Write for Free Brochure 


|contracts, with the military serv- 
lices and 15 civilian government 
jagencies. The date on which in- 


| come becomes subject to the 1951 
law varies with the agency. Income 
received from military contracts 
comes under the new renegotiation 
act beginning Jan. 1, 1951. 

Some types of contracts are e- 
empted items which are carried in 
general stock as a regular practice, 
and not purchased especially for 
use in a defense contract. 


The back pages of every issue of AUTO- 
|MOTIVE NEWS contain the WANT AD 
|Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





A COMPLETE LINE OF 
SERVICE EQUIPMENT FOR 
AUTOMOTIVE DEALERS 


341 BABCOCK ST., BUFFALO 10, N. Y. 
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In the Hopper 





that license fees on 
arm trucks in New York state 
ye reduced to correspond more 
airly with their use of highways 


A proposal 


s included in the 1952 legislative 
program of the State Conference 
3oard of Farm Organizations, 


which represents eight major farm- 
‘rs’ groups. 


Income Tax Reductions 


Shelved in Missouri 

Gov. Forrest Smith's plan for a 
‘eduction of about 30 percent in 
Missouri’s income tax was shelved 
n the legislature after an amend- 
ment was proposed to exempt meat, 
milk and bread from the state sales 
tax. 

The Smith plan was proposed by 
Rep. George A. Spencer, Columbia 
Democrat. It was regarded as “so 
drastic” that handlers of the pro- 
posed income tax reduction decided 
to drop the bill. 


* * * 


Higher Ton-Mile Tax 


Recommended for Ky. 

Imposition of higher truck taxes 
on the basis of the ton-mile theory 
has been recommended to the 1952 
Kentucky legislature by the state 
committee on functions and re- 
sources. A portion of a report pre- 
pared by Public Administration 
Service, Chicago, following a sur- 
vey of the Kentucky highway de- 
partment, was cited by the com- 
mittee, as follows: 

“In Kentucky, great disparity 
exists among road users in regard 
to their use of the roads and the 
taxes they pay for the upkeep of 
the roads. Passenger cars present- 
ly account for about 50 percent of 
total road use in terms of ton-miles 
and pay about 60 percent of total 
road-use taxes, whereas the corre- 
sponding figures for motor truck 
use are 44 percent and 34 percent, 
respectively.” 

* * * 


N. J. Eyes Truck Tax 


Although indicating that no 
new general taxes would be 
sought by his administration dur- 
ing the 1952 session of the New 
Jersey legislature, Gov. Driscoll 
has suggested the possibility of a 
mileage tax on heavy trucks. 

* * 7 


Pa. Truck Weight Hike 
Is Sent to Governor 


A measure increasing the legal 
weight of commonly-used trucks 
from 45,000 to 60,000 pounds cleared 
the Pennsylvania legislature when 
the senate approved minor house 
amendments to the bill. 

Gov. John S. Fine, who has 30 
days after final adjournment to 
decide whether to sign or veto the 
controversial truck weight increase 
measure, has indicated he would 
hold a public hearing to sift opinion 
of the legislation before acting on 
the bill. Such a hearing would set 
a precedent in relationship between 
the governor and the assembly. 

In addition to the 15,000-pound 
weight increase, the bill abandons 
the $50 fine for overloading, and 
sets the penalty at $200 plus $2 
more for each 100 pounds of over- 
weight. Operation of a vehicle in- 
volved in an overload charge would 
be prohibited until the fine is paid. 
If not paid in 10 days, the truck 
could be sold. 


* * * 





} | Industry in Mass. 


Promised Easier 
Taxation Burden 


Gov. Paul A. Dever has proposed 
a five-point plan to hold and win 
industries in Massachusetts. 

“We must marshal our resources 
into the newer growing industries, 
including distribution, finance, edu- 
cation, resource and recreation,” he 
said. 

He said that “extremely limited 
studies” indicate that high state 
and local taxes put Massachusetts 
industries at a competitive disad- 
vantage, but that “the picture is 
not nearly so bad as it has been 
painted.” He said there would be 
no new taxes this year and the 
time had come “to lessen the tax 
burden on business.” 


A program which will “aid indus- | 


try without depriving labor of its 
hard won gains,” in Gov. Dever’s 
opinion, would include: 

1. Construction of an eight-lane, 
east-west express highway from 
Boston to the western border of 
the state to be financed by tolls. 

2. Another $200,000,000 bond issue 
to continue the state’s long range 
highway building program. 

3. Operation by the state, in- 
stead of by insurance companies, 
of the rating bureaus which supply 
the statistics on which compulsory 
automobile and workmen’s compen- 


sation insurance rates are based. 
4. An increase in jobless insur- 
ance benefits to meet the rising 


cost of living. 
5. A flat 75-cent-an-hour 
mum wage law. 


mini- 


Pa. Dealers Urge Okay 
Of Driver Training Bills 
Pennsylvania’s new-car dealers 


have been urged by Claude S. 
Klugh, general manager of the 


B.F. Goodrich 
Tubeless Tire 





ci 


30th Anniversary of Kiefer Chevrolet— 
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Kiefer Chevrolet Co., Moorhead, Minn., celebrated its 30th anniversary recently and 
presented two employes with gold wrist watches for long periods of service with the 
company. From left to right are Bud Kiefer, junior partner; Jacob Kiefer, owner; Andy 
Holm, mechanic for 30 years; Al Hillrud, salesman for 20 years, and Bruce Kiefer, 


junior partner. 


Pennsylvania Automotive Assn., 
to write to Gov. John S. Fine 
asking that he sign into law two 
measures approved by the legis- 
lature’ which ill benefit the 


driver training program in the 
state. The plan would establish 
a standardized course through the 
department of public instruction 
and would be financed by a $2 


37 


increase in the learner’s permit 
fee. 

Klugh asked dealers to point 
out in their letter that the pro- 


gram is self-financing and that 
the monies will not be taken 
from any existing funds. 
Michigan to Consider 

Annual Auto Inspections 
Compulsory annual vehicle safe- 


ty inspections, with owners charged 
a $1 fee for each inspection, are 
proposed in a bill filed for consid- 
eration by the 1952 Michigan leg- 
islature. 

+ * * 
Saginaw, Mich., Loses 
Income Tax Verdict 


In an opinion which will be 
appealed to the Michigan su- 
preme court, Circuit Court Judge 
Harry Boardman, of Jackson, has 
held that the city of Saginaw had 
no constitutional authority to im- 
pose a municipal 1 percent in- 
come tax. 

The Saginaw city council had 
voted for such a local tax despite 
the fact that Gov. Williams and 
State Atty.-Gen. Frank Millard 
contended such levy unconstitu- 
tional. 






PROTECTS AGAINST BLOWOUTS! HERE’S HOW: 





TIRE WITH TUBE BLOWS OUT SUDDENLY > 


Most blowouts start 
from impacts like these 


A sharp blow does the dam- 
age. You may not know 
a blowout was started. 
Usually, you continue 
driving until—miles or 
maybe months later .. . 


Here’s what happened. That sharp blow—for instance against 
a rock, curb or chuckhole—bruised cords inside the tire. As the 
tire flexed, the weak spot grew until the inner wall was broken. 
In attempting to bridge the gap, the inner tube was pinched 
through, chafed through or stretched to the breaking point. 
Finally it let go with an explosive release of air. 


BFG TUBELESS TIRE LOSES AIR SLOWLY > 


The B. F. Goodrich Tubeless Tire has no tube. Instead, it has 
an air-retaining lining that’s part of the tire itself. If damage 
should occur, the tire’s flexing eventually causes pinhole leaks 
in this lining at the point of the bruise. Instead of a dangerous 
blowout, all you get is a slow leak—a “‘slow-out”’ instead of a 
blowout. Plenty of time to come to a safe stop before tire 


goes flat. 


The B. F. Goodrich Tubeless Tire can be repaired and recapped 
like regular tires. It fits standard rims. And the BFG Tubeless Tire 
costs less than a regular tire with any blowout-protecting tube. 





Seals punctures too! 


A layer of sealant rubber under 
the tread grips a puncturing ob- 
ject, prevents leaks. Hole is sealed 
when object is removed. In tests 
and demonstrations, the BFG 
Tubeless Tire is pierced with 
spikes with no loss of air. 


OPPORTUNITY FOR CAR DEALERS 
BFG Tubeless Tires are extra sales for 
you! Let your BFG salesman explain 
the franchise for car dealers. The 
B. F. Goodrich Company, Akron, Ohio. 





BEG ©” weeps 


Sass 2°drich 
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Houston Hits Bottom 


By R. Fenoglio 
Staff Correspondent 

New-car sales in Harris county 
(Houston) hit bottom for 1951 in 
December when only 1,743 new cars 
and 346 new trucks and commercial 
vehicles were registered. 

The totals in both categories 
were by far the lowest of the 
year and were also the lowest in 
more than 2% years. In Decem- 
ber of 1950, new-car sales totaled 
3,272 units, while new-truck sales 
reached 638 units. 

The previous low-mark for new- 
car sales in 1951 was reached in 
September when 2,100 new cars 
were titled. For new-truck sales, 
the previous lowpoint was the 507 
sold in February. 

The month saw the first registra- 
tion reports in the county of the 
new Sears Roebuck entry, the All- 


state. There were seven Allstate 
titles issued in the county during 
December. 


Registrations by makes in Har- 
ris county for December were: 
Buick, 142; Cadillac, 63; Chevro- 
let, 397; Chrysler, 45; DeSoto, 27; 
Dodge, 56; Ford, 375; Hudson, 24; 
Jaguar, 1; Kaiser, 52; Henry J, 
17; Lincoln, 12; Mercury, 69; 
Nash, 39; Oldsmobile, 41; Pack- 
ard, 36; Plymouth, 159; Pontiac, 
98; Studebaker, 77; Willys, 6, and 


Allstate, 7. f 
New-truck and commercial vehi- 
cle sales were: Chevrolet, 116; 


Diamond T, 2; Divco, 2; Dodge, 39; 
Ford, 99; GMC, 34; International, 


32; Mack, 1; Pontiac, 1; Stude- 
baker, 8; White, 8, and Willys, 4. 

* + + 

Akron 


The final week of 1951 turned 
out to be the worst week of the | 
year for new-car sales in Summit | 
county (Akron). Only 178 new 
autos were registered in the week | 
ended Dec. 29, against 239 in the 
preceding week and 230 in the com- 
parable year-ago interval. 

Used-car sales also hit the skids | 
with just 250 transactions recorded 
in the last week of 1951, against | 
392 in the preceding seven days and 
341 in the same week of 1950. 

* * * 


Richmond, Va. 

After a backward glance, the 
Richmond, Va., chamber of com- 
merce has decided the Richmond 
business picture in 1951 was “bright 
with numerous activities reaching 
alltime highs.” 

Despite scare buying in the last 
half of 1950, the chamber said, the 
trend in retail sales last year was 
still up. At year’s end, the cham- 
ber said, unemployment had de- 
clined to the lowest point in 24 
months. Total employment in the 
area reached 138,000. 

There was one sour business 
note: Car sales, both new and 
used, were down 5 percent prior 
to December. The chamber blamed 
the drop on credit restrictions. 
(T. D. Eaton.) 

* 


* * 


Pittsburgh 
“New-car registrations decreased 
considerably” in the Pittsburgh dis- 


trict in the week ended Dec. 29, 
the University of Pittsburgh re- 
ports. 

High industrial production and 


freight shipments helped raise the 
general level of business, however, 
the school said. The index for the 
area rose to 206.2, against 201.3 in 
the previous week and 213.3 for the 


same year-ago week. 
* *” * 


Cincinnati 
New-car registrations in Hamil- 
ton county (Cincinnati) during 


November were 200 units below the 
preceding month’s figure as sales in | 
the Queen City area hit their low- | 
est point since January and Febru- 
ary of 1949. A total of 1,680 new-car 
certificates of title were filed for 
the month. High month for 1951| 
was March with 3,229 new-car | 
registrations. 

Used-car sales dropped below | 
the 3,000-mark for the first month | 
since April. The November total 
was 2,782 units, a drop of nearly 
500 units from the October figure. 
Sales of new commercial vehicles 
dropped from 414 units in Octo- 
ber to 318 in November. 
New-car registrations by make | 
for November: Chevrolet, 304; | 
Ford, 344; Plymouth, 151; Buick, | 


| 


153; Oldsmobile, 131; Pontiac, 123; 
Mercury, 103; Dodge, 73; Stude- 
baker, 64; Chrysler, 29; DeSoto, 
Nash, 55; Cadillac, 25; Hudson, 
Henry J, 6; Packard, 8; Kaiser, 
Willys, 14; Lincoln, 9; Crosley, 3; 
MG, 1, and Jaguar, 1. 

New-truck registrations by makes 
for November: Chevrolet, 75; Ford, 


112; International, 20; GMC, 33; 
Dodge, 28; Willys, 17; Mack, 3; 
Studebaker, 5; -Divco, 3; Trailmo- 


bile, 10; Diamond T, 1, and miscel- 
laneous, 11..-(Emery Bacon.) 
+ 


+ + 


Cleveland 
The old year closed on an opti- | 
mistic note with new-car sales mov- 
ing at 641 for the abbreviated week 
ended Dec. 29. This was up sharply 
from the preceding week, but the 


|total was less than half the units 


sold during the comparable year- 
ago week. 


Used-car turnover was a little 


better; 1,034 units for the week as 








compared with 1,702 in the same 
year-ago week 

New-truck sales totaled 89 and 
used-truck sales were _ 78. 3oth 


truck figures for the week repre- 
sented sharp increases over pre- 
ceding week.—(Sanford Markey.) 


* 


Slater, Mo. 

Used-car buyers are picking with 
care, according to E. L. Shepard, 
Slater Motor Co. (Dodge-Plym- 
outh), Slater, Mo., and most of them Dealer in Centennial Parade— 
know how to pick a good used car. 

Buyers are relying more on 
their own judgment and inspec- 
tion than on the dealer’s state- 
ment, Shepard said, and attrib- 
uted the trend to the higher in- 
vestment in late-model used cars 
and the fact that the buyer of 
the late-model used car is poten- 
tially a new-car buyer who can’t 





Harve Hornbeck drives float of Hornbeck Chevrolet in a parade held during the 
100th anniversary celebration at Carbondale, Pa. His father, George A. Hornbeck sr., 
is seated at right, and between them is George G. Hornbeck III. Chosen as one of 
the outstanding floats was the modernistic, streamlined Soap Box Derby float. The 
model was 30 feet long and 84 inches wide, constructed on a 3742 Chevrolet chassis 
at a cost of $230. A 1915 Chevrolet touring sedan, provided by Hornbeck, was driven 
in a cavalcade from Forest City to Scranton to advertise the ‘‘Centurama."’ 


ing the one-third down payment 
and are most concerned about the 


get now,” he said, “and that extra 
six months is sorely needed by 


make the monthly payments and high monthly payments, Shepard many customers.” 
is shopping in the used-car mar- | said. In the truck field, Shepard said 
ket. e “Twenty-four months credit that while small capacity trucks 


Buyers have little trouble provid-' would be the biggest help we could (Continued on Page 39, Col. 1) 
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re moving slow the demand is still 


reater than at the same time a 
ear ago. He thinks this demand 
1ay have some bearing on de- 


reased sales of new cars. 

Evidence that many rural buy- 
ers are using a pickup truck or 
larger for both pleasure and busi- 
ness is showing up in the sale 
of deluxe cabs, Shepard said. 

Nine out of 10 trucks of %, % 
ind one-ton capacity are sold with 
deluxe cabs which adds $50 to $60 


Madison Remodels 


Madison Auto Sales, Inc. (Pon- 
tiac), Jackson, Miss., celebrated the 


to the price, Shepard reported. Buy- 
ers are also showing more interest 
in truck riding qualities and 25 per- 
cent of the buyers take radios and 
all of them take heaters. 

This trend is shown throughout 
the area indicating that many two- 
unit families (a car and a truck) 
are going to get by with one for 
the next year or two. 

All but 1 percent buy helper 
springs for their trucks, Shepard 
said, indicating that they expected 
to haul double the truck’s rated 
capacity and he said few customers 
had any hesitancy about hauling 
ton loads on '-ton trucks. 
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|ing a gain in sales of moderately- 
priced cars. 

“There are good signs of more 
new cars being sold in this capi- 
tal in 1952 if present negotiations 
and visits to our showrooms can 
be taken as evidence of more in- 
terest in car-buying,” reported 
one dealer, stressing the fact that 
the salary boosts brought a sud- 
den revival of business. 

“At least, half of 
business appears to 
those granted new salary raises 
lately,” commented another new- 
car merchant, adding that the high 


our new-car 
come from 








Two Kaiser Enterprises in Movie— 


we ~ cost-of-living, however, is causing 
_ > buyers to look only for the mod- 
5. aga % erately-priced models, though not 
de! - necessarily for the smaller models 
or foreign cars. 
Used-car dealers report they are 
finding a definite swing in favor of 
larger cars and away from small 


Generally speaking, most Slat- 
er dealers report new-car demand 
is down, used cars are selling 
slower and trucks are way off. 


models, judging from inquiries of 
prospective customers for deliveries 
to be made in early spring, though 


With the Kaiser steel mills at Fontana the locale for the new motion picture, ‘Steel 
| Town," the producer's choice for an automobile to be featured was a Kaiser Golden 
| Dragon. Seated in the front seat are the stars of the Universal-International picture, 


completion of its remodeled quar- 
ters at 227 E. Pascagoula St. Collin 
. Lane is owner and general man- 










































ager; H. W. Selman, sales manager, 
Earl Graves, service department 
manager; Dallas Smith, manager 
of the paint department; Henry 
Bonney, manager of the parts de- 
partment; R. K. Robinson, assistant 
service manager, and R. R. Rey- 
nolds, manager of the used-car de- 
partment. 
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The Crowell- Collier Publishing Company, 640 Fifth Ave., New York 19, N. Y. Publishers of The American Magazine, Collier's, and Woman's Home Companion 


Dealers report that the antici- 
pated reduction in used-car ceil- fewer. Farmer buyers are still pay- 
ings didn’t do any damage par- ing cash but are less in the mar- 
ticularly. ket.—(L. H. Houck.) 
Older models are a than oS SS 
t and best sellers are 
ever to move Citene 


’46s up. Payment deals have in- 
creased sharply and cash deals are, Ottawa dealers report that, as a 


America 


You could, if you didn’t know the real people of this country, 
make out a pretty strong case that America is headed for 


a breakdown. But you would be wrong. Here at 
The American, you see, we serve these people in 


Pretend to be hardboiled about it, but, actually, 


they are the silver lining—the hope of the nation. 


responsive, just as they are, by nature, responsible. 


More than two and a half million of these trustworthy 
families—with 38.7% greater income than the average 


America is sound and good at its roots. 
And its roots grow deep—in Hometown, America. 


MAGAZINE 


ymtlown. (bmtucge 


Howard Duff, Ann Sheridan and John Lund. 


| rise 


their own hometowns—in Fairfield, Conn., in San Diego, Cal., 
in Bangor, Me., in thousands of places where families still 
believe in themselves, their communities and America. 


aren’t you glad America has so many people who still believe 

in each other? Because they do, they are more responsive 

to sound ideas than people who are ruled by cynicism. 

Give Hometown America an honest product and it will give you 
enduring patronage. These are the people who buy the products 
they know from the dealers they know. These are the people 
whose lasting custom has built the great brand names. 


We know them because we are of them. For 76 years The American 
has served them. Thus it is known as the Family Service Magazine 
for Hometown America. Today, more than ever, we believe in 

these Hometown Americans, for in the dark clouds over America 


They seek The American because it serves them. They trust it 
as it trusts them. They respond to it for they are, by nature, 


—read The American Magazine every month. So if you want 
responsible people to believe in the integrity of your company, 
its products or services, these are the people. If you tell them 
your story in The American Magazine they will read it 

and believe it. Whatever you do, don’t worry about America. 


w Pee Pied. 


Publisher 


merican 


this implies more costs for the buy- 
ers. 


These inquiries are causing 
some dealers to lower their ask- 
ing price for the smaller models, 
while holding up the prices de- 
manded for the other models de- 
spite a drop in overall inquiries. 
Another aftermath of this new 
\development this winter is a re- 
\luctance on the part of dealers to 
|take smaller cars as tradeins unless 
|the prospective buyer shows readi- 
jness to take a cut in tradein offer. 
| Some dealers are offering small- 
jer cars at price cuts of 10 to 15 
| percent for quick sales where larger 
|cash down payments are given and 
it is now forecast by such dealers 
|that these cuts may even increase 
in next couple of months.—(M. L. 
| Schwartz.) 


direct result of the Canadian gov-| 
ernment’s latest boost in salaries 
for all civil servants, there are indi- | 
cations that sales of new cars will | 
considerably in the early} 
months of 1952, particularly show- | 





Shortages Slow 
Work to Create 


More Electricity 


NEW YORK.—A marked slow- 
ing down of the gigantic construc- 
tion program of the electric power 
|industry because of shortages of 
|copper, steel and steel alloys, has 
| been reported by George M. Gadsby, 
president of the Edison Electric 
|Institute in summarizing a power 
survey taken by the institute. 

Estimated increases in power de- 
mands for the next three years 
showed little change, however, from 
the increases indicated by a previ- 
ous survey last April, Gadsby ex- 
plained. 

According to the new survey, 
there was practically no change 
‘in the previously estimated peak 
load for 1951, but the estimated 
peak for 1952 was raised about 2 
percent and for both 1953 and 1954 
about 3 percent. 

The survey of manufacturing and 
construction schedules, however, 
indicated that because of lack of 
materials, up to 4,000,000 kilowatts 
of new generating capacity sched- 
uled for service by the end of 1952 
will not have been completed un- 
less more steel and copper become 
available for equipment and plant 
construction. 

This amounts to nearly half the 
new capacity scheduled to be added 
in 1952. The survey also indicated 
that the slippage from the con- 
struction schedule could amount to 
a cumulative total of 7,000,000 kilo- 
watts of generating capacity by the 
end of 1953. 

These estimates are based, in 
part, upon the time already lost in 
the manufacturing of certain major 
equipment and upon problems now 
being encountered in obtaining 
steel for plant construction. 


Offer Home-Study Lessons 
On Automatic Drives 


SCRANTON, Pa.—Three new les- 
sons on automatic transmissions for 
mechanics and servicemen have 
been added to the courses offered 
by the International Correspond- 
ence Schools here, C. Ray Strouse, 
director of the ICS school of auto- 
mobiles, announced. 

Text material for the new les- 
sons was written from the shop 
angle and in the shop man’s lan- 
|guage, Strouse said. The lessons 
cover construction, servicing and 
trouble-shooting with enough the- 
ory to make the operation of each 
type of automatic transmission 
understandable. Automatic trans- 
missions of all manufacturers are 
given separate treatment which 
further simplifies the subject. 
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Australian 


Auto News 


Buyer Demand Switches to Prewar Autos; 
Credit Firms Tighten Requirements 


» Y DNEY.—(UTPS) 
has levelled out, buyers have 
switched attention to prewar mod- 
els, for which there is greater de- 
mand than supply, according to 
dealer reports. A 10 to 15 percent 
drop in the purchase of models 
later than 1946 was reported, and 
there was no indication of any re- 
covery in prices. 

Hire purchase companies are 
now demanding a minimum of 50 
percent deposit and allowing only 
12 to 18 months for payments. Be- 


Although the 
slump in sales of used cars here 


down and given three years to pay 

Reports from motor vehicle dis- 
tributors are still indicating that 
the boom is continuing throughout 
Australia. 

Cossey Motors, Ltd., a Queens- 
land organization, has disclosed 
a net profit of 48,157 pounds for 
1950-51 and a dividend of 10 per- 
cent for the half has been paid, 
making a total of 20 percent with 
an interim dividend of 10 percent 
paid for the first half of the cur- 
rent year from tax free reserves. 
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Fleet for New Jersey Turnpike— 


Gilbert Chevrolet Co., Hightstown, N. J., recently delivered this fleet of 37 Chevro- 
let trucks and six cars to the New Jersey turnpike authority. In front of the fleet, from 
left to right, are William E. Madden, truck manager; Robert Higgins, general manager 
of the dealership, and Charles Gilbert, dealer. 


interim dividend for the half year tax and 12,391 pounds for deprecia- 
ending June 30, thus setting a 10 tion. 
of Mel- 


percent yearly basis. For the year Standard Cars, Ltd., 


30, an increase of 54,438 pounds 
after providing 692,799 pounds for 
taxation. 

Ira K., A. C. Berk, another dis- 
tributor, paid 17% percent for the 
year ending June 30 out of a 
profit of 60,109 pounds after al- 
lowing 53,000 pounds for taxation. 

Buckle Motore Investments, Ltd., 
in its first accounts as a_ public 
company, showed a profit of 61,048 
pounds after providing 51,000 
pounds for taxation and _ 6,572 
pounds for depreciation. Dividend 
paid was 17% percent. 

Hunt Bros., Ltd., Ford distribu- 
tors in the NSW, showed a profit 
of 27,301 pounds, a decrease of 2,182 
pounds after providing 10,024 
pounds for taxation. Dividend was 
10 percent. 
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conv., $2,727.80; stat. wag.. $3,132.82. Standard on Windsor Deluxe and other : "AG =~ 2. Paiichin aeaincat aa aan a. . | Der—Hawk sed., 92, ; Super Snipe sed., 
Roadmaster—4-dr. sed., $3,043.62; Riviera, | Series. Fluid-Torque optional at $166.51 eed, $1,448.55. Bie 2dr a 593 68. and $160.95 or re sononda m -_ ge age Be FF ee 
$3,143.42; conv., $3,283.03: stat. wag..|0M Saratoga, New Yorker and Imperial| 7" Se ee eee, eee eee -¥9 on Ambassador models. ) sed., $2,552; Land-Rover, $2,011. (Deliv- 
$3,780.46. (Dynafiow optional at $181.75 | Series. ctandard on Crown Imperial. Hydra- JAGL AR—XK-120 Super Sports, $4,039; OLDSMOBILE—Super 88 Deluxe — 4-dr. ered at New York.) 
on Special and Super, standard on Road- | Guide standard on Crown Imperial, optional hardtop, $4,065. Mark VII--4-dr., $4,170. | sed., $2,327.55; 2-dr. sed., $2,264.79: cl. STUDEBAKER Ch i : 
= Spon of cee ae ee ee | (Delivered at New York.) cpe.. $2,219.04; Holiday, $2,558.28: conv.. | 4 Gr. sed.. $1,667.42; 2-de "eed. $1,633.85: 

CADILLAC—Series 62—4-dr. sed., $3,- | CROSLEY—stat. wag., $1,001.64; bus. | KAISER VIRGINIAN — Special — 4-dr. | $2,673.13. 98 Deluxe —4-dr. sed. $2,610.37; | ci cpe., $1,661.75; bus. cpe., $1,561.05. 
527.85; cl. cpe., $3,436.24; Coupe De Ville, | coupe, $943.38; Hotshot, $952.07. Super sed., $2,212.26; 2-dr. sed., $2,159.79; bus. | Holiday, $2,882.49; conv., $3,025.07. (HY-| Champion Deluxe —— 4-dr. sed. $1,749.30: 
$3,843.11; conv., $3,986.86. Series 60 Spe-|2-dr. sed., $1,032.82; stat wag., $1,076.77; |CPe-- $1,991.89; 2-dr, Traveler, $2,264.72; | 4F@Matic optional at $168.60 on all/9dr. sed., $1,715.76; cl. cpe.. $1,743.64: 
cial 4-dr. sed., $4,141.61. Series 75 conv., $1,035.38; Sports roadster, $1,028.7 4-dr. Traveler, $2,317.21. Deluxe 4-dr, | Models.) bus. cpe., $1,643.07. Champion Regal 
7-pass. sed., $5,199.54; lim., $5,405.02. DeSOTO—Deluxe—4-dr. sed., $2,247.37; 5¢4.. $2,327.70; 2-dr. sed., $2,275.23; cl. PACKARD — 200 4-dr. sed., $2,528; | 4-dr. sed., $1,833.48; 2-dr. sed., $1,799.94; 
(Hydra-Matic optional at $185.74 on Series cl. cpe., $2,235.38; Carry-All sed., $2,- CPe.. $2,296.22; 2-dr. Traveler, $2,380.17; | 2-dr. sed., $2,475. 200 Deluxe—4-dr. sed.,|cl. cpe., $1,827.82; bus, cpe., $1.72 
75, standard on other series.) 4176.71: S-pass. sed., $3,020.73. Custom 4-dr. Traveler, $2,432.63. (Hydra-Matie | $2.675; 2-dr. sed., $2,622. 250—Mayfair, | conv., $2,157.50. Commander Regal 4-dr. 

CHEVROLET —Styleline Special 4-dr. |4-dr. sed., $2,457.65; cl. epe., $2,437.70; optional at $162.30 on all models.) $3,293: conv., $3,450. 300—4-dr. sed., $3,- | sed., $2,032.01; 2-dr. sed., $1,997.04; cl. 
sed., $1,593.50; 2-dr. sed., $1,540.06; cl. Sportsman, $2,780.52; conv. $2,881.69: LINCOLN —4-dr. sed., $2,795.89; cl. cpe,. 094. Patrician 400 4-dr. sed., $3,767. | cpe., $2,026.10. Commander State — 4-dr. 
cpe., $1,545.44; bus. cpe., $1,459.72. Fleet- | S-pass. sed., $3,231.24; stat. wag., $3,- | $2,744.94; Lido, $2,957.16. Cosmopolitan | (Ultramatic standard on 400, optional at |sed., $2.143.05; 2-dr. sed.. $2,108.08; cl 
line Special—sed. cpe., $1,540.06. Styleline 066.55. (Tip-Toe Shift optional at $131.97 | 4-dr. sed., $3,471 cl. epe., $3,415.96; | $189 on other models. Easamatic optional |cpe., $2,137.14; conv., $2,481.01; Land 
Deluxe—4-dr. sed., $1,680.22; 2-dr. sed., on Deluxe, standard on Custom.) Capri, $3,652.81; conv., $4,233.98. (Hydra- | 4t $39.45 on all models.) | Cruiser, $2,289.33. (Automatic optional at 
$1,628.79; cl. cpe., $1,646.94; Bel-Air, $1,- DODGE — Wayfarer 2-dr. sed., $1,- |Matie $182.82 on all models.) | PLYMOUTH—Concord — 2-dr. sed., $1,- | $208.29 on Champions, $217.12 on Com- 
913.51; conv. | $2,030.15; stat wag., $2.- 953.31; bus. -. $1,812.38. Meadowbrook MERCURY 4-dr. sed., $2,188.65; cl. | 738.21; bus. cpe.. $1,551.97: Suburban, | Manders. ) 

.83. ne uxe—sed. cpe., - -dr. sed., $2,076.90. Coronet—4-dr. sed., |cpe., $2,131.91; Monterey, $2,314.24 (all- | $2,078.93: Savoy. | Cc aa y S-OV 7; 
628.79. (Powerglide optional at $165.60 on $2165.01; cl. ‘cpe., $2,149.81; - Diplomat, | leather, $2,325.33); conv., $2307 10: bmg — sed., $1,164.08. eh nee. be Tia ee. ie tee ee 204,50)” ois 
Deluxe models.) $2,495.11; conv., $2,585.41; stat. wag., $2,- | wag., $2,758.98 (Mere-O-Matic optional | Cranbrook——4-dr. sed., $1,840.61; cl. cpe., '—stat. wag., $1,866.14. 7 : : : 
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| News in Brief 








Canada’s Garage Business 


OTTAWA. — Garages and filling 
tations across Canada have re- 
orted their retail business in- 
reased 9.9 percent in dollar 


lume during the first 10 months 
f 1951, compared with 1950, includ- 
ing gains of 13.6 percent in Al- 
berta; 11.3 percent, Ontario; 10.9 
percent, British Columbia; 8.2 per- 
cent, Saskatchewan; 8.1 percent, 
Quebec; 7.6 percent, Maritime prov- 
inces, and 4.5 percent, Manitoba. 
Such business increased 14.4 per- 
cent across the nation in October, 
i951, as against the same month of 
1950, including 30.8 percent, Sas-| 
katchewan; 24.5 percent, Alberta; 
20.2 percent, Ontario; 13.5 percent, | 
British Columbia; 5.4 percent, Mar- | 
itime provinces, and 4.4 percent, 
Quebec. Manitoba suffered a 6.5) 
percent loss. | 
* * * | 
Gifts for Employes 
MEMPHIS. — Bonus checks and | 
gifts to all employes and service} 
pins to long-time employes were | 
awarded at the annual Mills-Morris 
Co. Christmas party. Some 150 em- 
ployes attended. 


- aa * 
Parente in New Location 
SCHENECTADY, N. Y.—Stehen 


Parente, owner of Parente Motor 
Sales, has announced removal of 
the firm to Stop 5, Schenectady-Al- 
bany Rd. For the past 26 years he 
has been on Nott Terrace. The 
move gives the dealership more 
space. 


* * * 


Ontario Seeks Light Rule 

TORONTO.—To prevent the use 
of blue lights by unauthorized per- 
sons on motor vehicles and to keep 
them distinctive for road sanders 
and snow plows, the Ontario gov- 
ernment is going to apply for legis- 
lation at the next session of the 
legislature, according to J. D. 
Millar, deputy minister of high- 
ways. 

ok * x 


GM Club Elects Way 


BUFFALO. — Alton A. Way has 
been elected president of the Gen- 


eral Motors Club of Buffalo for 
1952. Way is plant manager of 
Chevrolet’s Tonawanda _ division. 


The club is composed of GM execu- 
tives in the Buffalo area. 
* . * 


Chrysler Sounds Sirens 
DETROIT.—Four giant new air 
raid sirens, each driven by Chrys- 
ler’s new V-8 FirePower 180 horse- 
power engine, have passed success- 
ful tests here under supervision 
of officials of Chrysler Corp.’s Ma- 
rine and Industrial Engine division 

and top corporation personnel. 

+ « * 


‘Freedom’ Booklet 


DAYTON.—To illustrate the im- 
portance of merchandise incentive 
programs in recruiting employes, 
combating absenteeism and increas- 
ing safety and efficiency, Cappel, 
MacDonald & Co. has published an 
instructive booklet titled “Freedom 
Has Two Faces.” Elton F. Mac- 
Donald, president of the firm, said 
the booklet is available without 
cost. 

x « * 


5-Year License Plates 

HALIFAX, N. S. — Beginning in 
1952, Nova Scotia and Manitoba 
will be the first Canadian provinces 
to issue five-year auto license 
plates, it has been announced here. 
Each year, the owner may buy a 
revalidating slip which will fit over 
the bottom of the plate. 


* * * 


Westinghouse Talent Hunt 


PITTSBURGH.—tThe 11th annual 
Science Talent Search, sponsored 
by the Westinghouse Electric Corp., 
is under way with 15,000 high 
school seniors taking a three-hour 
Science aptitude test. Of this num- 
ber, 40 will be chosen to compete 
in finals in Washington, and a final 
winner will be chosen there for the 
Westinghouse Grand Science schol- 
arship. 

* * eS 
First Aid Booklet 

BOSTON.—A guide-book of emer- 
gency first aid treatment for use 
in plants, factories, and construc- 
tion works has been issued by the 
American Mutual Liability Insur- | 


ance Co., 142 Berkeley St., here. The 
manual is entitled, “Standard Pro- 
cedures for First Aid Workers in 
Industry,” and is intended primar- 
ily for the use of first aid attend- 
ants in industry who are charged 
with the responsibility of handling 
injured workers. 


Data on Fair Trade 


NEW YORK.—Publication of a 
new leaflet, designed to explain to 
U. S. Congressmen the contribu- 
tions of fair trade to all segments 
of the economy, has been an- 
nounced by the Bureau of Educa- 
tion on Fair Trade. The leaflet is 
called “A Dozen Reasons Why Your 
Congressman Should Vote for Fair 
Trade.” 


* * 4 


Goodrich ‘Eye Test’ 

AKRON.—A free eye test is be- 
ing conducted among employes of 
B. F. Goodrich Co. plants jointly 
by the medical and employe service 
departments. Using a machine 
called the “sight screener,” results 
of the tests tell whether the re- 


A Sign of Past Glory?— 





Now that Chrysler Corp. has brought out the K-310, what's become of the Chrysler 
Thunderbolts which created such a stir in 1941? Here's one of the six made, now 
owned by Everson Auto Sales, Eugene, Ore. In 1941, Chrysler Corp. made these “‘cars 


of the future" 


Gs experimental models. The Everson company said that the Thunder- 


bolt in its possession has been driven only 3,500 actual miles. 


cipient could benefit by an eye 
examination. 
* * + 
Monsanto Antifreeze 
EVERETT, Mass. Monsanto 


Chemical Co.’s Merrimac division 
here is producing a _ rust-prevent- 
ing, gas line antifreeze for distri- 
bution in New England only, H. J. 
Heffernan, general sales manager, 


has announced. The new product 
is known as Gas Add and carries 
the Eskimo label borne by Mon- 
santo’s permanent and _ semi-per- 
manent radiator antifreezes. 

<6 


Atlas Expands 
NEW YORK.—A 6,000 square- 
foot factory for production of auto 
and utility seat cushions and fabric 


41 


auto accessories has been added to 
Atlas Auto Seat Cover Co.’s op- 
eration here. 
Vass. Motorists Hit Hard 
BOSTON... Owing to recently-en- 
acted gasoline and automotive tax 


increases, the Massachusetts ve- 
hicle owner will pay a_ record- 
breaking $107 in special motoring 
taxes this year, Philip C. Thibo- 


deau, general manager of the Au- 
tomobile Legal Assn. predicted. The 
car and truck owner’s special tax 
bill will hit an alltime high be- 
cause tax rates are now at a peak, 
Thibodeau said. 

+ + 


W. Va. Demanding Signals 


CHARLESTON, W. Va.—Accord- 
ing to Superintendent W. E. Bur- 
chett, state police have begun en- 
forcing a law to require clearance 
lights and turn indicators on 
trucks over 80 inches in width. 

ad a ok 


Canada Seizes 116 Cars 


OTTAWA.—A total of 116 motor 
vehicles have been seized by the 
Canadian government between Jan- 
uary and November, 1951, for al- 
leged use in the transportation of 
American cigarets into Canada, a 
report in Canadian Parliament 
said. 





a GIANT in Dependability 


Long clutches provide smooth, positive power transmission for automotive 


vehicles. In every type of “proving ground”—city streets, byroads and highways, farm lands and 


military terrain, vehicle operators truly have found the Long clutch a giant in dependability. 


Since 1922, Long clutches have equipped 


millions of passenger cars, trucks, 


buses, tractors and military vehicles. 


LONG MANUFACTURING DIVISION 


BORG-WARNER 
CORPORATION 


DETROIT 12, MICHIGAN and WINDSOR, ONTARIO 


ee 
CCINEERING 


Bw 


PROOUCTION | 


ON 






CLUTCHES e RADIATORS e TORQUE CONVERTERS 


OIL COOLERS 
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Used-Car Auction Prices 











Market Trend 


Wholesale used-car prices tapered off another $5 last week to an 
average of $841. In the preceding week, the average dropped $18 to 
$846. The declines last week were very erratic, however. 

Actually, four of the model years gained, while four lost, On the 
plus side were ’51s, 50s, 48s and '42s. Losers were '49s, "47s, 46s and "41s. 
The largest gain was $19 for '50s, followed by $7 for ’51s and $2 for 
both ’48s and ’42s. 

Losses were more severe. The price of '47s dropped $23, while ’41s 
fell $21. There was a decline of $16 in the price of '49s and $8 in the 
price of ’46s. The lower level of prices may have been responsible for 
some of the improvement in the percentage of cars sold. 

At six representative auctions last week, sales totaled 380 units, or 
60 percent of the 631 offerings. At the same auctions in the previous 
week, sales totaled 369 units, or 56 percent of the 659 units. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 





r N ’ aerosedan, $935, $675; 4-dr., $760; 2- 
VALDOSTA, GA. dr., $675. '47 SM club coupe, $770. '46 
(Tom Hewitt Auto Auction. Sale every | FM 2-dr., $675; SM 4-dr., $500; %%-ton 
Friday. Prices are for sale of Dec. 28.) | pickup, $430 
(Sold 43 units out of 100 offerings.) | CHRYSLER ‘51 Windsor 4-dr., $1,960* 
BUICK—'51 Special Deluxe 4-dr., $1,850; | DeSOTO—'49 Deluxe 4-dr., $1,150. 
2-dr., $2,000°*. | DODGE —'51 Coronet club coupe, $1,675 
CADILLAC "49 (61) A-dr., $2,100". “48 ) FORD —'51 conv., $1,625; Victoria, $1,- 
(61) club coupe, $1,575*. | 750: Custom (8) 2-dr.. $1,585; Deluxe 
CHEVROLET—'51 FL Deluxe 2-dr., $1,- (Sp) 2-dr., $1,320. ‘50 conv., $1,120; 
575. °50 SL Special 4-dr., $1,245. ‘49 Custom (8) 2-dr., $1,285, $1,390; 4-dr., 
$1,330. ‘49 2-ton truck, $900. '48 %-ton 


SL Deluxe club coupe, $1,025. ‘48 FL 





pickup, $565 17 SD ¢s) 2-dr $770 
$s00 
MERCURY 51 4-dr., $1,800*; club coupe 
§$2.010*. '50 2-dr $1,000 39 CONV $200 
OLDSMOBILE 50 (98) 4-dr., $1,350*%, ‘4s 


(98) club coupe, $970" 


PACKARD—52 (400) 4-dr $3,150* 51 
(200) 2-dr.. $1,.730* 

PLYMOUTH— ‘51 Cambridge 4-dr., $1,250 
50 SD 4-dr $1,225: club coupe, $1,350 

PONTIAC 51 (S) Catalina $2,175 








Chieftain (8) 4-dr $2,100* 16 SL ts) 
2-dr $575 
N. PLAINFIELD, N. J. 
(Lebanon Auto Auction. Sale every Wed 
nesday Prices are for sale of Jan. 2.) 


(Market remains steady with much de- 
mand for clean cars. Holidays have re- 
stricted volume. Sold 35 units out of 54 
offerings.) 


BUICK 51 Super Riviera coupe, $2,185 
50 Super sedan, $1,550. ‘49 Super sedan 
$1,255*, $1,230, $1,185 46 Super sedan 
$600. 

CADILLAC—'47 (62) conv., $1,185 

CHEVROLET—'50 FL Deluxe sedan, §1,- 
330*; SL Special sedan, $1,150. ‘49 SL 
Special sedan, $960; SIL Deluxe sedan, 
$1,045, $1,030, $1.020. ‘41 SD sedan, 
$305 

DeSOTO—'50 Custom sedan, $1,480 

DODGE 50 Coronet sedan, $1,365 "49 
Wayfarer conv $850. "47 Custom sedan, 
$790. 

FORD—'50 Custom (6) sedan, $1,150; De 
luxe (8) sedan, $1,040. ‘49 Custom (SS) 
sedan, $1,030, $1,000. 

HUDSON —'47 Super (6) sedan, $460 

KAISER —'49 sedan, $620. 

LINCOLN —'49 Cosmopolitan sedan, $1,070 

MERCURY—'50 sedan, $1,220. ‘47 sedan, 
$695. 

NASH—'49 (600) sedan, $835. 

OLDSMOBILE—’50 (8S) sedan, $1,390. '49 


(88) conv., $1,200. '46 (7S) sedan, $600. 


AUTOMOTIVE NEWS, JANUARY 14, 1952 




















Average Used-Car Prices 


(Compiled by Automotive News) 











Jan. 1952 Dec Ne 
Model (to date) 1951 1951 
ees scan 95 $1,755 $1,837 31,896 
$841 $364 $396 1951 1,755 $1,837 1,896 
1950 1,341 1,356 1,402 
1949 1,047 1,080 1,130 
194% $16 831 854 
1947 663 695 718 
1946 588 603 632 
1942 287 264 283 
Jan Dec Nov. 1941 229 247 256 
Overall 
Average $ 841 $ 864 $ 896 
(The above figures are averages of used-car auction prices, all | 
makes and models, carried regularly in Automotive News.) | 
j 
PONTIAC "51 Chieftain (S) sedan, $2,035 950* $2,910" 49 (60) Special 4-dr 
"48 (6) sedan, $740. '47 (6) sedan, $695 $2,300* 45 (62) 4-dr., $1.S70* 16 «(62 
STU DEBAKER—'50 Champion sedan, §1,- conv., $1,445*; 4-dr., $930* 41 (61 
020 2-dr., $475 
CHEVROLET—'51 SL Deluxe 4-dr., $1 
: Yon a 695* 50 Bel-Air $1.615; SL Delux 
LOS ANGELES 4-dr., $1,415; ‘,-ton pickup, $1.095, $1 
(Los Angeles Auto Auction. Sales every 040 49 SL Deluxe 4-dr., $1,160 i 
Tuesday and Thursday at San Gabriel, FL aerosedan, $850; FM 2-dr., $25 4 
Calif. Prices are for sale of Dec. 27.) SM 2-dr., $635 
DeSOTO 46 Custom club coupe, $745 
(Demand steady but fewer cars be- - 
cman 6k Seana.) “i DODGE—'46 1%4-ton stake, $460 
: rie ined — FORD —'51 Victoria, $1,925*; Custom (s 
BUICK ‘ 51 Special ‘-dr 51,800 50 Super 2-dr., $1,525*. ’50 Custom (8) 4-dr., $1 
Riviera coupe, $1,715. ines Super conv. 400; 2-dr., $1,330. '49 Custom (8) 2-dr 
$1.385°; RM f-dr., $1,225". $1,105; club coupe, $1,050; conv., $995 
CADILLAC 51 Coupe de Ville, $4,200*; 46 (S) station wagon, $775 
(62) 4-dr., $3,5S0* 50 (61) 4-dr., $2.- MERCURY '49 club coupe, $1.200 
= NASH—'50 Statesman 2-dr., $1,255* 
OLDSMOBILE— '50 (S8) club sedar 
$1,560* 
PACKARD 48 4-dr., $840 
PLYMOUTH—'50 conv., $1,375. °49 conv 
$1,250; Deluxe 4-dr., $1,010. ‘47 SD club 
coupe, $815 
PONTIAC —'51 (Si: Catalina, $2,475*. ‘47 
(SL) (S) 2-dr., $910. °46 (6) 4-dr.. $510 
ALBANY, N. Y. 
‘Tim Anspach'’s Dealers Auto <Auctior 
Sale every Monday. Prices are for sale of 
Dec. 31.) 


- KR WILSON 





(Prices in most cases were un. Sold 23 
units out of 36 offerings.) 





BUICK—"50 RM sedan, $1,650. ‘49 RM 
sedan, $1,110* 

CADILLAC—'46 (62) sedan, $750* 
sedan, $740. ‘42 FL sedan, $300. 

CHEVROLET ‘50 Bel-Air, $1,410*. 417 
FM sedan, $740. ‘42 FL sedan, $300 

CHRYSLER— 49 Windsor club coupe 
$890. 

DeSOTO 47 suburban sedan, $620. 

FORD—'49 Custom (8) sedan, $1,000 17 
SD (8) sedan, $510, $725 

NASH—'46 Super (600) sedan, $470 

OLDSMOBILE—'51 (SS) sedan, $2,200" 
"50 (88) sedan $1,500* $1.560*, ‘49 
(88) sedan, $1.300 


PLYMOUTH—-'51 Cranbrook sedan, $1,610 
"48 SD club coupe, $785. '47 SD club 
coupe, $690. $700 

PONTIAC—'4S (8S) station wagon, $750 
Torpedo (8) sedan, $850 

STUDEBAKER ‘47 Land Cruiser 4-dr 


$700 


DANVILLE, VA. 


‘Danville Auto Auction. Sale every Wed- 


nesday. Prices are for sale of Jan. 2.) 
(Sold 31 units out of 65 offerings.) 
BUICK—’51 RM 4-dr., $2,200*. 
CHEVROLET— 51 SL Deluxe 4-dr., $1,520 
club coupe, $1,540; 2-dr $1,695* 50 
FL Deluxe 2-dr., $1,190; SL Special 4- 
dr.. $1,125. ‘48 SM 2-dr., $700; FI 
aerosedan, $940. ‘47 FL 4-dr., $840 
CHRYSLER—’'50 Windsor 4-dr., $1,440. 
FORD—'49 Custom (8) 4-dr., $1,050; 2- 
dr., $975. ‘48 SD (S) 2-dr., $700. '47 SD 
(8) conv., $625. "46 SD (8) 4-dr., $400 
club coupe, $540. '40 conv., $400 
LINCOLN—'4S club coupe, $500 
MERCURY—'50 club coupe, $1,325. °49 club 
coupe, $910. '47 club coupe, $680 
NASH 49 (600) 2-dr., $840. 
OLDSMOBILE—'49 (SS) 2-dr., $1,400* 41 
club coupe, $250. 


PLYMOUTH 51 Cranbrook 4-dr., $1,175 
"48 club coupe, $660 
PONTIAC 49 SL (6) 2-dr.. $1,290* $6 
SL (8) 4-dr., $610 
STU DEBAKER—’'17 Champion 4-dr., $605 
MASON CITY, IA. 
(Lapiner’s Car Auction. Sale every Wed- 


nesday. Prices are for sale of Jan. 2.) 
(Consignments off and prices down. 
Sold 52 units out of 85 offerings.) 
BUICK—'50 Super sedanet, $1,525": 
Riviera coupe, $1,805*. "49 RM 
$1.175*. "47 RM 4-dr., $600. °46 
2-dr., $660 
CADILLAC —'51 (62) 
CHEVROLET—'51 SL 


RM 
2-dr 
Super 


club 
Deluxe 


coupe, $3.700* 
4-dr., $1.- 





650*; %-ton pickup, $1,085. °46 FL aero- 
sedan, $645 

CHRYSLER—'47 Royal 4-dr., $595. ‘4¢ 
Royal 4-dr., $650. 

DODGE-—'46 2-ton truck, $350 

FORD—’51 conv., $1,680*; ‘4+-ton pickup 
$1,275. ‘50 Custom (8) 2-dr., $1,090* 
Deluxe (S) 2-dr., $1,150*. ‘49 Custom 
(S) club coupe, $950. ‘47 SD (8) club 
coupe, $600. 

MERCURY—'46 conv., $515 

NASH—'50 (600) 2-dr., $1,115*, $905 

PACKARD—'51 (200) 4-dr., $1,790* 

PLYMOUTH—’51 Cranbrook 4-dr., $1,450 
"50 Deluxe 4-dr.. $1,095 

PONTIAC—'49 SL (6) sedanet, $995 

STU DEBAKER—'50 *,-ton pickup, $675 


MISCELLANEOUS— 46 
wrecker, $850. 


HORSEHEADS, N. Y. 


International 2-tor 


(Horseheads Auto Auction. Sale every 
Friday. Prices are for sale of Jan. 4.) 
BUICK—'51 RM sedan, $2,010*. °'49 RM 

sedan, $1,210*. ‘48 Super sedan, $880 

‘40 Super sedan, $120 
CADILLAC—’47 (61) sedan, $1,510 
CHEVROLET—'51 SL Deluxe sedan, §1.- 

510. ‘50 FL Deluxe sedan, $1,200; FL 

Special sedan, $930. '49 SL Special se- 

dan, $1,025; club coupe, $920. ‘48 FL 

aerosedan, $885. '47 FL aerosedan, $820 

"42 SD sedan, $200. '41 SD sedan, $400 

$385: club coupe, $260 
CHRYSLER—'48 NY _ sedan, $850 "47 

Royal (7-pass.) sedan, $330 
DeSOTO—'47 Custom sedan, $685 
DODGE—'41 Custom sedan, $150 
FORD—'51 Custom (8) sedan, $1,460. ‘49 


Custom (8) sedan, $860 
| (Continued on Page 43, 


2 at $890; conv., 
Col. 1) 
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Fruehauf Erecting 
New Conn. Plant 


WALLINGFORD, Conr Frue- 
hauf Trailer Co. is erecting a new 































| $5 . - ~ oie ees plant here to replace the outgrown 
740. *4 > n, $235. ‘-dr $2 ‘ ~ $310. New Haven branch, C. L. Schneid- 
{UDSON— 50 Super 1S) sedan. $1.05 ‘ PODGE $1 ' $22 . $12 er, vice-president of sales, has an- 
in. 2580. ; “9 Super '°! FORD—‘51 station wagon. § nounced 
TERCURY "30 sedan. $1.25 "3 oan ustom (6) 2 r. $11 ‘ The new one-story building. 
rat . or og $-dr.. $1.375. "49 cor $1 $ which will have 20,000 square feet 
aon . Deluxe * 4 r $915 “Hy etorr ra 2 . 
' ~ASH $6 é sedar $54 $1 11% Penaton ‘ . ne 2 of floor space is expected to be 
PACKARD. 50 sedan, $1.12 46 Clipper a4 : ooh a8" is — - ee an é 
$66 ch onan one . , ready for occupancy early next 
LY MOL TH 51 Cambridge sedan. $1.30 AL D <ON bs tye ee , spring 
yf re e sed 4s 47 SI sedar Ss 1 Hornet ‘ r $2.2 . ac ‘ 
a. teen, al aD sean, 1 594 Customers Can Look at Underside— “Ting saw streaked waa ae 
"tase. as = Ch oftain y h.. at = KAISER 51 j $905 $* Smalicomb Chevrolet has adopted this novel method for displaying used cars on its out and improved equipment will 
) sedan. $620 ; LINCOLN +49 2. lot in San Bruno, Calif. The autos are mounted on ramps in order that customers may double the branch's capacity for re- 
' < 50 Champion Deluxe s , $<<6 ‘7 h i ft h : ; cide 
rt DEBAKER Cham e se MERCURY — "4 $ 47 exomine the underside of the chassis pairing and modernizing all types 
OL DSMOBILE 5 $1.340*. *49 a Z ae or bat ieee: tide and makes of trailers,” Schneider 
« cour r 1.465 ir $1.20 4; Super sedanet, 3:¢ $f 115 44 istor 3 +-ar 2990 --c eai 
oagpcagee LO, TEX. ) oes oem $1 te Sete ee aes eemence | Mee 46 BEF 40) Chub calee oom “ai |e 
Amarillo Auto A Ss ‘al e ever Fr PLY uot TH. &<« De- $225 ib coupe. $2 
ay. Prices are for sale of De ixe 4-dr.. $700 ¢. $745. CHEVROLET SL Deluxe 2 HUDSON ‘47 Commodore «&) 4-dr.. $62¢ i. . 4 
(Sold 168 units out of 280 pS ’ 40 2-dr.. $175 Sr $1 ‘ $ MERCL ‘RY 51 2-dr.. $1.750° 50 Monte- Plastics Slogan ud inner f 
Sete —"0s Geet See ee. ee ear Bee as tae ae ee. hy xe 2-4 res “o NEW YORK.—“Plastics Personi- 
50 or K i aes eae oy i dake. “60 on aban. We ny Hs - Pg NASH— 51 Rambler station wagon, $1- fy Progress” was named the win- 
oupe rt $9 Super -dr a ir 1 $2 ib coupe, $195 os 47 SX . o y= “ pr b- , b 
F nt $1,070 4% Super 4-dr., $890 MISCELLANEOUS-°51 GMC -ton pick- $734 $6 SM $600. “41 MI ib eae on’ $1.25 4 ) i-dr.. ning slogan in the contest con- 
51 «62> b cour 3.620* if $1.435 ipe. $26 $0 STI $-dr $30 $ a > > . . : Ma : 2. 
‘ +o AC a a ee spend F Piet $ ; OLDSMOBILE— "48 «98) sedanet. $805- ducted by the Fifth National Plas 
$1.700° °47 (61) 4-dr.. $1,000 ; EBE NSBURG PA. CHRYSLER—'50 Windsor club coupe. $1.-| (@6) 4-dr., $530°. oP roa tics Exposition, sponsored by the 
CHEVROLET—'51 SL Deluxe 4-dr.. $1,500 sf. o seve be at PLY MOL a 91 Cranbrook .¥ - 7 Society of the Plastics Industry, 
ae er 1750* 2 ben re < ver 47 Deluxe 2-dr.. $705 $75 9 SD club coupe 040 7 : 
$1.515 81 525. $1.550, $1.565. $1.750 __ (Ebensb s uc Co. § - ever pon in Cems dae €4.900 49 7 4-dr.. $760: « ub coupe. $685: Deluxe Inc., it has been announced. The 
hursday >rices are for sale of ar ec , r $-dr 1.3 4 UD suo A} DS) ax oye J 
Market is thawing out. Sold 49 unit pe F 95. "40 4-dr 2-dr.. $670 exposition will take place on March 
. : . $50 r 50 SL (8) 2-dr.. $1.360°. °48 : . : 
out of 61 offerings.) roRD Fm iain in| co a, ee *S 11-14, 1952, in Convention Hall, 
BUICK—'49 RM 2-dr.. $1.020*: Super 4- 2-dr.. $1.380° <) 4-dr. $1. STUDEBAKER ‘50 Champion 2-dr.. $960*. Philadelphia. 








) panel, $1 000 


CHRYSLER 51 


50 Windsor 4- 

DODGE 51 
Meadowbrook 4-dr 
4-dr $490 

FORD 51 Custom (8) 4-dr $1.750, $1.- 
975*: Deluxe (S) club coupe. $1.375; «& 

ton pickup. $1,475, $1.290. $1.195. ‘50 

Custo S) 4-dr. $1.320. $1.375: Deluxe 
8» 2-dr $930, $1.155 $9 Custom (8 
i-dr.. $935. $970: 2-dr.. $975. ‘45 SD («s 
4-dr $675. $765 

MERCURY 
225°. °49 4-dr 

NASH 51 
Rambler 
825 


$05" $2.5 35° 
PLYMOUTH 
4% Deluxe clut 
$-dr $505 


$36 
PONTIAC —51 
185°: SL (6 


9 


sTU DE BAKER +9 -ton pickup. $575 
WILLYSs $9 (4-w.d.) 


tion wagon $570 














Jeep. $310 
q 
i ADIL LAC 19 62 4-dr $2.150 16 
61 4-dr $1.10" 
CHEVROLET 51 ton pickup $1.420 
50 1.-ton pickup $1 100 49 SL Deluxe 
| Wolfram Warns 
’ 





Coast Dealers of 


39% Output Cut 


SAN FRANCISCO.—A regional 
meeting of 600 Oldsmobile dealers 
here last week was warned by J. E. 
Wolfram, Olds general manager, 
that Oldsmobile’s car output in the 
first three months of 1952 will be 
i 39 percent below comparable 1951 
rates. 

Due to government material re- 
strictions, Wolfram explained, Olds- 
mobile plans to build only 52,625 
cars in the first-quarter of 1952, 
as compared with 85,138 in the 
same period of 1951. 

He said that Oldsmobile’s pro- 
duction of 285,616 cars in 1951 rep- 
resented a decline of 28 percent 
from the 396,757 cars built for an 


Oldsmobile record in all of 1950. 
Nevertheless, Wolfram said, Olds- Ue Fs ; 
. mobile’s 1951 car production was Of Wye- 
the second highest in its history. 


During the year, he added, Oldsmo- 
bile was also able to achieve vol- 
ume production of high velocity of America’s Finest Seat Covers for 
tank cannon and bazooka rockets every car, every car owner. WRITE 
for the Army. FOR YOUR FREE COPY NOW. i 

The following Oldsmobile execu- . All at an unbelievably low price. 


tives outlined production, engineer- Give your seat cover sales a fast start 
ing and sales plans for 1952 before for 52. Feature the new Rankin Jet. 


the dealer gathering: Write today, now, for full information. 
R. Jones, general sales man- 






TALK ABOUT PRICES! 
TALK ABOUT QUALITY! 


Watch your seat cover sales Z-O-O-M 
up fast with this amazing new Ran- 
kin Jet. Never before a genuine Ran- 
kin Seat Cover at such a low price. 
Really whips your local competition. 
Opens a big new market. Gives you 
terrific promotional opportunities to 


THE FAWKIN PROFIT PLAN boost your seat cover sales and profits 


to a new high. 
. CWES FOU MORE 70 SE, 
{ G sag? «LOOK AT THESE TOP-VALUE 


a 








Colorful new Rankin catalog fea- 
turing the Big 7... the 1952 line 


CoN: Samo A a a at 
x 
| 
. 
~ 
; 
? 

















ager; Harold N. Metzel, chief en- wee ee ee ee 
gineer, and L. F. Carlson, executive RANKIN MANUFACTURING CC moa a r 
assistant to the general manager. ey eee a ee : 
Cedar Falls, lowa : 
s e _ Please rush me fu!l information on the sensa- 5 
peedorama Show tional new Rankin Jet. ' 
PORTLAND, Ore.—‘Speedorama } 
of 1952,” a show for racing and N 
sports cars, is planned here at the 0 EEE Ie OM Ine Ne Re | 
Armory for three days in February, A 
Armory for three days in February, RANKIN MANUFACTURING CO. a ee ame eae 
Granato, program director. |The CEDAR FALLS, IOWA sical ian ! 
irst show of thi ; was Id i Se ea eR BU ae acoder Pa. op eum Ss acl GUAM eee) 5 50 seneeeescemecescsceceses 
March, 1951. : es = : WICHITA FALLS, TEXAS BERKELEY CALIFORNIA aE eS 
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Vice Video 


Illinois Man Trades In 
Car on TV Set 

GRANITE CITY, Ill. A 
Ford sedan was accepted 
downpayment on a 24-inch 
sion set by an appliance 
here. 

The deal was made between Louis 
Champion, 2700 Madison St., and 
Paul Tellor, proprietor of the ap- 
pliance firm. 

Tellor offered $200 for the 14- 
year-old auto. He did not indicate 
what he intends to do with the auto. 


1937 
as a 
televi- 
dealer 


Edison Essay Winners | 
DETROIT.—Three local men won | 
the top prizes in the Detroit Edi-| 
son Co.’s essay contest on “Why | 
I Think Companies Like My Own, 
Rather than the Federal Govern- | 


ment, Should Provide Our Nation’s|of selling or the fundamentals of | 
They were: Fred |selling, such as so many contacts, 


Electric Service.” 
W. Braga of the company’s general | 
accounting department, first prize; | 
Edwin G. McKay, an analyst in the} 
treasurer’s department, 
prize, and Elton Hendershot, steel- | 
worker at the Conners Creek power | 
plant, third grand prize. 





MIDLAN 


WELDING NutTs 


U Attachment of 
Metal Parts 
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Dealer Business Counsel 


Demonstrations Inexpensive and Most Effective 


4s New-Car 
By J.B. Van Tassel 


T IS not uncommon now for some 

dealers to have 15 or 20 new cars 
in stock as compared with no new 
ears in stock a 
few months ago. 
The reasons given 
for this lag in 
new-car sales are 
bad weather, pub- 


lic waiting for 
new models, Reg- 
ulation Ww, no 


floor play and a 
half dozen others. 
The real reason, 


J. B. Van Tassel 


have gotten too 
far away from the cold hard facts 


demonstrations and appraisals, sales 
contests, prospects and owner fol- 
low-up systems—and all of those 


second|things it took to sell new cars 


before the last war when the sell- 
ing job was really rough. 
Dealers, sales managers and 








ye 






THE MIDLAND NUT was originally developed for use 
in Midland plants, the purpose of its development being 
to furnish a speedy and inexpensive method of assem- 
bling parts into a main assembly. It is particularly useful 
in positions which are difficult to reach in assembly. 
The nut is welded to the part so that a bolt can be turned 
into it without any device to hold the nut from turning. 


This frequently means that 


one man can do the work 


which required two men by the old method where an 


ordinary bolt and nut were 


used and one man held the 


nut in position while the other man turned the bolt.» ,. 


UNLIMITED USES 


The Midland Nut has an almost un- 
limited number of uses in assembly 
of any combination of steel stamp- 
ings where there is difficulty in 
reaching the nuts and bolts holding 
the assembly together. With the nut 
welded in place it is generally much 
easier to drive the bolt with a power 
speed wrench than to turn the nut on 
the bolt and at the same time hold 


the bolt from turning. 


Investigate this faster and less costly method 
of assembling metal parts. Write or phone us 


for complete information. 




















This drawing illustrates 
how Midland Welding 
Nuts solve the problem 
of “blind spots” in the 
assembly of metal parts. 


/ WUUDLANTD 


STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Ave. 


Export Department: 


7 Detroit 11, Mich. 
38 Peorl Street, New York, N. ¥. 





World’s Largest Manufacturer of 
AUTOMOBILE and TRUCK FRAMES 


Air and Vacuum 
POWER BRAKES 





Se 





Samah 





Air and 
Electro-Pneumatic 
DOOR CONTROLS G 





as I see it, is we} 


Verchandiser 


salesmen have been rocked to 

sleep in the cradle of easy come 

profits and commissions of the 
past few years. 

My son is a new-car salesman for 
one of the Big Three dealers and 
he was doing very well up to a few 
months ago, when all of a sudden 
he started to complain how tough 
business was. Last November the 
dealer he works for put on a sales 
contest, and my boy sold more new 
|cars in the past two months than 
he had ever sold in any previous 
{two-month period and he is sstill 
|going strong. (By the way, he won 
the contest.) 


a 


|Small Expense Item 

| FHE sooner we all get back in the 
| business of selling, the better it 
|} will be for us all. One of the most 
\effective tools in selling new cars 
|is the demonstration. 

According to my analysis of 
dealers’ statements nationally for 
the past four years, demonstrat- 
ing expenses was one of the 
smallest single expense items 
shown on these statements and 
on many statements no expendi- 
ture for demonstrating was 
shown. 


Before the last war demonstrat- 
ing expense was a major selling 
|expense item. Demonstrating and 
advertising expenses are the only 
two selling expense items that have 
to do with selling the car. The 
other selling expense items such as 
|commissions, delivery, warranty 
jand policy expenses are not in- 
|curred until after the car is sold. 
| * x * 





|Must Lure Customers 


| HAT we need now to do the 
| selling job is a fair amount of 
jtotal selling expense appropriated 
|for the purpose of bringing more 
|people into our showrooms and 
jhelping us sell them after they are 
jin. Therefore, give serious consid- 
jeration in setting up your selling 
|expense budget for advertising and 


- |demonstrations. 


In the case of demonstrators 
| be sure the car is used for giving 
prospects a demonstration and 
| not just for someone’s pleasure 
and convenience. Have a _ pre- 
scribed route covering hills, bad 
roads, traffic and such for each 
demonstration. Maintain the dem- 
onstrator in good running condi- 
tion and appearance by sched- 
| uling the car for periodical 

washes, tune ups and body and 
mechanical inspection. 

Advertising expense should be 
|budgeted in line with seasonal re- 
| quirements and spent according to 
these requirements. Where it is 
|necessary to spend beyond the 
budget for some off-season adver- 
|tising, then this particular expendi- 
|ture should be. reviewed very care- 
fully by the management as to its 
|importance before it is approved. 
| ok * * 


| Have House in Order 

| ALSO, before you spend money 
|+% for advertising in order to bring 
|people into your showrooms or serv- 
lice stations, be sure your house is 
|in order and equipped to give them 
|prompt and courteous service when 
|they respond to your ad. 

| (This expense item should not be 
iclassified as a fixed expense. Ad- 
|vertising expense is definitely a 
| selling expense item and should be 
|classified in your accounting sys- 

tem.) 

| I do think that every dealer and 
\dealer association in the country 
| should now begin to bring pressure 
jto bear on the Federal Reserve 
{Board to give dealers some relief 
jon Regulation W because of the 
|increased trend in new-car prices. 
|These credit restrictions are really 
|} hurting new-car sales. 

(Any questions you may have 
| concerning “Dealer Business Man- 
| agement” will be gladly answered 
| by writing to me at AUTOMOTIVE 

News./ 


Irish Expanding 


Work has been _§ started’ by 
Charles G. Irish on a service sta- 


ition, 47 by 27 feet which will be| 
|connected by an open breezeway | 


with the main building of Charlie 
|Irish Chevrolet, Inc., 8015 Eastern 
| Ave., Essex, Md. 


ij 








Dealer Award to Harry and Carl— 

Shown receiving a 10-point Nash dealer award are, left to right, Carl Ackerman 
and Harry Petrosky, partners in the Mariemont (O.) firm of Harry and Carl Nash 
Sales. Making the presentation is B. M. Dyer, assistant Cincinnati zone manager. 


Auto Ad Council to Boost 
‘Jobber’ Program in °52 


CHICAGO.—The Automotive Ad- 
vertisers Council will broaden plans 
for the “Get It From Your Jobber” 
program in 1952, it was announced 
at a meeting here. 

According to S. R. Robinson, ad- 
vertising manager of the Grey- 
Rock division of Raybestos - Man- 
hattan, Inc., Manheim, Pa., the 
council’s industrywide committee 
will be expanded to include liaison 
committees from leading national 
associations and other’ industry 
groups, such as publishers and au- 
tomotive advertising agencies. 

With the industry-wide program 
embarking on its third year, it was 
felt that the entire base of the 
program should be broadened to 
capitalize on the program’s success 
thus far. 

Up to date, more than 1,250 
jobbers and 225 manufacturers in 
the U. S. and Canada and other 

countries have enrolled in the 
program, Robinson said. 

The 1952 campaign will be “pack- 
aged” into three seasonal programs 
built around the industry’s accept- 
ed themes “Prepare For Summer 


Driving,” “Vacation Specials” and 
“Prepare For Winter Driving.” 
Media to be used include newly 
designed direct mailing pieces, a 
series of newspaper ads and point- 
of-sale material for jobbers’ stores. 
In addition, other selling plans and 
advertising material will be an- 


nounced periodically throughout 
the year. 
Because of the record-breaking 


attendance of “Care Will Save Your 
Car” industry meetings in 1950 and 
1951, more emphasis will be placed 
on holding “Care” retailer meet- 
ings in the 100 major cities in 1952, 
Robinson said. 

Jobber-sponsored meetings have 
already been held in Mobile, In- 
dianapolis, Oklahoma City, Wash- 
ington, Salt Lake City, Peoria, IIl.; 
St. Louis, Springfield, Mo.; Cleve- 
land and other cities with a total 
attendance of more than 26,000 
people. 


Marquis Names Engels 
Appointment of William Engels 
as general sales manager has been 
announced by Don Marquis, Oak- 
land (Calif.) Dodge dealer. 


TREEEEEELELELEE EEE 
The SIMPLEST-EVER 


NEW! 


Uni-Track 


(Runs on one track) 


by the makers of the 
First Automatic Car Washer 


% Pays for Itself Fast 
% Easy to Install... 
no engineering needed 
* Simple to Operate 
% No Compressor... 


nor special bay needed 


% Portable 
+ Low Cost —High Returns 


DISTRIBUTORS WANTED 


CAR WASHER ¥ 


Automatic : 





-_ — ae 4 
Jeromr” ‘ 





N.A.D.A. 


| SEE IT! 


SHOW ... 
Grand Central Palace, New York, N. Y. 


JAN. 26-29 





JETOMATIC, 


Wakelee Bivd. and Hall St. Ansonia, Cone 7 
BEEBBRBSBSSBSSBSBESBEBEHRBEHEHBEHEHREHBEBBE SB 


INC. . 
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BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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BOOK 
DEPT. 


DETROIT 26 
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Autos In Transit Cut... 


Dealer Car 





Postwar Low of 6.1 


(Continued from Page 1) 


December was nearly all attribu- 
table to the in-transit volume. 
Dealers anticipate that both the 
number of cars they will actually 
have on hand, and the number that 
will be in transit to them, will show 
an increase this month unless sales 
perk up appreciably. 
Dealers throughout the coun- 
try reported that sales during 
December were harder to make 
* * 


New-Car Stocks 


In Postwar 
(Estimated by Automotive News) | 


| 
| 
| 
| 
| 
| 
| 
| 


Dealers’ 
Cars Cars in Total 
tn Transit Potential | 
Perlod Field to Inventory 
Ending Stockst Dealers Stocks 
Jan, 1, °50.. 251,754 188,500 440,254 | 
Apr. 1, °50.. 276,136 158,000 434,136 
May 1, °50.. 196,738 152,000 348,738 | 
June 1, ’50.. 247,680 160,200 407,880 | 
July 1, °50.. 311,084 167,500 478,584 
Aug. 1, °50.. 268,937 161,300 430,237 
Sept, 1, °50.. 239,642 160,400 400,042 | 
Oct. 1, °50.. 208,367 157,800 366,167 | 
Nov. 1, °50.. 330,571 158,500 489,071 | 
Dec. 1, °50.. 295,521 128,300 423,821 
Jan. 1, °51.. 305,888 98,900 404,788 | 
Feb. 1, °51.. 291,042 127,000 418,042 | 
Mar. 1, °51.. 303,874 136,000 439,874 
Apr. 1, °51.. 406,541 138,500 545,041 
May 1, ’51.. 369,101 113,000 482,101 
June 1, °51.. 365.241 93,000 458,241 
July 1, °51.. 357,606 700 448,306 
Aug. 1, °51.. 299,786 87.500 387.286 
Sept, 1, °51.. 283,402 86,800 370,202 
Oct. 1, °51.. 250,762 79.500 330,262 
Nov. 1, ’51.. 230,804 76,000 306,804 
Dec, 1, °51.. 250,445 77,500 *327,945 
Jan, 1, °52.. 242,157 31,000 273,157 | 
tField stocks include cars actually at 
dealerships, those warehoused by dealers 


and factories and demonstrators. 
*Revised. 
* * * 


than at anytime since World War 
II. Most dealers said that today’s 
new-car prospect is a “discount 
prospect,” and that because of 
low inventories dealers are forced 
to tighten up a good deal on him. 

Dealers generally, particularly in 
metropolitan areas, said that slow 
sales and rising overhead expenses 
are creating a profit pinch that 
gets tighter and tighter. 

* * = 


E dealer, who said he was} 
ready to close up business if | 
things didn’t change soon, described 
the current new-car market in the 
following cryptic manner: 
“Supply and demand are equal 
—no cars and no customers.” 

Dealers said that 1951 models still 
accounted for the majority of the 
cars in their inventories as of Jan. 
1. They said public opinion seems 
to be that plenty of 1952 models 
will be available for immediate de- 
livery, despite Washington reports 
of further cuts in allowable new-)| 
car output. 

“I doubt,” said a Topeka (Kans.) 
dealer, “if the general public will 
pay attention to reports of a new- 
car shortage, even if and when one 
happens.” 

= - 
SIGNIFICANT development 
coming out of AUTOMOTIVE 
News’ latest survey of field stocks 
was the depths to which the morale | 
of some dealers has sunk. Dealers 
in various sections of the country 
reported that they suffered a loss 





Dealers Reorganize 
Insurance Firm | 
At Kansas City 


KANSAS CITY. — Automobile | 
Dealers Mutual Insurance Co. and | 
its management affiliate, Automo- 
bile Dealers Insurors, Inc., has been 
superseded here by the new Mid-| 
Continent Casualty Co., according | 
to company officials, most of whom | 
are auto dealers. | 

The new company has a com- 
bined capital and surplus of $850,000 | 
and will specialize in auto insur- | 
ance in a wider area. The area now | 
includes Missouri, Kansas, Nebras- | 
ka, Wyoming. Utah, Colorado, New | 
Mexico, Oklahoma and North and} 
South Dakota. 

J. M. Allton (Ford), Columbia, 
Mo., is president and Robert S. 
Armacost, Kansas City dealer, is 
vice-president. Other officials are: 
Byron Spencer, Kansas City, secre- 
tary; George H. Welch, Kansas 
City, treasurer; R. L. Flath, general 
manager, and C. M. Mitchell, pro- 
motion manager. 





| coming increasingly disgusted with 








Stocks Hit } 


on operations during the last three | 
months of 1951. | 


One dealer asked the following 
question: 
“When your factory notifies 


cars in the first three months of 
1952 for every 10 you got in the 
same period of 1951, how can you 
be optimistic? I’ve even been 
warned that shipments probably 
will be even lower in succeeding 
months of 1952.” 

Regulation W came in for some 
of its sharpest attacks in the latest 
survey. Dealers said they are be- 


| 
| 
you that you will get only six | 
| 


pedestrians. 


likely to hold car production 


| levels, 
the burden of credit rules on a 


product, the production of which is 
strictly limited, too. 


It was pointed out that credit 
sales normally account for about | 
60 percent of all new-car purchases. | 
Since material restrictions seem 


trols on autos. 


percent of their sales. 
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Reading Time: 1 minute, 35 seconds 


““The weather department had hung up a blizzard 
warning,” Denny recalls, “and there I was in Michigan 
with eight cars and four trucks wanted in Iowa. I had 
just got my automobile dealership. I knew little about 
the business, but I did know about customers. They 
wanted those vehicles, so we drove, shoveled and fought 
our way through.” 


Denny’s habit of giving the customers extra service 
started when he solved the problem of green goods spoil- 
age in his father’s grocery store by peddling door to 
door. When this business reached a point where he 
couldn’t expand it further, he bought a car and garage 
with his profits and started his city’s first “24-hour taxi 
service.” Denny was owner, dispatcher, mechanic and 





driver, but he soon had expanded to four cars (all the 
city could support at the time). So again he sold out. 


This time in the restaurant field, he employed pretty 
girls as hostesses with fresh flowers for the table and every 
customer. Both were innovations unheard of in 1914. 


Again the business grew steadily to the limit of the 
community. This time, in 1924, Denny switched 
to the fast-growing automobile business. It was 
winter and conditions were extreme, but Denny’s 
answer, he says, was the first winter drive-away 
in the industry through some of the North- 
west’s worst blizzards. The first few months he 
literally plowed his way from factory to an 
outstanding success as car dealer. 


Denny has always done things in a big and unusual 
way ...and has always done everything possible to give 
the customer exceptionally good service. Denny began 
selling Chrysler cars in 1924, the first year of Chrysler 
production. Three of his present employees have been 





| Fitting for Season of Year— 
| This is the display used by Monarch Buick, New York, during the holiday season. | id 

Despite a scaffolding erected around the entire building for the purposes of remodel 
| ing the exterior face, the display created quite a constant flow of interest from passing | wij] face suspension 


1952 to as low as 50 percent of 1950 
dealers think the govern- 


ment should abandon its credit con- | Corp., industrial crane builder here 


SYRACUSE. 
city and county auto 
llining up to stage the 
scale auto show here 


Memorial. 


®/ Purcell, chairman, said. 


since 
The exposition will be Feb. 19-23 in 
the exhibit area of the County War 
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Syracuse to Stage 
‘Show in February 


7 


Approximately 30 
dealers 


are 
first full- 
1949. 


In addition to the new-car deal- 
jers, accessory dealers are pitching 
jin to put the show on a scale com- 
|parable to former years, 


Robert J. 


| 
‘Toronto Teamsters Bar 


‘Riders During Strike 


TORONTO.—William Mills, pres- 
ent of the AFL Truck Drivers un- 
“jion, has announced that members 
if they give 


| rides to citizens during the Toronto 


ra ; : , | transportation strike. 
14,000th Crane 
MILWAUKEE. — Harnischfeger 


week throughout the year. 


“There is not a trucking com- 
|pany in Toronto, to my knowledge, 
| which is licensed to transport pas- 
é »|sengers,” he said. He added that 
|has completed production on the|the practice would invite heavy 
Dealers, particularly those han- 14,000th heavy-duty crane since it | damage suits in case of accidents. 
dling independent makes, blame|introduced its first three-motored | ECTS 
credit regulations for eliminating 50 | electrical model in 1889. The crane 
will be delivered to Pontiac — i 
Bernie THOMAS | division. 


| Wondering how new-car and truck produc- 
tion and sales are making out? 


AUTOMO- 


TIVE NEWS gives you the entire story every 





hs Binding Srowstorm 
meh JDCICU My kges: ¢ 


Says Denny 





with Denny all of these past 27 years. One other joined 
him 17 years ago, and another, twelve. 


Success sounds simple as Denny tells it. “It is noth- 
ing but giving the customer what he wants when he 
wants it.” Putting this rule into practice has made Denny 





one of the town’s most successful businessmen today — 
with 53 people on his regular payroll. What's more, he is 


serving the transportation needs of thou- 
sands in his community better than ever 
before. And while he has grown, he has 
helped the community grow with him. 









Write for our free booklet 
containing a number of these 
stories of accomplishments by 
enterprising men. Chrysler 
Corporation, 341 Massachu- 
setts Ave., Highland Park 3 
Michigan. 





Chrysler Corporation 
PLYMOUTH ® DODGE ¢ DE SOTO ® CHRYSLER ® DODGE “‘Job-Rated"’ TRUCKS 
Fine Cars of Great Value 
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200-Miler Added 
For Speed Week; 
Olds ’51 Champ 


DAYTONA BEACH, Fila. — Bill 
France, president of the National 
Assn. for Stock Car Auto Racing, 
Inc. (NASCAR), has announced 
that a part of the program for the 
organization's Speed Week, Feb. 
3-10, will be a 200-mile race for 
strictly stock, late-model cars over 
the 4.1-mile beach and road course 
here on Feb. 10. 

In addition, France said, speed 
trials for the strictly stock cars will 
be run over a measured mile course 
on Feb. 5. Other events include 
speed trials for the new NASCAR 
speedway division cars (standard 
American motors with racing 
chassis) over a mile course, and a 
modified auto race on Feb. 9. 

In a roundup of Grand National 
Circuit events of 1951, France said 
that Oldsmobile 88's scored 19 vic- 
tories to lead all makes for the 
year. In addition, the 88’s garnered 
10 second places, 13 thirds, 14 
fourths and nine fifths during the 
year. 

Second in line, and most promi- 
nent from the standpoint of rising 


OPS Raises Lids 


On Batteries 


WASHINGTON.—Retail price in- 
creases on auto storage batteries, 
ranging from 65 to 95 cents each, 
were authorized last week by the 
OPS. 

The agency said that the boost 
would be effective today (Jan. 14) 
and would represent a raise in the 
general ceiling price for lead acid 
storage batteries from 3 to 6 per- 
cent. The increase was attributed to 
higher lead prices. 
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lin ranks, were Hudson Hornets, 
|which scored 


12 victories in 1951. 
Hudsons also collected 10 seconds, 
five thirds, three fourths and two 


fifths. 
Plymouths came in _ for shai 
|}honors, followed by Studebakers. 





Plymouths bagged three firsts, 10 
seconds, 12 thirds, 10 fourths and 
10 fifths. Studebakers accounted for | 
three wins, two seconds, one third, | 
three fourths and four fifths. 


I-H’s Stone Named 
Chief of OPS Unit » 


WASHINGTON. Archie A. 
Stone, of International Harvester 
Co., last week was designated chief 
of OPS’s machinery branch. 

He succeeds Leslie J. Carson, 
who is returning to Link-Belt Co., 
where he was general manager of 
the north central division before 
taking leave to join OPS last 
March. 

Stone served as chief of OPA’s 
machinery branch during World 
War II. 





Self-Sealing Tube 
Of Butyl Bared 


AKRON. —A new type punc- 
ture-sealing inner tube of im- 
proved man-made (Butyl) rub- 
ber, having greater air retention 
qualities than its natural rubber 
predecessor, is announced by 
Goodyear. 

Goodyear says the new tube 
likewise offers motorists a sub- 
stantial money savings through 
the use of Butyl with its su- 
perior air retaining features, 
rather than the higher-priced 
natural rubber. Important fea- 
tures of the tube, according to 
Goodyear, include its Butyl seal- 
ant material of proper consist- 
ency to seal punctures. 

















A MARK OF DISTINCTION FOR ANY CAR 


RAYLINE 


LICENSE PLATE FRAMES 


Gleaming Chrome on Solid Brass 
With Crystal Clear Non-Breakable 


Ee ehee 2h ak 
$10 PER PAIR 


PROTECT YOUR LICENSE PLATES 
CLEAN AND LEGIBLE AS REQUIRED BY LAW 


RAYLINE INITIAL FRAME 
famous 


A miniature of the 


RAYLINE License Frames 
With ony 3 Initio!s 33 00 


ASK FOR RAYLINE FRAMES 
QUICKLY INSTALLED AT YOUR CAR DEALER 


INTERNATIONAL MFG. CO., Roxbury 19, Mass. 


KEEP THEM 








Write for 
RAYLINE 


1952 Catalogue 


Showing Other 
Quality Items 


If your jobber 
cannot supply you 
write direct to: 


INTERNATIONAL MFG. CO. 
Roxbury 19, Mass. 


























Ayla 





Reduce Corporate Taxes 
on the Warehouse “Diet” 


Remember, when your inventory goes 
down -—so do your taxes! That’s another 
good reason for shipping your wares by 
American Airlines Airfreight. No worries 
about fast delivery on reorders, too! 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N. Y. 


LL 


——— i. 











Awaiting °52 Models... 








‘Price Hikes Delayed 
By Ford, Hudson 


(Continued from Page 1) 


| the Ford increases would, if applied | 
in full, add $65-$104 to Ford car 

“basic prices;” $67-$86 to Mercury | 
ceilings, 
prices. 

Pricing officials denied news- 
paper reports to the effect that 
OPS - approved increases for 
Ford-made cars fell “appreciably 
short” of the increases requested 
by the company. 

The agency pointed out that it 
discovered an erroneous base date 
in the first petition submitted by 
Ford. This application had request- 
ed price rises of 5.39 percent on 
Ford cars, 4.37 percent on Mer- 
curys and 8.13 percent on Lincolns. 

Ford was advised by OPS to re- 
submit a price application, using 
the proper base date required by 
Capehart regulations. This was 
done, and the new increases re- 
quested by the company were the 
same as those finally granted by 
the agency. 

* * 
ENERAL MOTORS, Nash, 
Studebaker and Willys all re- 





Air Force to Show 
Service Methods 
At NADA Event 


WASHINGTON. — NADA an- 
nounced last week that the U. S. 
Air Force will participate in the 
forthcoming National Automobile 
Dealers Equipment Exhibition with 
an elaborate demonstration of 
methods used in servicing military 
vehicles. 

Air Force personnel from Bolling 
Field, Wash., in a special exhibit 
will present military methods of 
preventive maintenance on several 
standard Air Force vehicles, in- 
cluding Jeeps, a staff car, carry- 
all, and a modern weapons carrier, 
NADA said. 

Five basic steps in military ve- 
hicle maintenance will be demon- 
strated, it was said, starting with 
the daily check-up by the driver 
and then progressing through ga- 
rage procedures as specified by the 
Air Force for 1,000-mile and 6,000- 
mile inspections. 

The exhibit will be located on the 
fourth floor of Grand Central Pal- 
ace and will be open to visitors 
during the four-day show from Jan. 
26 to 29. 


John Munn 


(Continued from Page 3) 


for his business. Every time an 
owner praises his car, its econ- 
omy, its fine performance, its 
dependability, that owner is help- 
ing that dealer sell more cars. 
Nobody else in the automobile 
business cares about, or can suf- 
fer by reason of your discontent 
The rank and file of places where 
service only is rendered would 
like to work on your car every 
day. Other automobile dealers 
stand to get your new business 
if you get sufficiently disgusted 
with the car you own. Only the 
dealer who sold you the car is as 
much interested in the car as you 
are. 

That’s why we make sure 
that you get a good car when 
you buy it here—a new car in 
the very pink of condition. 

That’s why we employ factory- 
trained serice men, and equip our 
shop with the most modern spe- 
cialized machines, tools and 
shortcut devices. 

That’s why we carry a big 
stock of parts and study con- 
stantly how to service your car 
quicker and better and at lower 
cost. 

That’s why we want your car 
always to be a source of pleasure 
and benefit to you. 

No dealer can flourish by ig- 
noring the goodwill of his cus- 
tomer and community. Selling 
cars is only the first step in our 
progress to success. 

Your satisfaction is the corner- 
stone of this business. 

DEALER’S NAME 

Street Address City and State 

Telephone Number 


and $130-$201 to Lincoln | 


quested price hikes ranging be- 
tween 3 and 9 percent. Kaiser- 
Frazer sought permission to hoist 
Henry J ceilings 28% percent and 
Kaiser prices, 24% percent. No 
auto maker is obligated to raise 
prices by the full amounts certified 
by OPS. 

Before an auto company can 
put Capehart-formula increases 
into effect, OPS must approve 
lists of proposed new wholesale 
and factory-retail prices. The 
factory-retail prices correspond 
to the “basic prices” contained in 
Special Orders for franchised 
dealers under CPR 83. 

OPS Thursday opened the way 
for price increases on auto repair 
charges by extending the Capehart 
amendment to CPR 34. 

At Hamilton, Ont., Studebaker 
of Canada raised 1952-model prices 
by 4 to 9 percent. D. C. Gaskin, 
vice-president and general manager, 
said the amounts of increases fell 
below materials and labor cost 
boosts. 

Top OPS officials, meanwhile, 
were conducting further confer- 
ences in an effort to enforce dealer 
paperwork requirements of CPR 83. 
Poster displays and returns of prep- 
aration-charge reports were report- 
edly still lagging despite OPS 
threats to obtain court injunctions 
against delinquent dealers. 








From Munich, Germany— 

W. R. Coyle, president of A C Motors, 
Cincinnati Studebaker dealer, was the re 
cipient of this decorated Christmas tree as 
o gift from Ernst J. Henne, Studebaker 


dealer in Munich, Germany. The large 
card which Coyle holds says, “! am send- 
ing this Christmas tree to the citizens of 
Cincinnati as a token of friendship and 
good will with best wishes for the holiday 
season and may the future be filled with 
peace and prosperity."' The tree, which 
was a goodwill gesture in the Affiliation 
program between the two cities, was flown 
in air express from Munich along with 
several boxes of Dresden-like ornaments 
and a collection of Munich scenes, all 
done in pastel colors. 





Hardy Has Record Month 


October was a record month for 
the sale of used cars at Carey E. 
Hardy (Chrysler-Plymouth), Mon- 
rovia, Calif., according to Dewey 
Holt, sales manager. 





WASHINGTON. — Defense Mo- 
bilizer C. E. Wilson was urged last 
week to Banning the U. S. out of any 

P “fixed price or 


cartel” pacts in 
rubber. 
John L. Coll- 


yer, B. F. Good- 
rich president, 
told Wilson in a 
letter that there 
is no justifica- 
tion for the U.S. 
entering into 
rubber agree- 
ments with 
other nations 
because of supply reasons. 

In Akron, Collyer said he was 
concerned over rumors of possible 
price or cartel agreements, “some 
of them in connection with Prime 
Minister Churchill’s visit.” 

Collyer wrote Wilson: 

“Such agreements would perpet- 
uate grossly inflated prices for 
crude rubber, adding unnecessarily 
to the already high tax burden now 
borne by American citizens. 

“Our rubber position is now 
greatly improved. We now have 
850,000 long tons, or more, of 
crude rubber in this country and 
have purchased for early 1952 
delivery enough more so that the 
government can soon cancel the 
prohibition against private im- 

rts. 

“So far as rubber supplies are 
concerned, the nation is prepared 
for war, and equally important, for 
peace.” 

Collyer continued: 

“Before Korea, the total cost of 
crude rubber, produced by efficient 
growers, was about 10 cents a 
pound delivered in the U. S., and 
the average cost of all producers 
was probably not more than 16 
cents a pound. 

“Although the costs of some 
producers have undoubtedly in- 
creased since then, it is reason- 
ably certain that a 20-cent a 
pound price would now yield sub- 
stantial profits to a great ma- 
jority of producers.” 

Collyer recalled that in January, 
1950, the selling price of rubber 
was 18 cents a pound delivered in 
New York. Following Korea, he 
said, the price advanced to 90 
cents a pound in November, 1950. 

His letter to Wilson continued as 
follows: 

“The present price of crude rub- 





John L, Collyer 





| ber is more than 170 percent higher 
‘than in January, 1950, while during 





U. S. Warned on Rubber 


Collyer Urges Mobilizer Wilson to Keep 
Nation Out of Foreign Price Pacts 


the same period cotton prices have 
advanced only 37 percent and tin 
prices about 50 percent. 

“There is every reason to be- 
lieve that crude rubber prices 
will decline to a reasonable level 
after the government stops buy- 
ing huge quantities of rubber for 
the strategic stockpile. 

“It is our belief that economic 
aid to any foreign country, or area, 
should be authorized by congres- 
sional appropriations and should 
not be extended through paying ex- 
orbitant prices for materials.” 





Draft Deferments 
For Shop Staff 
Asked by Jobbers 


CHICAGO.—Draft deferments for 
service personnel employed by job- 
bers have been formally requested 
by the Motor & Equipment Whole- 
salers Assn. 

Following up a resolution passed 
by the MEWA convention, associa- 
tion officials sent copies of a defer- 
ment petition to five key Govern- 
ment officials. 

The petition specifically called 
for “critical occupations” classifica- 
tions for all jobber repair parts 
specialists, automotive machinists 
and automotive mechanics. 

Military calls)s MEWA said, are 


causing “severe manpower short- 
ages” in automotive wholesaler 
establishments. 


Copies of the petition were sent 
to the Secretaries of Commerce 
and Labor, the Administrators of 
DPA and DTA and the secretary of 
the Committee on Essential Activi- 
ties and Critical Occupations. 


Reo Truck Output 


Soars 50 Percent 


LANSING.—Reo Motors, Inc., re- 
ports that its Truck division turned 
out 14,859 vehicles during 1951, an 
increase of more than 50 percent 
over the previous year’s total. 

Joseph S. Sherer jr., Reo presi- 
dent, said the increase enabled Reo 
to jump from 10th to ninth place 
among the country’s producers of 
trucks in all weight categories. The 
1951 figures included the production 
of Eager Beaver vehicles for the 
armed forces, he said, 











oa. 


raze 


—~> 2 —- On a 


(ma = && © = 


_— os a” SCC eC! 








STONE VN aR 


CR ROTSL 











__AUTOMOTIVE NEWS, JANUARY 14, 1952 _ 


Vetals Economizing Cited by Cronin as Argument Against Cutbacks... 





fense Transport 
Cronin pointed out, the Brookings | 4ge. 





Industry Counts Its Savings 


DETROIT. -— The automotive in-| point, the effect of further cutbacks 
dustry, since it began reduced pro- in auto production on the nation’s 
diction in 1950, has saved 167,000,-_ economy also deserves serious con- 
000 pounds of copper, 48,600,000) sideration, Cronin said. 
pounds of aluminum and _ 10,184,- During World War II, he said, a 
354,000 pounds of steel, it was an- 
nounced last week by William J. ‘ . 
Cronin, managing director of ne | GM Board Names 
Automobile Manufacturers Assn. | . 

During the last three months | Compton Member: 
alone, Cronin declared, the industry | 
has voluntarily saved 
pounds of iron and steel for the 
national scrap drive. This, he said,||)§ NEW YORK.—The board of di-| 
was in addition to the millions of| rectors of General Motors has | 
pounds of scrap regularly baled and|elected Dr. Karl T. Compton a/| 
shipped by auto plants. |board member and Gen. Lucius D. | 

Such savings in metals are par- Clay @ member of the financial) 
ticularly significant today in view | P°licy committee. 
of even greater reductions being Gen. Clay, board chairman of 
proposed for the industry, al- |Continental Can Co., is a director 
though steel and aluminum, at | of GM. He succeeds John L. Pratt, 
present, show signs of being in 
more plentiful supply, according 
to the AMA chief. 

As for copper, Cronin said, the 
amount actually involved in the 
proposed further reduction of 20 
percent would total “less than 
three-quarters of 1 percent of the 
nation’s copper supply.” 

According to government esti- 
mates, there are 164,000 workers 
unemployed in the car and truck 
industries at present, and another 
100,000 men and women are ex-| 








Lucius D. Clay 


Kari T. Compton 
pected to be idle if the indicated | who has resigned from the finan- 





cutbacks are instituted by NPA 
officials, he said. 

Defense production in the auto 
and truck industries will absorb 
only an estimated 71,000 workers 
in 1952, with many jobs not be- 


cial policy committee but who will 

remain on the board of directors. 

Dr. Compton, who was president 

| of Massachusetts Institute of Tech- 

nology from 1930 until 1948, is now 

: chairman of MIT Corp. and also 

ing gee gm until the latter chairman of the research and de- 

months of the year. |velopment board of the National 
From _a_ transportation stand-| wijitary Establishment. 

| Gen. Clay was made deputy mili- 


Judgment Final  eney governor of the U. S. zone of 


2 |Germany in 1945 and in 1947 was 
- b) |appointed commander-in-chief of 
In K F vs. Otis lthe U. S. forces in Europe and | 
WILMINGTON, Del.—In the ab-|U. §S. military governor of Ger- 
sence of a formal objection by Otis| many. 
& Co., a Delaware superior court! pratt, for many years a vice- 
judgment in favor of Kaiser-Frazer|;esident and director of GM, re- 
against the Cleveland investment |+j-4q in 1935 but continued as a 
— gg = + geod “ | director and had served on several 
e j A c yas orig- | ; 
inally awarded Dec. 27, did not set | comammnnes & She Sones. 
an amount but the court said the 
amount will be decided at a later 
date. K-F sued Otis & Co. for $3,- | 
120,743 for breaching a $100,000,000 | 
stock sale agreement. 


Hall of Fame 
Magazine Honors Trio 

Of Industry ‘Greats’ 
CHICAGO. Hall of Fame awards 
|to three men “who have made the 
| most outstanding contributions to 
j}human welfare in the past 50 
years” were presented last week to 
|the late Henry Ford, Charles Ket- 
|tering and Thomas Midgley jr. by 

| Popular Mechenics magazine. 
The award to Henry Ford, ac- 


|cepted by his grandson, Benson, 
|}was made on the “Toast of the 





For CUSTOMER 
SATISFACTION 


and 


BIGGER PROFITS 


SELL 
MAGNUS METAFFIN! 


pioneer activity in the automotive 
field, and for his original assembly 
line methods which made it possi- 
ble for the average American to 
own an automobile.” 

Kettering was given his award 
for his work as an automotive 
engineer and inventor, and “for his 
self-starter, lighting and ignition 
systems, improved auto fuels, and 


The best 
OIL-AID 


for new for nearly 50 years of vital re- 
search.” 

and old Midgley was selected “for his 

e |discovery of the antiknock proper- 

engines ties of tetraethyl lead, principal 





Tell your customers how Magnus aviation gasolines.” 


Metaffin stops sludge by insuring | 
continuous venting of water vapor | 
from the crank-case. Show them how 

a sludge-free motor is always well 
lubricated .. . always full of pep and 
power! 

It isn’t hard to convince customers 
that a can of Metaffin is a good | requested 600,000 tons to an al- 
investment. And on every can you located 415,000 tons, there is be- 
sell, there’s about 150% profit and lief here that such heavy 
practically 100% repeat business Canadian users of steel as the 
when you start every new car off automotive industry may have 
with Metaffin. to reduce their output as much 

For proof—try a pint in your own car. | 8 20 percent this year. 

Just ask for it on your letterhead. As a result, it is forecast that 


all such industries may have 

MAGNUS CHEMICAL COMPANY | their requirements checked here 

97 South Avenue, Garwood, N. J. because Canada receives ap- 

In Canada— Magnus Ch Is, Ltd., Montreal. proximately one-third of her 
Service representatives in principal cities. 


steel needs from the U. S. where 


motor vehicle production has 
CLEANERS + EQUIPMENT + METHODS 





Canada’s Auto Makers 
Facing 20% Cutback 
OTTAWA.—With U. S. steel 


supplies for Canada for the first 
quarter of 1952 cut from the 





_ 





been affected to a much greater 
extent than Canadian motor ve- 
hicle output, 








| 'Town” television show for “his| 


ingredient of ethyl and high-test | 





survey by 


000 U.S. 


| automobiles, 
| job,” he declared. 

. The nation’s supply of vehicle 
151,810,600| Clay on Committee | transportation at present 


below the nation’s requirements, he 


said. 


Both car and truck sales in the 
past six months have exceeded 
production, 


Bureau 
Roads showed that 73 percent of 
all industrial employes used autos | 
to get to work. 

“A recent study discloses that on 
an average day, more than 22,000,- | 
adults ride to work in| 
use cars on the 


Institution stated that minimum| It 
automobile requirements have in- 


creased greatly since World War II able program to 


of Public 








is still | 





Cronin pointed out, LONG jy 
while stocks of motor vehicles in oe" ~-=5 Ma, MORT 4, ' 
dealers’ hands have steadily de- 2 . o&" a 
“ >. Hg ‘ ae 


clined. 
“It is 


Cronin said, 


production.” 


increasingly apparent,” | 
“that the nation is) 
facing a new car and truck short- 
age in 1952, and this will be seri- 
ously aggravated should the gov- 
ernment order further cutbacks in| 


wheelbase and larger capacity is paramount. 





bodies, 


HERMAN 


lunchwagons, etc. 


BODY COMPANY 


In a recent report for the De- | 


recommended 


There is a HERMAN BODY designed for 





The HERMAN “FORWARD CONTROL” Delivery Body 


Trim, modern, with “room to spare interior.”” Used wherever shorter 
Herman builds 
special interiors for these bodies—bookmobiles, display rooms, hatchery 
WRITE, WIRE, OR PHONE COLLECT 


many 
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Administration, | present passenger car fleet is over- 


production of 
4,000,000 cars annually, or 1,000,000 
per quarter, as a minimum desir- 
meet America’s 
and that a large portion of the|transportation needs. 


your Customers’ 


Specific Needs! 








ST. LOUIS 10, MO. 



































with an 


INLAND 


Radiator Department”’ 
says Mr. Frank Wirth, 


Partner, Booth Motor Company, 
Harlan, lowa 





Finds it produces more revenue 
per square foot than any other 
department in service section. 





15.2% Reloted 
Service tems 
\. {Lebor Only? 







“Frankly, we were skeptical at first,” Mr. 
Wirth continues, “But the volume of busi- 
ness derived from our complete INLAND 
RADIATOR DEPARTMENT has far 
exceeded my fondest hopes. In fact, com- 
paring this department with others, we 
were amazed to find it alone increased 
service absorption fifteen percent.” (See 
chart at right) 









the AED, 
B 32.7% retoil & 
+ Work from © 


q Service Floor © 





Chart shows figures on 
sources of revenue de- 
rived from radiator de- 
partment at Booth Motor 
Company. 


“Then, too,” he says, “With the uncer- 
tainty of automobile production and sales 
our radiator department will help carry the load and keep our dealer- 
ship in the black no matter how much new car sales lag.” 


The demand for Radiator Service is increasing . . . the market poten- 
tial phenomenal. Now is the time to learn how an INLAND RADI- 
ATOR DEPARTMENT can increase business 








and build extra profits for your dealership! 
Mail coupon below for your free copy of “Blue- 
print for Profit” and get complete details. 


INLAND MANUFACTURING COMPANY 


1108 Jackson Street — Omaha 8, Nebraska 


Inland Manufacturing Company, Dept. AN-1 
1108 Jackson Street, Omaha 8, Nebraska 
Please send your free copy of ‘‘Blueprint for Profit.” 


Name SE en ee Se eS a 


Address. 








“We increased service absorption 15% 
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Offers Opportunity and Danger... 





Car Leasing Poses a Dilemma 


(Continued from Page 1) 


which the type of service and the 
territory to be covered makes the 
base for the operation. 

Most truck leases are for four 
years, or for the period in which 
the vehicle can be completely 
amortized. 

But car leasing is for one year, 
and the car leaves the control of 
both the leasing company and the 
dealer and is subject to the condi- 
tions of the operations from a ter- 
rain, weather and use standpoint. 
Each year the car must be replaced 
and the dealer gets the used car 
back then regardless of the used- 
car market condition at the time. 

+ * * 


Larger Firms Interested 


NTEREST in leasing company 

ears instead of buying them has 
been increasing rapidly with large 
firms, and may expand even to 
those who operate comparatively 
few vehicles. 

The fleet operator interest is 
founded on being able to charge 
off the entire lease cost as a tax 
deductible item. Secondly, leasing 
frees the capital formerly tied up 
in automobiles. 

From the dealer standpoint, leas- 
ing provides a means of keeping 
his customer, retaining his normal 
percentage of cars in the custom- 
er’s fleet, and to realize some prof- 
it from the leasing operation. In 
addition, he is allowed to depreciate 
the leased vehicle, and to sell the 
returning used car at a profit, if 
it is possible to get a profit. 

Successful dealers in the leasing 
business, however, point out several 
hurdles which a dealer must sur- 
mount before he should consider 
going into car leasing. 

First, he must have plentv of 
capital, and his capital position 
should be such as will enable him 
to borrow huge sums in excess of 
worth. Second, he must set up a 
separate leasing and operating firm 
under the direction of an able leas- 
ing manager who knows how to 
conduct preventive maintenance at 
a low vehicle cost. 

Third, the dealer must be a very 
capable manager and able to man- 
age another business foreign to the 
ordinary retailing of automotive 
products. And above all, he must 
be a capable used-car merchandis- 
er, for his ultimate chance for 
profit lies in the successful selling 
of the leased cars when they re- 
turn. 

o 5 ? 


Movement Growing 

N° ONE seems to know how many 
car leasing firms there are in 

the U. S., but the best estimates 

are between 2,000 and 3,000, with 

about 500 or 600 owned by fran- 

chised car dealers. 

The threat to dealer from non- 
franchised leasers is that these 
firms may buy their vehicles at 
the low dollar, and upset dealer 
profit margins and used-car on- 
erations. Also, not being in the 
business of selling any one make 
of car, they may swing fleets to 
using a rival make. And finally, 
they may also divert the service 
business away from customary 
sources. 

Last September, the Mutual Life 
Insurance Co. announced that it 
had established a finance setun 
with the firm of Peterson. Howell 
and Heather. Baltimore, to furnish 
capital for the purpose of leasing 
large numbers of cars to accredited 
fleet operators. 

The announced deal represented 
$2,600,000 to finance 1,970 cars, 
mostly Fords, Chevrolets and Plvym- 
ouths, that were leased to four fleet 
accounts—E. I. du Pont de Nemours 
& Co., Sunshine Biscuits, Inc., 
Johnson & Johnson and Minneapo- 
lis-Honeywell Regulator Co. 

Today, both dealers and factorv 
men can see many evil trends that 
ean develop from car leasing. But 
looking back at the development of 
finance buying they also can see 
that if leasing is good for the cus- 
tomer, it eventually will come into 
the automotive merchandising pic- 
ture. ae 


Factories Look at Leasing 
AR leasing will bring some seri- 
ous problems to car manufac- 
turers that, at present, seem almost 
unsurmountable. One of the major 
worries of every sales manager 


giving car leasing any study is 
how to give the nod of approval to 
any one of their dealers without 


jincurring the wrath of the rest of 





the dealer organization. 

Few, if any, mass selling deal- 
ers would go into the business of 
car leasing without factory ap- 
proval. Yet if the factory gives 
approval it also implies that it is 
willing to make certain that the 
dealer can get the number of cars 
in the types and sizes that he 
needs to conduct the leasing op- 
eration successfully. 

Under present distribution proce- 
dure, all cars are allocated to the 
field on as fair a basis as possible. 
Yet, even under the present sys- 
tem, many dealers feel that they 
are not being treated fairly. 

Imagine what could happen in a 
low production year, such as the 
present could well turn out to be, 
if the factory should suddenly take 
away from general dealer distribu- 
tion some thousands of vehicles to 
fill the needs of several car leasors. 

Yet the factories cannot set idly 
back on their haunches and ignore 
another dire threat to the oldest 
of measuring sticks in the automo- 
tive merchandising lexicon, that of 
percentage of price class. 

Car leasing, if allowed to grow 
outside of the factory dealer body, 
might also swing a third or fourth 
place car into top sales practically 
over night, if the movement should 
grow too fast. 

And then, there is the threat to 
the dealer profit structure that 
must be considered. Leasing firms 
will naturally buy at the low dollar, 
and history has recorded that there 
are dealers in every area who are 
willing to sacrifice cars at near 
cost if they are bought in bunches 
like. bananas. 

* * * 


Proof of the Pudding 


ORE leasing operator told this 
writer that in his area there 
were 14 dealers selling the makes 
and sizes of car which he normally 
uses in his leasing operation. This 
operator said that in the four years 
he had been operating, he had nev- 
er been forced to pay more than 
$50 above dealer cost for any car, 
and that he did business with nine 
out of the 14 dealers. 


Many dealers have looked at 
car leasing as being a fast dollar 
operation, but, claim experienced 
leasing operators, this is far from 
true. Car leasing, to be profit- 
able, is a long-distance pull to- 
wards continuing profits, they 
claim. 

An established major dealer has 
come up with a plan that, up to 
this writing, has not gained factory 
approval, but which on the surface 
seems to have a solution to both 
dealer and factory participation in 
the leasing “muddle.” 

This dealer proposes to get sev- 
eral hundred dealers lined up with 
him, and take as many of their cars 
as they wish to lease, and place 
them. He will take an operating 
percentage from each car on lease, 
and turn back all other financial 








Goodyear Suburbanite— 


Charlotte Dyer, of the Goodyear Tire 
and Rubber Co. office staff, examines the 
company's newly developed ‘“Suburban- 
ite," a tire built for traveling on snow and 
ice. According to Goodyear the tire tread 
provides superior traction in both loose 
or hard-packed snow or ice. 


returns from the lease to the dealer. 

Each dealer in the “pool” would 
furnish the new cars each year, 
and get back the used ones. Each 
dealer would continue to have the 
choice of how many cars he wishes 
to put out for lease. 

* od * 
| Finance Firms Edging In 
——— neither this publica- 
| tion nor the writer is giving 
|this program an endorsement. We 
jare merely “airing” it for discus- 
|} sion and study. 

Automotive finance companies 
are also edging into this new 
“merry-go-round” of leasing under 
dealer operation or supervision. 
Practically all of the larger com- 
panies have guinea-pig deals op- 
erating which they are studying 
and getting records on. 

The program is fraught with 
danger and variables, such as a bad 
turn in the used car market for 
instance, that no old line finance 
company has seen fit to jump into 
the whirlpool with both feet. 

There is no years-of-experience 
records to go back to in the fixing 
of rates, in the handling of ade- 
quate insurance or in the handling 
of the maintenance of the vehicles 
under lease that will give them an 
“insurance man’s picture” of the 
operation. 

But leasing is here, and from 
every indication, it is going to 
stay. It will grow in direct pro- 
portion to the benefits from the 
government’s tax program, it is 
thought, and to the savings it can 
show the fleet users. 

At present, most of the larger 
and more successful dealer-con- 
trolled leasing operations are in 
New York and Philadelphia, al- 
though the Midwest has seen a 
growth during the past few years. 
Following is an account of several 
in the Cleveland area: 

* * * 
AY LEAST four greater Cleveland 
dealers are now in the car and 
truck leasing field, three of them 
moving into postwar operations. 

The three are National Auto 
Rental, Inc., a _ subsidiary of 
Dowd - Feder, Ine. (Chrysler- 
Plymouth); Markad Motors Co. 

(Ford), and Blaushild Motors Co. 
(Chrysler-Plymouth). The fourth, 
in the leasing business before 
starting in the new-car field, is 
High Level Motors (Chrysler- 
Plymouth). 

The growth of the leasing busi- 
ness by these four is reflected in 
the jump from a mere handful of 
300 leased vehicles in 1940 to ap- 
proximately 3,000 fleet leased units 
now. 

According to Rudy Arndt, man- 
ager of the Cleveland Car and 
Truck Leasing Co. (Markad), some 
of the problems are: 

1. Personnel — Dealership needs 
more than a salesman to run this 
phase of the business. Person di- 
recting the operations must be a 
combination executive - accountant, 
know transportation needs of vari- 
ous companies, and automotive op- 
erations. 

2. Facilities—Dealer must have 
good, fast service department to 
cope with problems of keeping 
fleets in top condition, and a staff 
of competent mechanics. 

3. Initiative—Dealer must be a 
go-getter, willing to try new fields 
of enterprise. 

4. Capital—Establishing a leasing 
unit entails a considerable outlay 
of cash. 

On the latter point, Albert 
Ainsworth, manager of the Blau- 
shild leasing unit, estimates that 
a half-million dollar starting cap- 
ital is not unusual. 

Both he and Arndt indicated that 
the advantages for dealers moving 
into the leasing field revolve around 

greater profit per unit than direct 
sales, considered over a long period 
of time. 

At Dowd-Feder, George Sheffler 
stated fleet leasing is a “trial-and- 
error” method for dealers “since 
leasing has many pitfalls and there 
is no set pattern for success.” 

* * . 


Leasers Must Be Careful 


H® POINTED out that great care 
is necessary in leasing; that 
cars and trucks should be leased 
only to companies that can take 
proper care of the vehicle. 
Johnson reported most of his 








GM Officials See the 1952 






a 
Buick— 


Ivan L. Wiles (left), Buick general manager, smiles at C. E. Wilson, president of 
General Motors, as Wilson sits at the wheel of a 1952 Buick Roadmaster convertible 
Harlow H. Curtice (second from right), and L. C. Goad, executive vice-presidents of 
GM, look on during a special preview of the new models before public showing 


Jan. 19. 





customers are particularly pleased 
by the fact that salesmen using 
leased cars are not tempted to 
pad mileage figures. Also, said 
Johnson, leasing removes the 
bookkeeping and paper work nec- 
essary in maintaining their own 
vehicles. 

Many companies leasing cars 
have salesmen operating through- 
out the country. As a result, leas- 
ing agencies work out individual 
service and insurance policies, it 
was reported. 

Sheffler stated his customers are 
“mostly large national accounts. 
We are approaching the figure of 
700 leased vehicles, and are, no 
doubt, operating the largest fleet 
in this area. Our investment in the 
leasing business is nearly $1,000,- 
000.” 


Allow ‘Good Risks’ 
24 Months to Pay, 
Fish Suggests 


CHICAGO.—W. E. Fish, general 
sales manager of the Chevrolet, of- 
fered a simple solution to the ques- 
tion of time payments for cars 
during a press conference here in 
connection with a preview of the 
new Chevrolet automobiles to be 
displayed Jan. 19. 

Asked whether controls should 
remain, rules relaxed or _ install- 
ment finance companies’ given 
free rein in view of the fact that 
they are not in business to lose 
money, Fish said that “a reliable 
man with a good job should be al- 
lowed 24 months in which to pay 
for his car.” 

The Chevrolet executive included 
high prices, heavy monthly pay- 
ments and increased taxes as ob- 
stacles for buyers. On the credit 
side he mentioned large savings, 
the need for replacement of many 
cars now on the road and pentup 
buying urge. 

Fish forecast an output of 4,000,- 
000 cars for 1952, adding that trucks 
will be more scarce than cars in 
view of military requirements. 

By way of preparing for a return 
to the “competitive market,” he 
said Chevrolet has a completely 
new car in readiness. 

The division, meanwhile, will 
maintain intensive selling and ad- 
vertising efforts, with dealers keep- 
ing all of their 19,000 salesmen. 
Selling rather than relaxing and 
waiting for customers to come into 
the store will be the rule for this 
year, he said. 


New Committees 


Named in Mass. 


BOSTON.—New committees for 
the Massachusetts State Automo- 
bile Dealers Assn. have been an- 
nounced by Joseph Hughes, presi- 
dent. 


The legislative committee is made 
up of: A. L. Danforth, chairman, 
Cadillac Automobile Co. of Boston; 
Edward L. Wolfe, Allston Motor 
Co., Allston; Edward H. Baker, 
Baker Corp., Brookline; Roy Har- 
ris, Harris Motors, Malden, and Nat 
Prescott, Community Motor Sales, 
Inc., Milton. 

The public relations committee 
includes: Louis C. Curhan, Allen 
Motors, Inc., Dedham; Loren C. 
White, Clark & White, Inc., Bos- 
ton; Chandler D. Hall, Hall Motors, 
Inc., Brockton; Roy V. McCormack, 
Willys-New England, Inc., Boston, 
and Harold Fratus, Fratus Motor 





Car Co., Quincy. 


‘Trade Minimizes 
New Canada Ban 


On Price ‘Floors’ 


| OTTAWA.—The new law which 
forbids auto manufacturers in Can- 
ada to fix a minimum price at 
which dealers can sell automobiles 
is not expected to bring about sig- 
nificant changes in the auto trade. 

While the manufacturer cannot, 
under the new law, set a mini- 
mum resale price, he can set a 
maximum price above which a 
dealer cannot sell, according to 
Howard B. Moore, general man- 
ager of the Federation of Automo- 
bile Dealer Assns. of Canada. The 
manufacturer is also allowed to 
enforce the maximum price main- 
tenance by any methods he is pres- 
ently using, Moore pointed out. 

However, the new law states, if 
the maker refuses a further sup- 
ply of autos to a dealer because 
the latter is selling for under the 
minimum price, he (the manufac- 
turer) would be committing an of- 
fense. 

The law specifies that factories 
cannot cancel a dealer’s franchise 
unless the dealership becomes a 
“poor credit risk” or maintains a 
“slovenlv” establishment. 

The bill, however, does not pro- 
vide any change in the cooperative 
advertising setup between a deal- 
er and the manufacturer. A fac- 
tory can still advertise the suggest- 
ed retail price and the names of its 
dealers. 

Such factory-dealer ties are per- 
mitted to remain unchanged pro- 
vided they do not “form part of a 
requirement or inducement to the 
dealers to sell the advertised goods 
at the suggested retail prices and 
by doing so... amount to a com- 
bine.” 

Canadian dealers indicated that 
it is unlikely that the law would af- 
fect new-car prices, inasmuch as 
many retailers already have been 
cutting prices to push sales since 
credit curbs were enforced in Can- 
ada. Many dealers have been sell- 
ing for less than manufacturers’ 
list prices. 


First Car in "52? 


Baltimore Dealer Sold 


One at 12.01 A. M. 

BALTIMORE. — Charlie Ryan’s 
Boulevard Motors, Inc. (Lincoln- 
Mercury), claims it delivered the 
first new car in 1952. 

Charlie Ryan, the owner, says 
that Mr. and Mrs. C. P. Ridgely, 
of Cooksville, Md., entered the deal- 
ership about 9:15 p. m. New Year’s 
Eve to inspect the 1951 model. 

By 11:49 the deal was closed by 
George Cooper, a former salesman 
who had just returned to work that 
evening after a year’s absence, 
Ryan said. 

At 12:01 a. m. the customers were 
climbing into the auto and start- 
ing the motor for a second trial 
run, and by 12:15 they drove off, 
he said. 





Reg. W Abuse Brings 
Mont. Firm $1,500 Fine 

MISSOULA, Mont.—The U. S. 
District Court here has fined 
Clyde Fitz, doing business as 
Northwest Finance Co., $1,500 
for conspiring to violate Regu- 
lation W. 

Fitz pleaded guilty to the 
charge. The firm was engaged in 
the business of financing the 
sale of automobiles. 
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D spite ‘Elephant’ Assignments. . . 
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Auto Makers Meeting : 
Defense Schedules 


(Continued from Page 2) 





March, 1951, and Packard reports 

F that preliminary processing, in- 

cluding machine and tool ordering,,; Spokesmen for K-F pointed out, | 

was completed by October. however, that its situation differs | 
markedly from that of the other | : : 

\ [ACHINES and tools began ar-| auto cr Aly Ford School Grads Hold Reunion in New York— 

i riving at the Packard plant in| K-F negotiated for defense work | Graduates of the Ford Merchandising School from the Northeast regional area of Ford division are shown at their fourth 

November and initial machining | carly and obtained its largest con- | annual reunion meeting at New York. Preparation for business operations in 1952 was the subject of addresses and a panel 

operations on some of the parts tract, the production of C-119 air-| discussion among 120 graduates who attended. 

that Packard will make has already craft. in December, 1950 a —— —-— 


gun. | is s : 
™ en the meantime, the company | Secondly, it was in the advanta-| rine indicator nets at Helena, Ark., | 


has been building a huge new jet |8°°US position of having a vast | has already been completed. | 
Major Chrysler Corp. assign- | 


tract, is building cargo aircraft 
at its Willow Run plant. 








be expected in preparing to pro- , it’s likely the auto industry will be 
duce the very considerable as- |able to write the same “well done” 
signments it has been given by | in its defense buildup program that 


weet bly plant in Utica, | plant which could be tooled, through | 
= Ona. akens ahieh @ a the military. it was able to write in its World 


Mich. This plant, which Packard rearrangement of auto production | ments, such as the J-48 jet engine | 


rT et -_— oo . 
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reports “is practically on sched- 
ule,” is slated for completion in 
early spring and, Packard added, 
“initial production should not be 
far behind the completion of the 
plant.” 

Packard, like all the other firms 
with jet engine contracts, is ex- 
periencing difficulty in obtaining 
certain machine tools. Whatever 
delay is experienced in this connec- 
tion, however, can be blamed on 
the government’s lack of foresight. 

The shortage of machine tools 
and frequent changes in design are 
probably the two major reasons 
for whatever schedule lags exist 
in the defense buildup, within or 
without the auto industry. 

* * * 


HE auto industry escapes the 

stigma of being labeled a lag- 
gard in defense output, chiefly be- 
cause the size of the jobs given it 
in the last year was so great that 
even the preparation period is still 
continuing. 

Certain segments of the indus- 
try are in production of defense 
material. Kaiser-Frazer, one of 
the first to receive a defense con- 


facilities, for combined output of 
| both cars and airplanes. 

| The result was early production 
|of war goods. 
| * * 

| PLYMOUTH also moved quickly 
| into production of hulls for the 
|Grumman Albatross airplane at its 
| Evansville (Ind.) plant. 

By making use of an existing 
plant, Plymouth was able to beat 
| the target date assigned it for pro- 
| duction of the Albatross hulls. 
| On smaller assignments, such 
| as ammunition, rockets and the 
| like, the industry has displayed 
| its customary ability to get a job 
| done fast. 
| Oldsmobile switched over to pro- 
| duction of 3.5-inch bazooka rockets 
|in what one armaments expert de- 
| scribed as “amazingly short order.” 
| After running three shifts on the 
| job, however, Oldsmobile ran into a 
|cutback order from the Army 
| which has resulted in rocket output 
| being reduced to one shift. 
| * * * 


| @OME contracts 
completed. An 
!Chrysler Corp. to 


have even been 
order given 
produce subma- 













THE ‘BUY'CAR 
OWNERS WILL 
NEVER FORGE 
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Auxiliary Lubrication 


@ Be Soca 


FOR THE LIFE OF AN ENGINE 






Nothing else you can 


hottest, driest, busiest 


in the operation and performance of a car as the installation 
of an Ampco Vapor Lubricator. Ampo is a permanent Auxiliary 
Lubrication System for the top cylinder area where crankcase 
oil breaks down. Ampco constantly cleans, cools and oils the 


do will make such a marked improvement 





part of an engine, thereby producing peak 


performance. Carbon. deposits, gum, and combustion by-products 
are dissolved away by Ampco’s steady metered spray of cleans- 
ing oil vapor into the combustion area of every cylinder. Es- 


a “ 





caping power is cap 


Constantly Oils the 


Heat-Wear Zone Where 
Crankcase Oil Fails 


valves, cylinder walls and 
with Ampco Auxiliary Lubrication are getting that unbelieveable 
thrill of “Better-than-new-car-performance”! 


g oil film on 


a r 
piston rings. Owners of cars equipped 
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Product of AUTOMOTIVE & MARINE PRODUCTS CORP., BOSTON 34, MASS. 

















CAR DEALERS! . . 
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Genuine Lambs Wool 
POLISHING BONNETS 


Thi: is the first time these bonnets have ever been offered 
at prices that reflect tremendous 


direct to car dealers... 





. Buy Direct! 





























|contract, the tank engine assign- | 


ment in a plant near New Orleans 
and the tank award in a new plant 
at Newark, Del., are proceeding on 
schedule, the company said. 
Chrysler’s order to build tanks 
was received just a year ago, but 
the company has managed to turn 
out one pilot model from its New- 
ark plant that was just an open 
field at this time last year. 
Production is still a future word 
at the plant but some machinery 
is already in operation even though 
the facilities are not yet completed. 
* * * 


| yg wey major contract to build 

Pratt & Whitney piston aircraft 
engines in the former Dodge - Chi- 
cago government-owned plant in 
Chicago is in production. 

With one series of the P & W 
engine now being built, a second 
series is slated to begin this week, 
it’s reported. The third and last in 
the series should be under way by 
about March 15. 

The only actual tank produc- 
tion in the industry is coming 
out of Cadillac’s Cleveland plant 
(Walker Bulldog tanks). Chrys- 
ler’s Delaware tank plant is near- 
ing completion, while Ford is 
building a tank plant in Livonia, 
Mich. 

Fisher Body has taken over an 
existing plant in Grand Blanc, 
Mich., and is tooling and refurbish- 
ing the building for production of 
medium tanks. 

* * * 

A UTHOUGH plant building and 
++ preparation is the major con- 
cern of most of the auto makers 
at this time, they are finding their 
tool ordering programs hampered 
by the machine tool shortage. 

The same trouble has afflicted 
aircraft producers more _ severely. 
The government has taken the 
blame. Harold R. Boyer, chairman 
of the Aircraft Production Board, 
commented recently: 

“What is penalizing aircraft 
production now is a result of what 
we didn’t do 16 months ago. The 
lack of sufficient engine capacity | 
is traceable directly to the short- | 
age of machine tools now that ac- 
celeration of engine production 
becomes vital.” 

The effects of the shortage on| 
auto makers with jet engine con- 
tracts can be guaged in a state- 
ment by Studebaker Corp., which 
said the company expects to meet 
l its schedules, “if machine tools 
|}come through on schedule.” 
| 7 - ~ 


TUDEBAKER has a contract to} 

produce J-47 engines, the same 
powerplant which Packard will 
make. While jet engine output is 
regarded as more urgent, the ma- 
chine tool jam is equally harmful 
to the piston engine projects of 
such makers as Chevrolet, Ford, 
Nash, and K-F. 

Summed up, the industry seems 
to rate the nation’s approval for 
doing at least as well as could 
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Although there is evidence of a 
slow car market from coast to 
coast, dealers are not equally af- 
fected, according to data released 
by the biggest automotive sales- 
man in America— Farm Journal 
magazine. 

A major cause for the sales de- 
cline, along with decreased pro- 
duction, is the Government's 
tightening of consumer credit, 
eliminating much of the low- 
down-payment, long-term financed 
buying. 

By questioning every tenth car 
dealer in the United States, Farm 
Journal has found that sales to 








‘Dealers with Rural Trade 
Less Affected by Credit Restrictions 


their trading centers, more than 
7 out of 10 of the families are 
rural. Not only do rural customers 
have the cash, but they look on 
cars as necessities of daily living. 
To country families, cars are no 
more luxury items than the mil- 
lions of trucks and tractors they 
also own. This is reflected by the 
tremendous interest which Farm 
Journal’s subscribers have shown 
in the magazine’s continuing 
“Keep 'Em Rolling” Maintenance 
Program, resulting in added parts 
and service profits for dealers 
who take advantage of the oppor- 
tunity to get their shopwork in at 


— = you. They are all first quality. Satisfaction ° : oo es “out-of-town” customers will be- | a time which is convenient and 
Gnarnereed. . | Chrysler 69%, 701% 823% 65%| come increasingly important, since | profitable. 

Look At These Savings! Crosley 2% 2% 5% 8% | these are the families least de | Of course, big-city dealers bene- 

8" Regularly OUR per GM 51% «=651%%ClsC“AL 46 pendent upon term payments. i es : steal 
Sold $18.00 PRICE... $12.50 P«" Hudson 13% 18% 20% 12% : a fit from “Keep 'Em Rolling” too 
g" Regularly $21 00 ovR $13 50 °° \K-F 55% 5% 8% 5% Cash purchases are 25 percent just at they have from the sale 
Sold « PRICE... oO doz. Nash 18% 18% 22%  175|™more common among rural fami- of new cars and equipment to 
SPECIFY CENTER HOLE OR DRAWSTRING TYPE Packard 4% 4% 6% 4¥, | lies than among big-city residents, | country families. In their replies 
Stude. 33% 33% 35% 25%4| said this panel of dealers. | to the Farm Journal question- 
otf aero eet Sone Aaaes to Wie fee quakes oe. spe- Willys 9% 9% This means that America’s Main | naire, dealers in even the biggest 
sti ’ : ya ye nein 2313 23.34 Street dealers are in a fortunate | cities said they count on out-of- 
AUTOMOTIVE MANUFACTURERS OUTLET CO. indies Gian contacted ebtion ee the | Position. In that half of the na- | town customers for a full fifth of 





292 Main Street, Hackensack, N. J. 


N. Y. Curb and N. Y. Stock Exchange. 





| tion’s population which surrounds 


their normal sales. 
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Futuristic 
(Continued from Page 1) 
tion chamber and “Multi-plex 


throat” carburetion system. 


Production of the Continental 
195X as a four-passenger sedan 


sidered, Ford officials said. Thus it 
might be the successor to the Lin- 
coln Continental, produced before | 
World War II. 


+ * * 
JOT under covers were the chas- | 
sis and body specifications. | 


Wheelbase is 123 inches; front and 
rear tread, 59.5 inches. The rear} 
suspension departs considerably | 
from the conventional and features 
minimum unsprung weight, the 
firm states. Front suspension is of 
the ball-joint type, Ford points out. 
A new drive-line is designed for 
minimum vibration and _ noise. 
Oversize brakes and steering are 
power operated. 

Ford adds that the transmission 
has an entirely new torque con- 
verter and that the X-chassis with 
center cross-member frame pro- 
vides maximum torsional and bend- 
ing rigidity. 

* + 


6 yma body specifications are: 
Length, 220 inches; width, 81.25 
inches (maximum), and height, 56.7. 

The roof panel has a solid leath- 
er canopy with transparent, re- 
tractable non-glare glass over driv- 
er and front seat passengers. Re- 
traction control is automatic. 

“Tremendous increases in pow- 
er and performance” in the en- 
gine are attributed by Ford en- 
gineers to “application of recent 
metallurgical developments in the 
use of aluminum and magnesium 
alloys and high nickel and 
chrome allows.” 

Along with the usual controls 
on the pedestal between the two 
front seats, the instrument panel 
incorporates such conveniences as 
telephone, dictaphone, automatic 
car jacks, warning lights, auto- 





matic hood and rear deck controls. 
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‘At Huge Engineering Preview .. . 





Ford Reveals Details 


done dd Sete agen Of °52 Engines 


(Continued from Page 1) 


saving new heater especially devel- 
oped for the 1952 Ford, Mercury | 
and Lincoln cars. Although the | 
heater is 25 percent smaller and 
uses 32 percent less copper, Ford 
engineers claimed it can provide | 
15 percent more air volume and) 
overall efficiency. 

In the Ford styling studios, never | 
before opened to the press, engi- 
neers explained the speedier meth- 
ods used to fabricate 73 full-size 
pilot models for 1952 models. 

Newsmen also inspected the 
first completed unit—the dyna- 
mometer building—of Ford’s new 
$50,000,000 research and engineer- 
ing center. 

Ford traced the increase of the 
engineering staff from 1,400 persons 
in 1946 to more than 4,300 engi- 
neers, draftsmen and administra- 
tive personnel today. 

+ * + 


—. special emphasis on 
Ford’s defense activities, he said 
present contracts eventually will 
require a total of 40,000 workers 
and 11,000,000 square feet of floor 
space. 

“When our defense production 
reaches presently scheduled levels 
under these contracts, the com- 
pany’s annual dollar sales in de- 
fense products alone will total $1,- 
800,000,000,” he said. 

Three other buildings in the re- 
search center, which was started 
five years ago in memory of the 
late Henry and Edsel Ford, also 
are under construction on the 760- 
acre engineering tract, it was 
pointed out. They are the dual- 
purpose Engineering B_ building 
planned as a peacetime facility for 








Rear View of Ford's Futuristic 


A blend of sports-car flavor, custom dignity and practicability is sought in this 
“Car of Tomorrow," a pilot model created by Ford. The Continental 195X is being 
studied toward future development as a four-passenger sedan. This three-quarter rear 
view accentuates the low-cut lines of the car. Overall height is 56.7 inches and the 


length is 220 inches. 


Model— 





styling future automobiles but capa- 
ble of contributing to national de- 
fense without conversion, a new 


engineering test building and a} 


maintenance building. All are sched- 
uled for completion this year. 
Andrew A. Kucher, director of 
Ford’s new multi - million - dollar 
scientific laboratory, said that the 
new research facilities will be in 
operation by mid-1952. A program 
already is under way with proj- 
ects ranging from creation of 
new metals to the application of 
nuclear fission, Kucher said. 

Ford’s long-range research pro- 
gram was discussed by Harold T. 
Youngren, engineering vice-presi- 
dent. 

Earle S. MacPherson, chief en- 
gineer, described the new Ford and 
Lincoln engines as “the opening 
guns in a long-range program de- 
signed to provide all Ford products 
with lighter, more powerful engines 
having increased economy and bet- 
ter overall performance.” 

The new engines, he said, “in- 
corporate the latest technological 
advances, taking advantage of im- 
proved fuels, new metallurgical dis- 
coveries, modern production tech- 


niques, precision inspection and 
quality control devices.” 
+ 7 * 


OR 1952, the Ford V-8 L-head 

engine has undergone important 
changes “with increased compres- 
sion ratio plus the horsepower rat- 
ing of 110,” MacPherson said. Mer- 
cury’s V-8 engine also has increased 
compression ratio. 

Saturday and Sunday, Ford en- 
gineering employes were to visit 
the show, and today (Jan. 14) 
vendors and Ford, Mercury and 
Lincoln dealers from the Detroit 
area are to view it. 

Engineers said that the new 
heater developed for 1952 Ford, 
Mercury and Lincoln cars will 
provide inside temperatures 
greater than 80 degrees Fahren- 
heit, if desired, in zero weather. 

The defrosting system operating 


from the heater will defrost an! 


area of nearly 900 square inches in 
zero weather conditions, it was 
said. Tests have shown the system 
will defrost a 67 percent larger 
area in a given time than had 
been possible on previous heater 
models, according to Ford. 

The ventilating system is said to 
provide a complete change of air in 
the car every 45 seconds. 

The challenge for producing the 
new equipment was posed by the 
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is smaller than previous models. There is 


prior models. 
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|How Ford Tests Metal for Springs— 


neering Show 
pi } 






‘More Heat from Smaller Units on Ford's '52 Models— 


The firm's engineers consider this heater 15 percent more efficient, even though it 


considerably less critical copper and steel! 


in the motor, core and blower wheel (at right), than was the case last year. The com- 
pany points out that it can make inside temperatures of more than 80 degrees in zero 
weather and defrost a 67 percent larger area in a given time than was possible in 


The endurance of metal that may be used for springs is tested on this device at the 
| Ford engineering laboratory. After being heat treated and forged to leaf form, six ata 


the only device of its kind." 
ok t 


* 
need for saving critical defense 
materials and the desire for fur- 
ther improvement of the product, 
according to L. L. Beltz, Ford en- 
gineering staff electrical engineer. 
* * * 

pene in heater performance 

is attributed to a greater air 
| volume used in the system and to 
;}a more efficient, although smaller, 

core in the heater unit. 

' A cabinet-type wind tunnel, de- 





time are flexed constantly until failure occurs. A comparison of failure experience 
shows quality for spring use, the company states, adding that “this is believed to be 


ca * * 


signed and built to electrical engi- 
neering department specifications, 
played a major role in enabling 
Ford’s heating and ventilating sec- 
tion to redesign inlet ducts and 
defroster adapters, eliminating pre- 
vious restrictions and making pos- 
sible the greater air volume. | 

Heater cores have 25 percent less 
surface, nearly 32 percent less cop- 
per and as much as 27 percent less 
weight. 
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Obituaries 








— 


Pulcher, Founder 


Cf Federal Truck 
TOLLYWOOD, Fla. — Martin L. 
Pulcher, 73, founder of Federal 


Motor Truck Co., Detroit, died here 
on Jan. 9. He had been ill about 
three months. 

Mr. Pulcher was a former em- 
ploye of the old Pontiac Buggy Co., 
and Oakland Motor Car Co. He 
retired as president of the trucking 
company several years ago, and 
moved to Florida. Burial was to be 
in Detroit. 


H.W. Mason, Head 
Of Paint Firm 


BLOOMFIELD HILLS, Mich.— 
Herbert W. Mason, 68, chairman of 
the board and treasurer of Rin- 
shed-Mason Co., Detroit paint man- 
ufacturer, died here on Jan. 5. 


Funeral services were held Tues- 








COURIER-EXPRESS 
SELLE 


WESTERN NEW YORK 


q _ Because WESTERN N. Y. 
1S SOLD ON THE 
OURIER-EXPRESS 


LARGEST CIRCULATION 


and the largest in the state out- 
side of N. Y. City—is the Sunday 
Courier-Express. 290,348 copies 
(ABC Audit, 9/30/50) blanket 
Western New York’s huge eight- 
county market of 400,000 families. 









ROP COLOR 


for greater impact is offered by 
the Courier-Express. One color 
plus black—when available— on 
Sundays; one, two or three colors 
plus black, on weekdays for your 
most powerful selling force di- 
rectly aimed at those».Western 
New York families with the most 
money to spend. 


BUFFALO 
COURIER- EXP 


Western New Vatite 












J. W. MORTELL COMPANY 


Factories 
KANKAKEE, ILL. 
DETROIT, MICH. 

LYNDHURST, N. J. 


Pioneers and Today's Largest 
Producers of 


AUTO 
SOUND 
DEADENERS 


Also Underbody Coatings and 
Rustproofing Products for 
the Automotive Industry. 


Have served car, truck and 
body plants for 25 years 
through our Research Lab- 
oratories, Consulting, Engi- 
neering and manufacturing 
Facilities—-Now expanded 
to give faster and better 
service. 














| day, Jan. 8, at the Kirk-of-the-Hills 
| Presbyterian church, Bloomfield 


Hills. Mr. Mason was a member 
of many Detroit civic clubs. 
* * + 


Porter, 76, Former Head 


Of Delaware Dealers 
WILMINGTON, Del. — Funeral 
services were held Jan. 7 for John 


|F. Porter, 76, former president of 


the Delaware Automotive Dealers 
Assn. and state director of NADA. 
He died in Delaware hospital. 

Mr. Porter was president of Wil- 
mington Auto Sales Co. He was 
employed with du Pont Co. as as- 
sistant treasurer until 1919 and 
later served as comptroller of 
Cadillac in Detroit and treasurer 
and director of Peerless Motor Car 


Co. in Cleveland. 
” * + 


Joseph A. Levin, 67, 


Pioneer Boston Dealer 

BOSTON.—Joseph A. Levin, 67, 
a pioneer in the automotive busi- 
ness and retired president of Home- 
stead Motors, Inc., died Jan. 5 while 
visiting his sister in Leominster, 
Mass. 

Entering the automotive sales 
field about 40 years ago, Mr. Levin 
was one of the first dealers to 
locate on Commonwealth Ave.’s 
“automobile row,” and operated one 
of the largest Studebaker dealer- 
ships in the New England territory. 
He later purchased the present site 
of Homestead Motors on Boylston 
St., and was the first automobile 
dealer in that section near Fenway 
park. 


C. B. Jefferson, 49, 


N. C. Buick Dealer 


CHAPEL HILL, N. C. — Clyde 
Bonner Jefferson, 49, owner of Co- 
lonial Motors (Buick) here, died 
last week in Durham hospital. He 
had been critically ill with a rare 
disease for more than a month. 

Mr. Jefferson was head of the 
fleet section of Buick for 17 years. 
He opened his dealership here three 
years ago. He was a pioneer in 
developing the state’s school trans- 
portation system. | 

* 


Finley G. Harper 
HICKORY, N. C.—Finley G. Harper sr., 
owner of Harper Motor Co, here since 
1923, died Dec. 31. ‘i 
* 


* 

James W. Murdock 
TULSA, Okla.—James W. Murdock, 62, 
veteran Tulsa car dealer, died Dec. 29 at 
his home following a stroke suffered eight 
months ago. He and his father, C. H. 
Murdock, owned an Oakland and Pontiac 

dealership in Tube 4 ae 1920s. 


Sends R. Sete 
DETROIT.—Lewis R. Judson, 66, per- 
sonnel director of Timken-Detroit Axle Co. 
here, died on Jan. 4. Mr, Judson lived in 
Detroit for 42 years, and was a member 
of several civic clubs. 
* * * 

Harry E. Rhoads 
ST. PETERSBURG, Fla. — Harry E. 
Rhoads, 77, former chief engineer for Wil- 
lys-Overland who came . ¥ five years ago 


from Toledo, died Jan. in a local hos- 


pital. 


* * * 
Wellington Wilkins Jr. 

RED BANK, N. J.—Wellington Wilkins 
jr., 48, owner and operator of Wilkins 
Motor Sales (Hudson), here for more than 
20 years, died Dee. », 1963. 


Edward J. Byrnes 

WINNFIELD, La. — Edward J, Byrnes, 
65, vice-president and founder ‘of Winn 
Motors, Inc. (Ford), here, died Dec. 21, 
1951. He was a native of Memphis and 
retired from — sae in 1949. 

* 
Glen L. Hall 

LENOIR CITY, Tenn. — Glen Lawrence 
Hall, 48, co-owner of Hall Motor Co. 
here, died unexpectedly Jan. 7 in Nash- 
ville, where he was attending a meeting 
of Tennessee dealers, Death was attrib- 
uted to a heart attack. 

* * 
F. L. Bradshaw 

JACKSONVILLE, Fla. — Fitzhugh L. 
Bradshaw, 57, service manager for the past 
15 years of the Quinn R. Barton Co., here, 
died Jan. 4 after a lengthy illness. Before 
joining Barton, Mr. Bradshaw was with 
Packard in Utica, N. Y., 

* * 


Col. Marvin Charlton 
ROBSTOWN, Tex.—Col. Marvin Charl- 
ton, 57, Robstown automobile dealer, was 
fatally shot in a hunting trip accident re- 
cently near Junction, Tex. 
* * 


Walter W. Grant 

DETROIT.-—-Walter W. Grant, 77, auto- 
motive pioneer, died here Jan. 4. Mr. 
Grant's name was identified with one of 
America’s first automobiles. With his 
brothers, George and Charles, both still 
living, he founded the Grant Auto Co, in 
Findlay, O., in 1914. Charles was one of 
the original 12 employes of Ford Motor Co. 

* + 7 


Martin C. Holter 
SPOKANE.—Martin C. Holter, 61, plo- 
neer auto dealer here, died Jan. 6 of a 
heart attack, He had been associated with 
Brown Holter Auto Co. in Cheney, Wash., 
from 1920 to 1929 and operated branches 

in Davenport and Pullman, Wash. 


for 25 years. 
* 
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First on Turnpike— 


Chevrolet's 
Brown and Martha Reimers, 
Chevrolet convertible as they start a 327- 
mile drive across full length of the re-| 


Gene 
wave from a 


“turnpike queens," 


cently completed Pennsylvania -cengseomeg 
The Pittsburgh models were the first per- 
sons to motor over both the new and old 
sections of the superhighway, it is said. 
The new four-lane divided road was 
opened to the public officially on Dec. ad 


Stuart Heads Up 
NAPA Council 


CHICAGO.—William M. Stuart, 
president of Martin-Senour Paint 
Co., has been elected chairman of 
the manufactur- 
ers council of the 
National Automo- 
tive Parts Assn., 
it was announced 
last week. 

Stuart was 
elected to the 1952 
term of office 
during the group’s 
national conven- 
tion here. He suc- 
ceeds Ray Os- 

W. M. wald, vice-presi- 
dent of Cleveland Graphite Bronze 








Stuart 


our 
|terms of sale to dealers.” 





Co. 


Tire Companies F ighting 


—" Discount Limitations 


(Continued from Page 2) 


have with the auto firms in furnish- | 
ing original equipment.) 


“If permitted to stand, the order | 


and oil companies, usually buy their 
tires on a cost plus fixed fee basis 
which is lower than even the prices 


will furnish a precedent for the im-|°f the biggest dealers. 


position of similar controls through- | 


out American industry,” Goodrich 


| said. 


“Meanwhile, and until further no- 
tice, there shall be no change in 
selling prices, discounts or 


Manufacturers have opposed the 
rule on the general principle that 
|government has no right to fix 
|such limits. Keenly aware of what 
might be in store for them, other 
industries are watching the prog- 


iress of this case closely. 


Small tire companies have ex- 
pressed their pleasure with the 
FTC rule. They look upon the 
regulation as putting them in a 
better competitive position with 
the chains and mail order firms. 

Under present practices, dis- 
counts to tire customers are on a 


\sliding scale with the dealer who 
| purchases $250,000 or more tires an- 


nually from a manufacturer getting 
the best price. 

Vice-President George Burger, of 
the National Federation of Inde- 
pendent Business, said that the or- 
der “will benefit the consuming 
public by promoting competition 
based on efficiency, and can go far 
to destroy monopoly domination of 
rubber.” 

Lowell B. Mason, who was the 
only member of the five-man com- 
mission to vote against the rule, 
said FTC has the power from Con- 
gress to establish such a regulation 
over business, but “is not supposed 
to use this power except when the 
danger to competition is so great 
that it can’t be handled in any 
other way.” 

Mail order houses, such as Mont- 
gomery Ward & Co. and the chains 





Sears, Roebuck & Co. has a major 
interest in Armstrong Rubber Co. 
and therefore may be regarded as 
both manufacturer and distributor. 

There is a belief that if the or- 
der is finally enforced after a court 
test, it will result in big distribu- 
tors going into the tire manufac- 
turing business. 


Milwaukee Show 


Hinges on Space 


MILWAUKEE.— Dealers here are 
hoping that space can be found for 
the 1952 auto show, which had been 
scheduled for Jan. 12-23. However, 
in view of the fact that some auto- 
mobile manufacturers have an- 
nounced that new models will not 
be ready for showing “for some 
time,” the Milwaukee County Deal- 
ers Assn. is searching for a place 
to hold it at a later date. 

The dealers said that space is 
available at the Wisconsin state 
fair park, but that the location is 
about 10 miles from downtown. It 
is thought that the distance might 
be ere toa mage attendance. 


Reason Elected Head 


Of Springfield Assn. 

SPRINGFIELD, Ill.—The Spring- 
field Auto Dealers Assn. at its an- 
nual meeting elected Rex Reason, 
of Reason Buick Co., as new presi- 
dent and John W. Haring as vice- 
president. 

Directors named are: R. E. Broe, 
John T. Stevens and George P. 
Kreider, retiring president. W. F. 
Dagon was elected secretary-treas- 
urer. 








ENGINEERED 









GRULE GUARD 
WITH WINGRAILS 













GRILLE GUARD 
TRUNK GUARD 


Individually designed 
to fit all "52 models 



















FINISH 
TION 


You want extra 

profits . .. your 
customers want the 
best protection for 
their cars. When you 
sell CELLO both you and 





the customer are satisfied, 
because Cello Grille Guards 
are specifically ENGINEERED 
to provide the finest protection 
money can buy. 


Only top-quality materials 


i/) and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 
ful merchandisers who are now featuring 


Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1952. 


For full information on Cello 


Guards and License Plate frames write 
to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


Cello Products Co. 161 Prescott Street, East Boston 28, Mass. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 




















Week Week Jan. 1 
Ended Same Ended Jan., to 
Jan. 12, Week, dan. 5, 1952 Jan. 13, 
1952 1951 1952* to Date 1951* 
CHRYSLER 18,475 1°°,963 10,706 29,181 28,217 
Chrysler 2,096 1,666 1,329 3,425 1,770 
DeSoto 1,772 1,203 1,092 2,864 1,459 
Dodge 5,155 4,427 2,984 8,139 5,800 
Plymouth 9,452 9,667 5,301 14,753 19,188 
FORD 2,296 26,836 708 2,654 48,518 
Ford 1,113 20,718 41 1,154 37,642 1,154 
Lincoln 209 770 101 209 1,368 209 
Mercury ; 974 5,348 566 1,291 9,508 1,291 
GENERAL MOTORS. .... 32,262 41,021 16,085 48,000 62,006 48,000 
Buick 5,498 5,626 2,510 8,008 5,626 8,008 
Cadillac ...... 1,554 2,233 1,554 4,054 1,554 
Chevrolet 15,848 21,351 8,712 24,213 37,914 24,213 
Oldsmobile 4,155 2,810 1,697 5,852 2,810 5,852 
Pontiac - 5,207 9,001 3,166 8,373 11,602 8,373 
KAISER-FRAZER 1,206 4,023 596 1,802 7,090 1,802 
Frazer saitaie ; , : ; ; 
Kaiser .... 1,206 4,023 596 1,802 7,090 1,802 
CROSLEY 50 216 28 18 384 78 
HUDSON 1,630 4,693 928 2,558 8,463 2,558 
NASH 1,601 : eree 3,854 sevetieine 
PACKARD .... 1,427 2,040 853 2,280 3,609 2,280 
STUDEBAKER eer 4,695 6,265 2,770 6,357 11,134 6,357 
WILLYS-OVERLAND: 809 877 1,118 1,627 1,484 1,627 
Total Cars, U. 8S. . 62,850 104,535 33,792 94,537 174,759 94,537 
FIncludes station wagons and Jeepsters. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan, 1 dan, 1 
Ended Same Ended Jan., to 
Jan. 12, Week, dan. 5, 1952 Jan. 13, Jan. 12, 
1952 1951 1952* to Date 1951* 1952* 
CHEVROLET 5,855 9,185 3,404 9,185 16,241 9,185 
CROSLEY ..... 10 7 8 18 14 18 
DIAMOND T rere 125 196 25 125 331 125 
OE 82 116 72 135 200 135 
DODGE ......... 3,251 2,722 2,110 5,361 4,722 5,361 
FEDERAL 38 34 ide 38 48 38 
FORD ..... 3,996 6,375 1 3,997 11,306 3,997 
| ES eee lon 2,230 2,473 1,273 3,503 4,414 3,503 
INTERNATIONAL 3,214 3,646 2,836 5,350 © 6,672 5,350 
BIE aseseiccockessos - 270 378 134 404 682 404 
REO ..... , sea 398 212 278 626 459 626 
STUDEBAKER ........ 1,280 896 812 1,795 1,608 1,795 
SASSER * 402 356 241 643 548 643 
WILLYS-OVERLAND.. 1,951 1,484 1,492 3,414 2,605 3,414 
MISCELLANEOUS 312 268 174 486 496 486 
Total Trucks, U. S. 23,414 28,348 12,860 35,080 50,346 35,080 
Total Cars, 
Eee 86,264 132,883 46,652 129,617 225,105 129,617 
Total Cars, 
Trucks, Canada 4,882 8,558 3,189 7,981 15,331 7,981 
Grand Total 
Cars and Trucks, 
U. S. and Canada ..... 91,146 141,441 49,841 137,598 240,436 137,598 





mm Inelud. 


*Revised. Mi 
Drive, Sterling, Nash, etc. 





Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
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CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 
California. Low Rates: EIGHTEEN CENTS (18c) PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
at regular rates, but if signed ‘Box No. ......, in care of Automotive News, Detroit 26, Mich.’’ add One Dol- 
lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


received. Display Ads: $9.80 per inch, per insertion. 


WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, 





Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 


AUTOMOBILE BUYER. Company with 
assets that total into millions contem- 
plates starting a chain of used car deal- 
erships throughout Wisconsin. Progress 
will depend upon the ability of an auto- 
mobile buyer to secure proper cars and 
the selection of choice locations. To an 
experienced used car buyer familiar with 
sources of supply in either Wisconsin or 
Northern Illinois, this is an opportunity 
to become associated with a new enter- 
prise backed by capital and aggressive 





management. Compensation dependent 
upon ability. If you are interested, write 
Box 1027, c/o Automotive News, Detroit 


26, giving a complete resume of your 
qualifications and past employment. 





TWO AUTOMOTIVE sales engineers for 
traveling on assignment overseas. Prefer- 
ably single. Good technical men on power 
brakes and carburetion to call on foreign 
manufacturers, distributors and dealers. 
Sound knowledge automotive engineering 
and sales approach essential; field ex- 
perience and knowledge languages desir- 
able. Top manufacturer offers moderate 
starting salary with large opportunities. 
Send resume first instance to Box 1008, 
c/o Automotive News, Detroit 26. 





SALESMAN, qualified to sell 
ears and trucks, capable of managing 
business during owner’s absence. Won- 
derful opportunity for energetic young 
man to share in gross profits. Write, 
giving full particulars as to age, marital 
status, experience, availability. New Jer- 
sey location. Box 1013, c/o Automotive 
News, Detroit 26. 


ACCOUNTANT 


An important position for a qualified man. 
If you are concerned with the present and 
interested in the future, one of the mid- 
west's largest and best established GM 
dealerships has available a splendid op- 
portunity for an experienced accountant 
to handle all ph of accounting, oper- 


Studebaker 











Copper Bottleneck Dims 
Future of Production 


(Continued from Page 1) 


25,000 vehicles for government pur- 
chase, leaving about 215,000 for the 
civilian market. 

Car makers said last week that 
they were grateful for a more flexi- 
ble production ceiling in the second 
quarter of this year, but they in- 
sisted that the amount of copper 
NPA actually gives them will be 
‘the deciding factor on actual pro- 
duction. 

Earlier, NPA had plans to per- 
mit the production of only 800,000 
cars in the second-quarter. That 
program, it is reported, called for 
copper enough to build only 640,- 
000 cars. 

There is some hope in the indus- 
try that NPA may yet see fit to 
revise copper allocations upward 
again later on. Makers say that 
current allotments of copper have 
been shaved so that they are penal- 
ized for the saving of about six 
pounds of metal per car which has 
been achieved since the Korean 
war. 

© - . 
pDvustRy people are confident 
that further savings in copper 
usage in autos are possible, but 
point out that such savings will 
be hard to realize in the future. 

It had been hoped that NPA 
might allocate enough copper for 
1,000,000 cars in each of the first 
two quarters of 1952. By the mid- 
dle of the year, industry engi- 
neers figured, they could have cut 
down their use of copper to re- 
quired levels, and still keep pro- 
duction going at 1,000,000 cars a 
quarter through the rest of the 
year. 





Meanwhile, defense officials were 


told, the auto industry could hold 
its employment at higher levels 
until defense activity makes more 
demands on the nation’s manpower. 

NPA officials wouldn’t agree. 
They said the nation’s defense pro- 
gram requires the channeling of a 
large portion of strategic materials 
into military programs now. 

NPA has authorized the produc- 
tion of 1,006,000 cars and 250,000 
trucks for the first three months 
of 1952, with the stipulation that 
10,000 of the trucks be built out of 
materials in inventory at the end 
of 1951. 

* * *~ 
ALTHOUGH they will have to cut 
some corners on copper, U. S. 
plants are hopeful that they will 
build nearly all of 1,006,000 cars 
permitted them in the first three 

months of this year. 


On the basis of an industry- 
wide survey, U. S. plants by the 
end of March should have built 
986,600 cars so far this year, or 
only about 20,000 less than per- 
mitted by NPA. In the first quar- 
ter of 1951 U. S. plants built 
1,614,000 cars. 

AUTOMOTIVE News’ estimates of 
car output by individual makers in 
the first three months of 1952, as 
compared with the same period of 
1951, follows: 





1952 1951 
Chrysler Corp.  ....ccicsccce. 216,500 330,219 
Ford Motor Co..... 213,500 356,372 
General Motors 413,500 673,454 
Kaiser-Frazer .... 15,500 47,492 
Crosley 800 2,496 
Hudson 24,000 55,289 
Nash 33,000 42,350 
Packard 17,500 25,296 
Studebaker 42,500 71,048 
Willys 10,000 9,723 








ating control, taxes, etc., as well as office 
managerial duties. 
We ask that only those with General Mo- 


| tors accounting system experience apply. 


Box 1033, c/o Automotive News, Detroit 26 





SALESMAN with car dealer following in 


Ohio. Also one for Texas for one of the 
larger distributors of body hardware, 
parts and accessories. Salary, car ex- 
pense, liberal commission. Experienced 
only. National Automotive Parts, Inc., 
310 W. Cumberland St., Philadelphia 33, 
Pa. 





USED CAR 
MANAGER 


Prominent automobile 
has central office opening for Used Car 
Manager, 
all phases of the business and capable 
of promoting national used car pro- 
gram with our own and dealer organi- 


manufacturer 


thoroughly experienced in 


zation. Must have practical used car 
merchandising experience and ability 
to organize programs on nationwide 
basis. Give full details in first reply. 
Excellent opportunity for man who can 
produce results. 
REPLY BOX 1026 
c/o AUTOMOTIVE NEWS 
Detroit 26 











GENERAL MANAGER FOR GM deal, 300 
car potential. In his thirties—ambitious, 
personable, experienced in all phases. Sal- 
ary, participation in profits, opportunity 
to buy substantial share after proving 
himself. Box 1000, c/o Automotive News, 
Detroit 26. 





WE HAVE an opening for a first class 
Diesel mechanic in GMC truck agency. 
Also operate 15 Diesel buses. Good 
steady job. Good pay with all benefits. 
Meier Truck Sales, Badger Bus Lines, 
Inc., 1313 Regent, Madison, Wis. 





AUTOMOTIVE PARTS salesman. Specialty 
lines. Good proposition for right man. 
Experience preferred. South Georgia ter- 
ritory. 


Box No. 2606, Jacksonville, Fla. 








HELP WANTED 








GENERAL SALES MANAGER 
$12,000 


O.E.M. Equipment to automotive 
manufacturers 


SALESMEN (3) — $8,000 
Experienced in automotive replacement 
parts — Midwest territories 


SALESMEN — $6,000 Plus Bonus 
Call on manufacturers’ distributors with 
branch salesmen. Conduct sales meet- 
ings and promote the sale of products. 
Assist distributors with sales and engi- 
neering problems. Young, ambitious 


men. 

SALESMAN — $7,000 

Automotive replacement parts 
Texas territory 


SALESMEN (2) — $7,500 
Automotive replacement parts 
Southern and Northern California 
territory 


SALESMAN — $5,200 Plus 
Commission 
Calling on fleets — Chicago territory 
AUTOMOTIVE REPLACEMENT 
PARTS SALESMEN 


One of our clients who has recently 
purchased new manufacturing facilities 
will need 15 additional salesmen this 
year over U. S. Several of these men 
will become division managers at $10,000. 


Write or Call R. Cook 


Employment Counsel, Inc. 


7 W. Madison St., Chicago 2, Illinois 
Suite 500 Phone Fi 6-2100 








benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 


ee POSITION WANTED ——] 
To encourage this classification for the 











MOTOR TRUCK DISTRICT manager, 8 
years’ experience in service, sales and 
promotion for manufacturer of both gas- 
oline and Diesel engine motor trucks, 
desires position in management or sales 
of motor trucks. Will consider other 
positions if future is attractive. Over 
seven years as manager. Annual sales 
well over one million. Personal sales 
1947 over $750,000. 35 years of age, 
married, small family, 5’11"’ tall, weight 
185, neat and aggressive. Past record 
will interest those who want and need 
such a man. Considering other position 
now with future in mind. Do not need 
to make a change. Box 1016, c/o Auto- 
motive News, Detroit 26. 


GENERAL MANAGER with 23 years of 
General Motors experience in retail and 
wholesale. Have personally held all posi- 
tions in retail operations, both large and 
small. Presently employed as_ general 
manager but desire larger operation on 
profit-sharing basis with opportunity to 
invest. Excellent character and manage- 
ment ability references from past em- 
ployers and General Motors. Age 39, 
married. Location secondary to future 
potentialities. Box 1014, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER, capable handling 
all phases of business. 18 years’ experi- 
ence, consider 200 to 1,200 car contract 
any one of ‘‘Big Three,’’ percentage of 
net basis. West coast preferred (now 
resident of California), but consider any 
locality. 46 years old, family, good per- 
sonality, born again Christian, best ref- 
erences, unusually aggressive. Can obtain 
highest caliber personnel every depart- 
ment. Interested in permanent connection 
only. Box 1018, 
Detroit 26. 


MR. DEALER! Would you avail yourself 
to the services of a capable, competent 
sales manager? Experienced in all phases 
of new, used car sales management. 
Have had Ford, Chrysler management 
experience. Good knowledge of Hull- 
Dobbs methods. Am interested in per- 
manent connection with progressive deal- 








c/o Automotive News, 





DETROIT 26, MICH. 





POSITION WANTED 


QUALIFIED GENERAL MANAGER «< 
sires a connection with an agegressi-.e 
retail dealership. Thoroughly experienced 
in all departments of the business aid 
present marketing problems. Successful'y 
operated General Motors and Chrysler 
agencies in Detroit and Chicago regior 
If you want modern, mature, reliable 
aggressive and profitable merchandising 
management in your organization imme- 
diately, reply to Box 1029, c/o Automo- 
tive News, Detroit 26. 


GENERAL - SALES MANAGER, college 
graduate, GM schooled. Have been used 
car and sales manager for several mediuin 
GM deals. Profit conscious. Aggressive. 
Desire to move up. Ability will determine 
compensation. Family, sober, age 31. 
Pennsylvania and vicinity. Box 1020, c/o 
Automotive News, Detroit 26. 

SALES MANAGER, General Manager or 
Office Manager—Thoroughly experienced 
in all phases of new and used car opera- 
tion. Have been new car dealer. Will be 
willing to purchase part interest. Will 
consider Texas, New Mexico or Okla- 
homa only. Box 1001, c/o Automotive 
News, Detroit 26. 

USED CAR MANAGER with many years 
experience in the used and new car field, 
desires connection with new car dealer 
Presently employed by one of Detroit's 
largest dealers. Finest references avail- 
able. Box 1019, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE 


FOR SALE—Automobile agency, handling 
one of the ‘“‘Big Three’’ with a truck 
agency. Factory allotment over 200 units 
per year. Gross sales running way over 
a million dollars a year, Will pay for 
itself in one year. New building not for 
sale but will give lease at a very low 
rental. With or without stock of new 
and used cars. Located in a middle 
Tennessee town of 15,000 population with 
an unusually large trade area; ten miles 
from a large U.S. air force base. Can 
give possession immediately. Will take 
approximately $35,000 to handle—no real 
estate to buy. Price includes $20,000 
stock of parts, parts bins, shop equip- 
ment, office equipment and signs. Do 
not reply unless you mean _ business 
Reason for selling—owner has other in- 
terests. No agents need apply. Write, 
call or wire J. M. Jetton at P.O. Box 
537, Murfreesboro, Tenn. 


DEALERSHIP, now handling Buick. In- 
cludes well equipped service garage, show 
and parts room. Modern service station, 
7 unit motel. Also a nice modern home 
and one cottage. All situated on \% of 
block in a thriving Arizona community, 
on U. 8S. highway 66. Priced reasonable. 
Owner must sell because of health. Jerry 
Skousen, 8 San Marcos Pl., Chandler, 
Arizona. Phone 3284. 

NOW HANDLING Kaiser-Frazer. Grossed 
$319,000 in 1950. Small investment re- 
quired. Cundey’s, 31 Exchange St., 
Binghamton, N. Y. 





























WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 
LEO J. KLEM 


8430 W. McNichols Rd. Detroit 21, Mich. 





WOULD LIKE TO DISPOSE of a new car 
agency, one of the ‘‘Big Four.’’ Last 
year we sold 190 new cars and about 
300 used. Trading area is 500,000 people 
and it is located in the heart of the 
industrial midwest. Have a good reason 
for selling and will lease the building or 
sell it and sell the business for cash or 
terms. If you want a gold mine, contact 
Box 1023, c/o Automotive News, De- 
troit 26. 


OLD AND WELL ESTABLISHED dealer- 
ship, now handling Packard and Interna- 
tional truck. Located in the industrial 
and farm section of Ohio. Good poten- 
tial. Stock and equipment up-to-date. 
Four car showroom. 5,500 square feet 
floor space. Modern building. Buildings 
can be bought or leased. Reason for 
selling—health. Box 1024, c/o Automo- 
tive News, Detroit 26. 


FOR SALE. Very exceptional buys in deal- 
erships, now handling Nash, Studebaker 











er. Prefer Ford, would consider other. and Chrysler franchises in the midwest- 
Live in Detroit, but will travel, prefer- ern states. Leonard J. Schrader, 509% 
ably west coast or southwest. Box 1017, East Green St., Champaign, Ill. Phone 

c/o Automotive News, Detroit 26. 9094. 
SERVICE MANAGER—19 years automo- DEALERSHIP, now handling Chevrolet- 
tive experience. Twelve years as service} Buick in southern city of 2.500. Sold 
: 310 new units in 1950. Sold 226 new 


manager for General Motors dealer, han- 
dling Cadillac and Oldsmobile. Have good 
technical knowledge of both products, 
broad experience in handling customers 
and employes; knowledge of paper work 
and sales promotion. Married and can 
furnish excellent references. Box 1009, 
c/o Automotive News, Detroit 26. 


SALESMANAGER. If you are seeking a 
hard hitting, top-notch producer, thor- 
oughly familiar with all phases of new 
and used car and truck operations, ex- 
perienced in handling sales personnel, I 
am well qualified, aggressive, with very 
successful background. Well educated, 
honest, no bad habits. Married, 46 years 
old. Best of references. Prefer Ford or 
GM products in middlewest. Box 1015, 
c/o Automotive News, Detroit 26. 








BUSINESS MANAGER - ACCOUNTANT. 
GM dealer experience. All accounting 
procedures, tax, daily operating controls. 
Reliable. Box 1028, c/o Automotive 
News, Detroit 26. 





units through 11 months of 1951 for a 
net profit of $48,000. Very nice modern 
building and large used car lot can be 
leased for $500. Priced at $90,000 to 
sell fast. Box 1025, c/o Automotive 
News, Detroit 26. 

DEALERSHIP, now handling Buick-Willys 
dual in thriving coastal area of South 
Texas. 100 car contract, Entire deal in- 
cluding building $45,000. Box 1003, c/o 
Automotive News, Detroit 26. 








AUTO AGENCIES 


Large, medium and small "Big Three" fran- 
chises located throughout the United States. 
Write for brochure. 


DAVID JARET CO. 


Established Over 28 Years 
150 Montague Street Brooklyn 2, N.Y. 
ULster 2-5600 
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| booklet on Parts 
} on request. 
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DEALERSHIP WANTED 


CARS WANTED 


PARTS FOR SALE 














FLO! IDA AUTOMOBILE DEALERSHIP 
wanted. Prefer Miami or vicinity. Strict- 
est confidence. Factory approval assured. 
Bo 1030, c/o Automotive News, De- 
oa ee 

QUALIFIED APPLICANT, financially able, 
desires to purchase GM dealership, pref- 
erably Pontiac, midwest. All replies con- | 
fidential. Box 1021, c/o Automotive 
News, Detroit 26. Oe NS Sar 

WA rED Chevrolet, Ford or Dodge- 
Pl, mouth dealership, located around cen- 
tr Virginia. Details will be kept con- 
fidential Box 1022, c/o Automotive 
News, Detroit 26 

FORD or GM 
400 TO 800 ANNUALLY 
| have the green light from the factory. 


) | have the money and am hot to go. | want 


to buy. Do you want to sell? Release your 
corporate net worth at the most favorable 
| personal tax level with ae gain. 

xX | 


1 
c/e Automotive News, Detroit 26 


AUTHORIZED STUDEBAKER dealer wants | 


to buy 1952 model Studebakers, including 
Land Cruiser and Convertible. Will pay 
over invoice price. ‘‘We guarantee that 
these cars will not be re-sold above 
O.P.S. ceiling prices.’’ Bob Lee, Stude- 
baker, Palatka, Fla. Phone 121. 





FOREIGN CARS WANTED. M-G's, Jag- | 


uars, Austins. Call collect, Spring 7-5511 
Nelson, 4115 Milwaukee, Chicago, Il. 


USED CARS FOR SALE 





—AUTO— 
AUCTION 


oniitiun 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 











a BUSINESS FOR SALE 

FOR SALE in Tampa, Fla.—modern, air- 
conditioned Brunswick bowling alleys, 
new in 1948. Excellent concessions, does 
fine year-round business. Price $50,000. 
4, cash. Write or phone. Barlow Motor 
Sales, 50 Ward St., Rockville, Conn. 
Phone 5-4637. 

FOR SALE—International Truck Sales and 
Service, includes real estate, building, 
parts, franchise. Going business. Phone 
94660. Lima, O. | 


BUSINESS OPPORTUNITIES | 

















FLORIDA 
Daytona Beach Ocean Front Motor Court, 17 
units, masonry construction, tile roofs. Excel- 
lent income. One of the best. $160,000 with | 
$60,000 cash. Other good ocean front and | 
highway courts all over Florida. | 


Harry G. Elmore, Realtor 
Motel and Hotel Broker 
942 Edgewood Ave. Jacksonville, Florida 








DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- | 
dential. Inventories accepted by all account- 
ants and by the government. 
Co., INC. 


ALLIED INVENTORY 
St. Chicago, Illinois | 


183! E. 79th 
ESsex 5-8300 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 











| 
INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- | 
ventory specialists for your kind of fran- | 
chise. Our inventories are unbiased and | 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. | 
Phone Midwest 4-5355. | 





INVENTORY SERVICE 
Parts and Accessories Depts. 

Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization — in business since 1939. Free 
Department operation sent 
Call or write for service details. 
Automotive Inventory Service Co. 

9900 Freeland Detroit 27, Mich. WE 3-6449 | 











CARS WANTED 








WANT TO BUY 


Cars 
Y2 and 3/4-Ton Trucks 


Must be new and untitled 
Authorized Chevrolet Dealer 
“We guarantee these cars will not be 


sold above OPS ceiling prices” 


Write, Wire or Phone 
Dick Dellenbach 


Jackson Chevrolet Co. 
Main at 10th Pueblo, Colorado 


Phone 1371 














CHRYSLERS | 
WANTED — NEW '51-'52 
Windsor Deluxe 4-door sedans 
Saratoga 4-door sedans 
Single units or quantities 
PAY BONUS 
‘We guarantee that these cars will not 
be re-sold above O.P.S. ceiling prices." 


1951 Chevrolet Passenger || 


nefits 





DANVILLE, PENNA. 
EVERY WEDNESDAY 








: Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


¢ 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 
Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 


JORDAN 4-6332 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 
Auctioneers 








Again We Are 


WHOLESALING 
OUR TRADEINS 


Your Buyer Is Welcome 


HARLEY BUICK, 
INC. 


3752 Cass Ave. 
Detroit |, Mich. 
TE 1-4807 














Attention! 
USED CAR BUYER 


Dear Sir: 

We currently have for sale a nice selection 
of low mileage 1950 Chevrolets, Fords, and 
Piymouths in Coupes, two and four-door 
Sedans. 


These Cars can be seen at: 


ROBINSON AUTO RENTAL, INC. 
Please note change of address: 
229 South Hanson St., Philadelphia 39, Pa. 
1. E. SPATIG, Used Car Manager 
Phone: GRanite 2-3013 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
| Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 


'915 N. Mlinois St. Phone Lincoln 5383 


| 


ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 








Buy Now at Low Prices 


1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, M 


r. 
SARATOGA 7-2300 SHERWOOD 7-1700 








AUTO AUCTION 


TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 

















TREADAWAY MOTOR CO. 
Authorized Chrysler-Plymouth Dealer 
DALLAS, TEXAS PHONE WI 0366 


AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 





BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 

Shippers of All General Motors’ 

Parts . . . Same Day Service 

On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 








GENUINE LINCOLN-MERCURY parts— 
$100,000 stock. Freight prepaid on or- 
ders over $100 net. Enslen and Welter 
Motors, Inc., 5920 Hohman Ave., Ham- 
mond, Ind. Call Sheffield 8105. 





EX FEDERAL DEALER has stock parts 
approximate $6,000 cost—will sacrifice 
50% discount. Boggs Reo Sales, Inc., 417 
5th St., S. E., Canton, O. 





GENUINE BUICK PARTS 
Wholesale and Retail 
SHIPMENTS MADE PROMPTLY 
McGUIRE MOTOR CO. 


14355 Livernois Detroit, Michigan 
TExas 4-5111 








PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to a 
new unit. 
Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 

Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY. 
Write—Phone—Wire 
Ace Automotive Products 


5416 N. Broadway Chicago 40, Illinois 
one: Longbeach 1-1773 








Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 
GREBE OLDS 
340) S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 











ACCESSORIES WANTED 





| 


| We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY!! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C., N.Y. 
SAcramento 2-7600 
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TRUCKS FOR SALE 


1949 INTERNATIONAL, 





l-ton KB-3M, 
9’6” Metro body A-1 condition 1948 
International, ‘,-ton. KB-1M, 9’6” Metro 
body. Very clean, in prime. Will sell 
below wholesale. C. F. Chase Co., 325 
Center St., Auburn, Maine. 





TRAILERS (Auto Convoy) FOR SALE 


All in good operating condition. Built in| 


1946 through 1950, these trailers are well 
worth our asking price. 


Box 1007, c/o Automotive News, Detroit 26 





~ BUSES FOR SALE _ 


TWO 1951 FORD, 48 passenger. Four 1952 


Dodge, 54 passenger. Two 1951 Inter- 
national L-183, 60 passenger One 1952 
G.M.C., 54 passenger. 1948 Chevrolet, | 


1949 Packard, 1947 
ger airport coaches. 
motive News, Detroit 26. 

NEW 1951 CHEVROLET 6702 school bus. 
Deluxe Superior body. Sell below cost. 
Also (2) Fruehauf 22’ insulated trailers, 


Cadillac, 12 passen- 
Box 1031. c/o Auto- 








rear, side doors, 10:00 rubber, excellent 
condition. $750. Jack Kerns Chevrolet, 
Celina, O. 

INTERNATIONAL D-40, 54 passenger 
school bus. Equipped with blinker lights, 
two heaters. Tires good, fine mechanical 
condition. No reasonable offer refused. 
Cc. F. Chase Co 325 Center St., Auburn, 
Maine. 





FOR SALE OR TR‘ DE. 
29 passenger b- 
Will trade on nr 
or more W.2 
Ii. M. Feather 


1945 Chevrolet 
“an Wayne adult body. 
chassis with a 192’’ 
ata pay cash difference. 
Claysburg, Pa. 
SUSES WANTED 
CASH WAITING, need at once, Zour new 
or late modei school buses, 1946 up, 48 
to 60 passenger. 
tive News, Detroit 26. 


MISCELLANFOUS 

















WANTED 
NEW PRODUCT IDEAS 
by 
Large, 50 year old, well established eastern 
manufacturer. Interested in obtaining patent 


rights or new product ideas in the automotive 
field. 


Electrical Components 
Mechanical & Electrical Accessories 


All negotiations will be held in 
strict confidence. 


Write to: 
NEW PRODUCTS MANAGER 


ROOM 906 230 PARK AVENUE 
NEW YORK, N. Y. 


MISCELLANEOUS 


AUTOMATIC BRAKING 
TOW BAR 
| Complete with controlled steering 
[sane wooKur.......... 901.45 


Price includes Federal Excise Tax 
Meets oll 1.C.C. requirements 


$17.50 


ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 











|] QUICK-TOW, Bumper- 
| to-Bumper Tow Bar 











| 
i 
| 
| 


AN 3-8888 Nite | MU 4-840! 
DE 2-0700 {Do 3-8373 
40 South Clinton St., Chicago 6, Illinois 








$100.00 REWARD 


A $100.00 reward will be paid to the first 
employee of any authorized new car deal- 
ership, anywhere in the United States, 
who has his boss write this magazine on 
his business letterhead, giving the im- 
portant facts about Three-Thirty and iden- 
|tifying the company sponsoring the pro- 
gram. In case of tie, winner will be de- 
cided by date of postmark. 


Write Dept. 330 

Automotive News 

Penobscot Bidg. 
Detroit 26, Michigan 





Box 1032, c/o Automo- | 





&NGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 





~The Dealer's Market Place 7 


BUY IT! 
SELL IT! 
| TRADE IT! 
HIRE HELP! 
Through 





AUTOMOTIVE NEWS 
Classified Want Ads 

















DEA 


LEAS 





1341 Wanda Avenue 





CALLING ALL : 
FORD—CHEVROLET—PLYMOUTH 


Are you interested in 


WE HAVE THE ANSWER! 
See us at the Biltmore — NADA 


JANUARY 28-29-30 


FLEET LEASING 
CORPORATION OF DETROIT 


| JOrdan 4-6711 


LERS 


ING? | 


Ferndale, Michigan 














for One Year $8 [_] 


for which check is attached ["] or send bill [_] 


New Subscription Order 


Send Automotive News to Address Below 


or Two Years $14 [_] 





Car Dealer () 


Jobber [) Insurance [] 


Make of Car 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer [] 


Manufacturer [1] 


Financial () Supplier [) 

















from more | 


NATIONALLY REPRESENTED BY 
HEARST ADVERTISING SERVICE 






The Journal-American puts your product 
in easy selling position ...at home with 


TAKE YOUR CUE IN D2 


an 700,000 New York families 


New York’s largest evening audience 


HE Journal-American en- 

ters the new year with 
a firm grip on circulation 
leadership among New York 
evening newspapers... 
reaching 43 of every 100 
families who read a metro- 
politan evening paper. 

Because it is a home-go- 
ing newspaper, the Journal- 
American places your 
product into easy selling 
position. In the evening, 


YORK 


when families get together 
to plan their purchases, the 
Journal-American influ- 
ences the buying decisions 
of every family member. 

So take your cue from the 
people themselves! Reach 
more than 700,000 bright 
prospects for a prosperous 
new year ... who make 
the Journal-American New 
York’s top-selling evening 
newspaper. 
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